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Editor’s Letter

Macao has a growing number of emerging artists who 

do fairly well both in Hong Kong and Macao. How did they 

make it?  

In the Feature, Macanese singer Germano Guilerme, 

Vivian Chan who started her singing career in Hong Kong, 

singer and showbiz agent Hyper Lo talk about what is 

going on in Macao’s music scene. Like Entertainment & 

Productions shares hints about how to promote new artists 

by using new media.  

In Opinion, Sharky Chen, an independent publisher in 

Taiwan, talks about the opportunities of Chinese-language 

publication especially independent publishing. In Brand 

Story, Hong Kong Pop Up series created by pop-up book 

artist Kit Lau are in the limelight. The series have become 

sought-after items among readers and collectors in Asia. 

In Budding Talents, set designer Cola Wong shares her 

learning experiences in Taiwan and Britain, as well as how 

Macao’s theatrical design should move on. 

Seven bloggers continue to share their views and 

insight about the creative industries.
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In Macao, the growing number 
of entertainment production houses 
and agencies suggests that the local 
entertainment scene is still evolving. 
Nevertheless, a handful of emerging 
artists who, with their performances, 
are making their voices heard within the 
community. How much scope is there 
for these emerging artists to develop 
their own niche and career in the city? 
To find out more, we have invited artists 
Germano Guilherme, Vivian Chan and 
Hyper Lo, to share their experiences 
in the entertainment field, as they tap 
into the markets of Macao and Hong 
Kong. We have also talked to Like 
Entertainment, an established media 
agent, to learn more about the 
backstage operations in 
entertainment and 
market trends.

As a Macanese, Germano Guilherme made his name as he took 

part in the One Million Star contest in Hong Kong organised by ATV 

in 2009, and won the “Best Performance Award” for his exhilarating 

performance. Nicknamed “One Million Star Eurasian”, Guilherme 

is a natural optimist. Years ago, he decided to return to Macao to 

sign with a media company and further his career in Macao. In 

September this year, he won the “Best Male Singer Award” in the 

“ooh Macao! MV Awards”, and won the first prize in the MACA Song 

Writers Quest in early 2016. It is evident that Guilherme succeeded 

to build up a great reputation for himself since his return to Macao.

“Back then, I signed a contract with ATV to work as one of their 

artists, and was able to secure four to five shows each month, so my 

income as an artist is quite attractive,” Guilherme said. At the end of 

the contract, some people in Macao invited him to return to Macao 

to further his career. Nowadays, he undertakes a range of MC 

hosting and tours. His trilingual ability (with fluency in Portuguese, 

English and Cantonese) means that he could host entertainment 

programmes and events in any of the languages, making him a 

much sought-after artist. “The company pays me a base salary, and 

offers me bonuses when I go on tours. So far, I am quite pleased 

with this partnership model, so that the company will offer me 

assignments, allowing me to focus more on my own creative role.”

Outside his job, Guilherme enjoys going to the gym, and 

would even go for self-tanning in the summer. Every day, he would 

go for a run after lunch, and stick to his running ritual 

regardless of the weather. “So that I can stay 

fit at all times,” he said.

“When I first joined 

the company, they 

asked me to go 

on a slimming 

p r o g r a m m e . 

After that, I 

continue to 

go to the gym regularly. New artists who join the company are 

normally required to take up some vocal lessons as well. Since 

I am quite experienced in performance, they have waived this 

requirement.”

Admittedly, with most of his shows falling on Fridays and the 

weekends, Guilherme enjoys quality free time during the rest of 

the week. “In Macao, I suppose I have a rather easy life as an artist. 

Compared to other professions such as a doctor, or a policeman, I 

feel that my work is quite easy indeed. Of course, I am not earning 

a lot right now, but I am pursuing something I love, and so the 

monetary aspect is not as relevant.”

It is impossible to overlook Guilherme's positive energy and 

authenticity. He conceded that his dream would never have come 

true without the support from friends and family. “My family is very 

supportive of my work, and encourages me to choose my own 

path after graduating from university. Reassured by their support, 

I decided to take part in the [singing] contest  in Hong Kong as 

soon as I got my graduation certificate. Now that I have returned 

to Macao for my work, some people would come up to me and 

say encouraging things to me. These kind words mean a lot to 

me, and I think this must be the most rewarding thing for being 

an artist.” Guilherme also told us how Maria Cordero, who was on 

the adjudication panel, taught him the know-hows of performing 

onstage, as well as shared with him her life values.

Other than Maria Cordero, Guilherme also got to meet many 

other celebrities and entertainment practitioners. Nowadays, he 

tends to have at one or two assignments in Hong Kong each month. 

In his view, Hong Kong is a great place for learning opportunities, 

since the music industry there has a longstanding history, and 

as such he is able to learn a lot from the established practitioners 

there, who offer him generous advice. Currently, he does not feel 

the need to restrict himself to a particular music style or niche, his 

priority being to develop himself further in both Hong Kong and 

Macao, and to come up with his creative directions. “Sometimes, I 

think that there is no need to define a singer's style, since he or she 

can offer a more refreshing take on music, with a broad range of 

styles,” Guilherme said.

When asked about his future prospects, Guilerme is contented 

with his achievements so far. For him, it is important to be receptive 

to challenges. “Even though I have gone to the gym all these years, 

my physique is still far from perfect. I want to stay on top form 

each time I go onstage, so as to satisfy my audience.” Nevertheless, 

Guilherme has a wish that remains unfulfilled. “I hope that there 

is more music coming from Macao that captures the local, and 

promote Macao to places like Hong Kong and beyond. Since I was 

born a Macanese, I feel a sense of responsibility to do that.”
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Six years ago, Vivian Chan travelled across the border to take 

part in a singing contest, and went on to sign a contract with an 

entertainment agency. Having made her name in Hong Kong, it is 

only recently that she has moved back to Macao. Chan is aware of 

the different entertainment scenes in both places. She remarked: 

“It is so much easier being a singer in Macao than in Hong Kong!” 

However, with the local market in Macao being much more limited, 

artists who are keen to establish their careers often have to look 

further afield to demonstrate their potential.

In the past, artists in Macao find Hong Kong a desirable market 

of opportunities. There used to be a lot of red-tape and challenges 

to overcome in the process. They used to care a lot about getting 

visibility in influential media channels or even to cast as various 

characters in different TV shows. On the other hand, while the 

local music entertainment market is only catching up, it is easier 

for an artist to stand out from the competition. “As long as you are 

passionate and keen to demonstrate yourself, you won't find it hard 

to find your own place in Macao's entertainment scene.”

According to Chan, there is no set norm for the entertainment 

scene in Macao. “The truth is that as long as you have taken part 

in TDM's Best of the Pop Music Awards, you are considered a 

professional singer.” In Macao, there are a considerable number 

of activities held by community groups that fuel the demand for 

singers. Often, an artist would be paid a fee that ranges from several 

hundred to over ten thousand dollars, and these activities are not 

subject to many constraints. “As soon as you are spotted by these 

community leaders perhaps 

from some newspaper articles, 

then you will do fine,” Chan said.

However, it is one thing 

to talk about performance and 

quite another thing to ensure 

the survival of these artists. 

Chan admitted: “Compared to 

Hong Kong, there are not so 

many people who support the industry here.” She pointed out that, 

given Hong Kong's seven million population, a small supporter 

base for the entertainment circle would already sustain the artists. 

In Macao, however, this is still lacking.

One example to illustrate the difference between the markets 

in Macao and Hong Kong lies in the nature of concerts. So far, there 

are no singers in Macao whose concerts are fully sold out, or where 

tickets are sold at skyrocket prices. Chan revealed that, even for her 

own concert last year, her five-figure box office earnings also fell 

short of the production costs. It is only with her own established 

reputation in Hong Kong that she managed to bring in more 

sponsorship to even out the costs. In addition, unlike artists in 

Hong Kong, singers in Macao do not have so many opportunities 

to secure side businesses such as films, brand promotion and other 

publicity activities. “After all, Hong Kong is a much bigger city and 

has a more mature market.”

Large-scale music concerts, prizes at major music awards, 

and carefully curated albums are often seen as the typical means 

of advancement in the music entertainment industry. While 

Chan believes that these can add to the publicity and aura of 

the artists and increase their commercial value, their relevance 

within Macao and, to a greater extent, the global context, is 

debatable.

