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         This issue is released in a brand new form and 
we hope to present you richer cultural and creation 
information.

        Many cultural and creative practitioners have 
unique ideas and creative concepts, but they cannot 
find an appropriate way to run a long lasting industry. 
So how can they turn their great ideas in their mind 
into business opportunities? In this issue, well-known 
figures from comics, fashion and dance circles were 
invited to share the process of starting up creative 
business in which they cooperate with peers from 
other regions, receive policy support from the 
government, together with their own efforts to 
advance further.

          Additionally, in Brand Story and Budding 
Talents the brands Grandma Belacan and Bacalhau 
founded by local young people would be introduced and 
the new trend of local cultural and creative industry 
would be discussed on by introducing advertisement 
planning and business operation. In the Around the 
Globe, the European famous music festival "Outlook 
Festival" will be introduced and local musician Kuong 
Weng Hang will share his experience in the music feast 
and discuss future opportunities and challenges to the 
cultural and creative sector in Macao. 

          As usual, our bloggers share their views and 
news of the creative industries around the world in 
Blogs, bringing latest cultural and creative information 
to readers. 
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        As a city integrated with Chinese and Western cultures, in recent 

years Macao’s industries have been in a trend of diversification. Under 

such trend, Macao also served as the platform for cultural and creative 

exchange in addition to playing as the world tourism and leisure center.  

Thanks to the popularisation of Macao’s cultural and creative industry 

and promotion by all circles, enthusiastic cultural and creative pioneers 

were successively engaged in the development of the local cultural and 

creative industry and there of course are examples of successful local 

brands started up. 

 

      To explore the secrets for such success, we invited three 

practitioners from local comic, fashion and dance sectors, to give their 

insights and share their experiences in running cultural and creative 

businesses, giving an example for those interested in joining the 

creative sector. 
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The Artist Dares to Fight against Difficulties 
            He suggested to other artists that they should not be complacent and conservative and know 
nothing but only practicing their skills; they should go outside more to see the wider world.  
Moreover, he considered artistic creation highly effort consuming and only when you are full of 
physical strength, the creation can be efficient, painting skills and speed can be improved and you 
can have the opportunity to broaden your mind.  If you just create works of art without an open mind 
and spent your 50 years by creating works in a slow way in exchange for achievements which could 
be made by spending just 30 years by others, you would not only miss the good chance and know 
nothing about the mainstream trend but also would have no idea about what others are doing, in 
which case you would undoubtedly fall into the edge of the era and be detached from the world. In the 
Internet era, competitors are not limited to outstanding local artists in Macao but also include those 
around the world. Jet believed that “the artist should always learn other skills and be positive to 
confront with opportunities and challenges in the development of the industry with a fearless 
attitude in addition to practicing their painting skill and doing what they want to”.

          Wu Chi Kit (Jet) combined boxing with painting which seem to be 
irrelevant to each other by applying his painting style and delicate mind 
to produce a series of comic books Boxing. After release, the series sold 
greatly well and he had ever held his personal exhibition which led 
him become a successful representative in operating cultural and 
creative business.

         Jet was formerly a member of Macao Boxing Team. At an 
international competition event, Jet realised the Chinese boxing 
champion Zou Shiming’s charm on the stage and was attracted 
by his boxing skills.  Moreover, he got to know that there were 
many stories behind his success and his achievements were 
made af ter many f luctuations, which moved him greatly. 
Therefore, Jet, who loved painting when he was a child, 
was determined to narrate Zou Shiming’s positive stories with 
his painting pen and create interesting and moving comics one 
after another.

Closeness Between Boxing and Comics, 
Sports and Art
          Jet is a man who does what he says and had taken the first step 

by making first drafts and preparing the plan.  The saying “opportunities 
are always for those who are well prepared” is never outdated in any 
age. The encountering with Zou Shiming made Jet and Zou feel like 
old friends at first meeting, the boxing king also appreciated his 
talents and patience and Boxing was given birth under the closeness 
between them.

         To better present the growth and training processes of Zou 
Shiming, Jet had visited Zou's birth place Guizhou many times to get 
detailed information. Meticulousness and perfection pursuit laid solid 
foundation for his career and enabled him to make achievements 
different from others. Finally, the first volume of comics prepared for two 
years was released in 2013 and became greatly popular and Jet held 
successive small and large exhibitions. Afterwards, he was recognised  
and funded by the Macao Cultural Industries Fund, which enabled him 
to expand his business continuously. Therefore, he could release 
continuations of the comics and also have opportunities to be invited to 
book exhibitions in different regions to sell and market his comic books. 
This enabled Boxing to be the focus in regions other than Macao and 
more people to know Macao’s local art. 

Going through Low Tide to 
Step towards Prosperity of 
the Industry
       When recalling his past seven 
years, Jet frankly said that the 
starting of his career could be said 
to be a low tide and could not generate 
considerable income for him and 
that he had ever criticised greatly 
by peers. Many painters engaged 
in ar t or enthusiast ic painters 
usually encountered the questions 
“What’s the purpose of art?”, “Can 
art earn money?”, etc. Jet not only  
confronted positively with all 
criticisms but also kept creating 
and letting the public see his talents 
and importance by using his creativity. 
Fortunately, the artistic value of the 
boxing king comics has made more 
people know Jet and under the 
support of the Macao Cultural 
Industries Fund, he got more 
opportunities for doing different 
things. Finally, he fought back with 
his current achievements and 
enabled the art belonging to Macao 
people to make profits all the same.

         The series narrated the course 
of winning the gold medal of the 
Olympic Games after continous 
practice by the man not famous at all 
and such course was right the same as 
that of Jet. As long as you do not give 
up easily and advance towards your 
target, such course is worth being 
appraised no matter you are a world 
champion or a local creator. 

Wu Chi Kit

．Jet created a series of theme comics for the boxing king, Zou Shiming.

        Transforming from a 
Painter to an Operator 
to Start the New Trial 
for Culture and Creative 
Industry.
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“I.N.K—Inky and Kris”Integrating Fashion Into Life
             The brand I.N.K. created last year was the abbreviation of the two designers’ English names. It means ink in English and 
represents the instant moment when ideas were triggered and fashion concepts were expressed after the brand has been affected by 
culture. I.N.K’s implied meaning is continuous ideas like flowing ink which records every creation moment. Macao is a city integrating 
Chinese and Portuguese culture, so many Macao elements such as the representative lotus were added into the design of I.N.K. They hoped 
that Macao can have a men wear brand of its own and also applied Macao’s local music, photographing, make-up, etc. to market the brand I.N.K, 
creating Macao innovative fashion clothes which are both commercialised and unique. They propagated Macao’s fashion culture to 
locals and people from other regions through the spirit of the brand.

             Inky greatly interested in fashion and had started his women wear brand Inky Store before launching I.N.K. Collecting information 
about latest fashion clothes for many years around the globe increased Inky’s international prospective and knowledge, enabling 
him to be more mature in management of I.N.K. As a practitioner in the fashion circle, he knew that the current fashion style 
changes rapidly, so the product styles of the brand I.N.K closely follow the fashion trend. To enhance feeling of freshness of 
customers, he planned to release new styles. Inky emphasised that “everyone can get his own fashion style”. He analysed the 
demands in the local market and cooperated with Kris to promote the concept that fashion is part of life and “everyone’s standard 
about artistry is different and we will not release the design until we have modified it”. They said that they would make the brand 
famous deep into customers’ heart and must integrate fashion into life.

Being Sold in Macao’s Large Shopping Mall 
to Create Greater Business Opportunities
        Macao is a small city and there are few selections for 
entertainment, so many locals chose to go to large shopping 
malls to see movies or go window-shopping for killing time during 
weekends and festivals. Besides, there are many travellers from 
other regions in large shopping malls. Inky also seized the 
opportunity to become the pioneer of selling local fahsion in 
Macao’s Galaxy Shopping Center to attract more people to know 
I.N.K in different ways. Inky frankly said that the rental of course 
increased with the geological position and he took lots of 
considerations facing the cost problem; he made the decision 
after frequent considerations. “Initially he only intended to release 
new I.N.K series and had no bravery to start a branch store in the 
large shopping mall and was always afraid of bearing high costs.” 
Afterwards, they shared the creative ideas with the Macao Cultural 
Industries Fund and received great support from it. The fund 
enabled them to advance forwards and facilitated the birth of the 
POP-UP store of the brand I.N.K. Inky said that the cultural and 
creative industry in Macao was in the start-up stage and many 
artists have “heart” and talents but lack experiences and funds. If 
government’s support can be obtained, it is believed that this would 
help more artists start their cultural and creative business and make 
industry development more comprehensive.

