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The views and opinions expressed in this 
publication are those of the authors and the 
interviewees, which do not necessarily reflect 
the opinion of the Cultural Affairs Bureau of 
the Macao S.A.R. Government.

Editor’s Letter

The emergence of cultural and creative hubs is 

evidence of the growth of the creative industries. In Macao, 

we also have such cultural hubs and each has its own 

function. In the Feature of this issue, we visit a number of 

creative precincts in Macao and Hong Kong to provide 

more insights into their operation. 

In Opinion, Joe Liu of MOME Media & Marketing talks 

about how the creative programmes produced by MOME 

TV introduces the O2O (Online to Offline) business model to 

Macao. Also, we have a new column “Budding Talents” and 

award-winning artist Filipe Miguel das Dores tells us how he 

combines watercolour painting with the skills of drawing 

architectural plans. 

Homegrown musicians Leong Chi Long and Chang 

Heng Ian share how they have benefited from the first 

edition of the Subsidy Programme for the Production of 

Original Song Albums and got their own albums launched 

in Extravaganza. 

Our local and overseas bloggers will continue to share 

their thoughts about the creative industries in this issue.
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Set up for five years, Craxh Multimedia Production moved in to Macao 

Design Centre in late 2014. Its creative and managing director, Wallace 

Chan, said that in the beginning they began as a ground floor operation, 

and had moved several times due to issues with high rentals and noise 

disturbance at the working environment, eventually settling in at the 

Design Centre. Chan said, “Our main concern is naturally the rental level. 

What brings us here is that the Design Centre is an ideal place to get to 

know other industry partners and to identify collaboration opportunities.”

Chan finds the rental at the Design Centre within their budget, which 

is set for a marginal increase annually within the three-year rental period. 

The office space of a multimedia company is mainly used for opening up 

a comfortably and open-plan computing space for its staff, as well as to 

store the film shooting equipment. Unlike other companies, conference 

facilities or exhibition showroom space are not needed.

“The most attractive service here is the free wifi service. As we have 

to upload a considerable quantity of movie clips database and manage 

websites, internet speed becomes very important. Moreover, the round-

the-clock building management at the Design Centre offers added 

convenience for its production crew, who work at irregular hours.”

The tricky thing about operating 

at the Design Centre is that it is not a 

familiar name for most people, and that 

designers often have to give detailed instructions for their clients in order 

to help them find the place. Chan is, however, sympathetic to the situation. 

“As the Centre is founded quite recently, it is natural that many people are 

not familiar with the venue. We don’t mind it as much, especially since we 

do not really have many external visitors.”

Hugo Chang, Chan’s business partner and design director, said that he 

has become connected with many other business tenants at the Centre, 

and is impressed by the fact that not only do the tenants come from a 

variety of industries, they also produce goods and services of quality. The 

managing organisation of the Centre has also engaged with the tenants 

to collaborate. Chan said that they have also collaborated with some 

tenants on specific projects: “If we are not a tenant at the Design Centre, 

and suppose we do not go often to trade activities, it will be less easy to 

get connected with other industry partners. That’s a clear advantage of 

assuming presence in a cultural hub.”

Despite the fact that more 

than half of the existing tenants 

are experienced designers, Chan 

argued that it does not mean startups are not suited to the venue.

“Of course, a low rental is always desirable. However, whether a 

business thrives or not does not always depend on the size of the cultural 

space. If a designer lacks an intrinsic appeal, he will not have a thriving 

business even if he does not pay any rental.”

Chan first started looking for an office space two years ago. At that 

time, they came across several suitable cultural hubs, including 678 

Cultural Creative Park and the Design Centre, both of which they were 

keen on. He then compared the popularity and market positioning of 

both venues and came to a conclusion that the Design Centre has a 

more appealing market positioning and style. Moreover, there are 

not as many cultural businesses at the other venue, making 678 more 

oriented towards property business, so in the end they decided to 

move in to the Design Centre.

“Although the rental period offered at 678 is longer, I feel that the 

Design Centre offers more in terms of converging the design sector, and 

promotes a creative atmosphere, so that each tenant can enjoy its own 

space.”

Currently, 

local cultural and 

creative zones 

have their own modes of management but, as Chan pointed out, a sector-

relevant building management can be more sensitive to an operator’s 

needed. If the hub is run by an outsider, the project becomes nothing but 

a property project.

“Some office studios are equipped with call waiting and secretarial 

services etc., which are services that only more commercial companies 

would need. It seems that the building manager must be an outsider who 

knows very little what a cultural venture would need.” Recently, there are 

also some cultural hubs that have introduced a new way of operation, in 

which the tenants can offer service or expertise in lieu of rental payment. 

Chan, however, finds it confusing: “As design products are not easily 

quantifiable, it is not easy to translate the objective value of these outputs.”

Chan said that, even before the launch of the Cultural Industries 

Fund, there have been a number of business ventures setting up cultural 

hubs even though they are outsiders to the sector. He felt that these tend 

to be mere profit-making ventures in the name of promoting cultural 

and creative industries. Chan believed that the relevant governmental 

department and representatives from the industries need to get more 

experience to assess the potential of these applications, in order to channel 

the funds to support the capable operators.

There is a beginning for every industry. Cultural and creative industries are 
not exception. A creative enterprise may grow from a small-scale home office 
business, and then merging with other similar operations to form a “cultural and 
creative zone”. The most ideal situation that comes out of such a zone, of course, is that 
the enterprises can share some resources while retaining their own characteristics, while 
the cultural zone itself can develop into a tourist hub, bringing more economic opportunities 
into the region.

In recent years, Macao has seen the development of a number of such “cultural and 
creative zones”, developed either with government funding or run privately. In this issue, 
we have visited several of these places, and interviewed both the owners as well as the 
operators, so as to introduce to our readers and prospective users the characteristics 
of these zones as well as analyse their pros and cons.