Chan strongly believes in pushing the boundaries of an artist, 

instead of relying on the formulaic. “I long to have my own version 

of music concert world tour. I don't mean the type expected of 

superstars, but an interactive experience with the audience in places 

like the live house, in the streets, the balconies and the parks...” She 

dreams of creating an “expansive universe” at her own pace within 

Macao's music enterprise. “There are unconventional ways to make 

new albums and launch music concerts. In this digital age, PPAP is so 

popular. Remember the man who staged his performance in front 

of a whiteboard? He became known everywhere by uploading his 

video clip. In this era, as long as you can come up with a good idea, 

life is filled with possibilities.”
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Pushing the Boundaries in 
Performance

Vivian Chan:

 Vivian Chan breaks into showbiz and gets a career as a singer in Hong Kong before she returns to Macao. Now she is 
fairly well-known in both cities.



Based in Macao for years, Hyper Lo made his name in Hong 

Kong and Macao in 2010 when he took part in a singing contest 

in Hong Kong. Four years ago, he founded a showbiz agency in 

Macao. He, together with two of his artists, often presents in shows 

and events, and now his company has already gained a foothold 

in Macao. Before he started the business, Lo has already been very 

active in emceeing on different occasions in Macao. He is so voluble 

that even in this interview he has brightened the atmosephere. 

 “In the past, Macao singers were often booed off the stage. But 

it’s no longer the case now. A number of corporates and associations 

hire us to do promotional events that target to pioneer the youth 

market.” A year ago, Lo and his team composed a theme song for 

an organisation run by a casino. They put the music video on the 

internet and got fairly good responses. “Some associations request 

excellently composed songs and they are willing to pay us to hire a 

production team from Hong Kong. We once hired prominent music 

producer Ronald Ng to help us. This has proven that audiences in 

Macao now are looking for higher quality music.”

Last year, Lo’s company finished more than 30 songs. Each 

song required a month of time to compose. The company has only 

a few staffers so tasks like recording and filming music videos have 

to be outsourced. This requires heavy workloads of coordination 

but Lo totally enjoys doing it. He pointed out that the market in 

Macao is small. Only big and strong promotions can make the 

company survive. Comparing to Hong Kong, Macao still suffers 

talent shortages in the industry. In Hong Kong, tasks can be further 

subdivided. But in Macao, it’s usually a one-man operation. When 

necessary, tasks have to be outsourced.  

Speaking of Lo’s creative work, he now focuses in music 

production and stage performances. During peak seasons, he has 

to do a dozen shows per week, while during low seasons there 

are three to four shows a week and most of them are playing gigs 

in associations’ gala dinners and private banquets. “In the past, 

I emceed a lot in the past and I think most of the people got to 

know me as a compere. I am good at oratory, but what I really like 

is singing. Honestly, I have earned more working as an emcee. The 

income I have got from my singing career is just so-so. But there are 

many things that money can’t buy. At least I really enjoy what I am 

doing,” said Lo.  

Lo believes that a singer should not only sing well, but also has 

to become an all-round artist. Fashion, packaging and promotion 

are the knowledge and skills that an artist should have learned in 

order to survive in the industry. “In the past, many singers in Macao 

believed that their job is to sing well. They didn’t really pay attention 

to fashion. Now, agencies usually see singers as a ‘package’. Apart 

from singing talent, an artist’s appearance and manners are also 

considered by potential clients.” In terms of what style an artist 

should have, Lo pointed out that it’s a personal preference but 

audiences in Macao are not that open-minded. Governmental 

departments and associations usually prefer artists with a sunny 

disposition. If you are unorthodox, you will naturally have less jobs. 

“We request our artist to build up a healthy image. Cigarettes and 

alcohol have to be avoided. Going to karaoke bar is not encouraged. 

Going out on a date is natural but it has to be discreet.”     

Lo’s company is one of the fastest-growing agencies in Macao. 

He believes that the success is due to apt promotional strategies. 

“In the past how an artist got himself known via Yes! Magazine 

and TV channels. Now we have online platforms to promote our 

artists. Nowadays it is impossible that one’s hard work and talent 

go unrecognised. If you want to be seen, and if you work hard, 

the audiences are definitely able to see you.” Lo said that his artists 

update their social media like facebook and Instagram regularly. 

Snapshots of daily life will be uploaded so as to let the audiences 

know more about the artists and let clients understand more what 

an artist can do. Sometimes there is a live broadcast to engage fans 

directly. Friendly interactions with the audiences are what an artist 

has to do.    

Lo disclosed that his company will start marketing in Hong 

Kong early next year in order to promote Macao music, while the 

base will still be in Macao. He remarked that the market in Hong 

Kong is different from Macao. While the former one is more market-

oriented, the later harnesses support from the government and 

the development of its creative industry will be more liberal. “Now 

our company can put more time to carry out some charity 

work like visiting orphanages or playing a charity gig pro-

bono. There are no vicious competitions in Macao at the 

moment. Artists from different agencies can perform 

together in an event, or even appear in the same movie. 

The ambience is pretty harmonic. But if it’s growth that 

you are after, you should go to look for opportunities in 

Hong Kong. After all, people in Macao also audiences 

of Hong Kong media,” Lo said.
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From a Singer to a Talent Agent
Markets Differ Greatly Between Hong Kong and Macao

Hyper Lo:

 Hyper Lo founds an entertainment agency in Macao so as to provide more opportunities to himself and local 
artists



“Money goes where the limelight is,” said Earth Chio, Programme 

Director of Like Entertainment & Productions Co. Ltd.

In 2012, Chio and Kenny Lee, together with some other friends, co-

founded Like Entertainment & Productions in order to pursue their singing 

career. But there's no easy path to success. It’s proven that it’s a difficult business 

over the last four years. Apart from music production, they have to rely on 

event management to expand the revenue sources. Lee explained: “You have 

to pay your staff. That’s why we need other income streams.”  Both Chio and 

Lee are singer, and they commented that Macao singers do not have enough 

opportunities to expose themselves and clients have no knowledge about 

them. Thus, singers find it difficult to be paid decently.

Why is exposure so important? Chio further explained: “If you are 

seen regularly will people remember you and invite you to play a gig. 

Only in this way will pay rise be possible to make a sustainable living.” 

He took Hong Kong as a sample. TVB has trained a number of artists to 

host shows and to act in a soap opera. The TV programmes are broadcast 

several times every week so audiences can recognise the artists and 

companies also affirm their commercial values.    

However, the influence of media in Macao is weak and how can 

the media really help the artists? “TDM hosts the Best of The Pop Music 

Awards annually. But the momentum is weak. The promotion only starts 

not long before the final. When the contest is over, it’s as if nothing has 

happened.” Lee suggested that TDM should consider hosting quarterly 

contests and post-contest events in order to keep the momentum.

Singers in Hong Kong and Macao have different levels of fame 

and this can be proven from the huge differences in artist’s fees. Lee 

mentioned that in Hong Kong, a so-so singer charges a minimum of 

HK$10,000. My artists usually charge something between MOP4,000 

and 6,000. But in reality, they are paid MOP500 to MOP800. “It’s a difficult 

business. If you accept these rates, it seems that there will be no room 

for increment. If you stand firm or simply decline the job, you will lose an 

opportunity to be seen.”

Fortunately, new media provides an efficient and affordable 

platform for singers to promote themselves. “You cannot compare the 

development of the broadcasting industry in Hong Kong and Macao. 

Macao has fallen behind.” Lee analysed: “New media attracts creative 

people, and it doesn’t incur huge production costs. This allows people 

in and out of Macao to pay more attention to Macao music.” Even if 

you are a superstar in Hong Kong, you have to get yourself exposed 

in social media. For example, Joey Yung and Leon Lai also appeared in 

online programmes run by 100 Most. “New media goes viral quickly,” Lee 

supplemented. “Merely appearing in TV variety shows and singing a song 

or two cannot really reach out to more audiences.”  

On 1st August, a video was uploaded onto a popular comedian 

facebook page managed by Manner Production. An actor wears a 

Manchu soldier costume and starts dating a woman he loves but he 

is rejected. When the story goes on Chio appears in the video, holding 

a microphone and singing a melancholic song. This is the music video 

of The Number One Soldier. Since the video is out, it has got over million 

views, which is beyond Chio and the company’s expectation. 

On 20th May, Manner Production uploaded Little Luck, another 

song composed by Like Entertainment & Production. The song is about a 

young couple fights against each other because they can’t let go of their 

ego. The song has got good feedback. It has scored 2.44 millions of views 

on facebook. The success of this song affirmed Chio’s positioning when 

composing songs – that is, a song has to be about daily life, and the style 

has to be humourous. Lee said: “When people finger their smartphones, 

they will only share that strikes a chord with them or that’s hot in town.”          