Continuing to Consolidate Macao Market 
and Proactively Exploiting Domestic Market
           I.N.K proactively advanced towards the new target and Inky 

planned to open branch stores in Shenzhen. Anyway, they both 
said “Macao is our root” and so a steady development in Macao 
would be maintained. They also greatly encouraged friends 
having a will to join the fashion industry to partner with them. 
Besides, they pointed out that over recent years the government 
also initiated many support programmes, such as Subsidy 
Programme for Fashion Design on Sample Making, Macao 
Fashion Festival, etc. Inky hoped that those artists having “heart” 
should not conceal their own creativity and be brave to start their 
own bus iness. O f course, they should prepare a set  of  
measures appropriate for them for operation so that their 
businesses can be developed for longer term. They hoped that in 
the near future more fresh artists would join the fashion industry 
in Macao and be united as one force to drive the synchronous 
development of other industries in Macao.

            He has had access to the fashion industry when he was a child and performed on an international fashion stage when he was just 26 
years old. He does not only want to be a Macao people transmitting influence to the world but also wants to bring good resources back to 
reversely change locals’ imagination about fashion.  He is Leong Hin Kei (Inky) and has such many positions as fashion brand founder, fashion 
stylist and fashion columnist and so on. He had served as image director for many stars and artists, was the first Macao people invited to attend 
international brand fashion week and event and had been reported on international fashion magazines for many times. Inky believed that 
“fashion is not just about brands, clothes and accessories but a spirit and a faith which makes life better”. Recently, he has cooperated with the 
designer Chan Sio Long (Kris) to start the brand I.N.K. representing Macao’s fashion culture. Such brand became the first local fashion brand 
entering Macao’s large shopping mall and this can be said to create new pages for the fashion circle in Macao.

Leong Hin Kei
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·Two founders of I.N.K., Inky (left) and Kris. ·The clothes are unique and full of Macao elements ·I.N.K clothes are showcased on the
stages of many fashion shows

·The product styles of I.N.K 
closely follow the fashion trend 

·I.N.K opened the pop-up store 
   at Galaxy Shopping Mall 

     Always Attaching Great 
Importance to Dreams
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Macao Does Not Lack Talents Who Can Proactively Promote the Development 
of the Industry
          Sunny found that Macao does not lack talents and also many people have a will to learn dancing. However, currently there are 
few full-time dancers and trainers. He believed that in most cases performers from other regions were employed as leading performers 
although there were demands for large performance programmes and this caused few opportunities to local dancers to perform on the stage 
and the employment atmosphere can be hardly driven if there is no complete industry chain. Therefore, the cooperation with local 
entertainment company can provide a larger stage to enable persons of noble inspirations to give a full play to what they are capable of. He 
planned to seize more performance opportunities for Macao trainees and enabled them to proactively participate in shows in Hong Kong or 
Mainland China, so as to train more full-time dancers. Sunny hoped that dancers in Macao should strengthen their cooperation and the 
awareness of competition to promote the development of the industry and create the opportunity of making prosperity for the industry.

          Comparing with adjacent areas, dance-related large events were performed on few platforms in Macao and dancing styles were 
also not diversified. Therefore, Sunny said that he would cooperate with Chessman or other organisations to hold dance competition 
programmes to popularise culture, creativity and entertainment. Under support and marketing from forces in all circles, a better platform and 
a better performance atmosphere was constructed for more younger generations having a will of participation, thus enabling more 
Macao people to know that dance is not only a healthy sport but also can be developed as promising cultural industry. “We want to 
continue the fire and go beyond the entertainment circle and Macao, enabling each dancer to enjoy the stage of dream.”

           Wong Kwok Wing (Sunny) has 
been engaged in the dance circle for 
33 years during which at the 
beginning he joined the dancer  
training class of TVB and today he 
becomes the special choreographer 
for such stars as Aaron Kwok, Kelly 
Chan, etc. His dance steps have 
influence both in Hong Kong and 
Macao and he inherited the dance 
culture to the young generation to 
promote the development of the 
local cultural and creative industry.

The Star Dancer Introduces the Dance 
Culture to Macao
         Since 1984 when he started dancing, Sunny experienced a 
change from dancer for TV enter tainment programmes to 
a professional choreographer. In 1992, he decided to start his 
own choreographer career. At the beginning, he worked as a 
freelancer to contract some choreography work for concerts, 
feasts and singers. After that, he opened his own company 
and even par t ic ipated in choreography for large-scale 
programmes. These rich practice experiences laid the solid 
foundation for his opening of his first dance training school.

            Ten years ago, he opened Dance Union training dance 
talents in Hong Kong to discover talents with potential, providing 
excellent new dance stars to the industry. Sunny introduced such 
training model into Macao three years ago and cooperated with 
Chessman Entertainment Production Co., Ltd. (hereinafter 
referred to as the “Chessman”) to operate Dance Union 
Macao. Chessman has many Macao singers and need to 
present performance in different places. Such cooperation 
method can provide more professional training to dancers in 
Macao, enabling them to create a different world of their own 
on stages in Macao or other regions.

Having a Big Goal and Per forming on 
Bigger Stages
          Sunny encouraged the younger generation by citing master 
Michelle Barrie Williams who has passed away: “Dancing is a 
kind of hard work, but as long as you like it, you should follow 
your dream to create a life belonging to you.” He hoped that the 
opening of the dance school can provide more room for local 
younger generation to try different things and improve dancing 
skills in Macao.

        Based on such idea, he employed professional choreographer 
from foreign country and organised a team of performers with 
professional qualifications and he hoped that trainees can learn and 
be skilled at tap dance, Chinese dance, ballroom dance, Latin 
dance, etc. Also, Sunny led dancers from Macao himself to 
participate in performance and large competitions to improve their 
skills. He said: “As a professional dancer, actually you should be able 
to perform any dance. If you want to be engaged in this sector, you 
must have many capabilities and each capability must be high so 
that you can be performing greatly on the stage.”

Wong Kwok Wing

      Dance value starts 
a road of inheritance
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·Dance Union provided opportunities to dancers to perform in various regions
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Business Model of Belacan
           Such unique ad video exploded in popularity on the Internet 
once it was released and this surprised Mi for great pleasure. “The 
happiest thing is that local creation has been recognised by more 
people and we are also able to plan and shoot high quality works 
which are not inferior to those in other regions.” Afterwards, even 
merchants from other regions paid attention and showed intention of 
partnership. “As Belacan is made by hand and besides no preservatives 
is added, the product’s shelf life is relatively short and so it is not very 
appropriate to put them on shelf in a supermarket.” Although she 
faced a temptation of money, she still insisted on not adding any 
chemicals and going too commercial. Instead of production at large 
scale, Mi enjoyed the current business model more which can 
maintain the quality of the food. She believed that her business model 
could not make her rich but it was the initial intention of Belacan — 
maintaining the truehearted feeling with customers. 

            Recently she has proactively participated in food trade 
shows where many customers are interested in Belacan and started 
to promote it step by step. Mi suggested that friends having a will to 
start cultural and creative career should have a long-term plan in 
addition to having enthusiasm. 

          At the beginning of this year, an old fashion style ad produced by locals received over one million hits online and this has become 
a hot topic among the ad circle in Macao. The ad video was planned by Lei Ka Mei (Mi) who is the founder of the original Belacan brand, 
Grandma Belacan which was produced to enable audience to feel like going back to the 1980s and obtain a feeling of warmness and 
sweetness. 

Excellent Packaging and Design
             Mi controlled her tears and described her sweet memory 
with her grandma who has passed away every time when 
speaking of the reason for launching Grandma Belacan. Of 
course Belacan, Mohingar, Burmese stirred noodles, etc. were the 
food supporting the growth of Mi because Mi’s grandma is a Burmese 
Chinese and her family is different from traditional ones. And many of 
her close friends have been fans of Belacan since they were young. 
As time goes by and Grandma got older and older, Mi’s cousin 
suggested inheriting and passing on such unique food to enable more 
people to taste the “food of love”.