Mapping Macao’s

Convergences and 
Exchanges

Rental is Only One 
of Many Criteria

The Merit of a Sector-relevant 
Building Manager

and Creative Zones
By Yuki  Ieong, Jason Leong and Lei Ka Io
Photo courtesy of old sin@Calvan sin Production
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Macao Design Centre:

 Founded by Wallace Chan (right) 
and Hugo Chang, Craxh Multimedia 
Production moved in to Macao Design 
Centre in late 2014.



also in discussion with Tianjin Light Festival to explore opportunities. This 

shows that the Design Centre is keen to promote Macao’s designers on an 

international stage. “As each region has its own unique characteristics, they 

can complement each other and drive synergies.”

The Centre features a café with a 

black and grey overtone and a shop sign 

“Macau Design Centre” made with scrap-

metal. On each floor, the corridor is painted in white and offers freedom for 

each tenant to design his own shopfront. Fong admitted that, due to the 

limited budget, the building has only undergone refurbishment works, 

retaining much of its original appearance. “Each studio’s area is confined 

by the building structure, and therefore not much change has been made, 

so that the venue can be utilised fully with the given resources.”

The Centre has been awarded MOP $7 million funding via the 

Cultural Industries Fund for its five-year plan. Nevertheless, its operational 

expenses and reallocation of resources above a certain limit would require 

government approval. Fong felt that the careful monitoring of such 

funding is essential, although the slow approval process falls short of 

meeting the needs of a growing enterprise.

“For example, if we were to hold a talk, we will have to apply to the 

government for the use of this expense, and will have to wait for a long 

time for the approval. This means there is not enough time to invite an 

overseas speaker even if the funding is approved subsequently. Of course, 

it will impact on the activity itself. Luckily, the government department is 

aware of this issue and is hoping to improve it.”

Fong pointed out that, in recent 

years, the government has put in 

considerable efforts to encourage 

youths to set up their own businesses. Moreover, there is a real market 

demand for cultural and creative businesses. He believed that more 

enterprises or organisations will join the sector in due course.

“The cultural element will always be only part of the whole business 

rather than the core. There are so many design companies in Macao. 

We have to open up the competition to select the best designers to join 

us.” Fong said that the clientele’s thinking is far more important than the 

infrastructure or venue space, and that currently the real issue faced by the 

sector is the lack of respect for such professionalism.

“Nowadays, the government tender for projects is evaluated based 

on the lowest-bid-wins principle. This certainly poses serious restrictions 

on the creative industry itself. On one hand, they are keen to provide space 

and resources to support entrepreneurs. On the other hand, they will 

suppress your opportunities once you are in the market. This is a confusing 

situation.” 

Set up only a year ago, the Macao Design Centre has built up 

considerable reputation within the sector. At the outset, there were 49 

applicants competing for the 12 studios, before the venue was expanded 

to offer 17 studios. However it is still with a long waiting list, since it has 

the appeal of a three-year renewable lease. Its executive director, Dirco 

Fong, said that the Design Centre has a rather strict policy of admittance, 

as each application is evaluated carefully in light of its background and 

capabilities, so that the Centre can invite those designers of potential and 

passion to join.

As a designer himself, 

Fong opined that the most 

difficult period for a creative 

enterprise is to find its own space with little capital. In this respect, the 

Design Centre’s clear positioning can help the tenants seek opportunities.

“Nowadays, the gaming enterprises have increasingly looked for 

homegrown products. We are also keen to find local product designers 

who can produce work that complement the brand image of these 

gaming enterprises,” said Fong. According to Fong, it makes more sense 

for designers to actively seek out opportunities rather than to wait for the 

right clients.

Last year, the Design Centre organised designers to participate in a 

Light Festival. Although they did not win the contest, they were invited 

to Taichung with another team to take part in the Light Festival there 

for a consecutive period of two years. Fong revealed that they are 

Helping Local Designers
to Go Abroad

Slow Approvals
Impede Progress

Clientele Thinking 
as Priority
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 Studios in Macao Design Centre are confined 
by the building structure and therefore not much 
change has been made, so that the venue can be 
utilised fully with the given resources.

 Dirco Fong, executive director of Macao Design Centre.

 Dirco Fong says that the Design Centre has a rather strict policy of admittance



 

Erik Kuong, operational and creative director of Creative Links Limited, 

moved in to 678 Cultural Creative Park on Istmo de Ferreira do Amaral 

in 2015 with his partners. Currently, the three of them are co-renting a 

unit, operating in businesses that cover film, sound effects, design and 

multimedia production.

Kuong said that, in the current market, 

the rental for industrial units is priced at 

MOP $10-11 per square feet, while that 

at 678 costs MOP $9 per square feet, making the office space there very 

affordable. Moreover, there is a key factor that made him decide to choose 

678 – a lease for a tenancy of five years. The lease stipulated that the 

percentage of rent increase every year so that the tenant can estimate the 

rental expenses for the next five years. 

“I have friends who have rented industrial units before, and while 

the rental periods were quite short, the cost of rental of those units has 

increased by 40% to 50% by the following year, creating lots of uncertainty 

for them as tenants. For example, if one were to rent a unit to serve as a 

sound recording studio, considerable refurbishment works to enhance 

sound insulation is needed, and so a very short contract will make the 

venue very undesirable.”

Prior to their move to 678, Kuong and his partners invested in a 

two-storey ground floor retail outlet that combined studio with office 

space, but in the end they decided to move in to an industrial location. 

Kuong explained: “Co-renting with other companies has the advantage of 

pooling together our production capabilities, as we can meet and discuss 

collaborative opportunities at hand. If there are designers who wish to 

showcase their products to clients, they will come to present to us and 

seek our comments.”

At 678, there are car-parking facilities for the tenants, as well as 

building security services such as round-the-clock concierge. Kuong is 

pleased with the standards of the services, although he felt that there is 

room for improvement where market positioning is concerned.

“I think the management company has refurbished the building 

on the assumption that the government would support cultural 

and creative industries. They may not be experienced enough 

to operate such a creative park. At the end of the day, it 

seems more like a landlord-tenant relationship, rather 

than a hub that attracts cultural enterprises.”