The Number One Soldier was launched via new media, but it’s 

production costs including shooting and recording are not low. The song 

has brought more commercial opportunities to Chio. However, the whole 

project is not yet profitable due to the low pay received by the artist. He 

hoped that the video would enhance the company’s reputation and let 

audiences know that Macao has talents to compose high quality music.    

Regarding the government’s strong support to the creative 

industries, both Chio and Lee hoped that the government can put more 

resources to support the growth of the music industry. Are there any good 

ideas? Lee suggested that more opportunities should be given to local 

singers in the concerts held by the government during festive events. 

He complained that in such events there are usually over a thousand 

audiences, but local singers only appear at intervals. Hong Kong stars 

are very eye-catching in all advertising posters, while local artists are at 

the background. No Macao singers were invited to perform in this year’s 

national day show. “It was a very good opportunity. Why couldn’t Macao 

singers perform alongside Hong Kong singers?” 
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How a Talent Agent Turns Challenges
into Opportunities

Like Entertainment & Productions: 

 Chio’s The Number One Soldier is a great hit on the internet

 Kenny Lee (left) and 
Earth Chio founded 
Like Entertainment & 
Productions to pursue 
their singing career
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Sharky Chen, a publisher from Taiwan, 
founded the independent  publ isher 
CommaBOOKS back in 2010. Working as 
the president, editor and translator, Chen 
successfully established his business in Taiwan, 
maintaining his stronghold in the market 
competition of over a hundred other publishers. 
In late September, he visited Macao sharing his 
experience in publishing with the local readers. 
“There are many who ask me, once they find 
out that I work as a publisher, if my job is mainly 
about proofreading manuscripts,' Chen said. 
'This reveals people's misunderstanding the 
nature of publishing.”

Chen compares the work of an editor with that of project 

manager in which his main task is to ensure the seamless 

operation of book production. A good editor must be 

knowledgeable on the book trade, and it will be even better 

if he is well-versed in techniques to secure manuscripts before 

deadlines, the varieties of paper stock, and the craft of printing.

Although an editor is a backstage role, he is in effect the 

mastermind behind each book. His core business is to package an 

author's text to cater to the taste of the target reader. According to 

Chen, a book's readership is like a pyramid, with more readers for 

books written in colloquial language, and less readers for the more 

literary books that involve more aesthetic judgment.

“If you insist on writing pure literature, it is very hard to 

become a bestseller. You must acknowledge that, or you will 

suffer a lot as a writer.” He thinks that when an author writes, he 

should have his readers in mind. “If he does not know about his 

readers, it is time for him to have a chat with his editor.”

Having written several books himself, Chen 

for Chinese Publishing

Sharky Chen
Reveals Outlook

From Independent Publisher
to Service Industry:

“In Taiwan, third-party sales are still rather primitive, and you will 

need to enter your credit card details to buy an ebook, which is 

very troublesome.” Another inhibiting factor is the conservative 

mindsets of publishers. “Many book publishers create all sorts 

of inhibiting obstacles, such as blocking the readers from 

downloading ebook documents, making them unable to read 

the text from other screen devices. These security measures 

have hindered the consumers unnecessarily.”

Chen suggested that the future for publishing lies in 

making it a more service-oriented industry, so that published 

texts can reach out to a wider readership, and to profit from 

the services. “For example, if I were to come up with a book on 

food nutrition, I would approach restaurants for opportunities 

to collaborate, so that the contents of the book can become 

accessible products. In this way, don't I also derive profits from 

the initiative?” To summarise, he opined: “The publishing scene 

in Taiwan is quite mature already, while upgrading the market 

would require tremendous resources. Therefore, we should all 

explore alternatives more creatively.”

never edits his own titles. “Otherwise, you will have the same person 

serving as both the footballer and the referee.” He relies on his own 

editor in coming up with a text accessible to the readers, and to discuss 

with designers on an innovative cover design for his text.

On the other hand, the increased popularity of social media 

has impacted on book sales. Chen explained that the diverse forms 

of media and entertainment have reduced the people's appetite for 

books, which in turn has made publishers less willing to invest in print 

runs, fearing the consequence of unsold inventory.

“In the future, books are going to become more expensive, given 

the increased cost per unit,” he said. He warned about an information 

breakdown in which readers focus only on their own particular interests, 

and emerging writers will no longer be able to achieve widespread 

popularity.

For new writers keen to compete in the literary arena, it is no longer 

possible to expect a spontaneous success with a bestseller. Instead, they 

must devise new strategies for themselves. Among these channels, 

Facebook is a new area for competition. Chen recommends new writers 

to set up their own Facebook pages where they can upload their work 

and obtain statistics on the number of likes and shared traffic. Moreover, 

they can seek new ways of exposing their texts, and in the process 

engage the readers more interactively. “In this way, you can access the 

readers directly. Although you are not solely the creative writer, this 

approach helps you to boost sales. It is essential that you consider the 

commercial aspects of producing a book.” He reiterated the importance 

for writers to understand these statistics of reader engagement so as to 

create works that resonate. “You must make the readers feel that you are 

speaking for them.”

While publishing a book is a dream for many authors, Chen 

pointed out the reality of keeping unsold inventory, a necessity that runs 

contrary to the romantic idea of publishing. “It is inhibiting to think about 

the boxes and boxes of unsold books you have to keep!” The thriving 

entertainment programmes in Taiwan are also a channel for authors 

to promote their works, but he emphasised that such programmes are 

no longer as influential as before. In Taiwan, many authors are keen to 

cultivate their own Facebook pages in order to create their own image 

and branding, securing their own base of loyal readers as well as market 

their books.

The approach of independent publishing is also a strategic brand 

marketing. Chen explained that, in terms of publishing quality and print 

runs, there is almost no difference between mainstream marketing 

and independent publishing. The key difference between them lies 

in the fact that mainstream publishers rely on traditional methods of 

marketing and promotion such as bookshop outlets, display banners 

and advertisements to capture readers' attention, while independent 

publishers are more keen to establish clear-cut branding in order to 

capture a more loyal following.

In marketing, it is essential to capture the attention of the target 

market. To achieve this, the writer and the editor must collaborate 

closely and share information among themselves, so as to display the 

book's advertisement to the target reader. Chen said: “For example, if 

you have written a book on Pokémon Go, you will need to know about 

the influential groups for Pokémon, or celebrities who are big fans of 

Pokémon, and to let your editor know about it. Your editor can help you 

investigate opportunities for collaboration.”

More than ever, ebooks are also fast becoming popular in 

publishing. Chen is happy to see the growth of ebooks, and to some 

extent their role in replacing printed books. He explained that the ease 

of accessing ebooks via the Internet has greatly reduced the cost of 

publishing, particularly the cost of paper, although readers may not be 

very willing to accept them. “After placing his order online, the reader 

feels that he must experience the sensory quality of a printed book in 

order to appreciate a book properly.” 

What's more, problems in technology are still hindering book sales. 
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 Starky Chen shares his insights into independent publishing 
and reading with readers in Macao on the eve of Pinto-livros' 
relocation

 CommaBOOKS' best sellers entail 
diversified subjects. They include 
emerging writer Jing Xiang-hai's 
poetry A Dream, Hikaru Lee's LGBT-
themed novel Phototropism: A Novel, 
and Kris Chu's work on gender 
studies A New Generation of Family 
Values.
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“ M y 

works  appeal 

mostly to art collectors, but 

there are also those who harbour 

great affection for the cities they live in. There 

was once when a mother came to buy my books 

for her children, using those books to narrate her own story, 

recounting where she used to live and so on. I am incredibly touched by 

this, and from then on I decided to focus on this craft.” In 2007, Lau left the 

animation company where he worked, planning to complete his pop-up 

book project in a year's time. Other than researching online and from library 

resources, he even sent emails to other leading pop-up book artists from 

all over the world, asking them to recommend him on some innovative 

pop-up books. “While it is not necessary to be tutored in everything, I like 

to seek more advice from others, before I go on to find out the answers. In 

this way, other people are more likely to help you out.” Lau was grateful for 

the encouragement from Michael Yang, a leading pop-up book collector 

based in Taiwan. He said: “Yang said that he is often approached by the 

others to offer some tips on how to create pop-up books. He finds these 

requests quite annoying. Instead of requesting for help, I ask him for good 

recommendations on books to read. He has therefore recommended lots 

of excellent works to me for reference.”