          Mi loves illustration and design, so she designed and 
packaged Belacan by leveraging her own drawing skills. Her 
design was inspired from life; for example, the bottle body was 
inspired by Grandma’s image and tools for making Belacan, 
while the ad. post was drawn by Mi stooping over Grandma’s bed 
when grandma was ill, illustrating their deep love between each 
other. Such taste of family affection makes the Belacan different 
from other big brands in the market. After that, she and her 
cousin cooked Belacan and with excellent food supported with 
meticulous package and design, the product was finally 
released online in 2015.

Local Team Produced Old Fashion Style 
Ad Exploding in Popularity
         Her online store had not achieved good performance till 2016,  
products were mostly purchased by her close friends and relatives and 
advertisement was realised by communication between them. Mi felt 
frustrated at that time: “Marketing and advertisement is a great art in 
addition to products themselves when setting up a brand.” Therefore, Mi 
who was formerly engaged in film and TV production decided at the end 
of last year to shoot a qualifying ad video for the hope of not leaving 
regret. She hoped to show the advantages of the brand with shots and 
expressed missing of Grandma from happy video clips. 

          Mi knew that cost will be very high if ideas in her mind 
were transformed into a complete ad. Due to limited fund, she acted 
as the director and editor herself. When developing ideas for the 
whole ad video, Mi emphasised that a local team must be used and 
old fashion should be applied so that locals’ feeling about these 
traditional delicious food can be triggered. The whole ad video was 
performed by Macao singer Cheng Man Cheng (Kevin) and two 
members Dragon Leong and Rico Leng of the cross-media group 
Flower Gentlemen.  The ad video made the audience always remember 
it thanks to the combination with original music and interesting lyrics. 
The actors’ funny model and dialogues full of local accent made the 
ad video more attractive. Mi said that she had viewed more than one 
hundred ad videos of the 1980s for the hope of presenting her ideas 
as they were. She also spent many ideas and efforts on the actors’ 
modelling. Both costumes and hairstyles mimicked those of that age 

Combining Design with 
Innovation to Diffuse Love
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Photo courtesy of Ken Fong and interviewee       By Sunny

·The video ad for Grandma Belacan received positive responses 

and these can make the audience feel they were back to the old 
time. Mi emphasised that advertising is very important and ad 
concept, packaging and planning can give a new soul to a 
product even a brand.



Naming through Introduction of Macao’s Local 
Culture to Enhance Happiness in Daily Life

        Bacalhau is a well-known Portugal dish in Macao, which is 
commonly known as salted fish. Such food had ever appeared in 
the Hong Kong-made film Shaolin Soccer and up until now 
Stephen Chow’s film line “you will be no different from a salted 
fish if you have no dreams” has been still pleasing people greatly.  
Bacalhau integrated such food into the core spirit of the team and 
the team realised the happiness spirit with the Bacalhau attitude to 
bring happiness to plain life.

      One of the founders of Bacalhau, Leng Wing Hou (Rico), 
recalled the reason for such channel title: “One kind of Macao’s 
local food provided idea for the name of the channel. We also 
hope that such name can trigger local unique culture. Many 
people may not understand the meaning of the name, but they 
would feel very interesting and want to learn more. This also 
implemented our initial intention for happiness.”

Insisting in Trying just for Triggering Resonance

         Another founder and actor Leong Chi Long (Dragon) 
explained: “Although short videos in Bacalhau are funny and a 
group of actors played happily in these videos, the time and efforts 
taken for such videos are never shorter than those taken for 
meticulously made films.” Each shot and preparation is the result 
from numerous trials and introspections. 

          To find funny topics from daily life, Bacalhau in the early 
phase tried different methods and combined popular models 
online with different videos to determine its own positioning in 

addition to drawing materials from daily life and games. For 
the purpose of not fatiguing audience with video style of 

the same series, they also began to consider their 
direction. To realise the concept that “we will not 
make videos others have made and we will create a 
road to innovation” and develop more unique video 

types, in the future they wil l release more online 
entertainment and game real-time response videos 

to present a pleasant change of atmosphere to audience 
and bring a different style to Macao’s creative market.

              Lao Wing Him (Sergio) responsible for 
business development said : “After analysis, 

we found that the type of entertainment 
programmes attracted greatest attention. 
However, such type is more difficult to produce 
and has high requirements on actors’ 
real-time response. But, Bacalhau’s leading 
actors 'Flower Gentlemen' have rich performance 
experiences and are very good at improvisation, 
in terms of local speaking, which is ‘quick-fried 
tripe’, so we all can perfectly present our ideas 
in our mind.”

           Recently the awareness of emerging local online video channel Bacalhau 
has become famous day by day. This is the result from cooperation by a 
creative team in Macao. The producer’s vision and experience of the cultural 
and creative market in Macao are hidden behind these humorous stories. 

Doing the 
Most Serious Things with the 

Most Rebellious Attitude

Becoming an Idea Innovator and Endeavoring 
for Ideals

        The team consists of members from three independent 
companies. They have their own special skills; some are responsible 
for acting, some for shooting and production and some for 
marketing. Each of them contributes their most excellent skills to 
make Bacalhau become famous rapidly. Maybe “Crazy”, “Unrestrained” 
and “Unlimited Creation” are the best expressions for Bacalhau. 
The producer Wu Ka Fong (Kira) said: “We are different from 
other channels. We can be said to be a team of great innovators 
and cannot be more creative.” They never follow the common 
route but always make a great coup. They have their own unique 
opinions on the development of Macao’s local emerging media 
market. They hope to make Bacalhau the frontline platform for 
those likeminded by leveraging the situation that  Bacalhau was 
continuously reported, recognised and understood. They hope to 
become the pioneer to lay ground for future innovators and 
enable Macao’s new-generation actors to open up their own 
performance career and to have opportunity to find their own 
stage in the industry. 

         Bacalhau considered that Macao’s current market has 
already adapted to online marketing gradually and they are 
continuously digging for unique contents of local culture. In the 
future development, we hope that they can find their right position 
and bring new culture and shock to Macao.

·Video works produced by Bacalhau
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Photo courtesy of Ken Fong and interviewees       By Sunny



．Outlook Festival was inspired from Sound System Culture and Bass Music 

Photo courtesy of Ken Fong and interviewees     By Tan 

A Music Festival Providing Audio and 
Visual Satisfaction
         The four-day Outlook Festival was held in Croatia from 
September 6 to September 10. Terrence couldn’t help being 
excited when recalling the emotion at that time: “The opening 
ceremony was held on the first day. They invited many famous 
musicians to take the lead in performance, including Horace Andy, 
Congo Natty, Dawn Penn,  DJ Shadow, etc. and the atmosphere 
is overwhelming. On the second, third and fourth days, 
performance guests around the globe presented excellent 
performance. In addition to locals in Croatia, people from other 
regions in Europe also came in great numbers to ignite the 
atmosphere.” The performance was started on the beach at 12pm 
and at 9pm all fans transferred to stages with different styles of 
colours on the mountain to enjoy parties until 6am of the next day. 
The event was absolutely an awesome one. 

The Asian Face Becomes a Higlight
        Terrence teased that he felt most unforgettable for 

being a special one: “The Asian face was seldom shown. Over 
one hundred teams were invited to the festival and only I and 
another Japanese band were from Asia. So, we were very 
popular when we appeared and everybody else treated us 
warmly and kindly.”

14 15

European Music Feast 

          The Outlook Festival which is the largest music festival 
about sound system and bass music is held in a selected place in 
Croatia in each summer and is absolutely the event that music 
lovers like most. The global top performance organisations 
gathered in a historical site with a history of more than 150 years 
and present indoor parties and various types of Bass music 
performances from morning to night. At the event, top sound 
systems emphasising low frequency and stages of different 
styles are used, including beaches, ancient arena, shelter, 
yachts, etc. which attracted enthusiastic music fans greatly. This 
year is the tenth year when Outlook Festival was held and it 
presented continuous surprises to music fans and a breathtaking 
music feast was performed in last month. Kuong Weng Hang 
(Terrence) has been invited to perform at the Outlook Festival 
many times. As the only Macao people performing in the event, 
he felt it was a great honour to be invited and also hoped greatly 
that the Bass Music he loves can enjoy wider attention and more 
people can be enabled to know this industry. 