 “Local creative hub 

operators should align their 

activities with their market 

positioning so as to focus on relevant enterprises. Currently, the tenants 

seem to be choosing their venues on the basis of rental and environments.”

Kuong remarked that, for early startups that are unincoporated, they 

do often need an office space to discuss and brainstorm business ideas 

among themselves, and so requires a friendly, relaxing environment. 

Moreover, more practical, business-oriented talks should be held there 

regularly, so as to encourage the meeting of like minds. For those more 

established companies, their needs will be quite different. At the moment, 

these hubs tend to appear generic. He said: “When they are too generic, 

the functionalities become redundant.”

Kuong believed that there are a lot of resources in Macao conducive 

to the development of such parks. What is lacking is the wisdom to 

use these fully. “We can analyse and compare the different cultural 

spaces in various regions. The only concern is that no one would 

know what works best for Macao. Since the government’s 

approach nowadays is to offer a generic environment, 

there is a lack of focus in the use of resources. We 

have made some progress in many different 

areas rather than built up our own niche, 

there is little synergy to build on.”

“If you invite property 

developers to run a cultural enterprise, 

you may not find many willing ones, as the 

time of profitable return is highly uncertain. This 

is one of the main reasons why few are interested in 

setting up cultural and creative enterprises,” said Andy 

Szeto, the managing director of Cowin Group.

Several years ago, Cowin is one of the few private enterprises 

that took the leap to invest in Macao’s cultural and creative industries. 

Nowadays, the group has four cultural projects including 678 Cultural 

Creative Park, Step One Centre, Poco Cutlrual Creative Center and Macau 

Brand Incubator Center. In the second half of the year, it will build another 

creative park with over 10,000 square feet at Edificiao Man Fong near 

Areia Preta, and another park near the commercial hub in Zhuhai as a joint 

Zhuhai-Macao creative park collaboration, where over 50,000 square feet 

of land has been earmarked for Macao’s brands.

At present, the 678 Cultural Creative Park has rented out all its units, 

while the occupancy rate for Poco has reached 85%. Szeto argued that 

the demand for cultural industries is evident, even if some of the cultural 

spaces have overlapping functionalities, and that some of them may be 

absorbed or merged eventually via competition.

Given that they are respectively situated 

near the coast and the harbourfront, 678 and 

Poco Cutlrual Creative Center enjoy a strong 

geographical advantage. However, the geographical attractiveness of 

these hubs is a matter of circumstance rather than deliberate choice.

“In the early stage, we have used considerable time to identify 

suitable places, and then realise that a lot of the industrial buildings have 

fragmented ownership. We are determined to choose one that is run by 

a single landlord to facilitate day-to-day management. Incidentally, we 

found out that our partners who hold the property rights, and so we have 

made use of the venue to create a cultural hub.” Szeto continued: “Speaking 

of 678 Creative Park rejuvenation project alone, the cost of waterproof 

maintenance, sewerage, water and electricity provisions, the renovation 

of elevators and office space layout, the group and the property owners 

have spent nearly MOP $20 million.”

While 678 is run without government sponsorship, the Macau Brand 

Incubator Center is subsidised by Cultural Industries Fund, given that 

the latter involves more investment in the early stage and is offering a 

rent-free tenancy to eligible applicants. In this way, the subsidy from the 

government is mainly to cover the necessary costs.

“Our creative parks are actually eligible for the sponsorship as well, 

although we feel that they do not need to have government funding. I 

think that if projects like these can be operated without funding support, 

it may promote sustainability in the long run.” Szeto understood that 

investment in the early stage is crucial for the development of a creative 

park, and so some government support is inevitable. However, some form 

of private funding is part of the commitment to the venture. It is a positive 

sign when such an enterprise can run without government support.

Szeto pointed out that, in 

the last two years, they have done 

much to attract cultural enterprises 

of quality and sustainability to move into 678 and Poco Cutlrual Creative 

Center. In the next stage, they aim to focus on the products, fostering 

the branding of selected projects, and to expand into the Mainland and 

Portuguese-speaking markets via e-commerce.

“We have created a platform for cultural industries locally such as 

office space, brand incubation and product display, and so we have 

enough supply in terms of quantity. For the rest of the year, we will focus 

on improving the sales channels, achieving sales not just via retail outlets 

but to reach out to the Mainland market via digital channels.”

Each year, the group organises group tours for local youths to visit 

cultural hubs in the Mainland such as Shenzhen, Guangzhou, Hangzhou 

and Suzhou, to learn from these cities. In recent years, cultural hubs in the 

Mainland tend to be thematic. For example, Zone A is industrial-focused 

while Zone B aims at the fashion market. While he felt that the local market 

in Macao has not yet reached the same stage for such specialisation, it is 

beneficial to learn from the examples in Mainland.

Whole-hearted
Commitment

Development Trends 
in the Mainland

Synergy Creates
Creativity

The Need of Niche for
Creative Parks
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 Erik kuong says: “When they are 
too generic, the functionalities 
become redundant.”

 Andy Szeto, the managing director of Cowin Group, argued 
that the demand for cultural industries is evident, even if some of 

the cultural spaces have overlapping functionalities, and that some 
of them may be absorbed of merged eventually.



Unlike most of the creative hubs that are located in industrial 

buildings, Village Mall, founded in May this year by Village Ltd., is located 

in the busy Broadway Centre on Rua do Campo. Its aim is to become an 

all-in-one creative and office spaces as well as sales channels.  

Window Lei, representative of Villaged Ltd., once said that they 

chose a shopping mall as their operation base because now there are 

more and more enterprises moving into industrial buildings and the 

rents have skyrocketed. The company therefore decided to opt for a 

shopping mall to operate because it can attract more visitors. 

According to the information provided by the company, the 

Village Mall has three storeys. The first two floors are shops, while the 

third floor consists of restaurants, a stage and office units. There are a 

total of 90 shop units in the Village Mall.