In this creative process of pop-up book-making, Lau came across 

many opportunities to collaborate with artists from all over the world. 

For instance, he has corresponded with Matthew Reinhart, pop-up book 

artist for Game of Thrones and Marion Bataille, the French designer for 

ABC 3D. According to Lau, these esteemed artists are very friendly and 

enthusiastic in sharing their creative experiences and inspirations. Lau 

recalled how, in his first attempt of pop-up book-making, he was unable 

to make the model pop up properly, and eventually resorted to analysing 

the structures of pop-up book models made by other people. “Some 

young artists are very obstinate when it comes to their creations, aiming 

to succeed right away, and refuse to accept failures. Why can they not be 

content with a more gradual approach?”

In 2009, Lau took 

part in the 2nd “Young 

Writers’ Debut Competition”, in which 

his manuscript was sponsored for production. 

Inspired by the century-long changes of the living 

environment in Hong Kong, copies of his first pop-up book were 

sold out very quickly in the Hong Kong Book Fair, such that the publisher 

arranged for two more print runs to cope with the unexpected demand.

Noting Lau's potential, other publishers have invited him to co-produce 

other titles, including Mobile Delights by the Cartful and Funtastic Festivities, 

whereas in the subsequent volumes Pop Up China and Pop up Taiwan, 

attractions featured such as an armillary sphere, the Great Wall, Bird's Nest and 

Taipei 101, etc., proved delightful to readers. When asked about his decision to 

incorporate topics outside Hong Kong culture, Lau remarked that he merely 

wants to explore more about Chinese culture and history through his art, 

and to make more out of the freedom to create. In fact, his experiment has 

taken off rather well, selling some 4,000 to 5,000 copies of Pop Up Taiwan, and 

for which a sequel is planned. Lau reiterated that young artists should not be 

too stressed about paving way for the international market. “To work 

on something you are truly passionate about, you should 

focus on doing it well. 

It is just like selling egg 

waffle snacks in the 

street: you will soon 

have foreign 

tourists coming to buy 

some, as long as you are doing 

it well. There is no need to venture 

abroad to get inspired.”

“When I make my first piece of pop-up artwork, 

the market for pop-up art is almost non-existent. After all, not 

many people have the patience to make these books, nor are they keen 

to publish the works, since the production is costly and few profits are 

expected.” Lau felt that the popularity of pop-up paper art in the local 

community is mainly driven by the trends. By comparison, in other 

countries, 3D books for children have appeared since 1930s. In other words, 

the appetite for pop-up books in Asia arises mainly from art collectors. 

“So far, I have published eight titles. I don't think the market has changed 

very much since I published my debut. Nonetheless, there are more art 

collectors interested in my work now because they are avid collectors of 

pop-up books abroad.” Besides, Lau did not stop at pop-up design. He has 

launched a personal brand, SK Ronex, in which he launched storytelling 

illustrations. Set in a post-war, polluted landscape, these illustrations 

feature complementary products such as transformer military cars and a 

collectible figurine series called “Acid Rain”.

In recent years, Lau is keen to build up his own creative portfolio as well 

as sales and marketing team. “Lately, I discover that we have a bottleneck 

in promoting our brand. As a brand expands, more efforts are needed to 

promote the products, especially if I want to actively promote my work in 

the local region. As more time is spent on promotion, there is less time for 

me to work on my new creations.” According to Lau, the creative process is 

central to his ambition. As a result, he decides to delegate other necessary, 

technical duties such as production and fine-tuning. He believes that the 

work of a creative artist can achieve greater branding effect if the artist is 

willing to collaborate with outstanding partners.

In the past, Lau has been approached by some Macao-based arts 

institutions for collaborative opportunities to promote Macao's culture. 

His personal view on the creative environment across Hong Kong and 

Macao is that many artists in Hong Kong find it hard to secure funding 

support and studio space, given the extremely bureaucratic process to 

vet funding applications. He described it thus: “Only those who are well-

versed in penning these proposals are able to secure funding 

support.” Lau encouraged young people in Macao not 

to evaluate arts and culture from a purely cost-

effective perspective, to embrace 

the freedom of youth and 

to pursue their 

dreams.

From a public estate, Kowloon Walled City, egg waffle snacks, ice 
cream parlour van, to a fire dragon dance, Kit Lau has managed to bring 
to life many of the cultural icons of Hong Kong. In particular, following 
the great popularity of his recent pop-up book series Hong Kong Pop Up, 
Lau went on to launch Pop Up China and Pop Up Taiwan. Previously, Lau 
has worked as a magazine illustrator and an artistic and creative director 

for an animation company. He resigned from his job nine years ago 
and joined the unfamiliar, fantastical world of pop-up book 

art, learning about the craft from scratch. Back then, 
pop-up art is almost unheard of in Asia, but 

Lau has successfully created original 
and thought-provoking work 

that appeal to many art 
collectors.

B r a n d  S t o r y

Pop-up Cities
by Kit Lau By Yuki Ieong

Photo courtesy of Yuki Ieong

 Kit Lau is one of the 
few Chinese pop-up 
book artists 

 Kit Lau's pop-up art documents landscapes and evolution of different cities

 The success of Hong Kong Pop 
Up paves the way for themes in 
the series



Wong studied design for performance in Taiwan and Britain 

and she has learnt a lot from both places. She remarked that Taiwan 

follows the syllabus in the United States and focus is given to the ability 

to present things. Students have to learn techniques like tailoring, 

carpentry, set making and painting. “In Taiwan, skills and techniques are 

important in the training. For instances, if you have to create a backdrop, 

you have to collect samples of different wood grain and select the 

most suitable one to make the backdrop. In this way your skills will 

be enhanced. Importance is given to the similarity between the draft 

and the final product.” After graduation in Taiwan, Wong came back to 

Macao. Her set designs back then fully reflected her ideas and her style 

used to be quite realist. The sets in The Diary of Anne Frank are one of 

such examples. 

On the other hand, the education in Britain gives more focus on 

creative thinking. Wong said: “Let’s take making a mug as an example. 

In Britain, no matter how busy you are, a coffee break cannot be 

skipped. During the break classrooms will be locked and students are 

not allowed to go inside even they have not yet finished their work. 

Set designer Cola Wong graduated from the Department 
of Drama and Theatre of the Taiwan University in 2009. After 
that, she worked as a set designer in Macao for two years. 
For a period of time, she felt blocked creatively. In order to 
break through the bottlenecks in the design process, in 2011, 
she pursued a master’s degree in design for performance at 
the Royal Welsh College of Music & Drama in Britain. After 
recharging her batteries, she returned to Macao and has 
been teaching in the School of Arts at the Macao Polytechnic 
Institute and the School of Theatre at the Macao Conservatory. 
But Wong is probably most well-known for her role as a set 
designer. She has created theatrical, dance and opera scenery 
and props, including the iconic red rose prop in Blood Wedding 
and the ghostly scenery in Long Day’s Journey into Night.

The professor explains that it’s not important to finish making the mug 

because a mug has a fix shape. You won’t find anything interesting even 

if you finish making it. The key is to find out the most beautiful part of it 

given that time is limited, and then think about where to pause and to 

reflect on what to do. Things would only become interesting when you 

do not follow the usual practice.”    

In Britain, Wong learnt that there are more possibility in the process 

of design and creation. “In Britain, professors do not stop or criticise 

students because they have a different opinion. On the contrary, they 

stimulate you to think and think again. When you have finished your 

work, the tutor will point out which part he likes. If you want the whole 

piece of work to be appealing to him, you need to think and discover 

the problem and fix it all by yourself.” After finishing her studies in 

Britain, Wong’s theatrical style has changed from realist to simplistic, 

and she is more capable of understanding what the play 

really needs. She was in charge of the costume and set 

design in Long Day’s Journey into Night, which won the 

14th edition of the Tashin Arts Award.

Having got experiences from both places and now back 

in Macao, how would Wong evaluate Macao’s theatrical design 

and what styles should Macao follow? Wong said: “Now there 

are only five set designers in Macao. Most of us were educated in 

Taiwan and inherited the American style, that is, we focus in skills 

and techniques. But we do not have the necessary facilities and 

teachers yet so it’s too early to say that we have a strong theatrical 

culture here.” 

