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       Media and publishing industry is the main constituted 
part of the cultural and creative industry. With a rapidly 
growing industry, plus a quick update for new media 
form, what should traditional media do? In the Feature, 
three representatives of local publishing media, including 
Phoenix Skyscape, SD MEDIA and ZA Magazine, 
discuss the way out of traditional publishing through 
sharing their entrepreneurial experiences.

      Macao local artist Aquino da Silva is addictive to 
western calligraphy. He creates affecting and colourful 
words through the textured paper. In the Brand Story, 
he shares the experiences of combining calligraphy and 
business. Macao singer Kayaku Sou is invited to the 
Budding Talents. She introduced the popular Taiwan 
live streaming platform “Lang Live” to Macao market, 
carving out a new way for acting art. Besides, local 
musician Eva Lam moved to Dali to develop her music 
career and to look for the nutrient of the arts. She 
shares her feelings and personal experiences as a 
singer-songwriter in a strange land. 

          As usual, our bloggers share their views and news 
of the creative industries around the world in Blogs, 
bringing latest cultural and creative information to 
readers.

The views and opinions expressed in this 

publication are those of the authors and the 

interviewees, which do not necessarily reflect the 

opinion of the Cultural Affairs Bureau of the 

Macao S.A.R. Government.
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           The media and publishing industry serves as an essential chain of the cultural and creative industry. 
Nowadays, when discussing the traditional media, the industry always holds the view that traditional TV 
stations, radio stations, newspaper agencies, and magazines have met their bottleneck. Amid the slump of 
traditional media, the new media sector is growing at a rocket speed as media distribution channels such 
as Internet media, mobile platform, live streaming platforms, and new technologies like AR emerge and 
become mainstream. It’s without a doubt an urgency for traditional media to find a way to transform 
themselves and adapt to the new era. Both the general public and the media industry have started to 
brainstorm on finding the possible way out for traditional media. This time, Feature has invited three local 
media——Phoenix Skyscape, SD MEDIA, and ZA Magazine——to talk about their entrepreneurial journery 
and discuss on the industrial transition of the media and publishing industry in Macao.

By Jasper Hou  Photo courtesy of Ken and interviewees

Transformation and
Opportunities of the Media
and Publishing Industry
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           Skyscape  is an iconic local magazine covering fashion brands and lifestyle. The 
publication has been a witness of the rapid econocmic growth in Macao after the former 
Portugese colony returned to China. In the past decade, Skyscape has been growing 
along with Macao. Skyscape’s president Paul Ao Ieong was working for Phoenix 
Television before embarking on an entrepreneurial journey and kickstarting Skyscape. 
Paul was inspired by his previous experience at Phoenix Television and decided to build 
a local magazine brand in Macao. “At that time, Macao didn’t have many mainstream 
media outlets. Most of the publications mainly covered politics. They looked traditional 
and boring. So I thought I could start my own media brand that focuses on lifestyle in 
Macao and targets high-end audience. I also want it to be a    platform that can tell the 
stories of all those good and kind people in Macao,” Paul said.

A three-in-one media

            At present, many traditional media firms, such as newspaper outlets, are declining 
as the industry is shrinking as a whole. But is it going digital the only solution for these 
traditional media? “Many believe that the prospect of the publication industry is dim. But 
it doesn’t necessariy mean traditional media would eventually die out. The reality is the 
weak ones will be eliminated and the strong ones will prevail. And it’s worth noting that 
Internet media are more about efficiency. And this makes people forget the content they 
read fast. In contrast to that, a quality magazine is like a museum, where we formally 
exhibit content,” Paul commented. In the case of Skyscape, the magazine brand does 
not limit itself to traditional publication. It’s now going for different directions simultaneously. 
For instance, Skyscape also provides event planning services for its clients while actively 
expanding its social-networking platform so as to attract more clients. In addition, 
Skyscape believes that the three-in-one strategy would be the general guidance for 
traditionl media in the future. The magazine brand is hoping to integrate traditional 
publication, Internet media, and mobile media into one to form a three-in-one platform. 
That said, the platform will offer contents in both paper and video form, available both 
online and offline. Through creating this brand new three-in-one media form, Skyscape 

Nurturing future talents for the media industry in 
Macao

             At present, Macao is boasting a group of media companies that 
have undergone successful transition. This group of media are relatively 
young. According to Paul, it’s true that these young media teams have 
more creative ideas compared with traditional agencies. Skyscape has 
a young team as well, with an average age of less than 30. Paul stated 
that he would pay more attention to the ideas coming from the young 
talents since they can incubate innovations for the magazine. “Media 
industry practitioners from the older generation are retiring. It’s time for 
the younger generation to take over and start a new era in Macao,” Paul 
said.

Facing challenges with firm belief

              As the spiritual leader of Skyscape, Paul will always offer feedbacks 
to his employees. Paul and his team work together and eventually has 
brought Skyscape into the next level in terms of publication and cultural 
innovation. The magazine is ascending, just like a phoenix. At last, Paul 
stressed that it’s not connection that helps a media brand thrive, but the 
market. Bearing this belief in mind, Paul will continue to lead Skyscape, 
a major player in the media industry in Macao, to prosper and face 
future challenges fearlessly.
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can deliver its content to the audience from multiple 
dimensions. That’s why Skyscape is able to stand still 
while facing with great challenges presented by the 
changing media environment. 

Cultural and creative economy boasts 
opportunities 

        In recent years, the government of Macao has 
been proactively promoting the development of cultural 
and creative industry, in hopes of fusing this particular 
industry with the tourism sector. As a matter of fact, the 
cultural and creative industry has already become a 

strategic economic drive for many economies and 
markets around the world. Macao on the other hand 
does have a group of competitive cultural and creative 
industry professionals, but the city is in need of a 
proper opportunity to set things in motion. That is the 
reason why Paul wanted to establish a platform that 
could serve as a communication platform for the 
cultural and creative industry and other industries to 
have dialogues. The recently-established non-profit 
organisation, Phoenix Skyscape Economic and Cultural & 
Creative  Association, was set up to support talented 
individuals in this very sector. The association 
plans to hold different events to help individuals and 

organisations in this industry network. Many renowned professionals and 
industry insiders from the association will be critical resources for cultural 
and creative industry practitioners in Macao. Phoenix Skyscape Economic 
and Cultural & Creative  Association’s subsidiary also aggregates a group 
of talents from the movie industry, including directors, scriptwriters, 
producers, etc., and holds a batch of quality scripts. With the help of 
the association, investors would be able to find adequate projects to 
invest in, benefiting both the investors and content creators. “There is still 
a large growing space for the cultural and creative market with great 
potential in many aspects. That’s why we need to form an industrial chain 
to make this industry more substantial and consistent,” Paul said.

Skyscape maintains a good relationship with its 
partners

Skyscape’s association is strongly supported by the 
government
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      Many people perceive Sophie Lei as a tough businesswoman, who actually has a 
sensitive and sentimental heart and a passion for design. Sophie was a businesswoman 
before she became a media industry practitioner. In Macao, Sophie is believed to be a perfect 
example of a successful media industry transition. Eight years ago, Sophie came across a 
professional magazine production team and eventually joined them to build a local brand 
named SD MEDIA out of her passion for the media industry. 

A collaborative model that keeps talents in the media industry

             SD MEDIA was orginally run by a professional media team. But later the media firm 
encountered cash bleed, which could almost be the end of the firm. Sophie saw the opportunity 
and decided to acquire the team to build a media that’s truly Macao. During the process, it 
also occurred to Sophie that there was a serious lack of talents in Macao, and to prevent 
talent loss, a collaborative model must be adopted. “Everyone has their own knack. They are 
talented editors with rich experience in the media industry. I, on the other hand, can provide 
them with better resources, such as connections, fundings, etc. We collaborate and make 
the operation work,” Sophie said. Upon the founding of the team, each employee held shares 
of the company, making everyone of them a shareholder. So they are naturally driven to make 
the company better and come up with constructive development ideas. This laid the foundation 
of the development of SD MEDIA.

Learning to respect, first lesson in the cultural and creative 
industry

              During the interview, Sophie didn’t intervene the entire filming process. She entrusted the 
interview to the camera crew as she believed in the crew’s experience and hoped that the 
camera would capture different sides of her. This shows her respect to media industry 
practitioners. No creative idea can be realised when there is a lack of respect for art in the 
industry. SD MEDIA operates as an independent media without external fundings, but still it 
manages to grow in Macao. One reason for SD MEDIA’s success is that everyone in the team 
respects people with creativity. From Sophie’s view, respect should be paid to people who 
have more experience. If everyone could learn to respect creativity and the people that have 
it, the cultural and creative industry would develop better.