In mid-June, we visited the Village Mall and found that the first two 

floors were ready and the layout looks exactly the same as a shopping 

mall. The sales representative told us that the official opening of the 

Village Mall would be in August. At the time of our visit, half of the shop 

units have rented out but most of the tenants have not yet moved in.  

The Village Mall also has plan to launch markets. The sales 

representative said that the markets are not necessarily initiated by the 

Village Mall. Tenants can also be organisers. Because markets can attract 

visitors, organisers will be given commission-based remuneration by 

the Village Mall.   

On the day we visited the site, we saw that the third storey was 

still under renovation and there was a space obviously earmarked 

for a stage. Those who organise performances in this venue will get 

commission reportedly, but it’s subject to the approval by the Village 

Mall.

Neighbouring Hong Kong has ventured into the creative 

industries earlier than Macao and some of the creative hubs are 

quite well-developed. D2 Place, located in Lai Chi Kok, is one of 

them. We visited this place and found the following are something 

Macao perhaps can learn from: 

1 2
D2 Place is a creative project run by Lawsgroup, an enterprise 

with a foundation in the garment industry. The group revitalised 

an industrial building in 2012 and turned it to a mall. But unlike 

other “cookie-cutter” shopping malls that have an array of chain 

stores, D2 Place boasts local creative brands and is the sole agent 

of certain foreign brands in Hong Kong. The first two floors are 

shops while the third floor is a food court. The fourth floor consists 

of shops for home accessories, and from the fifth to the eleventh 

floors there are offices and private function rooms. With more than 

20,000 square feet of space, D2 Place can easily entertain you for a 

half day.

We visited D2 Place on Saturday and Sunday. A weekend market is 

held there weekly in an air-conditioned room on the second floor. The 

market boasts over 100 shops. It was not yet 12noon but the venue was 

already jam-packed with visitors. The market offers a range of products 

like clothes, handicrafts, toys, home accessories and snack, etc., and the 

quality and variety on average are better than those in Macao. Apart 

from the market, the mall also organises creative exhibitions. On the 

day we visited the market, there was an Emoji-themed exhibition in 

the venue. Lightboxes were decorated with different Emoji icons and 

had attracted young people to take selfies. This is an effective means to 

attract more visitors and to promote the venue. 

Although D2 Place is not located in the heart of the 

city, it is very close to the D2 exit (hence the name) of Lai Chi 

Kok MTR station and is easy to reach. Road signs showing 

directions to the mall can be seen easily. Moreover, Phase Two 

of D2 Place will be opened in the second half of the year and 

is adjacent to the existing Phase One. There are 110 parking 

lots, allowing more office workers, families and residents 

living in other districts to drive to the mall. 

Mall-style Management and
Introducing Unique Brands
to Hong Kong

With a Young-people-oriented
Market and Offering a Wide Range 
of Quality Products 3Good Location 

and Facilities
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Each creative hub has its own function 

and the pros and cons that potential tenants 

have to weigh them up. We visited a number of 

such hubs in Macao and recommend the following 

according to their nature and functions.

Macau Cultural and
Creative Integrated
Services Centre
Address: 6/F, Edificio Industrial Man Kei, 48 Avenida do Coronel Mesquita 
Organiser:  cCentre
Details: Office space rental and event management
Prerequisite: Resident of Macao
Rent: MOP55/sq ft
Web: www.ccentre.com.mo
Description: Opened in 2013, the centre has become well-known because 
of the creative markets run by it. The location is good and facilities are new. 
However, there are only a few tenants so far, and rents are higher than 
other properties of the same type.

One Creative Arts 
Department Store
Address: Ground floor, Edificio Son Keng Kok, 13-15 Caminho dos Artilheiros
Organiser: Number 55 Co., Ltd.
Details:  Showcase tables are available for rent and the operation is similar 

to consignment shops. Rentees are usually not in the shop.
Prerequisite: Nil
Rent: Small showcase tables are available for rent at MOP1,000/month
Web: www.facebook.com/DepartmentStore.OneCreativeArts
Description: The store is in proximity to tourist attractions. It does not 
have studios but is mainly for showcasing products. Seventy percent of 
the rentees are Hong Kong people. At the time of our visit, there were not 
many visitors and visitors’ purchase intention was not strong.

Pátio de Chôn
Sau Arts
Department Store
Address: Pátio de Chôn Sau
Organiser: Number 55 Co., Ltd.
Details: Office space rental and event management
Prerequisite: Companies and individuals related to the creative industries
Rent: 60% of the market rates
Description: There are a total of 12 shops in the area. While half of them 
are run by the organiser, the other half are for rent. Located off the Ruins  
of St. Paul, Pátio de Chôn Sau has a collection of installation art. Facilities 
are fairly good and rents are low. But there aren’t many visitors, and shops 
run by the organiser are usually closed.

Macau
Design Centre
Address:  5 Travessa da Fábrica
Organiser: Macau Designers Association
Details: Office space rental and event management
Prerequisite:  Companies registered in Macao and registrants have to be 

residents of Macao
Rent: MOP8/sq ft
Web: dcmacau.com
Description: Rents in this design-themed centre are affordable, but the 
requirements are high. Applicants are subject to a series of assessment. 
We recommend this place to individuals who have a design background.
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Address: 10/F, Edif. Ind. Pou Fung, 137-145 Rua de Francisco Xavier Pereira
Organiser: 100 Plus Cultural Creative Development Ltd.
Details:  Office space rental; equipped with recording studios; specialise in 

event management and music production.
Prerequisite:  Local artists, musicians, associations and companies are 

eligible to rent a space in 100+ Hub
Rent: There are two types of office spaces; MOP8.60 to MOP9/sq ft
Web: 100plusgroup.com/project/100plushub
Description: 100+ Hub is conveniently situated in the Avenida de Horta 
e Costa area. 100 Plus itself is a prominent music production company in 
Macao. Tenants can keep abreast of latest developments of the industry. 
We recommend this place to those who are in the music industry in Macao.