Taking Proactive 
Actions, Finding 
Opportunities and 
Taking a Music Way
         Kuong Weng Hang is a 
native Macao people and started 
the band Doctor  in 2000. Driven 
by enthusiasm of music, he 
crossed the ocean to f ind 
opportunities with the music 
record of his band. After that, he 

joined Magnetic Soul and since then he has had an affinity with 
music. As the first performance guest invited from the Hong Kong 
and Macao region, Terrence said that his biggest hope was to 
learn professional techniques from world-class music producers 
through exchange with them and then bring them back to Macao 
to create new music in addition to let foreigners know Macao music.

Outlook Inherits the of DIY Culture  
and Creates Music of Their Own
             Outlook Festival was inspired from Sound System Culture 
and Bass Music and they wanted to emphasise creation of music of 
their own. The performance teams even created music with their own 
unique sound effects, and also fabricated sound boxes on their own 
and designed them into a sound system suitable for playing and 
perfectly expressing themselves. In addition to music playing and 
listening, some street art elements were added to the festival. For 
example, painters drew pictures on stones by adapting to local 
natural environment to turn them into works of art. In addition, they 
held many workshops about musical art, for example, to show the 
process of sound or instrument production and their meaning.
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Outlook Festival
Proving to the World that Macao People 
Can Also Create Awesome Music 
           Terrence was first invited in 2012 and up until now has been 
invited to the festival in the third year. As for invitation process, 
Terrence said that he frequently invited global musicians to 
perform in Macao before and got to know musicians from different 
regions and they also hoped that Terrence can bring different 
musical elements to Outlook Festival, so Terrence was invited to 
perform at the festival and exchange ideas and opinions with them. 
Moreover, Terrence specially created some works for the tenth 
anniversary of the Outlook Festival and also would bring some 
works created in cooperation with Hong Kong and Macao 
musicians to the festival to share with audience for the purpose of 
enabling them to further know and understand the music from 
Hong Kong and Macao. Ter rence made suggest ions  to  
young people:  “The road of  playing music is never easy, 
but what is most important is you like it and you will not feel 
tired. Never consider whether you can make success first. 
You must find a thing you like and insist on it. I’m very happy 
that I can find music as my favourite.”

Terrence has been invited to 
the Outlook Festival for the third year. 
．

In addition to locals in Croatia, people from other regions in 
Europe also came in great numbers to ignite the atmosphere.

．
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KINO@Macao17
Date: 14/10/2017-27/10/2017

Time: See the programme schedule

Venue: See the programme schedule

Ticket: See the programme schedule

Details: The festival will be divided into three parts, 
including eight newly produced feature films, two Berlin 
International Film Festival short films and Special Release for 
Macao: New German Films, many of which are ones by 
Germany’s up-and-coming and highly popular directors 
which won important awards of the festival. In Special 
Release for Macao: New German Films, three classic films 
directed by three German master directors will be selectively 
projected and they are Fitzcarraldo (1982) directed by 
Werner Herzog, the only science fiction film World on a Wire 
(1973) directed by Fassbinder and Death of a Salesman 
(1985) directed by Volker Schlöndorff, respectively. 

Organiser: Goethe-Institut Hong Kong and Macao   
                         Cinematheque‧Passion

Website:  www.cinematheque-passion.mo

Pop Up Asia 2017
Date:  23/11/2017-26/11/2017

Venue: Songshan Cultural and Creative Park 
               Warehouses 3 and 4

Ticket: NT$150

Details:  Pop Up Asia 2017 will be held with three themes 
including Asian Handmade Works, Building Good Life and 
Handmade Generations to highlight cultural characteristics 
and a vision of cooperation among Asian cities. At the 
exhibition, handmade organisations and buyers from Japan, 
Korea, China, Indonesia, Malaysia, etc. will conduct 
discussions and share their respective experiences. By 
integrating different hand making methods based on 
cooperation, the event aims to conduct dialog under a drive 
for joint prosperity and development, thus creating an 
industrial chains for Asian handmade industry. 

Organiser: C PLUS CULTURE

Website:  www.popupasia.com

teamLab: Dance! Art Exhibition, 
Learn & Play! Future Park
Date:  8/7/2017-30/11/2017

Time:  10am-10pm

Venue: Shenzhen OCT Harbour-OCT Creative      
                Exhibition Center

Ticket: RMB$199 (Working days)
                RMB$229 (General ticket)
                RMB$160 (Concessionary Ticket)

Details: The event aims to build an amusement park 
specially for experience of oriental mysterious artistic 
technology and let the audience feel unlimited attractiveness 
of various mixed elements in a mysterious castle 
integrating architectural space, fashion, art, technology, 
education and interaction. Audiences can feel like they are 
part of the work, interact with, change, operate and affect 
the work to stimulate their desire to explore and discover 
science, art and unknown world.

Organiser: Shenzhen Blooming Cultural Creative 
                        Investment Co.,Ltd.

Website:  www.teamlab.art/cn/e/shenzhen

Opera in One Act: A Fragrant Dream 
Date: 14/10/2017

Time: 8pm

Venue: Macao Cultural Center Grand Auditorium

Ticket: See the programme schedule

Details: The opera story is that: the Ming Dynasty 
dramatist Tang Xianzu comes across the Portugal girl 
Maria in Macao and they travel for pleasure in the small 
city and a love story occurs. The historical facts are mixed 
with fictions and the opera is both real and fictional. The 
opera  A Fragrant Dream  returns home enjoying 
tremendous popularity and becomes better with its 
excellent artistic attractiveness which is highly tempting. 

Organiser: Cultural Affairs Bureau of the Macao SAR 
                       Government

Website: www.icm.gov.mo/cn/events/detail/6564

Macau International Design 
Exhibition 2017
Date: 19/10/2017-21/10/2017

Venue: Venetian Macao Resort Hotel

Ticket: Free

Details: Macao International Design Exhibition 2017 will be 
held during the 22th Macao International Trade and 
Investment Fair (MIF) and international top-level 
architects and designers will be invited to address theme 
speeches in Macao. Additionally, they will conduct academic 
exchange at Discovery International Design Forum, First 
International (Macao) Characteristic Town Biological 
Conference and China Rural Entrepreneurship Summit. The 
prizes of the 4th Golden Lotus International Design Invitational 
Tournament and the Golden Lotus Well-Link International 
(Macao) University Student Design Competition will be 
announced in the awarding dinner. 

Organiser: Union for International Design of Macao

Website:  www.uidm.org

Chinese Style of Ancient Dance
Date: 3/11/2017-5/11/2017

Time: 8:30pm

Venue: Mandarin's House

Ticket: $150 

Details: With the setting of aesthetic standard of the Tang 
Dynasty, the story talks about the sentimental emotion of 
exiled Lingnan scholars. Through the traditional dances 
Huxuan Dance and Guangxiu Dance, it creates the dialogue 
between the Tang Dynasty and the World Heritage site, 
showcasing refined culture and romantic mood. 

Organiser: Institute of Chinese Classical Dance 
                         Han Tang 

Website: www.hantangdance.org

City Contemporary Dance Festival
Date: 21/11/2017-26/11/2017

Time: See the programme schedule

Venue: See the programme schedule

Ticket: See the programme schedule

Details: City Contemporary Dance Festival (CCDF) is a 
large-scale contemporary dance festival organised by the  
City Contemporary Dance Company (CCDC) and funded by 
the Hong Kong Special Administrative Region Government. 
City Contemporary Dance Festival 2017 will be oriented to 
East Asia and consist of exhibition, performance 
programmes and exchange activities. In Exhibition and 
Performance by Asian Dance Companies, professional 
Chinese, Japanese and South Korea dance companies will 
be invited to Hong Kong to cooperate with CCDC to present 
large-scale dance programmes to the audience.

Organiser: Hong Kong City Contemporary Dance 
                         Company (CCDC)

Website: ccdfestival.hk/hk

World Cultures Festival 2017
Date: 20/10/2017-19/11/2017

Time: See the programme schedule

Venue: See the programme schedule

Ticket: See the programme schedule

Details: In the last ten years of World Cultures Festival held 
once every two years, excellent and diversified art 
programmes all over the world were presented in Hong Kong 
to let the audience experience traditional cultures and 
excellent arts from different regions. This year, the Festival 
will present a rich and diversified traditional cultures from 
Africa and innovation trends of contemporary arts.