That is why SD MEDIA ultimately decided to make their 
magazine product free. “SD MEDIA only needs to profit 
from advertisement business. So we can better concentrate 
on making good content. When we are generating quality 
content, we would contact potential advertisers. We don’t 
need to worry about the sales of the magazine and the 
recycling issue etc.,” Sophie said. Sophie’s strategy 
proved to be effective as Macao is a rather small market 
and some paid magazines that emerged at the same time 
as SD MEDIA did ultimately disappeared fast.

Business model transformation and 
expansion in the mainland market

           As new media further develop, SD MEDIA also 
actively seeks for business upgrade and a grander market. 
Besides developing a mobile app, SD MEDIA also 
started to provide one-stop service for event planning. In 

Sophie’s eyes, event planning requires taste and quality. 
Even in limited spaces such as a café and library, every inch 
should be fully utilised and the design should cater to the 
audience’s need. “Many clients would turn to us for 
planning trade exhibition, private party, etc. because they 
trust our capability, that we can identify the target 
audience’s need precisely and make full use of the space. 
Our professionalism makes sure each event, no matter big 
or small, can have the maximum return,” Sophie stated.

                 Meanwhile, SD MEDIA is expanding into the market 
in mainland China, signing cooperative agreements with 
several renowned media. Sophie sees that the market in 
mainland possesses endless potential as the demand for 
information and the audience are so much larger. From 
urban people to rural villagers, there are many types of 
audience in the market in mainland, meaning different 
information demand. And therefore cultural and creative 
enterprises in Macao can seek for expansion in mainland 
China and grow larger.

Clear positioning and striking for development

             Young people can accept new things fast and have 
very unique ideas on many things. Today, media industry and 
the cultural and creative industry develop along the demand 
of the young generation. To penetrate into a greater market, 
media industry must keep up with the trends. Besides 
positioning to target a younger audience, SD MEDIA has set 
its focus on covering local lifestyle information, especially 
local events organised by foreign companies, since the very 
beginning. This has made SD MEDIA famous. “Eight years 
ago, very few people would know about events and promotions 
like beer festival, wine party, and buffet in Macao. Some 
residents who are local to Macao would even get lost in some 
casino malls. So we launched our business at the right time,” 
she said.

Free magazine and endless business 
opportunities 

          After taking over SD MEDIA Sophie figured that the 
publishing cost might even exceed the actual revenue they 
would make, given the fact that Macao is a rather small 
market. However, the newspaper and magazine market in 
Macao has one very special norm, that is people tend to get 
newspaper and magazines for free. So even if the magazine 
is priced at MOP 20, the market would still be sensitive to it. 
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SD MEDIA partners with renowned media in mainland China

Celebrating the 100th issue of SD Magazine
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            ZA Magazine is founded by Nicky Ho. Nicky writes music album reviews, 
and through that he was able to make a bunch of friends passionate for writing. By 
seeing the potential of Internet media, Nicky subsequently decided to pour in his 
money to establish an Internet media brand. That’s the story of ZA Magazine’s birth. 
The Internet media gathers together people passionate for the cultural and creative 
industry, from editors, writers to tech professionals. After five years of ups and 
downs, ZA Magazine has become one of the iconic Internet magazines focusing on 
arts and culture in Macao. 

A platform that helps nurture talents of the cultural and 
creative industry

            As one of the very few self-funded media in Macao, ZA Magazine invests 
great efforts in helping push the development of the cultural and creative industry 
despite having limited funding. Besides promoting local writers’works, ZA 
Magazine would also select some writers with potential and sign long-term 
contribution contract with them. These writers’ works will then regularly appear on 
ZA Magazine and would even have their own column. ZA Magazine’s content is 
diverse, which gives content creators more freedom to produce content. “Around 
70% of ZA Magazine’s content is about Macao, including the music, tourism 
information, books and paintings in Macao. One reason we do this is that we want 
to provide content creators with a platform to express their ideas,” Nicky stated.

Hong Kong and Macao’s celebrities are teaming up

            One feature that ZA Magazine offers to its readers is the exclusive interview 
and video production with celebrities. The original idea is that ZA Magazine’s staff 
would pull the strings, and then more celebrities in Hong Kong and Macao would 
join one after another. ZA Magazine was able to make this work because it didn’t 
invite mainstream celebrities, but rather some that are not so popular. Nicky thinks 
that although mainstream celebrities are famous, they have already been reported 

Making breakthrough, and undergoing transformation

            It’s quite a miracle for a self-funded and non-profit-oriented media to thrive within just five 
years in Macao. Aside from the glorious success it has now, the Internet magazine did have its 
twists and turns. Loss of article contribution source, the shrinking of the text-based media 
market, vicious competition driven by large companies, etc. made it hard for ZA Magazine to 
prosper. The main cause of such market winter is the decline of text-based media market. ZA 
Magazine needed to find a way out, and the key was to explore new media forms and find a 
broader market. ZA Magazine had to undergo a transformation. To achieve that, ZA Magazine 
has already made quite many efforts. Now the Internet media also produces short films and 
make videos on tech gadget review, furniture maintenance, and life hacks, etc., trying to attract 
more readers through strengthening interaction with the audience.

Rooted in Macao, message to the young minds

          Nicky stated that young talents of the cultural and creative industry in Macao must have 
root before branches, and that root is Macao.  He urged that young people should keep exploring 
Macao to find its charm, and discover new resources. It’s also ZA Magazine’s mission to discover 
more interesting stories here in Macao. In addition to that, Nicky believes that cultural and 
creative industry practitioners in Macao would need to clear up their mind and really think about 
the directions they want to go for. They need to have a plan for their products and create industry 
value, he added. “Many shops have opened up, and many have gone out of business. This is 
what I have been seeing in the past two years. So I think industry practitioners should really give 
some thoughts to it. They need to understand what is lacking in the market, set up a detailed 
plan, and act on it. Many people failed because they weren’t prepared,” Nicky said, believing that 
cutulral and creative business idea must be equipped with a complete business plan, or else it 
won’t help achieve industrialisation. 
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and covered by many media in Hong Kong and Macao, which means 
there is little for them to dig out. In contrast to that, celebrities that don’t 
have that much of exposure could be a gold mine for hot news, as the 
public might have known them through some programmes but don’t really 
have a thorough understanding. These converages would draw market 
attention and generate positive effect. And the result proves that Nicky 
was right. At present, ZA Magazine is the most representative local 
Internet magazine focusing on art, culture and lifestyle. With ZA 
Magazine’s platform, the celebrities are also given the opportunities to 
explore the market in Macao. This is a win-win outcome. 

ZA Magazine’s founder runs a diverse business portfolio. He founded a wood furniture brand 
Zawood years ago, offering its customers customised furniture products.

ZA Magazine is dedicated to discovering and covering the stories of Macao 
people
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        The letters and characters displayed by a digital screen 
radiate no warmth or emotion. But when you start writing letters on 
a piece of paper in your very own style, you are crafting an artwork 
that is genuine and that is yours. This is also the essence of 
calligraphy. Local artist, Aquino da Silva, has a great passion for 
western calligraphy. The letters he writes are as magnificent and 
powerful as paintings. With a dip pen and a bottle of water ink, he 
can share the beauty of calligraphy with his audience. Aquino is 
also dedicated to the promotion of this 200-year-old art culture 
that very few Macao people know about.

Falling in love with calligraphy

             Aquino fell in love with this form of fine arts in a college class 
where he was deeply inspired by his calligraphy teacher. After that, 
he started to research on calligraphy on the Internet and began to 
learn calligraphy techniques by himself, and eventually formed the 
habit of practising calligraphy on a daily basis. Even today he still 
sticks to this habit. Besides practising writing letters on paper, 
which is the most basic exercise in learning to master calligraphy, 
he would also experiment fusing western calligraphy with products 
made of different materials, such as wood, glass, ceramic, etc., to 
give artistic souls to them. From Aquino’s perspective, he can 
combine tradition and culture with commercial use, which can 
increase exposure and contribute to the substantial development 
of calligraphy. 

           The most frequent job opportunities Aquino received are 
writing wedding invitation, or invitations in general, as well as 
seating cards for his clients. Renowned international fashion 
brands such as Louis Vuitton and Jo Malone, etc. are also 
Aquino’s clients. The hipster fad that has been trending in recent 
years also appeals western calligraphy to a general audience, as many 
people nowadays would like to write beautifully. Aquino, of course, 
wouldn’t miss this promotional opportunity. Since last year, he has 
been teaching courses on calligraphy in many education centres in Aquino had created elegant 

artworks for several brands

By Tan    Photo courtesy of Ken Fong and interviewee
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Macao to provide people with the opportunity to get a glimpse of western 
calligraphy. As a matter of fact, the number of students is on the rise, which 
reflects an increasing interest in western calligraphy in Macao. Aquino 
believes that practising calligraphy can help people calm their mind and 
release their inner tension, making it a mental therapy suitable for urban 
residents.