100+ Hub

Address: 63-69 Estrada dos Cavaleiros
Organiser: Cowin Group
Details: Office space and event venue rentals
Prerequisite: Nil
Rent: MOP9/sq ft
Web: www.facebook.com/media/set/?set=a.793346810710169.
 1073742173.177576292287227&type=1
Description: 678 Cultural Creative Park is conveniently situated near 
Portas do Cerco. There are no prerequisites to move into the park. 
Individuals from non-creative industries are also welcome. Rents are 
of medium levels. 678 is a good choice for professionals in the creative 
industries and small-size companies. 

678 Cultural
Creative Park

Address: 10 Calçada da Igreja de S. Lázaro
Organiser:  Creative Industries Promotion Association of
 St. Lazarus Church District
Details: Mainly for holding exhibitions; Also offer art courses regularly. 
Prerequisite/Rent: There are no office units in the site
Web: www.10fantasia.com
Description: 10 Fantasia is housed in a Portuguese building with beautiful 
surroundings. It’s a relatively well-known hub both in Macao and overseas 
because it’s one of the first creative hubs set up in the city. There are 
cultural events every Sunday that attract a good number of visitors. We 
recommend emerging artists to hold their exhibitions here as it certainly 
is a place to get more exposure.

10 Fantasia

Address: 1/F-3/F, Broadway Center, 258 Rua do Campo
Organiser: Village Ltd.
Details: Office space rental; artist management; event management.
Prerequisite: Nil
Rent: MOP15 to MOP23/sq ft 
Web: www.villagemacau.com
Description: The Village Mall is situated in the prime location of Rua do 
Campo and is one of the few mall-style creative hubs in Macao. There is a 
variety of tenants in the Village Mall, including Blademark, Now’z Dance 
Studio and Big Mouse Kids Drama Group, etc. Rents are high, and visitor 
statistics are not available yet. The Village Mall may not be suitable for 
those who do not need to showcase their products.

Village Mall

Macau Clothing 
Brands Incubation 
Platform
Address:  4/F, Add Merit Building, Zhuhai Park, Zhuhai-Macau Cross Border 

Industrial Zone (Near Gongbei)
Organiser: Team Mei Project Consultancy Company Limited
Details:  Office space rental; textile industry support like fabric and colour 

chart supply are available.
Prerequisite: Residents of Macao
Rent: MOP8/sq ft
Web: www.mcbip.com
Description: The centre is located in the Zhuhai-Macau Cross Border 
Industrial Zone and is specifically providing services to Macao clothing 
brands. The centre boasts professional facilities tailored for the garment 
industry and tenants are eligible to use them. The nearby CBD in Zhuhai 
and the Ilha Verde Industrial Zone are ready to provide quality manpower 
and raw materials. The rents are so low that no places in Macao can 
compare. However, working outside of Macao may be one of the 
considerations that one needs to take into account.
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 MOME shoots promotional video 
for its own web-based advertising 
channel MOME Play on a Transmac 
bus

The Startup Journey
“The media channels in Macao are limited, but there have seen 

considerable growth in the past decade as a result of economic 

growth. We can see the disequilibrium of the market and hence 

we have decided to change it,” said Joe Liu, who founded MOME 

Media & Marketing.

Two years ago, many of the buses run by Transmac buses 

have installed mobile TV screens. The programmes screened on 

these routes are mostly made by MOME TV under MOME Media 

& Marketing. They are bold in launching a variety of programmes 

such as the entertaining Crazy Moment, Mircopedia that shares tips 

for everyday life, and a documentary programme called Macau 

People which features the stories of Macao’s local community. 

Other programmes include advertising-driven programmes such 

as Yummy MOME that features Macao’s dining scene, where direct 

advertising is integrated. As such, their contents encompassed are 

no less attractive compared with traditional TV channels. 

As a matter of fact, MOME TV is targeting to launch itself as an 

official TV station. Liu revealed that they change their programme 

contents at least once every week, and each time the programmes 

would last for over an hour. As one can imagine, the pressure to 

keep up with such a production is considerable, and requires a 

production team of 18 to maintain the channel. 

“When we are tight with time, we would take up to two 

weeks to finish a production,” Liu said. While micro-films in Macao 

have been growing in recent years, MOME TV struggles to source 

production talent to meet its needs. According to Liu, producers 

who are capable to address both the business and artistic 

incentives involved are far and few between. “The artistic producers 

are often perfectionists, and take up to half a year to produce a film. 

We cannot afford it without jeopardising the prospects of our TV 

channel.”

Other than the tight schedule of production time, challenges 

that the MOME TV production team faces include the real time 

happenings on location, since many of the film shoot locations with 

attractive local characteristics are within government jurisdiction, 

hence formal applications for film shoots are required. “Sometimes 

these applications take a long time, considering that they require 

the approvals of several departments,” Liu opined.

Sometimes, if they encountered problems with the approval 

of filming locations, they would change to some other places 

to produce the programmes. On some occasions, however, the 

police might come and challenge their film shoots, in which case 

they would have to leave. “Sometimes there is a real life audience 

when we shoot those programmes that interact with and tease the 

pedestrians, and then the police would come, asking us to leave 

since they might charge us for unauthorised gatherings. There is 

nothing we can do but leave right away,” he said.

Mobile TV has been introduced in public transport in Hong Kong and the Mainland for a 
few years, which provides entertainment for passengers as well as marketing opportunities 
for suppliers. However, this service has not been introduced in Macao until two years ago, 
by a new media promotion company set up by three young enterepreneurs. MOME Media & 
Marketing has successfully managed to persuade Transmac to install mobile TV on the buses, 
which constitute 40% of the city's bus routes.