In Britain, set designers usually have assistants to help finish 

other parts of the work. The designer only needs to focus in 

designing. Once the draft is done, it will be handed over to the 

producer. But in Macao, like Taiwan, the designer has to be in 

charge of painting, backdrop production, props and other technical 

stage services. Basically it’s a one-man operation. Moreover, Wong 

also pointed out that Macao does not have any scenic studios to 

produce theatre sets and now Macao has to rely on a studio in 

Hong Kong to make the backdrops. “Let’s take a look at Hong 

Kong Academy for Performing Arts and Taiwan’s school of design 

for performance. They all have well-equipped pottery studios, 

woodwork and metalwork studios for making backdrops, as well 

as a painting room. Macao’s institutes do not have such facilities yet. 

And the education in theatrical design is still far from perfect.”   

As to how to develop the sector of theatrical design in Macao, 

Wong said: “It’s impossible to do it by just one person in a short 

period of time. First, Macao has to have an institution that is willing 

to provide well-equipped facilities for theatrical design like scenic 

studio, painting room and prop production studio. 

Second, a platform is needed to showcase 

the work. If the government is willing 

to provide opportunities to students to 

take part in the design, and if there is 

such scenic studio in Macao, students 

therefore can hone their skills during their 

internship. Finally, it’s necessary to hire 

qualified teaching staff to teach different 

aspects of theatrical design so as to enhance 

students’ learning experience.” 

014
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Cola Wong on the Art of Theatrical Design
By Chan Lap Hang   Photo courtesy of old sin@CalvinSin studio & Cola Wong

 The sets in The Diary of Anne Frank reflects Cola Wong's realist style  The scenery design in Long Day’s Journey into Night proves that Cola Wong has gone beyond the 
realist style she upheld in the past

 The red rose in 
Blood Wedding

 Cola Wong remarks that theatrical 
education in Britain inspires her to 
explore more design possibilities
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2016 Support Programme for
the Production of Feature Films
Application Period: 16/11/2016-30/12/2016  

Submission period: 9:30am-12:30pm, 3pm-5pm, Mon to Fri

Location for Submitting Applications: Department for Promoting 
Cultural and Creative Industries, Cultural Affairs Bureau, Av. da Praia Grande, 
n.º 567, Edif. BNU, 12 andar A–D, Macau

Details: With the aim of fostering the local film industry and to groom 
talents, the programme is to provide financial support and professional 
advice to Macao filmmakers to produce quality feature films and the 
promotion of the films. 

Organiser: Cultural Affairs Bureau of the Macao SAR Government

Web: www.icm.gov.mo/cn/CCI-Subsidy; www.macaucci.com/sps

AD LIB- Recent Works by
Konstantin Bessmertny
Date: 12/11/2016-28/5/2017 

Time: 10am-7pm (Closed on Mondays)

Venue: 2/F, Macao Museum of Art 

Ticket: MOP$5

Details: Ad Lib – Recent Work of Konstantin Bessmertny 
showcases 34 sets of work including paintings, 
sculptures, installations and videos by the artist. Ad lib 
means “at one’s pleasure” in Latin. There is no unifying 
theme in this exhibition but each of the exhibits is a 
reflection of certain social phenomena. Enjoy this visual 
extravaganza that is full of wit, humour and charm. 

Organiser: Macao Museum of Art

Web: www.mam.gov.mo

Event Calender
16 Memories of Macao
Date: 16/12/2016-18/12/2016 

Time: 8pm (16/12/2016-17/12/2016);
 5pm (18/12/2016)

Venue: Blackbox Theatre,
 Old Court Building

Ticket: MOP$100, $80

Organiser: Macao Foundation

Web: www.fmac.org.mo/citizensconcert/
 showProgram_157

Lui Chun Kwong - The Distant Line
Date: 29/10/2016-26/2/2017

Time: 10am-9pm

Venue: Tap Seac Gallery

Ticket: Free

Organiser: Cultural Affairs Bureau
 of the Macao SAR Government

Web: www.icm.gov.mo/cn/news/
 detail/14234

Winter Arts & Crafts Expo of 12th ICIF
Date: 9/12/ 2016-12/12/2016

Time: 8:30am-5:30pm

Venue: Halls 6 and 9, Shenzhen Convention
 & Exhibition Center

Ticket: Free

Organiser: Committee of Arts &
 Crafts Expo of ICIF, Shenzhen,
 China

Web: winter.cnicif.com

P.I.B.G.: On the Verge
Date: 5/10/2016-8/1/2017

Time: 12pm-8pm

Venue: Taipa Village Art Space ,
 10 Rua dos Clerigos, Taipa

Ticket: Free

Organiser: Taipa Village
 Cultural Association

Web: www.taipavillagemacau.com

Starry Vienna - New Year Concert
Date: 8/1/2017

Time: 8pm

Venue: Grand Auditorium, 
 Macao Cultural Centre

Ticket: MOP$400, $350, $250, $150

Organiser: Macao Orchestra

Web: www.icm.gov.mo/om/cn/Season/
 detail.aspx?id=6020

Macao International Film Festival 
& Awards
Date: 8/12/2016-13/12/2016 

Time: Please refer to schedule

Venue: Macao Cultural Centre &
 Macao Science Center 

Organiser: Macao Government Tourism
 Office & Macau Films & 
 Television Productions and
 Culture Association

Web: iffamacao.com

Three Colours
Date: 30/12/2016-1/1/2017 

Time: Please refer to schedule

Venue: Small Auditorium,
 Macao Cultural Centre

Ticket: MOP$180

Organiser: Macao Cultural Centre

Web: www.ccm.gov.mo/Event.aspx/
 Detail/8004#

Wicked
Date: 8/12/2016-22/1/2017 

Time: Please refer to schedule

Venue: Lyric Theatre, Hong Kong Academy
 for Performing Arts

Ticket: From HK$445

Organiser: Lunchbox Theatrical
 Productions Limited

Web: www.wickedworldwide.com



Book lovers in Macao had already 

anticipated that independent bookshop Pinto-

livros eventually had to move out of bustling 

old town. But still, it’s sad news. This upstairs 

bookshop was founded in 2003 by several 

book lovers. What made this bookshop in the 

limelight was probably its prime location in 

Largo do Senado, Macao’s city centre. Today, 

it sounds unbelievable but back then Macao’s 

economy was in dire need of a jump start. 

The rental market was not the same as it is 

today. Rents have gone uncontrolled over 

the last ten years. Old shops or shops that are 

not tourist-oriented have been sold, closing 

down or moving out one by one, not only in 

downtown Largo do Senado, but also in other 

districts in Macao. The survival of Pinto-livros, 

therefore, had become a matter of concern for 

local readers and book lovers. In September, the 

bookshop announced that it had to move out 

from the location. Its fate was sealed later than 

expected, but it actually was not a surprise.

Business is business, and the ups and 

downs of the rental market are nothing special. 

Operating a bookshop is not really a profitable 

business and it usually becomes a “victim” in 

the property market. A bookshop (especially 

an independent bookshop), not matter how 

commercially run, is not merely a business 

operation. A number of countries and regions 

have a variety of policies, measures and even 

laws to foster and protect small-to-medium-

sized bookshops because bookshops are 

considered as cultural assets in those societies. 

Books, especially those written by local authors 

or feature local subjects, can make the invisible 

and intangible “culture” become a tangible 

product or image. They become a strong 

and complicated network that links locals 

and foreigners alike, and communicate social 

history, tradition and culture to those audiences.

No matter it’s in traditional commerce 

or e-commerce, high capital costs and strong 

competition have become the norm. Brick-and-

mortar bookshop has an “inborn” disadvantage: 

it’s not a very profitable business and cannot 

make money quickly. Having said that, a 

number of places in the world have some 

new models of operation that can be a good 

reference for us. The “industry + bookshop” 

combo model which combines commercial or 

residential property with a bookshop is just one 

of the examples. Bookshop is used as “cultural 

branding” for the commercial or residential 

property. A stylish and popular bookshop 

can become a hub for literati and hipsters 

alike and reinforce the cultural ambiance 

of any property. Eventually it makes the 

property more classy and create more 

values for it. More and more developers 

understand the value of culture and are 

willing to rent out spaces for bookshops 

with lower rates because they are able to 

see the derivative values from the cultural 

industry. Eslite Bookstore has expanded 

from Taiwan to Hong Kong and then to 

the Mainland. Owspace, Yanjiyou and Sisyphe 

Bookstore are bookshops located in CBDs in the 

Mainland. They not only become urban cultural 

spaces recognised by readers, but also enhance 

the cultural tastes and values of commercial 

properties.