Building his own pen, building opportunities

         The elegantly-painted letters are not the only element that makes 
Aquino crazy for western calligraphy. There are also the calligraphy tools. 
To create great art, one has to have satisfying tools. The same goes for 
calligraphy. According to Aquino, there are very few stores in Macao that 
sell quality dip pens since western calligraphy is not yet popular in the city. 
Inspired by foreign calligraphers, Aquino started to build his very own dip 
pen from scratch. From the material selection, design, to the construction 
of the pen, the entire process was completed by Aquino himself. 

            This dip pen he made is delicate. It has even attracted the attention 
of people from other regions, including Malaysia, Singapore, Indonesia, 
etc. In Aquino’s opinion, there are market opportunities on dip pen outside 
of Macao. Subsequently, Aquino decided to take this idea to other markets. 
Just recently, Aquino had partnered with a Japanese manufacturer to produce 
a dip pen product made of wood and ceramic. Despite the high cost, 
Aquino had insisted on his innovative design and created a new path for 
dip pen products. Aquino’s dip pen was a success, highly praised by the 
public. A bookstore brand in Taiwan even proposed to cooperate with 
Aquino to launch it into the market. As the very first person to combine 
wood and ceramic materials in dip pen production, Aquino also feels 
obliged to promote western calligraphy through different channels to help it 
progress further. 

Self-actualisation and culture inheritance

         Aquino had quit his well-paid job in the government and chose to 
pursue his passion for calligraphy. He believes that creativity is essential to 
every city in the world as it drives cultural diversity and brews the creation 
of arts. Aquino is hoping that he would have the opportunity to communicate 
and discuss calligraphy with calligraphers from around the world in the near 
future. He wants to keep on learning while helping to improve the western 
calligraphy scene in Macao. “We need to keep on creating new artworks, 
so that more people will be drawn to understand this art better. Then what 
we are doing would produce value,” Aquino concluded.

–– Aquino Pours Emotions into Each Letter He Writes

Aquino utilises different materials 
and builds his very own and 
one-of-a-kind dip pen
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Live streaming platforms become 
the beginning of new era

       There are numerous live streaming platforms, some of which 
contained obscene contents. Kayaku thought it over before introducing 
the live streaming platform, she thought: “The platform must have a fresh 
live streaming environment and concentrate on talent show, which enables 
the users from different places could be attentive to the artists from Macao, 
even to those talented amateurs.” After observation, Kayaku considered 
“Lang Live” was suitable for the first live streaming. In only half of a year by 
now, with gentle smile and touching voice, her popularity has constantly 
risen. As a result, she always shows at the top position, bringing her tens 
of thousands of extra income every month.

               Previously, more than a hundred supporters came to Macao to join 
Kayaku’s fan meeting, which made her overjoyed. Meanwhile, she thought 
that it was a suitable time to call up more local artists to join in the live 
streaming as it can bring more opportunities for them to develop and 
broaden their traditional horizons. What’s more, the opportunities to 
exposure and interact with the public will be increased as well as the 
rewards. Kayaku now became the agent of Macao district, which attracted 
culture workers from different areas to join, like Cherry Ng, the professiaonal  
master of ceremony, popular YouTuber DADA, Macao painter YCC, female 
singer Hedy Fong, Macao lounge singers Bobo and Ar B, etc.

The joy and grief behind

            Only using a cell phone and pressing a button, live streaming could 
begin. From the prospective of most outsiders, it is easy to perform the live 
streaming work. But netizens always like the sense of freshness. Only 
distinctive live streaming could have the possibility to be in favour. Those 
live streaming lacking core contents were no longer the focus the fans care 
about. Kayaku thought that to constantly innovate the form of live streaming 
and optimise the content could make the live streaming develop into a 
cultural industry with endless vitality. But how to break through among 
many anchors? Facing such a problem, she smiled and said that she tried 
a lot of things. For examples, she has tried a long lasting live streaming, 
which means no matter going to work, shopping or going home, she was 

inseparable with her phone. Such form of live streaming was more 
tired than going to work as usual, but she still felt pleasure with it. 

        “In the past, audiences always received the messages 
passively. The biggest advantage of live streaming is interaction. 
Fans are always looking forward to communicate with the one they 
like or admire. In this way, fans and I will gradually build a sense of 
understanding and intimacy.” Different from traditional entertainment 
business, the reactions of fans from the live streaming platform 
were direct. If they love the live streaming, they will send gifts to 
show their supports. In Kayaku’s opinion, when getting a positive 
response, anchors will be inspired which leads them to pay more 
attention to the contents of live streaming. “People pursuing acting 
career wish to be appreciated by the audiences. If they take the 
origin path to pursue such career in Macao, it may cost a long time 
to get attention. Then whether the enthusiasm of the artists would 
gradually decrease? This is a problem needed to be considered.” 

Live streaming may become 
a new way out for local artists

         Compared to neighbouring districts, local artists lack a 
comprehensive platform to develop. If we want more local creation 
to be known by the world, live streaming would be an effective way 
to achieve it. Thus, Kayaku actively promoted “Lang Live” and 
wished more anchors to join. She emphasised the importance of 
mentality to develop in this industry: “In the very beginning, there 
may be no much echoes. But we should look a little bit further and 
abandon the short views. We should believe that hard work always 
pays off.” With the development of live streaming platform, which 
has great potential and provides opportunities for amateurs to 
show their talent, dreams coming true seems not that hard 
comparing to the old days.  

Kayaku has supporters from different places, 
which shows that she is really popular.

“Lang Live” Macao anchors held the 
first fan meeting in August

Kayaku always interacts with fans 
on the live streaming platform
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By Sunny    Photo courtesy of Ken Fong and interviewee

Expanding into Macao, 
The first contact with live streaming 

industry  

            In the “network boundaries free” time, a smart 
phone on hand may become a career for everyone, 
which could even boost the development of economy. 
Speaking of the hottest area in network, it undoubtedly 
belongs to live streaming. In the past, live streaming 
referred to the breaking news and events showing on 
TV. But with the popularity of Internet, and forthwith the 
fever of live streaming, different contents appeared in the 
live streaming like chatting, playing games, talent show, 

stomach king eating show, etc. These funny contents 
amused a lot of people. Such  combination of Internet and 

entertainment is changing the traditional entertainment 
industry.

            This rising media culture is considered as an unlimited 
potential industry. Macao dancer and singer-songwriter 
Kayaku grabbed such opportunity to introduce a Taiwan 
popular live streaming platform “Lang Live” into Macao. 

She not only became the most representative Macao 
network anchor of the platform but also led other local 

artists to a brand new developing road.



The creative space for cultural and creative practitioners provided by Dali

Eva and Sin develop the music industry together

Forming a band MAISHA several months earlier

Dali never lacks touching stories. Historical cultures and contemporary 
cultures blend well in this ancient city which is filled with persistence 
and moving stories. Those creative craftsmen, portrait painters with 
strong personality and resident singers who were drunk into the 
music become an eye-catching scenery of this city. They showed up 
in different corner enjoying themselves or pursuing their own targets. 
The cultural ambience in this place is worth for people to slow down 
and appreciate.

When Macao singer meets with the unruly Dali

When I met Lam Si Man (Eva) for the first time, I was in a bar situated 
at Renmin Road, Dali. With a big guitar, she played and sang the soft, 
comfortable and jazz-style Bossa Nova music. Her voice was beautiful. 
Audiences always applauded for her at the end of each song, which 
made her immersed into the joy of music.

Eva is from Macao. Also, she is the famous resident singer in Dali. As 
to pursue the attitude and value of music, she travelled so far to Dali 
to carry out a different career. “I travelled to Yunnan every year. In the 
past few years, I was totally obsessed with Dali when I have been 
here. I love this place, in cultural customs, climatic environment or 
creative atmosphere.” Eva admitted that to work on the music career 
in Macao is difficult, because of the modest income and stressful life, 
not mention to whole-heartedly focus on composing music. Thus, 
she decided to move to Dali and wish to find the soul devoted to 
music.  