Venturing into
Macao’s Multimedia Mobile
Broadcasting

By Lei Ka Io
Photo courtesy of Old Sin@Calvan sin Production



Having dealt with government departments, Liu realised 

that the government perceives MOME TV as a traditional TV 

station. For example, if any citizens are unhappy with the contents 

of MOME TV, they can make a complaint to the government 

bodies. These complaints will then be conveyed to MOME, and 

government warnings will be issued. Therefore, in order to avoid 

any trouble, MOME has to review the policy regulations and laws 

to do with traditional media, and to be more cautious in running 

their operation. “Actually, there is no licence for us to apply, so why 

would the government be able to charge us under the policy and 

regulations made for traditional media sector? Sometimes when 

we receive complaints, I would ask the government bodies about 

the course of action to take. Strangely enough, they don’t know.” 

Liu suggested that the government should consult the sector as 

soon as practicable, so as to come up with the legislation for new 

media organisations.

Online Presence and Beyond
The reason for government monitoring of MOME TV is partly 

due to the fact that it has a growing influence. According to the 

figures provided by Liu, MOME TV screens have been installed on 

300 buses, 600 taxis and 31 retail outlets, and the channel reach for 

these respectively amounts to 400,000, 30,000 and about 10,000 

persons daily.

Contrary to YouTuber and Facebook page videos, MOME TV 

does not aim to create its own social media promotional platform. 

Its YouTube account has only a small number of click-throughs, 

while its Facebook page is also not very active. Liu explained: “Our 

advantage lies in the TV screens on buses. Once you have an online 

presence, you are confronted with so much competition, and have 

to spend a great deal on advertising. It is more realistic to focus our 

resources on what we are good at, rather than to target an online 

audience.”

Having established its own foundation, MOME TV is yet to 

make a lucrative profit. Liu confessed: “It is very hard to make a 

huge profit from media operations. We are now working towards 

a break-even. Suppose we make a profit, we would rather invest 

such resources to other areas.” The substantial costs in production 

and equipment investment have posed constraints on their 

profitability. Its parent company realises that the value of MOME 

TV lies in its potential as a marketing platform, rather than as a 

business to make money.

One of the business promotion ventures of MOME TV 

is lottery via mobile phones. For example, passenger viewers 

can engage with the TV by opening WeChat and shaking their 

mobiles to access the games webpages designed for the sponsors. 

Once the viewers win the games, they will be rewarded with 

promotional coupons to exchange for goods at the retail outlets 

of the sponsoring brands. Liu said that this model is to go “from 

offline to online to offline”. By moving the offline clients to the 

online platform, they can channel these clients to the retail outlets 

to shop and spend. Other than such technology, MOME has also 

discovered opportunities in spending via the online network, and 

plans to introduce online payment feature to allow the viewers to 

buy merchandise using their mobiles.

In terms of business strategy, MOME TV is the communications 

tool for its parent company in densely populated areas. In order to 

succeed, MOME TV must come up with quality programmes to 

attract viewers.

Nevertheless, Liu said, “Initially, our plan is to make some 

video production, but to survive, we must come up with a sound 

business strategy to support our development. Many cultural 

entrepreneurs, as I realise, do not aim at profit-making, but it is a 

question of survival and sustainability, as well as on keeping up with 

quality output. To succeed, one must have a long term perspective.”

It is more realistic to focus our resources on
what we are good at, rather than to target
an online audience.

014 015ISSUE16ISSUE16

 MOME shoots advertising video for Companhia de 
Electricidade de Macau and broadcasts it on buses

 With the opening of UEFA European 
Championship, MOME films a programme 
for this year’s tournament and well-
known models from Hong Kong and 
Macao are hired. 
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By Yuki Ieong    Photo courtesy of Old Sin@Calvan sin Production, Leong Chi Long and Chang Heng Ian 
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 Chang Heng Ian (left) and Leong 
Chi Long are two of the awardees 
of the first edition of the Subsidy 
Programme for the Production of 
Original Song Albums

S o m e  p e o p l e  s a i d 
that creating a song is like 
the art of cooking: while songs 
and lyrics are the key ingredients, 
processes such as music arrangement, 
instrumental accompaniment, sound 
mixing and editing are like the chef's cooking 
procedures, transforming the ingredients into an 
excellent dish. In other words, the skill of a chef is key 
to ensure the quality of the dish. In 2014, the Cultural 
Affairs Bureau introduced the Subsidy Programme 
for the Production of Original Song Albums, 
which attracted a number of distinguished 
local musicians and producers. Successful 
applicants are subsidised to produce 
their works, launch their own 
albums as well as launch 
promotional works, and 
in this way advance 
their professional 
careers.
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Subsidy Programme:
A Welcomed Gesture
Leong Chi Long and Chang Heng Ian are two 

of the beneficiaries. Passing the selection and review of 

documents, they have successfully completed and launched their 

albums.

Having played in a band when he was a student, Leong understood the difficulty 

to secure sufficient funding for music production. From 2010 onwards he researched on the 

idea of home studio, a new trend from the West, as an alternative way to produce his music. From 

investing in his own equipment to working on composition and post-production, Leong’s experience is not 

uncommon among local, independent musicians. Faced with the lack of funding and being unfamiliar with the 

publishing processes, and without the support of a mature local music market, the musicians often have to find their 

own way to launch their own albums. 

The rapid rise of digital technology has removed some of these barriers. It is no longer essential to promote one’s 

music via a record label. With the availability of various recording applications, self-recorded music is getting 

more and more popular. Leong is pleased to see the rise of new original music by local songwriters. In his 

view, however, many of these local music productions are rather substandard, with plenty of room 

for improvement. 

“While there are sound mixing venues for hire in Macao, these venues do not have 

professional equipment, and so this has adversely affected the post-production.” Having 

worked in sound mixing for six years, Chang agreed with this observation. He felt that 

some people have a misconception about music arrangement and sound mixing, 

assuming these are straightforward procedures, and as such musicians are 

unwilling to invest in the post-production, with the major share of the gains 

falling into the hands of music agents. “At a cost of some MOP$1,500-

2,000 just to hire the drummer, a good music accompaniment can 

often set the musicians back. When the budget falls short of 

expectations, one will have to take a more DIY approach 

and work on different aspects of production 

from music arrangement, borrowing an 

instrument, to accompaniment and even 

administrative 

duties such 

as applying for 

copyright.”