In fact, “culture” is treated as core 

competitiveness by certain profit-oriented 

entrepreneurs as they gradually understand 

the huge potential offered by it. Culture has also 

become a key element in “strategic planning” 

by a number of cities and even at the national 

level. Now, take a look at Macao. Pinto-livros 

and other small-to-medium-sized bookshops 

find it so difficult to rent a space in the city, and 

we cannot solely blame that it’s because of the 

developer hegemony. Bookshop is like an X-ray 

machine. It screens for the cultural significance, 

its potential values and possibilities for the city, 

and reveals that how Macao is unenlightened 

and unready to garner such assets.

Recently, Macao filmmakers were thrilled 

that Crash, a short film by local film director 

Hong Heng Fai is nominated at Taiwan’s Golden 

Horse Awards for the Best Live Action Short 

Film. At the time of writing the result was not 

yet known. If a Macao film wins the award it 

will be extremely good news. Before Crash 

was made, Hong had participated in the “48 

Rush Hours” activity in Macao International 

Film & Video Festival (MIFVF). His creativity was 

showcased in Before Dawn which led him to 

win the award. In 2015, two of his short films, In 

Memory of Her and Caged, were launched in the 

Macao Indies session in MIFVF. The films show 

that Hong has made new attempts at narrating 

the stories. Crash proves that Hong has made 

improvement in in narration, cinematography 

and production design. This has made us so 

look forward to his attempt at directing feature 

films.  

Since 2007, the Macao Cultural Centre 

has been hosting the Macao Indies session 

in MIFVF, which attracts a number of local 

filmmakers to participate every year and has 

become an important event among film lovers 

in Macao. It is also an important platform for 

local filmmakers to launch their works. The 

Macao Indies session is arguably the driving 

force for promoting  the growth of the local film 

industry. It is all-inclusive: documentary, short 

film, animation, you name it. The quantity and 

quality of nominated films are also improving 

year by year. The session especially has a huge 

impact on the making of documentary films 

in Macao. About 50 documentary films were 

subsidised since 2007. Participants not only got 

the necessary funding for the production, but 

also professional advice on film directing. It has 

groomed a number of talents in documentary 

film making. They include Choi Ian Sin, Ho Wai, 

Wallace Chan and Benz Wong, among others. 

Quality documentary films like HERstory Jeritan, 

We Love Dance, 2200KM, I Repeated, Ten Years - 

The Dream of Dance, Time Travel, Into the Void, 

I’m Here, Crossing the Bridge of Macao, Sirena, 

Farming on the Wasteland, Fonting the City and 

Two Sides, were born accordingly.

In 2012, the organiser renamed the session 

Macau- Local View Power and expanded the 

category to include short films and animation.  

This allows filmmakers more room to make 

new attempt. In the short film category, up 

to now a number of films were subsidised, 

including A Friend of Mine, Two Funerals and a 

Movie, Crossroad, Absurd World, Ugly Before, In 

Memory of Her, The Kids Project, Crash, Friend or 

Pho and A Summer Ghost Story. The programme 

has also groomed new talents for the industry. 

They include Choi Ian Sin, Ho Fei, Keo Lou, Lee 

Ka Wai, Fio Pang, Hong Heng Fai, Nancy Io and 

Kaiu Choy.  Filmmakers with certain experiences 

can participate in the “public group” or the 

“advanced group” and continue to work in 

the film industry. Apart from promoting local 

films, the International Films session introduces 

quality films from other parts of the world to 

local audiences every year. With a wide range 

of subjects, the films are a vehicle to expand 

the horizon of the audiences. Also, The View 

Finder to Asian Film programme and AniMacao 

programme promote a diversity of films in 

Macao by introducing non-commercial films to 

the audiences. 

Over the last ten years, Macao Cultural 

Centre provides certain subsidies and 

professional advice to filmmakers, as well as 

venues for screening and holding seminars, 

and allows filmmakers to meet the audiences 

and the judging panels. Its contribution to 

grooming local film talents and audience 

development is obvious. Also, the Cultural 

Affairs Bureau has launched the Support 

Programme for the Production of Feature Films 

and the Guangdong-Hong Kong-Macao Film 

Production Investment and Trade Fair. These 

all have positive impact on the growth of local 

feature films and allow short filmmakers an 

opportunity to venture into feature filmmaking. 

A stable and healthy film industry and film-

related policy are essential to the growth of 

talents. We expect that apart from financing 

filmmakers at the early stages, the government 

can extend support to post-production and 

distribution overseas so as to let Macao film 

industry grow steadily. 

Recipient of Macao Literary Prize and Macao Novel Prize, Joe 
Tang is a writer and cultural commentator, and has published 
novels, including The Floating City, Assassin, and The Lost 
Spirit. The latter two titles were translated into English and 
Portuguese. Joe’s portfolio also includes commentaries on 
art and plays. They include Words from Thoughts, Philosopher’s 

Stone, Journey to the West, Rock Lion, Magical Monkey and 
The Empress and the Legendary Heroes. 

Joe Tang
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Supervisor of Audio-Visual CUT Association. One of the 
directors of Macau Stories 1, also involved in Macau Stories 2 – 
Love in the City and Macau Stories 3 – City Maze. Macau Stories 
2 – Love in the City received a special mention at Portugal’s 
Avanca Film Festival, and was shown at film festivals in Tokyo 
and Osaka.

Ho Ka Cheng
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I have written about London Craft 

Week and Clerkenwell Design Week in this 

magazine some time ago and introduced 

London’s creative culture. In late September, 

London Design Festival marked that London 

has become one of the best cities of design 

in the world. Also, the inaugural London 

Design Biennale was held this year. Its scale 

and contents achieved amazing results and 

successfully caught the attention of design 

fans worldwide. This has proven that London’s 

creative industry is thriving. 

London Design Festival
London Design Festival was launched in 

2003. Unlike other exhibitions that usually are 

held in one single venue by one organiser, the 

festival is led by Sir John Sorrell and Ben Evans 

and draws in talents in the design industry, 

as well as museums, schools, corporates and 

individuals. The festival aims to provide a rich, 

diversified experience of London’s creativity. 

This year, the festival lasted nine days and 

boasted more than 500 activities. V&A Museum 

was the major venue of the festival. Satelite 

exhibition zones and shopping areas were set 

up in Bankside, Brixton, Brompton, Chelsea, 

Clerkenwell, Islington and Shoreditch, etc. By 

doing so London became a design hub without 

borders. Various designs could be seen almost 

everywhere, and audiences were easy to 

participate in the exhibitions. 

Let’s take a look at Bankside located on 

the bank of the River Thames. Exhibitions 

on contemporary design were held at Tate 

Modern and London College Communication. 

Brixton in south London is an emerging design 

hub and this time it focused in public art and 

installation art. The major venue V&A Museum 

is located in Brompton in the high end west 

London. Exhibitions on arts and crafts and a 

series of seminars were held there.  Also located 

in west London, Chelsea showcased an array of 

interior designs, furniture and accessories and 

homeware, and the exhibitions attracted a lot 

of design lovers. Clerkenwell and Islington in 

north London are well-known for revitalising 

old buildings with new designs and are highly 

acclaimed among the audiences. Shoreditch 

has been participating in the festival for eight 

consecutive years. Avant garde design concepts 

were visualised in this part of the East End and 

they were truly a feast for the eyes.     

London Design Biennale
To expand the vision of London Design 

Festival, and to strengthen the connection with 

cities in other countries, the organiser of this 

edition of London Design Biennale actually took 

La Biennale di Venezia’s mode of operation as a 

reference. Exhibitors are classified by country so 

as to showcase that the event is a platform for 

a global dialogue about design. This year also 

marks 500 years of Thomas More's Utopia, the 

novel that depicts an imagined society with 

perfect qualities. The book is an inspiration 

of this edition’s theme – Utopia by Design. 

Designers and creative professionals from 37 

countries were invited to share and present 

their thoughts and values on aesthetics, with 

the aim to explore what Utopia is in different 

cultures and to explore the possibilities of 

boosting well-being and happiness of this and 

future generations. 

For example, DenCity–A Reachable Utopia 

in Shenzhen is an installation artwork by an artist 

from the Mainland. Taiwan’s Eatopia is a visual 

art presentation that incorporated the concept 

of food design in it. Architect Liu Xiaodu is the 

helmsman of DenCity. He expected to solve 

environmental problems through creating a 

high-density community. Eatopia is designed 

by Tseng Shikai, Rain Wu and Lydia Chang, etc. 

and they aim to create dining experience in a 

theatrical setting. Issues of ethnic conflict and 

integration in Taiwan’s history were explored 

in order to provide more food for thought 

about the future of Taiwanese culture. All 

these show that London Design Biennale has 

engaged diversified groups of organisations 

to hold exhibitions, and collaborated with 

corporates to promote the event. With the 

gradual participation of different arts groups 

and stakeholders, the biennale is able to grow 

its impact on the creative industries. I am 

looking forward to more brilliant ideas in the 

next edition.