Creating an ideal career path with music notes 

When Eva having been in Dali for three months, Eva’s husband, who 
is also a music composer, Wong Chi Tat (Sin) also came to Dali for 
future development. Sin has been the guitar teacher in Macao for 
many years. He was passionate about music, but also found it 
difficult to locate himself in such a hurry city: “The pace of Dali is slow. 
When I was singing, many passersby would stop or even sit on the 
floor. They enjoyed my music, which was really inspired for a singer.” 
Sin knew that if he was going to regard music as his lifelong career, 
he should develop in a place with perfect industry chain. As it can 
make him hold on his dream and develop a career with business 
value in the same time. Dali, regarding cultural industry as the main 
pillar industry, is the perfect place for this couple to implement their 
ideas.

Although the life in Dali is relaxing, this couple never stops 
progressing. Eva said: “Every year, numerous singers come and go. 
If we want to establish our own career here, we have to create a 
unique image to promote our competitiveness.” They formed a band, 
called MAISHA, several months earlier with the bass, drum and 
another guitar players. The show of this band was really passionate. 
The styles were also various which made them famous in Dali. 
Rehearsing in daytime, while performing at night, without too much 
pressure for rental and life, they were given more spaces and 
respects, which made them concentrate more on music composing 
and developing.   

Expanding career and seeking out the nutrient for music

When referring to economic benefits, Eva thought that the incomes from Dali was more stable than her 
expectation. With decent basic salary, they would also get the tips from audiences who thought they 
sang well. Except from performing in several fixed bars, they would also be invited to some business 
activities like concert. Eva, who always wants to challenge into the unknown areas, plans to perform in 
large-scale hotels or other places with her teammates to broaden their horizons. They want the possibility 
of future unlimited.

“Everyone carries out the things they love and makes these things more valuable” is 
probably the core to develop the cultural and creative industry. Business and dream 
collide with each other all the time. In Eva and Sin’s opinion, to make music 
industry develop smoothly, only providing capitals is not enough. Instead, 
a “cultural space” belonging to music should be established. This 
place is also the stage for different kinds of innovations and 
music types to be performed, communicate and 
compete. A place suitable for art activities could 
inspire the vitality of composer; a valuable cultural 
composing platform could promote the 
sustainable development of industry.  
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M a c a o  s i n g e r  i n  D a l i
Music Industry Never Stops

By Salie   Photo courtesy of Ken Fong and interviewee
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Language & the Art of Xu Bing
Date:9/11/2017-4/3/2018

Time:10am to 7pm

Venue:Macao Museum of Art

Ticket:Free

Introduction:The theme of this exhibition is “Xu 
Bing’s writing”, featuring 30 significant artworks of 
internationally well-known contemporary artist Xu 
Bing. Besides, the relative experiments and rough 
drafts to create such successful works will also be 
exhibited. 

Organiser:Macao Museum of Art

Website:www.mam.gov.mo 

Learn & Play! teamLab Future Park
Date:1/12/2017-28/2/2018

Time:Monday to Friday 1:30pm to 10 pm; Saturday 

to Sunday and public holiday 10:30 am to 10pm

Venue:MGM Art Space, MGM MACAU, level 2 

Ticket:$150

Introduction:TeamLab and Macau MGM 
cooperated to present a future amusement park! 
This exhibition will show one of the most popular 
children series of teamLab –– Collaborative Creation: 
"Co-Creation" Learn and Play! Future Park. This activity 
perfectly combines the art with innovative technology, 
which inspires unlimited imagination and narrow the 
distances between people.

Organiser:teamLab and MGM Macau

Website:www.mgm.mo 

The 8th Step Out Theatre Book 
Play ‒‒ Song of Cheong-Sam 

Date:8/12/2017-10/12/2017

Time:8/12, 8pm; 9-10/12, 3pm

Venue:Black Box Theatre, Old Court Building, Macao

Ticket:$150
Introduction:With Naamyam (Southern Tunes), 
Song of Cheong-Sam is adapted from  Cheong-sam, a 
short stories published in 1956 by Deolinds Salvado 
da Conceicao. In an age without autonomy, who 
will wear the black gown and sing a lonely but 
strong song?
Organiser:Step Out
Website:www.facebook.com/stepout.mo 

The 2nd International Film Festival 
& Awards•Macao

Date:8/12/2017-14/12/2017
Time:Check the schedule
Venue:Check the schedule
Ticket:Check the schedule
Introduction: The theme of this film festival is “A 
New Avenue to the World of Films”. With the brand 
new elements, this film festival will bring several 
infinitely possible, unimagined and out-of-bounds 
films to audiences. Activities in this festival include: 
competition section, gala, flying daggers, best of 
fest panorama, crossfire, etc. Besides, industry hub 
and master class will be held. 
Organiser:Macao Government Tourism Office, Macau 
Films & Television Productions and Culture 
Association
Website: www.iffamacao.com

Winter Pop up Shop
Date:3/10/2017-31/12/2017

Time:10am to 8pm (Closed on Monday)

Venue:Macau Fashion Gallery (No.47, Rua de 

S. Roque, Macao)

Introduction:Within the exhibition period, original 
clothing products designed by Macao local fashion 
designers will be exhibited and available for sale. Six 
brands are involved in this exhibition, including Alexis 
Jordan, MACON, GELÉE, SOUL, NEGA C. and 
Worker Playground. These brand-styles have different 
merits. Welcome all the fashion-lovers to visit and 
select the Fall-Winter collections.  

Organiser:Cultural Affairs Bureau of the Macau SAR 

Government and Macau Productivity Technology 

Transfer Centre

Website:macaofashiongallery.com 

Tango "Desires"
Date:26/12/2017-27/12/2017

Time:8pm

Venue:Grand Auditorium, Macao Cultural Centre

Ticket:$300, $250, $200, $150

Introduction：Argentinian troupe Estampas Porteñas 
comes directly from Buenos Aires. The show, through an 
intense choreographic string of romantic, tells a story full 
of lust and ups-and-downs. Action sparks after Margot, 
the female protagonist, decides moving to the big city 
leaving everything behind. Friends organise a farewell 
party and the love story unfolds as Charlo, her boyfriend, 
will desperately chase after his love to save her from the 
capital’s lurking dangers. The elements of love, suspicion 
and gangsters combined. With breathtaking plots and 
passionate tango, a breathtaking experience conceived 
to seduce each one of us.

Organiser：Macao Cultural Centre 

Website：www.ccm.gov.mo/Event.aspx/Detail/8308

2017 Electric Jungle Music Festival
Date:9/12/2017-10/12/2017

Time:2pm to 10pm

Venue:Shenzhen Longgang Sports Centre

Ticket:Check the schedule

Introduction：With nearly 30 groups of top-level 
DJs from home and abroad, a fully upgraded stage 
will freshen up the audiences’ visual experiences. 
The production team will utilise the stage-design 
tailored by Jungle to present the glaring light and 
impressive sound effects to the audiences, which 
enables the audiences, even in mainland China, to 
enjoy the international level experiences.  

Organiser:Jungle 

Website：www.facebook.com/electricjunglemusicfestival

2017 Guangzhou International 
Documentary Festival, China

Date:11/12/2017-14/12/2017
Time:Check the schedule
Venue:Theaters and art galleries in Guangzhou  
Ticket:Check the schedule

Introduction:2017 Guangzhou International 
Documentary Festival is the only one national-level 
documentary annual gathering in mainland China. 
More than two hundred companies and over nine 
hundred buyers, like Chinese and foreign 
documentary broadcasting and producing medias, 
suppliers and producers will be gathered in 
Guangzhou.  Activities include: evaluation of 
documentary, public show, award ceremony and 
the theme activities hosted by different countries’ 
consulate-generals in Guangdong and documentary 
broadcasting medias from mainland China, etc. 
Organiser：State Administration of Press, Publication, 
Radio, Film and Television of the People’s Republic of 
China, People’s Government of Guangdong Province

Website：www.gzdoc.cn

2017 Kaohsiung Design Festival
Date:23/12/2017-7/1/2018

Time:Check the schedule

Venue:The Pier-2 Art Centre, Penglai B3, B4 and 

B6 warehouses, Kaohsiung, Taiwan

Ticket:Check the schedule

Introduction:2017, the 10th year of Kaohsiung 
Design Festival (KDF) returns to the original 
theme of Kaohsiung itself. The slogan, "Yes! 
We’re Open!" puts the focus on Kaohsiung’s 
issues. It welcomes city government departments, 
designers, manufacturers of brand-name products, 
and industries to join. This year, KDF has adopted an 
even more open-minded attitude, hoping to attract 
more showcases from overseas while inspiring more 
pragmatists to meld design into their everyday lives.
Organiser:Bureau of Cultural Affairs Kaohsiung 
City Goverment, The Pier-2 Art Centre, Designers 
Association of Taiwan

Website:kdf.pier2.tw

White Blaze of the Morning
Date:27/1/2018-10/2/2018

Time:Check the schedule

Venue:HKRep Black Box 

Ticket:$200, $190 (Weekday special)

Introduction:This play was written by popular 
prizewinner, scriptwriter Yan Pat To and played by 
five new-generation actors. The premiere in 2015 
received many appreciations, which attributes 
the difficulty in getting tickets. This show, 
presented again in the HKRep Black Box, 
analyses the inner world of the youngster and the 
reality which could not be gotten rid of by anyone.