To improve the quality 

of production, Leong would 

invest in softwares every now and 

then. Together with Chang, they 

went to Taiwan to attend training at 

a famous studio, learning more about studio 

production. Even leading singers such as A-mei and 

the band Mayday have recorded their own albums there.

Having successfully obtained government funding for 

their albums, Chang and Leong agreed that such a programme 

is a blessing to the professional sector, and that the programme’s 

requirement is quite serious, as the applicant would have to submit 

their album songs, marketing plan, album production proposals 

and producer experience for evaluation.” Chang considered that the 

upper limit of MOP$200,000 is not too tight, as they can adapt their 

projects to suit the budget.

“If you think about it this way: Eason Chan would pay as much as 

RMB300,000  to hire someone from the Mainland to write a song. 

There are some bands in the West that spend HK$700,000 just 

for an accompaniment or to buy a professional equipment to 

edit a song.”

They also suggested that the government consider 

extending sponsorship to include overseas training and 

exchange, to encourage more collaboration with overseas 

groups, or to help local music capture more international 

marketing channels by funding regional cooperation.

Enhancing quality through competition
Chan Peng Fai, Vice President of the Cultural Affairs 

Bureau, has played an active part in overseeing 

the Subsidy Programme for the Production 

of Original Song Albums, which aims to 

cultivate talented songwriters and 

producers, and to help them reach 

out to music enterprises for 

further professional 

d e v e l o p m e n t .  T h e 

programme also targets to 

improve the standards of music 

through competition. Chan pointed 

out that, for homegrown original music, 

the first major step is to showcase it, while 

the subsequent challenge would be to help the 

musicians gain some recognition. 

“In the past, the local music industry suffered from a 

lack of talent, and as a result there are less music enterprises 

willing to invest in the scene. In recent years, some music 

companies have begun to train their artists and showcase them to 

overseas markets. As the music enterprises in Macao mature, we will 

continue to explore how to make use of this programme to increase 

the attractiveness of homegrown music, within a framework of 

professional assessment and coaching.”

With music albums subsidised in the inaugural year being 

made, and new beneficiaries for the second year of the programme 

selected, Chan remarked on the positive evaluation of the judges: 

“Some of the Hong Kong musicians who have judged for this 

programme in the past two years are impressed with the standards 

of work submitted by these first-time producers.” Currently, they 

are launching Subsidy Programme Series for Macao’s Cultural 

and Creative Industries to cover music album production, fashion 

sample-making and films. Chan revealed that they are planning to 

launch a new subsidy programme in the future to support a different 

aspect of music-making to further promote the local music sector. 
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 Sound mixing is oft-
undervalued in post-
production

 A panel of music 
industry veterans 
from overseas
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B u d d i n g  T a l e n t s

By Lei Ka Io
Photo courtesy of old sin@
Calvan sin Production

Being an awarded artist is one of the means to rise to fame in 

painting. Filipe believes that emerging artists have to choose to 

participate in the right competitions, and the most important is 

to uphold one’s own character and improve the art skills. It’s not 

necessary to change one’s style to suit what the judging panel wants. 

“You will never know what the panellists are looking for, and every 

year the panel is composed of different people.” 

What Filipe experienced when he was a child still has a strong 

impact on his style today. His grandfather Jose das Dores often made 

scale models at home. Classical architecture is usually a complicated 

structure, but Filipe’s grandfather could meticulously resemble 

the models according to the architectural drawings, and all details 

adhered to the size ratios. The model of the Post Office Building made 

by him is one of the exhibits in the Macao Museum of Art. Filipe was 

brought up by his grandfather. When Jose was working, Filipe would 

stand beside him and was totally fascinated by the drawings. 

When Filipe grew older, he started learning how to draw and got 

an idea of combining architectural drawing with watercolours. 

 “To construct an architectural perspective drawing, usually 

depth of field is required when drawing a building in perspective, 

so that the foreground is sharper than the background. But for me, 

I need a grasp of mathematics to draw, too. I have to make a draft 

first and then copy it to a larger draft.” Take the Clube Militar de 

Macau as an example, Filipe has to first count the pillars, calculate 

the distance between the pillars, and then count the vases below 

the fences. Observing details is an absolute necessity. Once you 

get the painting brush in hand, you have to draw as if you are 

sketching an architectural plan. 

It seems nothing special to draw an architectural plan 

with watercolours, but the drawings are all filled with Filipe’s 

feelings and personal experience. His winning piece 

last year, Mario Night, is about his Gameboy. He once walked into a 

back alley in the area of Igreja da Sé and discovered many pipes on 

a wall which resemble a scene from Gameboy’s “Super Mario Bros” 

game. He recalled that when he was a child he bought his very first 

Gameboy from a toy shop on Rua do Campo, and it was the 

transparent model. In those days, it was something that 

deserved to be bragged about among peers.  

Apart from Mario Night, Filipe has a number 

of drawings about Macao at night. When he was 

studying in high school, Filipe was rebellious and 

didn’t like going home. He preferred wandering 

on streets with his good friends and chatted till 

midnight. Because of this, he discovered that 

Macao at night infused with otherworldliness 

and tranquility, and this has become his spring of 

inspiration.

Filipe describes himself a “rebel” when he was an 

adolescent. He was sent to the Macau Portuguese School for his 

high school education. However, with Portuguese as the medium 

of instruction, Filipe found that the school didn’t really suit him, and 

therefore he elected subjects that were easy to study and pass such as 

drawing. But things weren’t really on the right track and he decided to 

quit finally. He then attended an evening school only because he felt 

that he had to complete the secondary education. 