Yi-Hsin Lin graduated from SOAS; now living in England 
as a writer. Lin has participated in the curation of Chinese 
painting in Victoria and Albert Museum and British Museum. 
He is also a lecturer in Chinese art at Christie’s Education and 
contributes to several Chinese-language art magazines.

Yi-Hsin Lin
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Akihabara in Tokyo is a paradise for the 

otaku (diehard fan) and I usually won't go to 

that area. Once you leave the metro station, 

shops along the streets there are selling various 

gadgets and electronics. Cute "maids" dressed 

in princess costumes are ready to tout for 

business. With a cluster of maid cafés, Akihabara 

can satisfy all of otaku's imagination of cute girls. 

I visited Akihabara this time for the 

contemporary art. 3331 Arts Chiyoda is located 

near Akihabara. The site used to be a defunct 

high school campus and has been revitalised 

as an arts precinct. The then classrooms now 

house galleries and tech companies. Apart from 

the people, a city's most interesting subject to 

look into is how its spaces are used. How a 

rapidly developed city reuses existing resources 

not only reveals how environmentally-friendly 

it is, but also shows the innovation and taste 

of its people. 3331 Arts Chiyoda is a privately 

run arts hub. The management has the right 

to choose tenants. Not only artists are chosen, 

but also some technology companies. This is 

in the hope that professionals from different 

industries can work together in the same space 

and create more crossover ideas.

Revitalising old buildings is nothing new. 

Old train stations and defunct factories are 

turned to art museums in Paris and London, and 

they are just one of the few excellent examples, 

among others. These buildings are transformed 

and preserved because of their historical and 

aesthetic values. But 3331 was just an ordinary 

campus. Demolition of the campus would 

definitely generate more commercial values 

than to keep it. However, the stakeholders 

preferred keeping the whole site and rented the 

spaces to private galleries. It's not easy to run a 

not-so-profitable arts hub in Tokyo, given land 

prices are high in the city. I found such initiative 

admirable. 

I felt that when I was visiting the 

galleries, I was actually visiting a high school 

in Japan. The entire space has intertwined 

the past and the present. When I saw the 

typical rectangular school sinks, I kept having 

flashbacks of my school life. Keeping a campus 

is also to safeguard the memories of pursuing 

knowledge in schooldays. After the visit, I sat 

under an old tree at the field near the entrance 

and listened to the sound of leaves rustling in 

the breeze. The life of this place, both tangible 

and intangible, is sustained. 

Located adjacent to Akihabara and along 

Kandagawa, Kanda Manseibashi was built in 

1912 and used to be Tokyo's busiest transport 

hub. The hustle and bustle of the train station 

had long gone owing to the expansion of the 

railway network in Japan. In 1943, the station 

was abandoned. The space underneath the 

railway bridge has already transformed by its 

owner East Japan Railway Company into a 

stylish commercial space mAAch ecute.

Most parts of the original structure of the 

railway station are kept, including a row of eye-

catching red-brick arches and exterior walls. 

The concourse and the platforms now house 

boutiques and shops. Quality secondhand 

furniture and artwork made by Japanese artists 

are on display there. The venue also has cafés 

and restaurants. Shops are small but attractive, 

and they are full of character. There is a shop 

called Library, which not only sells books but 

has also designed an “old map” to let travellers 

to navigate and get a feel of the old times of the 

area. A good revitalisation plan will not totally 

separate the old and the new. Instead, it lets 

people to see the transition and transformation 

from the past to the present. Step on the 

100-year-old staircases and ascend to the 

second floor, you will find the then platform 

area now houses a café. You can even see trains 

rattling down the track through a glass screen 

in the café. The experience is definitely unique. 

Let Akihabara Surprise You
Integrate Creativity in Everyday Life: 
London Design Festival 2016

Yap loves design, travel and everything beautiful in life. He 
writes for various media about travel and design and has 
published works, including Wander Bhutan and Myanmar 
Odyssey. Formerly publisher of Lonely Planet (China Office), 
Yap is now Chief Content Officer of Youpu Apps, a Beijing-
based travel app company.
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We’ve got two sake glasses designed by 

Yanagi Sori. They are tiny with long stems (more 

than 2cm in length). They stand beautifully on 

the table. I thought that it is a thoughtful design. 

During summer times, people enjoy drinking 

Japanese sake on the rocks, and naturally will 

hold the glasses by the stems. This ensures that 

the sake does not warm up through contact 

with the hand. I suddenly understand that 

these small glasses are proof of Yanagi Sori’s 

wisdom. The beauty of “yo” (literally meaning 

function or use), advocated by Yanagi’s father 

and founder of the Mingei (folk craft) Movement 

in Japan, Yanagi Muneyoshi, is showcased in 

these glasses. 

The beauty of yo is a catchphrase among 

Japanese designers and artisans. This year I 

have interviewed a dozen of pottery makers 

and asked them what is considered the most 

essential when they are creating their work. A 

number of them said that “it has to be easy to 

use and easy to hold. It has to show the beauty 

of yo.” For instances, a large teapot has to have 

a handle that is large enough to fit four fingers 

to hold it. When the teapot is filled with water, 

it becomes heavy. A good handle allows you 

to hold it steadily. Before considering whether 

a product is beautiful or not, craftsmen 

naturally think about whether it is easy to use 

and whether it is functional. The aesthetics of 

shapes and lines are all developed on the basis 

of functionality. This is the meaning of “the 

beauty of yo”, a concept advocated by Yanagi 

Muneyoshi. Today, this concept is entrenched 

in the Japanese culture and has become 

“collective conscience” among artists in Japan. 

Yanagi Sori perhaps was one of those who was 

strongly influenced by this idea. 

Since he was a child, Yanagi had befriended 

with artists and artisans who upheld the 

importance of functionality and soul satisfying. He 

often visited markets together with his father and 

prominent pottery artist Kawai Kanjiro. They were 

looking for items that could showcase the beauty 

of yo and become collections of the Japan Folk 

Crafts Museum. Yanagi Muneyoshi’s consuming 

passion for the arts and crafts, his appreciation 

of everyday ordinary objects, and his forte to 

discover beauty in them with his pair of sharp yet 

gentle judging eyes had a lot of impact on his son. 

When Yanagi became a designer, he introduced 

the concept of “the beauty of yo” to industrial 

design. 

When Yanagi was still a student, the concept 

of “industrial design” was not yet known in Japan. 

The so-called product design in those days refers 

to bespoke items made by artisans, or any types 

of objects created out of the needs of daily living, 

or simply copycat versions of foreign designs. “If 

a design is not to the service of society, mankind, 

the masses and daily living, arts have no grounds 

of existence.” As the age of 23, Yanagi came across 

this quote when he was reading Le Corbusier’s La 

Ville Radieuse in the Ueno Library. He found that 

this is very similar to the aestheticism advocated 

by his father and the book had many resonances 

for him. Yanagi started thinking of how to create a 

quality product while people were affirmative to 

the use of modern technology. Later on, Yanagi 

Sori’s design indeed incorporated technology 

just like how Le Corbusier did, and his design also 

infused with elements of care to the user.  

Usually, the mouth of the saucepan is 

on the left hand side and it becomes a left 

hander’s headache. Therefore, Yanagi designed 

a saucepan with two mouths. He had observed 

what was missing in our daily life, and amended 

the models numerous times so as to design a 

product that is more user-friendly.

In 1957, Yanagi participated in the Salone 

Internazionale del Mobile together with other 

Japanese designers like Watanabe Riki. Yanagi 

showcased a series of white porcelains and his 

well-known Butterfly Stool. The stool is made 

of moulded plywood with gentle curving 

that is reminiscent of a butterfly's wings. The 

design was highly acclaimed overseas and put 

Japanese industrial design in the spotlight. 

While so skillful in using industrial technology 

to produce low-cost yet quality products, 

Yanagi had been careful when it comes to mass 

production. During his visit to the United States, 

he had witnessed that low-quality products 

were manufactured in large quantity and those 

products would very soon become unwanted and 

replaced by some other low-quality products. He 

felt very sad about this. As an industrial designer, 

Yanagi saw that it’s the designer’s responsibility to 

master new technology and create things that can 

meet the needs of the masses. He had spent years 

to design the stool because he understood that if 

flaws were discovered during the manufacturing 

stage, it would produce massive wastes. 