Organiser：Hong Kong Repertory Theatre

Website：www.hkrep.com/event/17-bb4

Event
Calender
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Lo is an experienced anime producer and began independent anime creation in 1977. His works won the first prize 
at the Hong Kong Independent Short Film Festival for four consecutive times and he was promoted as panel 
member. In the next year, he joined the Radio Television Hong Kong to work as cartoon producer until 1993. Over 
recent years, he spent efforts on promotion of the anime industry in Hong Kong and planning of anime exhibitions. 
Recently, he worked as the curator of the 50 Years of Hong Kong and Taiwanese Animation. He currently worked as 
Secretary General of the Hong Kong Comic and Animation Federation Limited.

DigiCon6, to Promote Creativity in Asia 
             

The Enlightenment from Cuba
       A film maker often gets very excited when his or her film is done and 

hopes to meet the audience as soon as possible. Commercial films always 

have to wait for the feedback until they are on show. Non-commercial ones 

need to arrange the screening by themselves or to take part in different 

competitions or film festivals so as to face the audience to get self-satisfaction 

as well as public feedback.

         In Hong Kong, there are only a few platforms to provide competitions 

and public release for independent video works. IFVA, organised by the Hong 

Kong Arts Center, is believed to be the most representative one. Formerly 

known as the Hong Kong Independent Short Film and Video Awards, IFVA 

was set up in 1995 and aims to provide screening opportunities and awards 

for independent dramas, animations and documentaries. Over years of 

development, it is now one of the main film festivals in Asia, and has played 

an influential role in advocating independent film making. From this year, the 

IFVA animation section begins to accept works from Macao. This is definitely 

a great opportunity that you can’t miss.

          If you look a bit further, in fact, there are various film festivals in the world 

with different themes in recent years. There are even corresponding film 

festivals for works of students. You can easily find your target in the internet 

as long as you have a piece of works. But, first of all, it is crucial for you to 

have confidence in your own works. Confidence does not necessarily come 

from awards but from a good attitude to communicate with other overseas 

counterparts. And I believe this is the most meaningful thing for us to take part 

in overseas film festivals. 

       I would like to introduce a very significant and challenging competition 

that is the DigiCon6 ASIA Awards sponsored by TBS, Japan. And it is the 

19th edition for the DigiCon6 this year. Founded in 1951, TBS is a private TV 

station. It is quite rare for such a private TV station to dedicate itself, with the 

help of its own network, to encourage young and talented film makers through 

a series of activities such as competitions, forums, screenings, so that their 

works can represent Asia to compete in the world. 

     Beginning in 2000, the DigiCon6 only holds in Japan, targeting local 

students and young film makers with only short films in drama, documentary 

and animation. Therefore, animated films account for 80% of the exhibited 

works. In 2006, TBS developed the DigiCon6 into an Asian event, involving 

more than ten participating regions, including Mainland China, Hong Kong, 

Taiwan and Korea, etc. In November each year, many film makers from Asia 

will gather in Tokyo to compete with each other.

                        

       What is so special about the DigiCon6 is that the competition has two 

stages. First of all, local works of the participating regions will be selected and 

given gold, silver, copper and new generation awards by the local jury 

(including a TBS representative) in the mid of each year. Films with the highest 

scores will be on behalf of the region to compete with the other award-winning 

ones from different regions for the grand award in Japan in November. In other 

words, films of high standard will have two chances of winning!

       In 2008, HK animation director Chan Yu-Fung won the DigiCon6 grand 

award with his animated film, Hidden Elders. The award was a great hit to 

Hong Kong animation industry. Since then, Hong Kong Digital Entertainment 

Association began to act as the local organiser to be fully responsible for the 

competition with more than 30 to 40 selected pieces of works each year, 

which have also achieved quite good results in Japan. These include 

animated films, Hong Kong Station, Behind the School Bag, Disposition and 

drama film Hong Kong will be destroyed after 33 years. These works not only 

provide a chance for the foreign audience to know about Hong Kong films, 

but also give Hong Kong film makers a very comprehensive opportunity to 

meet with overseas counterparts.

         I  am honoured to be one of the internat ional judges this year for 

the DigiCon6. I will bring with me several selected Hong Kong’s works to 

Japan, and select the winner for the grand award along with other judges from 

different regions. Will films from HK be shortlisted? On the other hand, I also 

hope that film units in Macao (such as the Cultural Affairs Bureau), will cooperate 

with TBS in the near future to participate in the festival. At that time, film talents 

of Macao will have one more representative public platform, which I strongly 

believe will greatly push their creation forward.

Lo Che Ying
Lei is the columnist of  Macau Daily  and had published novels such as  Eye of God, 
Embarrassing Action, etc. He won Macau Literary Award for three times, Macao Literary 
Festival Short Story Award for two times, Macao Novellas Award and Mini Novel Competition 
Prize. In 2001, he was invited by the International Association of Art Critics under 
UNESCO as an art critic in Hong Kong.

Lawrence Lei

             In a society with extreme disparity between the rich and the poor, the 

poor are usually unhappy. But in a country where everybody is so poor that 

they only have music, singing, dancing, and simple culture, the poor people 

are very happy indeed. This is Cuba that I want to say, in which the famous 

novelist, E. M. Hemingway, used to settle down and wrote his world 

recognised masterpiece The Old Man and the Sea.

             One month ago, I went to travel in Varadero, a famous tourist city in 

Cuba. I had some thoughts during my travel to compare tourism between 

Cuba and Macao which is positioned as a world leisure travel center. Cuba 

has been subjected to American economic sanctions and trade embargoes 

for almost half a century, resulting in economic poverty, backward urban 

construction and underdeveloped communication technology. Because there 

is no car import, old cars of the 50s in the last century occupy the streets of 

Cuba, which has become a city landscape. The traffic network in Cuba greatly 

lags behind. There are no advanced tourism or entertainment facilities, no 

luxurious modern shopping malls, but the backwardness has not prevented its 

tourist industry from developing while Macao is a lot more modern than Cuba.

             Every man and woman in Cuba seems to be able to dance and sing 

whenever and wherever possible. The fat female peddler will suddenly dance 

to you, the toilet woman keeper will unexpectedly sing to herself. The Cubans 

have a very relaxing lifestyle, always waving their hands to cars passing by. On 

the first day of my arrival, I rushed to the bus station as usual as if I was in 

Macao, waving my hands hastily to the bus in a fear that I might miss it. 

However, to my surprise, the bus stopped patiently to wait for passengers 

walking from all directions. With a five-dollar tourist ticket, you can get on any 

bus with unlimited rides all day. Sitting on the upper deck of the bus, you can 

enjoy the blue sky and white clouds, and the drive along the coastline in the 

wind, getting all the leisure that what travelling is meant to be.

             Returning from Cuba, most tourists will have fully indulged themselves 

with alcohol, such as beer, rum, red wine, white wine, whiskey, Mojito (a kind 

of cold drinks mixed with different wine, which is said to be Hemingway's 

favourite)... The sun in Cuba dries out the body of tourists, so tourists pour a 

lot of alcohol into their blood to replenish water. Cuban hotels and travel agencies 

provide all inclusive services to visitors, from the beginning of airport pick-ups 

to hotel accommodations until the holiday ends, and then deliveries back to 

the airport. All the services, including accommodations and caterings, are 

covered in the lump sum payment of the travel expenses, tourists do not have 

to pay any extra. Guests are free to enjoy all kinds of food and drinks 

(including alcohol) in the hotel at any time all day with different restaurants of 

foreign cuisine to choose. Cuba is rich in lobsters and fish, also in mangoes, 

papayas, guavas, pineapples and bananas. Hotels are equipped with gift 

shops, a variety of entertainment facilities, swimming pools of all sizes, and 

exclusive beaches. Hotels here arrange different programmes at different 

times, such as yoga, beach games, open-air music shows, dancing in the 

swimming pool, water carnivals and so on. There are diverse theaters or 

outdoor performances in the evening. And these are all free. Guests can just 

spend the whole holiday in the hotel, just like the idea of cruise recreation. 

This is really a leisure tourist city, and then I thought of Macao.