Organiser: Hong Kong Leisure and Cultural Services 
                        Department

Website: www.worldfestival.gov.hk

Atelier x Design in France
Date: 22/8/2017-19/11/2017

Time: 9:30am-5:30pm (Closed on Mondays)

Venue: Golden Design and Concept Design Areas, 
                 Taiwan Design Museum

Ticket: NT$80 (Full ticket), 
              NT$60 (Student and group ticket)

Details: Atelier x Design in France lets the audience enjoy 
French art and design which are unique and romantic! 
The exhibition recalls the happy 1880s and focuses on 
the evolution of French visual design until 2010. 27 
French artists, 3 French official organizations and 9 
Taiwan artists working in France will be invited to 
present their works in the exhibition. 

Organiser: Taiwan Design Museum, 
                         Tien Tien Circle Creatives

Website: www.songshanculturalpark.org

2017 World Music Festival @Taiwan
Date: 20/10/2017-22/10/2017

Time: See the programme schedule

Venue: Taipei Dajia Riverside Park Water Gates 8 and 9

Ticket: See the programme schedule

Details: 2017 World Music Festival @Taiwan consists of 
performance, music and dance workshops, international 
lectures, business matching meetings, special fairs, etc. 
It’s not only a music extravaganza full of international 
elements, but a surprising journey that spans over three 
continents with performers from the UK, South Africa, 
Ireland, Korea, Spain and Taiwan.

Organiser: Bureau of Audiovisual and Music Industry  
                        Development, Ministry of Culture, Taiwan

Website: www.wmftaiwan.com

Event 
Calender



Animation Support Programme in 
Hong Kong and Macao 

Potential Human Resource for Development 
of Cultural and Creative Industry in Macao

            Animation industry in Hong Kong emerged relatively late. Although 

some advertisement animations were produced in the late 50s of 20th 

century, the production volume was low. Afterwards the animations were 

mostly applied in the fi lm stunts and television programmes, but 

the proportion was normally small. The first animated feature film, Older 

Master Q, was released in 1981. In fact, this film was completed by 

relying on the production team from Taiwan.

            On the contrary, independent animation in Hong Kong has always 

had a constant yield with gratifying achievement and enjoyed its stance 

in the international framework since 70s of 20th century. We can mainly 

ascribe the success to a suitable public platform, namely IFVA (Independent 

Short Film and Video Awards) sponsored by the Hong Kong Arts Center. 

The competition that focuses on independent film and video works has 

been held for over 20 times, having fostered a number of independent 

animators  and resulted in a lot of excellent animation works.

            Whether the animation industry of one area is thriving depends 

on the quantity and achievement of the animation works of such area, especially 

animated feature films, though the quantity of the animation production 

companies and their professional level shall be taken into account.In the 

recent years, the Government of Hong Kong has actively promoted the 

local animation industries. The animation production companies 

are naturally the aimed objects. A spectrum of support and promotion 

programmes have been in i t iated accordingly,  and among them 

is the very meaningful Animation Support Programme which is 

abbreviated as ASP.

           ASP was launched in 2012, when it is named Animation Start-up 

Support Programme, from its original name we can see that it had the 

small-sized and new start-up animation companies as its targets. Briefly 

speaking, the programmes hope to let the animation companies to create 

their representative works freely and fully unfold their potentials in both 

subject and technology by directly providing the production funds. In 

addition, there have been a series of matching measures which let the 

animation companies, in spare time, familiarise themselves with some 

professional expertise and have opportunities to propagandise the 

companies and their works on various platforms. To the start-ups, these 

supports are very valuable.

            Now, the fifth Animation Support Programme has come, and 

two support levels have been devised, including the first level of 

Lei is the columnist of Macao Daily and had published novels such as Eye of God, Embarrassing Action, etc. He 

won the Macau Literary Award for three times, Macao Literary Festival Short Story Award for two times, Macao 

Novellas Award and Mini Novel Competition Prize. In 2001, he was invited by the International Association of Art 

Critics under UNESCO as an art critic in Hong Kong.

Lo is an experienced anime producer and began independent anime creation in 1977. His works 

won the first prize of Anime Group at the Hong Kong Independent Short Film Festival for four 

consecutive times and he was promoted as panel member. In the next year, he joined the Radio 

Television Hong Kong to work as anime producer until 1993. Over recent years, he spent its efforts 

on promotion of the anime industry in Hong Kong and planning of anime exhibitions. Recently, he 

worked as the curator of the 50 Years of Hong Kong and Taiwanese Animation. He currently worked 

as Secretary General of the Hong Kong Comic and Animation Federation Limited.

            Some scholars have written a few articles about what advantages 

Macao has in development of local cultural and creative industry. As I am 

acquainted with the actual operations of performance art and literature 

publication, I try to analyse the development potential of cultural and creative 

industry in Macao in terms of these fields from a practical perspective.

            Before talking about the situation in Macao, let us first have a look 

at the achievements of performance arts of in Taiwan. The original stage 

dramas, Secret Love in Peach Blossom Land, and The Village, presented 

at the Performance Workshop in Taiwan, are not only exceptionally 

popular, but also the outstanding works of performance arts. Since its 

debut over 30 years ago, Secret Love in Peach Blossom Land has been 

a brand of Chinese theatres, and is being touring in major cities in 

Mainland China today, while since the debut of The Village in 2008, 

there have been more than 200 performances for the Chinese 

societies around the world, resulting in considerable output value in 

terms of box office and derivatives, and having successfully turned 

the unique village cultures in Taiwan into a series of consumer 

cultures through documentary, book, television play and stage 

drama and so on.

         Cultural creative industry in Macao covers four core fields, namely, 

creative design, cultural performance, art collection and digital media, in 

terms of their respective industrial characteristics. Cultural performance 

includes drama, Chinese opera, and musical and other performance-related 

activity, while digital media includes book, film and video and so on. How 

about the developmental potential of the two sectors? Is there a good 

foundation for cultural and creative industry in Macao? If something is to be 

an IP (Intellectual Property), its originality and wide audience recognition will 

be the determinants. In Macao, there are some good original stories that are 

recognised by the people outside Macao. For example, the short film, Crash, 

directed by Hong Heng Fai, has been nominated in the 53rd Taiwan Golden 

Horse Award for the best short film, the Berlin International Short Film 

Festival and Swiss SHNIT Short Film Festival, and has won the best short 

film award in a number of film festivals held in Mainland China and Taiwan. 

Furthermore, My Dreamer Daddy, by Wong Teng Teng, has won the Film 

Project─Grand Award among 26 film projects in the 2017 Guangdong-Hong 

Kong-Macao Film Production Investment and Trade Fair.

             Once I watched a film provided by the air-hostess, titled Sisterhood 

which is directed by Choi Ian Sin (Tracy), on the airplane flying from 

Hong Kong to Toronto. The film was produced under the Support 

Programme for the Production of Feature Films of the Cultural Affairs 

Bureau of Macao. I think this is the first film from Macao played on the 

long distance airplane. I paid much attention to the passengers’ 

choice, and found that many Chinese passengers chose to watch 

Sisterhood, and watched it from the beginning to the end. We can see 

the popularity of this film to some extent. Though a lot of films from 

different regions and of different subjects, including a number of 

Chinese films, the passengers are free to choose what they really like, 

just as they are at home with a TV remote control in their hands and 

switch to other film if they find something boring.

         With the performance arts of Macao, the music drama, Mr. Shi and His 

Lover, co-produced by the Point View Art Association and Macao Experimental 

Theatre, which adapted from M. Butterfly, participated the Summerworks 

Performance Festival held in Toronto, which is held every August in Toronto, 

similar to an arts festival or pioneer drama festival, receiving many good 

comments. Afterwards, it was invited to be performed in Toronto and Ottawa at 

the end of this year. As a new historical Peking opera, The Soul of Macao, 

co-produced by the writer, Mok Ian Ian, and Jiangsu Peking Opera Company, 

has witnessed wide responses and all-round praises. With the novel publication 

of Macao, many writers of Macao have published various works outside Macao, 

that have attracted much attention, including the full-length novels by KAIK, 

published in Hong Kong, the full-length martial art novel, Carnage Stance, by 

the productive writer, Tai Pi, which has been adapted for a film.