Yanagi’s career in design was extensive. 

He had designed the Olympic torch holder and 

highway noise barrier walls. He taught in higher 

education institutions like Kanazawa College 

of Art. He also served as the head of the Japan 

Folk Crafts Museum founded by his father. But 

this award-winning designer’s dream was not 

to become famous. “Objects that are created 

by unknown craftsmen and used extensively 

are the best objects. My goal is to become an 

anonymous designer.” Good-valued products 

that serve people’s needs mean that they are 

caring. Even Yanagi’s designs were created 

decades ago, they are never out-of-date.

Macao’s economy was growing fast in the 

1980s and it was during this period of time Hong 

Kong and Japanese comics had quite an impact 

on Macao. Some comic fans started to form 

groups to write comics during their leisure times. 

They published their works and occasionally 

held exhibitions. At the beginning these activities 

were self-financed. Later, they were invited to 

contribute to the comic strips in newspaper and 

magazines. Comic fans didn’t have their own 

styles at the beginning. Their formats and styles 

shadowed those in Hong Kong and Japan. If you 

judge those works by today’s standard, you might 

find them laughable or cringe-making. In fact, it’s 

those substandard yet passionate works that lay 

the foundation of today’s comics and animation 

in Macao. 

In early days comic fan groups were mostly 

underground. They became formal associations 

at a later stage, and now are mushrooming thanks 

to the relevant policies that foster the growth 

of the sector. It’s been 30 years. Looking back, 

how many of those comic fans are still creating 

comics? Some of them have been working hard 

and have become artists, but they no longer 

label themselves as comic artists. Some of them 

have their full-time jobs and occasionally draw a 

couple illustrations. Some have joined the creative 

industries and built their own brands. It is sad to 

know that many of them have already lost interest 

and passion towards comics. Comics only have a 

role to play in certain stages of their lives. Well, this is 

of course important, but it is over. There are people 

who have kept drawing comics since they were 

young and now they have reached their middle 

age. They have overcome ups and downs of the 

sector, successfully published their works and 

held relevant exhibitions. Their determination and 

steadfastness towards the comics and animation 

sector in Macao deserve our respect. 

Today, comics and animation have become 

part of the creative industries. But they are actually 

different from other forms of arts, in respect of 

the themes of the work, contents, promotion 

channels and audiences. Just like texts, comics 

and animation are a vehicle for expression and can 

be enjoyed by scholars and lay-people alike. For 

instances, Tsai Chih-Chung’s comics on Chinese 

classics, and Japan’s long-running comic series 

with themes on certain professions or industries, 

are both entertaining and full of knowledge.  

In Macao, a number of comic artists have also 

worked on themes such as history, religion and 

world heritage. Recently, there is a boxing-themed 

comic with characters based on real people and 

actual events. However, in this commercial-driven 

society, the target market for most of the comics 

and animation is teenagers and therefore most 

of the products are for entertainment or sensory-

provoking. The illustrations are eye-catching, but 

the content is weak and boring. Sometimes they 

are for readers with certain specific interest only. 

When comic lovers become more mature, they 

tend to read more and will find such comic books 

can’t meet their needs at all. Eventually they 

feel tired of reading them. For those who are 

still creating comics, they have been thinking 

and exploring how to build their own styles. 

They hope that they can create something 

not purely with commercial values. And the 

hurdles that amateur comic artists face in reality 

are actually secondary.    

When we look into other forms of arts 

such as literature, dance, music, drama, opera 

and photography, they are huge subjects and 

their lovers can spend as much time as possible 

to delve into them. The contents of those forms 

of arts get richer and richer after years of hard 

work by their creators. Comics and animation are 

also a form of arts. But no matter how hard comic 

artists are working, it seems that they can’t really 

make it flourish. Although the sector has crossover 

ideas with other sectors, and there is a classic 

comic being adapted into a theatrical play, such 

collaboration is not something that an amateur 

artist is capable of doing it. Also, it has become 

another form of arts, and it’s no longer regarded 

as comics.   

Of course, there are comic lovers at any eras, 

and the society has been evolving. With a strong 

commitment in the creative industries in recent 

years, Macao boasts much better education and 

economy than it used to be. This has encouraged 

young people to follow their dreams. New 

comic and animation groups are mushrooming 

in Macao. Independent comic artists are also 

emerging. They do not follow traditional rules and 

are more creating and daring. 

I hope that the new comic artists can 

continue to follow their dreams and contribute to 

the comic and animation sector in Macao.

Japan-based writer and traveller, specialising in design, 
lifestyle and travel journalism. Ron previously served as an 
editor of MING Magazine, ELLE Decoration and CREAM.
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magazine published by Comic’s Kingdom. Ashley also 
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Comic Alliance.
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Thirty Years of Macao Comics
Yanagi Sori: An Industrial Designer
who Entails the Beauty of Yo



A few months ago, I have the privilege of 

watching Turnadot, the opening gala opera, at 

the 30th Macao International Music Festival. 

As Puccini's final opera piece, Turnadot has an 

underlying theme of fate. Although Puccini 

never managed to finish the work in his 

lifetime, the suspense contained in this piece 

of work has prompted the audience to reflect 

on the meaning of the work itself. Indeed, the 

audience can pen his or her own ending to the 

story, an artistic process that gives the observer 

an active role in experiencing and interpreting 

the work. In the performance, Rudy Park starred 

as the male tenor, Calaf, whose immensely rich, 

soul-searching voice stunned the audience. 

Equally impressive was the performance of 

the National Chorus of Korea: an incredibly 

touching performance marked by excellent 

articulation, expressive musicality and sense of 

harmony. In addition, Lana Kos, who starred as 

Liu, was magnificent with her singing of Quel 

Nome. Her performance translated Liu's value 

for love into music, and brought to life the 

character so willing to sacrifice herself in her 

unrequited love. 

Adopting the ending by Franco Alfano, the 

third scene in which Liu protects her lover with 

her own blood culminates in a dramatic and 

touching moment. Her sacrifice for love and 

noble ideals reveal the great expectations and 

hope for love in Puccini's world. Such an ending 

is quite typical for such works. In the narrative, 

Calaf moves Turnadot's heart, and the two 

lovers decide to tie the knot. The story captures 

the purity and perfection of humanity, ideals 

that are truly worth pursuing. 

On the other hand, Luciano Berio's ending, 

penned in 2002, offers a more elusive ending of 

suspense. That ending simply reveals the break 

of day, at which point Turnadot is all by himself, 

so that there is no hint as to what will follow. 

Nevertheless, one may guess that Turnadot 

is alienated from his family and friends. The 

choice of interlude music reflects Turnadot's 

subtle changes in emotions, and the use of 

contemporary music elements highlights 

the different effects of the chorus, presenting 

artistic breakthroughs aligned with Puccini's 

preferences towards music styles.

It will be difficult to compare and rate the 

two endings. On the contrary, both creative 

works are faithful to Puccini's wishes, with their 

respective merit. Certainly, Alfano's ending 

is more akin to fairytales, and may appear 

unrealistic. However, Pandora's box has realised 

the concept of hope in people's lives. I believe 

that despite the unrealistic nature of the 

fairytale ending, it is justified to portray hope 

as an important element in life. It may sound 

somewhat cliché, but it also has a grain of truth.

In the performance, one can tell that the 

organiser is supportive of local arts groups 

and artists, as it has commissioned a number 

of local musicians to be the guest musicians. 

At the same time, local actors are given the 

opportunity to perform. The performance 

of these homegrown artists would benefit 

from more practices and training to meet 

international standards, however, it is essential 

to give these artists ample opportunities to 

participate and showcase their work, so that 

they can improve further. Perhaps they will not 

star in the major roles at the beginning, but 

provided that they work hard and make the 

best of their roles onstage, the audience will 

definitely be discerning to notice their efforts. 

For example, in the second scene when the 

three ministers—Ping, Pang and Pong—made 

their exit, the servant could be seen pushing 

the box along, and his steps are synchronised 

with the background music. Such harmony 

between music and dramatic gesture becomes 

a musical dialogue between the cast and the 

audience. In this way, even though they are not 

the main characters in the show, the fine details 

of their acting will leave a strong impression 

and, in time, prepare them for significant roles.

The Legacy of Love
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