             A taxi, a waiter, a tourist guide, a passing pedestrian, they are the 

guardians of a city's reputation, but they can also be big destroyers. The 

Cubans I met during my trip were very realistic and only answered questions 

about their jobs or business. But once they knew you would be their customers, 

they immediately became very enthusiastic. And then Macao came to my 

mind again.

             The sun in Cuba is very strong (I was badly burned on the first day), 

but it has no harm to its attraction to international tourists. Among many tourist 

elements, the most important one is attitude, the attitude of a city to its own 

life and its tourists. And then Macao came to my mind again. Since the 

opening of tourism in Cuba in 1990s, the industry has developed rapidly and 

become the most important source of revenue for Cuba. Can Macao draw on 

the experience of the tourist development in Cuba?
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Having majored in Chinese Language and Literature as well as in Arts (Creative Industries) at Peking 

University, Lam went on to work in the Creative Industries Department in the Macao SAR Government. 

She is now pursuing an MA in Arts Administration in New York University.

Era of Creativity: Art Zones Established, 
Art Fairs Organised, but How About Public Art?
Some Thoughts on Public Art (Part 1)
             
            During my recent discussion about public art with friends in Shanghai, 

I was quite surprised when they told me there was actually little public art in 

Shanghai. As one of the most active artistic cities in China, Shanghai has arts 

districts, galleries, arts expositions, and arts biennials, but with the exemption 

of public art? This reminds me that our cultural production and consumption 

have skipped the educational link provided by public art while our concept of 

cultural industry has been developing rapidly in the past 20 years in Mainland 

China. Is it really adequate for a city to attract public attention to cultural 

creativity only by a few galleries?

            Talking about culture and arts may prove, more often than not, to be 

quite abstract, but when people physically participate in arts, the appeal and 

impact that arts gives them is extremely direct. Therefore, one of the most 

effective ways to promote arts is to allow people to personally participate in 

arts activities, and public art can provide exactly such an opportunity: a city is 

the stage for arts and creativity. The residents can enjoy and participate in arts 

activities without the necessity of going to art galleries. This, of course, offers 

tremendous benefits for the shaping of the artistic atmosphere of the city and 

the cultivation of the cultural consumer groups.

            I remember visiting New York some years ago. What impressed me 

most is not the Metropolitan Museum of Art, nor the Broadway musicals, but 

the public art materialised at the Columbus Circle in Manhattan, called 

“Discovering Columbus”. Like the squares in many other cities, the statue of a 

great figure stands at the center of the square, a landmark of the city and a 

memory to history,  it is the statue of Columbus, but because of its lofty 

height, no one has ever come close to enjoy it. Some artists then built a 

temporary shed surrounding the statue. People may go up a few steps and 

enter the shed to see the statue of Columbus at close quarters. Such a piece 

of art gives people a completely new perspective to view those fossilised 

things and matters in history and in the city. At the same time, it gives art a 

more positive social meaning: it is not placed in the art museum waiting to be 

enjoyed. Instead, it exerts itself directly into city life, integrating with space and 

history, and communicating with the people living in such a time and space.

            People, perhaps, may say art itself is basically the product of a specific 

time and space. But it seems that following the development of artistic 

products being over-commercialised or even capitalised, artwork often  

dissociates itself from the original time and environment of the artists, and 

turns itself into an object of consumption and desire. Let alone whether those 

people who buy artwork at auctions at astronomical prices can appreciate art or 

not, how many of us who flock to art galleries and stand before the masterpieces 

of Van Gogh and Picasso can really communicate with the artists’ work? The 

dissociation of this kind of art with people, with living, and with society has forced 

American artists in the 1960s and 1970s to break down the white walls of art 

galleries and march into the streets again.

            And it was at this very time that some important public art organisations 

in America were founded one after another: many states and cities began to 

promote the Percent for Art Plan and demand public facilities to invest 1% of their 

expenditures on purchase of public art on the one hand; and civilian non-profit-making 

organisations were established, like the Public Art Fund and Creative Time on the 

other. The emergance of these organisations not only provided resources, but 

also built a platform for community collaboration, making it possible for public art 

to penetrate into cities of various sizes in America.

            However, public art using public resources comes into the sight of the 

public must naturally accept the examination of the public. It must inspire 

thoughts, and at the same time make itself accepted and agreed with by the 

public. Not only does it depend on the creativity and vision of the artists, but it 

should also consider the system of community participation, the implementation 

of public education, and others. From this, it should be said that public art is not 

merely a matter of just moving artwork from the galleries into the streets. 

Lam Sio Man
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Japanese artist Tatzu Nishi: Discovering Columbus, 2012. Source: Public Art Fund

Havana: Literature, 
The Future-Proof City Publicity

                         Every passenger applauded, as tradition requires, the moment we landed at                                                 

Havana Jose Marti International Airport. However, as I really set foot on this land of 

wonders, I didn’t think of cigars or rum, the handsome Che Guevara or the strongman 

Fidel Castro. Instead, it came to my mind the American novelist Ernest Hemingway.

            At the very start, Cuba’s political progress was inextricably linked with literature. 

In fact, poems were the very stimulant and catalyst for the Cuban Revolution and 

Cuba’s greatest hero José Martí was a poet himself. Many guerrilla fighters would carry 

around not only guns, but also collections of poems. Under the communist regime, the 

internet penetration rate is low in Cuba. However, the illiteracy rate in Cuba remained 

nearly zero. In fact, most Cubans have the habit of reading regularly.

            Due to the half-century isolation acted by the U.S., Cuba’s cultural and creative 

industry didn’t have any global impact, perhaps except for Buena Vista Social Club 

(the club also visited Zhuhai the other years). Ironically, however, it is exactly the literary 

heritage and tourist resources left by American literary giant Ernest Hemingway that 

drew many tourists to Cuba. The Nobel laureate visited and had lived in Cuba for nearly 

two decades and carefully interweaved his love for Cuba and observation of Havana 

into his works. His novels, such as The Old Man and the Sea and Islands in the 

Stream, can be called the best tourist guidebooks to Cuba (the former was sold for 

more than 5.3 million copies within 48 hours after it was published, setting a record in 

the global publishing history). Hemingway’s account and literary cameo of Cuba have 

drawn tourists around the world to visit Cuba and re-visit the places he used to 

frequent, including bars such as El Floridita and La Bodeguita del Medio. Room 511 

of Ambos Mundos Hotel, the very place he wrote For Whom the Bell Tolls, and the old 

house he used to live in in suburban Havana have already become important cultural 

symbols and tourist attractions to the city. Today, Hemingway International Billfishing 

Tournament is an annual event in Cuba. Mojito and Daiquirí (Hemingway’s favourite) 

and various souvenirs and publications centered around Hemingway have always 

been the best-selling products in Cuba for the past decades. After Cuba and the U.S. 

resumed diplomatic relations in 2015, the fad for Hemingway continued to surge. The 

biographical documentary Papa Hemingway in Cuba, therefore, was filmed as the 

times required. American funds donated half a million US dollars to preserve Hemingway’s 

old houses in Cuba, and special archives were established to conserve Hemingway’s 

manuscripts. Therefore, it’s appropriate to say that Hemingway has become the most 

popular IP and ambassador to Havana and a windfall to the city.

            The reason Hemingway’s literary works are still attracting people from around 

the world to visit Cuba is that they are more than tourist literature. Hemingway’s 

account of Cuba is not at all touristy, but rather down-to-earth. To understand 

Havana from the aspect of ordinary Cubans and uncover the unrecognised beauty, 

Hemingway dived deep into the everyday life of ordinary Cubans from all walks of life 

and the urban fabric of the city.

            Many mega-cities around the world have their own “writer in residence plans”, 

such as Venice, Berlin and Shanghai. In short, it is to have foreign or non-local 

writers live in the city for a certain period of time, participate in cultural exchanges, 

tap into the everyday life of the city, share observation or write stories around the city 

from an entirely novel aspect. Although Hemingway was not an officially invited writer 

to Havana, he demonstrated the great influence of a foreign or non-local writer to a 

city. Literary works can add to a city’s appeal and enrich a city’s cultural connotation. 

Writers’ footprint in a city can even help spawn an entire cultural industry chain 

(including publications, films and tourist attractions) in a city. While publicity slogans 

can never elaborate on a city’s appeal, literature can.

            Although Macao has also been promoting similar plans in major universities, 

non-local writers were also invited to attend Macao’s non-governmental literature 

festivals, and writers were encouraged to write stories centered around Macao, most 

writers limited their footprint in the University of Macau, which situates only in 

Hengqin. As a result, these plans became mere formality and ended up nothing in 

particular.