           Above-mentioned films, performance arts, or literature all can tell 

a good story, a local story, and embody the nature of incorporating 

exquisite art and mass culture. This shows that Macao has the most 

important factor for cultural and creative industry, namely, creative 

talents. As soon as the art creative talents of Macao are able to step 

out of the governmental supporting umbrella, directly face the market 

challenges, and find in the art value a balance between the artistic 

principles and the market taste, they are ready to make a contribution 

to the GDP of Macao.

Lo Che Ying
Lawrence Lei
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88,000 Hong Kong Dollars, and the second level of 165,000 Hong 

Kong Dollars. For the first programme, there was only one support 

level of 80,000 Hong Kong Dollars. In the past several years, more 

than 50 companies benefitted from this programme, and over 60 art 

works had been produced. Many works are outstanding animations, 

winning various awards and business opportunities.

          Contrastively, there isn’t a large-sized animation industry in Macao. 

However, as Macao is so close to Hong Kong and Mainland China, and 

its animation industry is unavoidably influenced by the development of 

the animation industry in the two neighbouring regions, in the recent 

years, dozens of young entrepreneurs or students who had studied the 

relevant courses in Macao, have actively developed the animations that 

Macao-specific with remarkable achievements.Recently, the Macao 

Cultural Affairs Bureau started to plan its support programme for animation 

creation. Upon manifold consultation and research, last year the 

Bureau launched its first Subsidy Programme for the Production of 

Original Animation Short Films. This is a all-round support programme for 

animation creation, providing support fund for independent animation as 

well as commercial animation. The application must be made by the 

name of an individual, which is different from the provisions in Animation 

Support Programme in Hong Kong.

           As it was the first programme, the Macao Cultural Affairs Bureau 

particularly reserved sufficient time for the whole programme, thus the 

programme spanning three years and being divided into several phased. 

Firstly, the application started to be received at the end of last year, and 

more than 20 applications were received until mid-April of this year. For 

a region like Macao, this number is very encouraging. A five-member 

review team is set up, and the members are all animation experts from 

Hong Kong, Taiwan and Mainland China. I was honoured to be one of 

them. Early in the June of this year, the team had an initial review 

meeting at the Bureau. The objective of one whole review day was to 

select 12 nominated art works out of over 20 ones. Thanks to the Bureau 

for good arrangement, the whole process was quite smooth. At the same 

time, the reviewing had widened my eyes. Frankly speaking, though I am 

an animation fan, I have few chance to know about the animation circle 

in Macao. This time, I found that Macao is not in short of animation talents, 

and what’s more the works are diversified in contents and techniques, which 

are the important requisites for animation industry. We can say that Macao 

has already had a good foundation. Let's wait for the final selection result and 

see which creation units will be awarded with subsidies.

BLOGS BLOGS



Having majored in Chinese Language and Literature as well as in Arts (Creative 

Industries) at Peking University, Lam went on to work in the Creative Industries 

Department in the Macao SAR Government. She is now pursuing an MA in Arts 

Administration in New York University.

Documenta Makes the City: Kassel Documenta
Edinburgh: A Center of Enlightenment 
and a Hotbed of Creativity

        I may not have come to Kassel with a worship attitude if it is not 

Kassel Documenta. Kassel is the third largest city of Hesse State of 

Germany and it is most famous for Kassel Documenta in addition to 

Bergpark Wilhelmshöhe listed as a world heritage by UN.

        Kassel Documenta was given birth ten years after Nazi regime 

collapsed, namely, in 1955. The exhibition was aimed to free arts 

again and modern works of art which could not be showcased during 

the Nazi period were exhibited, so the first exhibition attracted 

130,000 visitors. After that, the exhibition is substantially held once 

every five years and had gradually developed as the exhibition 

platform for contemporary arts.

            At the nightfall when I first arrived in Kassel, I was guided by the 

exhibition guide application on my cell phone to see numerous public 

works of art kept in the city because of the exhibition. These works led 

me to reach streets and alleys, experiencing splendid natural landscape 

of the garden city. In addition to introducing the meaning and creator, the 

voice guide software also emphasised the year when the creator 

presented his or her works at the exhibition. From the narration with a 

time span, I recognised that  the history and importance of the exhibition 

and avant-garde arts many years before have become important cultural 

assets of Kassel.

            Visitors of the exhibition were more than I imagined and most of 

them are old aged couples and parents bringing their children, but 

contents of the exhibition could not said to be suitable for persons at 

all age levels. One of the works greatly impressing me is the 

Warsaw artist Artur Żmijewski: his series videos record many strong 

but disabled men who were exercising. In the German context, people 

can easily imagine harm by war to individuals from such videos. 

These works I can’t stand the sight of are many at the exhibition; they 

are from the third world, edge of society and forgotten historical scene 

and undisguised, sharp, hard to understand or even simple, but what 

astonished me is that tens of thousands of people came to the 

exhibition from thousands of miles away just for the purpose of facing 

the query to them from the works.

          Such serious speculation is undoubtedly boring and visitors may 

feel a little relaxed when they exited the main venue Museum Fridericianum 

and take a look at the pleasing garden landscape on the square. But 

Un obtained the dual Bachelor degrees in Chinese Language and Art (film and television production) of Peking 

University and dual Master degrees in East Asia Studies and Asia Pacific Studies of University of Toronto with 

the research field in literature and movies. She won the Henry Luce Foundation Chinese Poetry & Translation 

Fellowships and had been the village residing poet in the Vermont Creative Studio. She was invited to attend 

many international poem festivals such as the one held in Portugal and worked as the lyricist of Macao’s first 

original indoor opera A Fragrant Dream. She published some collections of poems in Cross-Strait regions, and 

has been engaged in academy and publication for long time and writes columns for media organisations in 

Taiwan, Hong Kong and Macao.

Lam Sio Man
Un Sio San

                Since there had been some time before the opening performance 

of the Jazz and Blues Music Festival, I hurried into a café in Edinburgh to get 

out of a rain shower. I didn’t see many consumers excitedly taking photos of 

themselves, until I had taken a seat. I happened to come to the well-known 

Elephant House, where the novel, Harry Potter, was created, a holy place the 

global fans of the novel prefer to arrive at.

 

             From a single mother writing at a café to save the house heating 

expense, to the first billionaire writer in the world, the struggling history of J. K. 

Rowling, an Irish writer, is a miracle story. One waiter said, Rowling used to sit 

by the window to overlook the ancient castle in the distant, and when feeling 

tired, she would take a walk at the nearby cemetery, turning the inscriptions into 

inspirations for her.

First City of Literature in the World
          Edinburgh is a world-famous festival city, and besides the 

above-mentioned jazz music festival, there are Royal Military Tattoo, Fringe 

Festival, International Arts Festival, International Book Festival, International 

Story-Telling Festival and so on. As early as in 2004, Edinburgh had been 

appraised as the first City of Literature in the world by UNESCO, not only because 

a number of famous writers came from this city, such as Arthur Conan Doyle, 

the author of Adventures of Sherlock Homes, and Robert Louis Stevenson, the 

author of Treasure Island, among others, but also the rich literature legacies left by 

the Scotland Enlightenment.

            Edinburgh was called the “hotbed of geniuses” in the 18th Century, when 

the Scottish literacy rate was as high as 75%, thus reading being very 

common. And the following Scotland Enlightenment was just a feast of 

thoughts, with the representatives being the great philosopher, David Hume, 

the Father of Economics, Adam Smith, and the historical novelist, Walter 

Scott, and so on. Different from the enlightenment in France which was 

characterised by salon of public space nature, many social entities in Scotland, 

such as Glasgow Literature Society, Scotland Philosophy Association and 

Edinburgh Elite Association had been mushrooming, shifting the public 

discussion of political philosophy to that of natural philosophy. This 

Parthenon of Books and the first oak tree planted by Joseph Beuys on Friedrich Square

20 21

actually even each oak tree with a plain shape on the square is a work of 

art created by an artist engaged in the society. At the 7th Kassel 

Documenta in 1982, the artist Joseph Beuys planted the first oak tree on 

the square and in five years after that 7,000 oak trees were planted on 

the streets in Kassel. Beuys promoted the ideal of “city foresting” by 

using such plan and he hoped to improve the society into a kind of art 

and improve the society with art.