            The key to developing cultural and creative products is not only about good 

ideas, but also about the ability to tell stories. On the one hand, relevant parties have 

to discard cultural protectionism and don’t stick to the idea that “only Macao people 

should contribute to Macao literature”, while non-local and foreign writers should be 

given adequate opportunities to get to know Macao and willingly write stories about 

Macao. On the other hand, the stereotype towards “writer in residence plans” and 

“research trip” should be dispelled, so that more Macao writers could visit other 

countries, engage in short-term exchanges, build up their global reputation and 

network. As a result, they will be able to look back on Macao from a more unique 

and original aspect. Only then can literature become future-proof publicity and 

promotion, and a distinctive Macao can be created by literature.

Un obtained the dual Bachelor degrees in Chinese Language and Art (film and television production) of Peking 
University and dual Master degrees in East Asia Studies and Asia Pacific Studies of University of Toronto with the 
research field in literature and movies. She won the Henry Luce Foundation Chinese Poetry & Translation 
Fellowships and had been the village residing poet in the Vermont Creative Studio. She was invited to attend many 
international poem festivals such as the one held in Portugal and worked as the lyricist of Macao’s first original 
indoor opera A Fragrant Dream. She published some collections of poems in Cross-Strait regions, and has been 
engaged in academy and publication for long time and writes columns for media organisations in Taiwan, Hong 
Kong and Macao.

Un Sio San
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Being a tourism writer famous in Hong Kong, Macao and Taiwan, creator in multiple fields and practitioner 

specialised in film, literature work and event planning, Ng has travelled a distance of half of the circumference 

of the Earth and around six continents and forty countries herself. She published The Heart's Freedom 

Lies in the Sky in 2017 which was distributed in Hong Kong, Macao, Taiwan and Malaysia.

Publishing  is Easy 
but Selling is Hard

             

The New Stylish Wagashi 
              In these days, it is not difficult to publish a book. If you have a unique 
profession, wonderful stories, and many fans, you can easily write a book like 
Healthy Recipes against Cancer, Implication from the Three Divorces, The 
Make-up Queen’s Tips. Many good publishers would even drop by themselves. 
Content is always in short supply nowadays, but it is quite contradictory that 
there is free information everywhere. Selling a book therefore has become very 
difficult. 

                 I would compare the difficulty and easiness in publishing between Macao, 
Hong Kong and Taiwan with my own experience.

                There are a lot of publications every year in Macao although it only has 
a few publishing houses. In the respect of funds, it is easy to publish a book in 
Macao because many books are community projects which are funded by the 
government. However, it is a pity that both the press and authors are not 
concerned with the sale after the new books are on shelves. They don’t even 
care where the book should be placed or whether it has actually appeared in the 
market. I believe this is completely meaningless. We can’t set aside our book 
once it is published no matter whether it makes money or not. We must try to 
make as much opportunity as possible to let our readers to be able to read every 
word we write with our hearts. Many years ago, our non-profit association, 
Macau Creatives published a book called Untitled Chapters. The book was 
consigned both in local bookstores and through other channels in Hong Kong, 
Singapore and Taiwan. I used to sell five and ten copies at one time with 30% of the 
consignment fee to pay for each one. We couldn’t make any profit in this way, but 
we can earn every chance of public exposure and real marketing experience that 
we fought for. Even though we managed to get government funding at that time, 
the amount of the fund only covered the cost of printing. We would have invited 
our Taiwan channel for overseas shelf promotion if we have had enough funds 
because promotion requires specialised professional care. It is impossible for us 
to remain sustainable development by knocking at every bookstore and by 
sending book every time whenever there is an order only by ourselves.  

              Hong Kong has a complete publishing industry, and every year there 
are many new books on shelves. But publishing a book is not for sale anymore 
in many cases. Even someone who doesn’t know how to write can publish a 
book today as long as he or she is a movie star or a web celebrity. Lots of 
publishing houses try to catch the attention of readers by printing hot-topic 
books with more pictures and less words as soon as possible, regardless of the 
quality of the content. More and more authors just want to have multiple titles, 
because everyone knows that there are few people in Hong Kong who are willing 
to buy books. I once had a chance to get a contract with the Hong Kong Press, 
but I was asked to reduce my stories in North America and Europe from my 
wanderings of almost half of the earth and three continents to just South America 
with emphasis of as less words as possible. I was also asked to finish the book 
in no more than three months with merely 4% copyright royalty which can’t be 

paid until the book is sold out. The editor also told me frankly that it was already 
considered a very big sale if my book could be sold by 200 to 300 copies at the 
book fair. Therefore, only 500 to 1,000 copies could be printed each time. The 
number already tells you that it is not for profit but for fame that people publish 
books in Hong Kong.

            Taiwan is the most influential publishing market of books in traditional 
Chinese-character, which ranks within top three in the world in terms of new book 
volume. It has several thousand presses with tens of thousands of new books 
printed every year. But, because of the emergence of iPhone and Facebook fan 
page, its publishing industry has declined rapidly in recent years, entering into a 
sluggish harsh winter. In 2010, the sale of the publishing industry in Taiwan 
amounted to 36.7 billion, and then it fell to 18.5 billion in seven years. There are 
various publishers in Taiwan with different sizes. Some companies only offer 
design, typesetting, editing, publishing, access and other one-stop services for 
authors to publish books at their own expense. Moreover, the press will publish 
translated version of the best-selling foreign books, or invite professional experts 
to write tips, or look for web celebrities to attract fans in order to ensure profits. 
Sometimes, the press will also discover new stars, or give a chance to literary 
winners. There is also some lucky person like me, who is able to win the press’ 
favour by self recommendation. In fact, I was quite surprised that the press, such 
as famous as the Crown Culture Cooperation, would have someone responsible 
for all the self-recommendation emails. Yes, it is true that there is someone 
responsible for all the self-recommendation emails. This is what they told me in 
person which made me feel that the world is after all quite fair. Without doubt, you 
must pass another examination of the editor after you successfully get through the 
email test. To be frank, this is all about taste and fate. There were other Taiwanese 
press editors who told me my story was too big to attract any sympathy, but my 
editor believed in my big world and gave me the contract with 10% royalty which 
would be paid immediately after the release.
 
            Before I got the contract, my editor asked me to open a fan page 
without indicating how many fans I should get before the contract is sent. I had 
to work hard on the fan page with full faith without asking for any more details. 
I was an unknown writer at that time, I need to gain fans so that the publisher 
wouldn’t lose money. This is a very simple logic. What surprised me the most was 
that they sent me the contract when I had merely three thousand fans in just a 
month after I started the fan page. Was it because the editor had already 
recognised that I was very persistent and had already predicted that I would 
manage to get 60,000 fans before the public release, that I would do all my best 
to tour around small and big cities of Taiwan for book sharing, and then carry out 
all kinds of propaganda activities online and offline in Malaysia, Hong Kong and 
Macao, and thus successfully selling the first 3,000 volumes in half a year to 
ensure the profit of the press?

           Although my book managed to be reprinted in half a year which gave me 
great comfort, the achievement was actually accredited to my hard working on the 
fan page in two consecutive years and my sprint of new book advertising for six 
months. It's definitely not easy to sell a book today, but it is a lot easier for an 
ordinary person to publish a book than before.
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         Speaking of wagashi, what comes into my mind is those flower or leaf 
shaped desserts in pink or light-green colour which are so sweet that they 
must be taken with tea. But in fact, there are many kinds of wagashi, mainly 
divided into raw, half raw and dried ones. The above mentioned wagashi in 
beautiful asthetic design is called the raw wagashi, which has very exceptional 
requirement of hand craftsmanship. It can be regarded as a piece of edible art 
that is more concerned about whether it can convey the artistic conception of 
seasonal changes rather than taste.

          Futaba in Demachiyanagi is known for its light-savory bean cakes. There are 
always long queues every day. The Toraya Wagashi Café at the Ichijo-dori is 
also crowded for all time. But if you are careful enough, you could find out that 
most of the customers are middle and old-aged persons or travellers. It looks 
like that wagashi is more and more distant from the food culture of the young 
people.

            What is the so-called food culture of the younger generation? In Japan, 
it is food that is very presentable before camera. This is also the same in Hong 
Kong and Macao. In recent years, young people in Japan are very fond of 
muffins fully covered with fruit and fresh cream, super sandwiches stuffed with 
colourful vegetables and chicken, ice creams with bright-coloured donuts. 
The most important selling point of these snacks is that they are very appealing 
in photos. It is not only the delicacies but also the beautiful pictures to be 
uploaded to Instagram that the younger generation desire, who are willing to 
queue for more than two hours in store. 

        In order to follow the trend, many wagashi brands are trying hard 
to break away from tradition to come up with unique packaging and presentation 
to attract the youngster. Earlier, the 0101 Department Store in Kyoto was 
refurnished. After its completion, wagashi shops took the place of bookstores 
on the first floor, selling all kinds of wagashi. Customers of 0101 are generally 
young people, so wagashi there is quite trendy and interesting. There is one 
shop called CoCo Color Kyoto, managed by Kyo Nishijin Kasho SOUZEN. 
Souzen Yamamoto, the owner, was born in a village where traditional rice 
cakes are produced. However, Yamamoto wished to make a breakthrough 
with great emphasis on product packaging to target the market for the young. 
The most popular product here is the stringed warabimochi. Warabimochi is 
usually served in a dish. Yamamoto simply strings them together with a 
bamboo stick, and then here comes the stringed warabimochi. Wrapped in an 
exquisite paper box, frozen Souzen-stringed warabimochi tastes like sobert, 
which immediately became the interviewee of Casa Brutus.

          In Japan, there is wagashi called Rakugan, which is made of rice flour 
and three pots of sugar and compressed in wooden molds. In addition to 
taste, Rakugan plays great importance to its melting taste and beautiful 
appearance. Rakugan is often shaped in f lowers or leaves and other 

seasonal images. Rakugan in Kyoto’s new stylish wagashi store, the UCHU 
wagashi, is also always associated with seasons but come up with more 
fascinating stories. For example, Fukiyose means something that comes from 
the wind. It has 24 different designs, such as birds, butterflies, music, stars, 
white clouds and so on. Each box of Fukiyose is randomly placed with five 
pieces of designs. What on earth does the wind roll for you? It's not known 
until you open the box.

      Both the UCHU wagashi and Souzen are in pursuit of brand new 
concepts, but okashimaru, founded by Sayoko Sugiyama, sticks to tradition. 
Wagashi is normally thought to be sweet, but okashimaru also provides salty 
one and sometimes wagashi mixed with Chinese red pepper in an unique 
fragrance. On the other hand, the colour of its products is much darker than 
that of the market because it is all made of natural materials. The purple one 
is made of taro, the orange one is of pomelo, and the white one is of bean. 
Many people have mistaken okashimaru as new innovated wagashi. In fact, 
wagashi had two flavours, sweet and salty, and was also made of natural 
ingredients when it was introduced into Japan from China in Muromachi 
period. Sayoko Sugiyama just tried to reproduce the taste of that time.

         Sayoko Sugiyama also pays special attention to the image of wagashi 
besides taste and materials. Most of wagashi are shaped in bamboos, 
flowers, birds or plants  to coordinate with seasonal changes and nature, but 
her favourites are dandelions , minerals, the dawn, and so on, things that are 
much closer to us. “The Fruit of Ore" is one of the most discussed works of 
her. It is a kind of grapefruit-flavoured amber sugar wrapped in a thin crispy 
layer of sugar on top and stuffed with cold grapefruit, which is quite ordinary. 
Sayoko Sugiyama designed it in the shape of the ore forked with branches of 
the black camphor tree, which looks like the ore fruit in the tree, and it 
becomes very lovely then.

            Food is the heritage of history and creativity. We get to know the culture 
of different periods from its taste and appearance. The new stylish wagashi is 
the creation of blending new concepts of modern people with essence in the 
past. 
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turns itself into an object of consumption and desire. Let alone whether those 

people who buy artwork at auctions at astronomical prices can appreciate art or 

not, how many of us who flock to art galleries and stand before the masterpieces 

of Van Gogh and Picasso can really communicate with the artists’ work? The 

dissociation of this kind of art with people, with living, and with society has forced 

American artists in the 1960s and 1970s to break down the white walls of art 

galleries and march into the streets again.

            And it was at this very time that some important public art organisations 

in America were founded one after another: many states and cities began to 

promote the Percent for Art Plan and demand public facilities to invest 1% of their 

expenditures on purchase of public art on the one hand; and civilian non-profit-making 

organisations were established, like the Public Art Fund and Creative Time on the 

other. The emergance of these organisations not only provided resources, but 

also built a platform for community collaboration, making it possible for public art 

to penetrate into cities of various sizes in America.

            However, public art using public resources comes into the sight of the 

public must naturally accept the examination of the public. It must inspire 

thoughts, and at the same time make itself accepted and agreed with by the 

public. Not only does it depend on the creativity and vision of the artists, but it 

should also consider the system of community participation, the implementation 

of public education, and others. From this, it should be said that public art is not 

merely a matter of just moving artwork from the galleries into the streets. 

Yap loves design, travel and everything beautiful in life. He writes for various media 
about travel and design and has published works, including Wander Bhutan and 
Myanmar Odyssey. Formerly publisher of Lonely Planet (China Office), Yap is now 
Chief Content Officer of Youpu Apps, a Beijing based travel app company.

Amsterdam
             

           Amsterdam is the city type that I favour. Delicate and exquisite. Without 

too much walking, the canal can be met. People riding the bicycles slowly 

shuttle back and forth in the narrow street. The tolerance of this city could be 

well illustrated through being able to commute or handle affairs by bike. In the 

blossoming spring, the locals always organise small gathering. When driving 

the boat, they play music, have barbecue, drink alcohols and play with each 

other, etc. The whole city is immersed into a pleasant atmosphere. With 

sparkling spring water, the river reflects the three or four-story-high old houses 

by the riverside. These slim and unassuming houses are in the fairy tale style. 

In old times, the tax revenue was depended on the elevation of the house. 

Thus, the house was built narrow and deep.  

         When traveling in Amsterdam which advocates design and beauty, I 

chose to stay one night at the Hans Brinker Budget Hostel deliberately which 

claims to be the worst hostel in the world to experience how terrible it is. This 

psychology, to figure out how terrible things are, could be also found in those 

people who love lousy movie. We advocate the beauty, but at the same time, 

we neglect that beauty could be more valuable only because of the existence 

of the ugly. Accompanied by the mess, neat could be highlighted and the 

ecology could be more adverse.

        The hostel was located in a stylish block of the canal. The old houses 

were decorated magnificently which makes it more desirable for people to 

visit. Stepping into the hostel, a large section of attractive words were written 

on the reception place, which decided the style of this hostel. “Neat people need 

to pay attention. You are making the world too clean. Thus your immune 

system is getting worse. We need to be in touch with the dust to strengthen 

our resistibility to against germs.” Hans Brinker Budget Hostel is proud of their 

stains and various germs. As long as staying for one night, your immune 

system will be naturally strengthened. Visit before it’s too late.  

      Actually, the hostel lobby was considered to be clean and neat. The 

receptionist was quite attentive. When checking in, she smiled and 

apologised: ”Our wireless network was ineffective.” But you were not able to 

be angry with her as you have already known that it is the worst youth hostel 

in the world. Poor service should be the norm.  I knew that such treatment is 

not on purpose, I just had a bad luck.

           Hostel booking websites are packed with mixed reviews. In fact, when 

facing the negative review, the manager could ignore it and be confident to 

say that customers were warned before. A lengthy disclaimer on their website 

reads: “Those wishing to stay at the Hans Brinker Budget Hostel, Amsterdam, 

do so at their own risk and will not hold the hostel liable for food poisoning, 

mental breakdowns, terminal illness, radiation poisoning, certain diseases 

associated with the 18th century like plague, etc.”

         The hallways stretching from reception to guest rooms were covered 

with various creative posters. All of them were related to the topic of “we live 

in the worst hostel in the world”. Humorous words and pictures are amusing. 

For example, same person, who checks in with an energetic-looking, becomes 

haggard when he checks out; a poster of magnified and ferocious flea with a 

advertising slogan: improve your immune system; a naked man dry himself off 

with curtains (implied that no towel provided) with the slogan says “Accidentally 

Eco-Friendly”.

          I have stayed in quite a few nice hotels before. But the pictures of them 

are always different from what I experienced. I even felt being cheated 

sometimes. This hostel tells people in advance how bad it is. Such honest 

self-deprecation also reaches the effect of widely advertising as many media 

give positive reports on it.

        To promote the products with nothing special is a challenge for creators. 

The creator of this hostel adapt the method of reverse thinking. This method 

is different from the traditional way like characteristics-digging and praising in 

advertisement, which enables more people to notice and remember. Such 

creative marketing method stimulates customers’ interests and achieves the 

effect of promotion. Anti-advertising method lower the expectation of the 

customers, however, because of this, it receives the sincere praise from the 

customers: “It is not that terrible as what it said.”  As a result, it is said that this 

hostel with almost 130 beds is always full.

Yap Seow Choong
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