            Over thirty years later, those 7,000 oak trees still benefit Kassel’s 

citizens and tourists today. I can’t help being surprised by the change to 

the city from art and I also admired the field inspiring introspection which 

had been created by the exhibition over sixty years ago. It cultivated the 

new generation people and led Europe’s contemporary humanistic spirit. 

After viewing many historical cities and famous museums, I found that 

the small city of Kassel made me truly experienced the true European 

culture and history.

           For the exhibition, the Argentina artist Marta Minujín’s work The 

Parthenon of Books was rebuilt on Friedrich Square. The building is like 

the grand Parthenon when seen from a long distance away, but when 

seen closely it consists of the walls even built with one-hundred 

thousand books. If you have interest in further study the work, you would 

know that all of these books are banned ones from all over the world. The 

representation of the work interpreted the curator’s message about the 

exhibition and current society – human beings’ independent thoughts 

and introspection capability build those great and impressive temples in 

human history.

enlightenment led Europe to modernisation, and Scotland, a poor and remote 

western European country, had swiftly become a strong power of the 

European civilisation.

Cultural Planning Besides Festival City
             Today, reading tradition is still very solid, attracting a lot of independent 

publishers, and there are all kinds of bookstores, like common bookstores, 

ancient book store, public library and so on. Edinburgh City of Literature Trust 

responsible for literature promotion has maintained the tradition of 

“Enlightenment”, as its ultimate objective, and recently has striven to 

develop the literature tourism, by setting up the writers museum, 

creating writer residency programme, newbie writer support 

programme, and strengthening the cooperation with other cities of 

literature, to accelerate story-telling activities and encourage “bringing 

the literature into the streets”, thus making every one take part in, share and 

experience the charisma of literature.

 

           Scotland not only has a glorious past of the literature tradition, 

but also enjoys its shining contemporary literature. Irvine Welsh turned the 

Scottish young people’s confused status into a novel named Trainspotting, the 

film adapted from the novel is constantly popular. J.K.Rowling has made a 

distinct magic world relying on the enormous historical vicissitudes of Scotland, 

and a number of films, stage dramas and various creative products are all the 

derivatives from her novels. The literature of Edinburgh is no longer the 

favourite of a niche audience, but the attractive card of the city and many 

appealing products.

           The biggest difference between a creative product and a common 

consumer product is story. If we look at the development of the creative 

brand in Hong Kong or Macao, they are only s k i m m i n g  o v e r  t h e  

s u r f a c e  o r  h a n d l e  t h e  l a n d m a r k s  inappropriately, but ignore the 

fundamental text narratives. In this era of stressing IP (Intellectual 

Property), reading, literature attainments and writing shall be the key 

means to improve the text quality and narrative abilities.

         In recent years, Macao puts efforts to foster a festival city, so that 

Edinburgh may be good example for reference. In addition to the endless 

firework showing at the end of a year, the culture planners shall also pay 

attention to the soft power and inexhaustible potential of the literature. We 

shall not make the city a circus by trying hard to please the passengers, but 

make the city a center of enlightenment and a hotbed of creativity through 

the literature, text, story and idea exchange.

BLOGS BLOGS



Being a tourism writer famous in Hong Kong, Macao and Taiwan, creator in multiple fields and practitioner 

specialised in film, literature work and event planning, Ng have travelled a distance of half of the circumference 

of the Earth and around six continents and forty countries herself. She published The Heart's Freedom Lies in 

the Sky in 2017 which was issued in Hong Kong, Macao, Taiwan and Malaysia. 

Market Means Contradiction and Choice
Gallery as Travel Destination

        In an era of globalisation and Internet, cultural and creative 

industries will no longer be confined in a local area. Even someone is 

living at an extremely small and remote place, he or she can have a 

channel to reach the world if he or she has an access to the Internet. 

Every one shall not have a justified excuse for his or her own, 

because the online world of three billion users is a market where each 

can realise his or her dream.

        Today, various big social networking platforms have become the 

preferred windows to show art works, promote brands and sell 

products. The movies can be uploaded to YouTube, and the owners 

can earn advertisement bonuses based on high click-through rate. 

Music album can be put on the shelves of iTunes, Spotify and Google 

Play. Handcrafts can be sold on Etsy. Once being recommended by 

Behance on its main page, any artwork of whatever field may be seen 

as winning an international award. As long as a high quality work is 

seen by mass audience, the opportunities for cooperation from 

worldwide will come to you automatically.

         Though the door to the big World is open all the time, besides 

strong competit iveness, the creator must be persistent, patient 

and hard-working, because if he or she wants the works to be 

seen by the market of three bil l ion users, it is not enough to 

simply rely on its contents.

          To some extent it is still true to say that “content is the king”. 

However, every post can only have ten seconds to attract the audience’s 

attention, and the hot topic will go down to the bottom within one day, 

except for that of the real kings. All average ones will be relentlessly 

overwhelmed by the massive flooding information. At the online market, 

there is vast information the audience can receive, and they cannot go 

through every detail. You can see the flaunting or saccharine titles 

everywhere, such as Ten must-go places in your life, Five sorts of men a 

woman is hard to resist and so on, just to catch your eyeballs in an 

instant, and it seems that the netizens are too tired to use their brains.

          With Facebook, Instagram, YouTube or whatever platform, the 

game rule for the creator of contents is to constantly update the 

contents, otherwise the dissemination rate will be lower and lower, or 

you must pay for advertisement to make your contents to be seen. Such 

rule, whether fair or not, will not be bypassed. 

         Nowadays, you must rely on powerful social platforms, whether 

you do creative work or not, or for whatever you do. If you are only an 

individual, it is difficult to make a good balance, as creation needs 

time, and you will find that you cannot have enough time to manage a 

good online account. It is not a problem that only we confront, but a 

puzzle of deteriorated cycle of online market for the whole world. 

However, many of us choose to wait for the right opportunities by 

enduring the contradiction. 

          I admire one Fan Page host very much. Before he started, he 

made a commitment to himself that he shall unconditionally make a post 

at 6pm every day. Now two or three years passed, he continues doing so. 

His persistence leads to the opportunity to publish his three books and 

70,000 fans around him. In order to present a new movie every day, one 

popular YouTuber may be editing his movie with a laptop, even when 

having his meal or being on a bus or a train.

          On the various social platforms, there are many ones like the two 

I have mentioned, or more hard-working. This may be an obvious 

formulation for success. Though these dream-chasing stories are 

inspirational, they may also be embarrassed. Even I believe that they 

are enthusiastic about their creative work, do they really have so many 

inspiring ideas to support the gold sayings about love that make the 

massive audience resonate each day of a year? Despite living in 

contradiction, many of them are striving consistently, because they think 

that the contradiction encompasses infinite hopes.

           The whole market is a pyramid. At the bottom are the contents 

loved by the mass, namely the massive flooding contents, which are 

most widely recognised. While at the creative market, on the top stand 

the pure artists who only produce the contents that please themselves, 

thus winning the least audience. The market means contradiction and 

choice, but at least we all have a right to make a choice, either to create 

own contents according to our preferred results, or to quit such a 

contradiction in our life which we do not enjoy.

Japan-based writer and traveller, specialising in design, lifestyle and travel journalism. Ron previously served as 

an editor of MING Magazine, ELLE Decoration and CREAM.

            My friend proposed going to Tajimi of Gifu-ken. What kind of city is 

Tajimi? I got to  know after query that it is the city where Mino Yaki is 

maufactured. “Is that the purpose of going to Tajimi  is to look for Mino 

Yaki?” I asked my friend. “No. I would like to go to Tajimi for the purpose of 

visiting Baicao Art Gallery,” my friend answered. There was only one route 

on that day. Although we would travel to the city from Kyoto which is 

thousands of miles away, the only journey would undoubtedly make me 

believe that it is worthy. My friend supplementarily said: “Anyway, there is 

nobody isn’t deliberately travelling to Tajimi from thousands of miles away.”

             Baicao Art Gallery is at a distance of fifty-minute ride to the nearest 

Tajimi railway station and of course nobody would come to Tajimi on the way. 

Baicao Art Gallery was founded by the ceramist Ando Masanobu in 1998. At 

that time, there was no living art gallery specialised in selling utensils 

fabricated by artists that can be found easily in Japan today. As a matter of 

fact, Baicao is the pioneer of such kind of art galleries: perosnal exhibitions 

were held for artists fabricating cups and disks, artist statements were 

released and forums were conducted. Many people in the circle believed 

that Baicao has significant influence on Japan’s art development and 

enabled artists to get close to citizens and bring arts to their life.

          During the period in which no special theme exhibition was held, works 

by Ando Masanobu and his wife Ando Akiko were placed in Baicao. Clothes made 

by Ando Akiko were placed on the first floor, utensils fabricated by Ando Masanobu 

were mainly placed on the second floor and his several sculptures were placed at 

the eye-catching positions. The works of the botanic sculptor Iwatani Yukiko and 

gold craftman Kanamori Masaki were also placed in Baicao Art Gallery. Such 

arrangement cannot be taken all by eyes but still attracted great attention.

          The building for Baicao Art Gallery is a Japanese ancient civilian 

house. Initially I thought that it was very lucky that Ando Masanobu found such 

splendid but elegant building on the mountain and afterwards I got to know that 

the building was bought from Nogoya. The original building was decomposed 

and then transported to the mountain in Tajimi. The garden is also very beautiful, 

filled with green and vital moss resulted from staffs’ careful removal of grosses 

every morning. The stone wall behind the garden seemed to be built by farmers 

over one hundred years ago but it was actually built along with the foundation of 

Baicao. It is not difficult to make it eye-catching but it is uneasy to make it 

beautiful and coordinated in the environment and such stone wall is to the 

point. After seeing the exhibition and garden, we came back to the indoor café, had 

cakes and took a short break and our journey was substantially satisfactory.

          Hong Kong people usually said that there are three major factors for 

opening a store: Location, Location and Location. But it is strange that many art 

galleries in remote locations were the destinations of people taking a travel on 

the weekend although few people came to them on regular days and so 

operation was substantially good. Baicao is one of these galleries and another 

is Gallery Yamahon located in Iga of Mie-ken. If you want to go to Baicao but 

still do not want to take a taxi, it will be fine to keep on walking but this will not 

be feasible for going to Gallery Yamahon. A round trip to Gallery Yamahon will 

take at least four hours. Because it can be only reached by driving a car, it 

became the important destination of adjacent residents taking a trip and people 

in other regions also travelled there purposely. The difference between Gallery 

Yamahon and other living art galleries is that the gallery owner Yamamoto 

Tadaomi assigned most space to exhibit sculptures. Based on current 

conditions in Japan, generally relatively cheap utensils are well sold and 

sculptures always receive good evaluation but are sold badly, so most of the art 

galleries do not want to pay great efforts to such sculpture products. 

However, Yamamoto Tadaomi insisted on sculpture works for no reason. 

It’s almost 20 years since Gallery Yamahon was founded. It was heard that 

Gallery Yamahon showed a turn from loss to profit over recent years. 

Before this, Yamamoto Tadaomi had been operating the art gallery with 

revenue from his own architecture firm.

          The art gallery of Gallery Yamahon is connected with the store. The 

sculpture works of arts holding personal exhibitions were placed in 

the art gallery, while practical and cheap utensils were placed in the 

store for selling. In addition, works of artists cooperating with Gallery 

Yamahon can be also found on the shelves. When I went for the 

exhibitions of Yoshitomo Nara and Yayoi Kusama, I can only take 

pencils, post cards or other prints, but after going to the exhibitions in 

Gallery Yamahon I can even take exhibitor’s works as souvenir and 

our journey also became more satisfactory. After careful thinking, I 

concluded that easy access has never been an important factor that 

artists considered in opening a gallery or art museum. Miho Art 

Museum and Teshima Art Museum are in a remote location and they 

can be only reached by long travel. However, the location where they 

are, local conditions and customs sublimated their charm. Baicao Art 

Gallery and Gallery Yamahon, which are interesting galleries, are 

more attractive due to geographical factor and have become the 

art enthusiasts’ travel destination. 

Sio Ng Ron Lam

Photos provided by Gallery Yamahon
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Independent Bookstores in Taipei
             I used to ask one same question when interviewing the creative 

persons. Where do you usually go for seeking a good idea? 

Bookstore was many designers’ immediate answer. Indeed, nothing 

compares to a bookstore in pooling various thoughts and wisdom 

worldwide. Visiting a bookstore is a quite different experience from 

buying books online. You may eventually find that you have ticked 

some wrong books when you buy online. However, when you are in 

a bookstore, you will not only have an opportunity to meet a good 

book by chance, but also be able to have a nice chat with the 

storekeeper. Storekeeper with a distinct personality tends to 

recommend some good books according to your interests. Hence, 

visiting bookstores is a valuable course for young people who want 

to be outstanding in the creative industries.

          Nowadays, many young people in Taipei are bold to pursue their 

dreams as I have found a number of interesting independent bookstores in 

Taipei. Thus the independent bookstores with uniqueness come up 

like mushrooms after a spring rain.

      I went to a bookstore named Wild Flower under my friend’s 

recommendation. I liked the store very much. The books sold there 

were housed by a distinctive theme in which appears to reflect the 

storekeeper’s individual taste. An exceptional beauty can be 

sensed by its name, as Wild Flower means deserted and flower. 

This artistic conception will readily remind people of the decadent 

and superb poems of Li Shangyin. Besides, there was a tiny café in 

the bookstore. When a cup of coffee is served, a dry flower is 

decorated on the plate that truly matches the disposition of such a 

bookstore. There was also a small display wall with the artworks of 

Hong Kong cartoonists on it. Is it a café or a bookstore? It seems 

that a popular store always generates a blurred identity which is 

difficult for positioning, but this is a vital condition that makes an 

unforgettable position being realised. The light and the atmosphere 

there was dim and decadent, and both are naturally symbiotic, 

entirely different from the popular cafés of Japanese simplistic 

style in Taipei loved by young artists. As taking photos was not 

allowed, I could only enjoy the times with coffee and books. 

           B y  g o i n g  H u a s h a n  C r e a t i v e  P a r k  w h e r e  h a s  b e c o m e  

increasingly popular, you must visit the Bleu & Books. It appears that 

the storekeeper is fond of travelling, so that there are a lot of books 

about travel and tourism. The café in the store is usually full of young 

people drinking, talking and laughing, surrounded by books. 

Sometimes they have a clear topic, but sometimes not. This must be 

the most comfortable and gratifying moment for them in Taipei.

         I purposefully went to the main store of the Mollie Used Books, a 

second-hand bookstore located near the National Taiwan University, 

although there have been many branch stores around Taipei. The main 

store holds the books of the best conditions and the broadest 

categories, the decoration design of the shop is elegant so that the 

second-hand books there are treated well and live a life respectably, 

quietly waiting for their new bosom friends. As a smart consumer, 

besides buying books at www.books.com.tw, I often order some good 

books online a few days in advance, and receive them at one 

convenience store that is in the vicinity of the hotel where I stay. The 

process is very smooth, and the books normally will be 20% discounted 

or more. But this time, I was too time-limited to view online, and can just 

go to ShuijHun Bookstore where there were many discounted books on 

sale. This well-known small bookstore did not change much over time, 

and the books piled up inside and outside the store. The storekeeper will 

always give you some advice of various books that may influence your 

life and have a little talk with you after you have selected what you need. 

He is happy with doing the book business in this way.

         Of course, Eslite Bookstore shall not be missed, but I always 

deliberately go to the book sea, Eslite Dunnan Branch at midnight. At that 

time, the store is not so crowded as many tourists from Mainland China 

have gone to somewhere else. It is better to read, skim and buy books 

this moment. During my stay in Taipei, the Eslite Bookstore R79 was 

opened on the underground street of Zhong Shan MRT Station. The 

bookstore is about 300 meters long, divided into several different 

spaces. It is selling books as well as living style. There are also a lecture 

room and other facilities, especially its attractive stationery division. The 

bookstore has cooperated with Ri Xing Type Foundry, which is the only 

survival in Taipei today, in developing many interesting products, 

including portable business card printer. The designer makes the 

movable type printing technique more fashionable and approachable by 

a s imple design. Though popular computer-based pr int ing has 

outperformed moveable type printing since long time ago, the 

typeface of the later can present some warm beauty. It is beautiful 

because of its flaw and imperfection. 

Yap Seow Choong
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