Incidentally, Filipe got to know that his cousin José Lázaro das 

Dores has become a painter once he graduated from the Macao 

Polytechnic Institute. Filipe doesn’t like to read, but he loves to 

paint. “I went to any lengths to learn. I went to his studio and 

chatted with him. Later on we got to know each other more 

and he started teaching me drawing.” Unlike the teaching in 

an institute which focuses a lot on theories and techniques, 

José Lázaro encouraged Filipe to use his imagination and to 

keep on trying so as to get more experience in the progress 

of creating artwork. 

Nobody expected that Filipe Miguel das Dores could do well when he decided to employ the skills of drawing 
architectural plans into watercolour painting. Some of the senior painters adhered to the more conventional 
concept that watercolour has to be of freehand style and attention to detail is not necessary. José Lázaro das 
Dores, Filipe’s cousin, also doubted that what Filipe intended to do was a time waster as it would be difficult 
to master a number of techniques and the progress of learning would be slow. However, Filipe successfully 
combined both drawing techniques and he was awarded the John Purcell Paper Prize by the Royal Institute of 
Painters in Water Colours twice in two consecutive years.  “I think I am quite rebellious and stubborn. You say I 
can't do it, I'll prove you wrong.”

 Mario Night (left) and Replacement

Filipe Miguel
das Dores

A Maverick in the Art World
Inspired by the Beauty of the Night in Macao

A r t  a s  V e h i c l e  f o r
P a s s i n g  D o w n  H i s t o r y

 No title
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During the time when he was taught by his cousin, Filipe 

discovered that painting is not only about filling colours and lines on 

paper. An abandoned closet door picked from the trash depot or even 

construction waste, after using a propane torch to burn it or splashing 

it with ink, can also become a piece of painting. Learning to paint is not 

only about learning art. You need to get to know something about 

timepieces, wine-tasting, history and international relations as well. 

An excellent artist has to learn extensive knowledge so as to let his 

thoughts infused into his artwork. 

When the news about Filipe being awarded in London spread, 

a student from Macao who studied international relations in London 

came to visit him. They went to have coffee and started talking about 

the Israeli–Palestinian conflict. Fortunately when Filipe was studying 

under his cousin, he has already known the importance of learning 

something about everything and everything about something, and 

therefore he was able to debate with this student.  

Filipe’s cousin also taught him history of contemporary art in 

Macao. “At that time I realised that the style of painting I learnt from 

my cousin and the philosophy behind it were all passed down from 

Mio Pang Fei. In the 1980s, the art community in Macao was still very 

quiet. But people like Carlos Marreiros fought hard for improvements to 

artists’ rights and benefits and tried to look for markets for them. When I 

draw, I gradually realised that I am not doodling but I am receiving what 

is being passed down from senior artists.”  

Although Filipe has learnt a lot from his cousin, three years 

ago, he decided to enroll in a Bachelor’s degree of Visual Art in the 

Macao Polytechnic Institute so as to get more professional training 

and to respond to social expectations that having a tertiary degree 

qualification is a must. However, Filipe, being consistently rebellious, 

has his two cents regarding tertiary education. 

 “Honestly speaking, I didn’t study hard. I spent a lot of time on 

doing my own artwork. I especially elected cross-disciplinary subjects 

such as sculpturing and printmaking because if I do it on my own the 

costs would be too high for me to bear.”

Filipe’s major criticism about tertiary education is how 

professionalism is perceived. Once he asked his teacher for suggestions 

of quality writing brushes. But his teacher refused to give any 

suggestions and said that in his current level of study, he didn’t need to 

use good quality brushes.

“In fact I was just looking for a gift. But a lot of seniors think that the 

time has not yet come for you to learn that. The system sets a lot of rules 

because of professionalism. But what is professionalism about? Does it 

mean having certain qualification? Or possessing certain knowledge? 

Or knowing how to apply the knowledge you have learnt? I believe it’s 

the latter and that’s why I think it’s not necessary to establish so many 

rules.”

 The September After 18 Years (left) and Working 
Alone, the latter is awarded by the Royal 
Institute of Painters in Water Colours.

An Excellent Artist
Has to Master Extensive Knowledge
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2016 Subsidy Programme for Fashion Design on Sample Making
Submission period: 28/6/2016-26/8/2016 

Submission time: 9:30am-12:30pm, 3pm-5pm, Mon to Fri

Submission to:  Department for Promoting Cultural and Creative Industries, Cultural Affairs 
Bureau, Avenida da Praia Grande, No. 567, BNU Building, 12th floor A-D, Macao

Details: The Subsidy Programme for Fashion Design on Sample Making in 2013 is a part of the 
“Subsidy Programme Series for Macao’s Cultural and Creative Industries” initiated by the Cultural 
Affairs Bureau. This year, the Bureau continues to support local fashion designers in sample making 
and production of promotional materials by granting eligible candidates a series of subsidies, so 
as to promote the sustainable development of the fashion design industry in Macao.

Organiser: Cultural Affairs Bureau

Web: www.icm.gov.mo/cn/CCI-Subsidy; www.macaucci.com/sps

Blue Man Group in Macao
Date: 11/8/2016-28/8/2016

Time: Tue to Fri: 8pm; Sat: 5 pm & 8pm; Sun: 2pm & 5pm

Venue: Venetian Theatre

Ticket: $880, $680, $380

Details: The show is comedy, theatre, rock concert and dance party all 
rolled into one. Expect a fully immersive audio-visual experience complete 
with electrifying music sensational technology, a captivating live band 
and its signature interactive audience experiences. Having performed 
their first show almost 25 years ago, to date, over 35 million people in 

more than 15 countries have seen one of the various Blue Man Group 
productions. With no spoken language, the show is perfect for all ages, 
languages and cultures. It gives everyone the freedom to reconnect with 
their inner child and is a good chance for families to share the happiness 
and enjoy the moment.

Organisers:  Chessman Macau, Sliding Doors Entertainment and BASE 
Entertainment Asia

Web:  w w w. c o t a i t i c k e t i n g . c o m / V C LT i c k e t i n g / e v e n t D e t a i l .
do?eventCode=bmg2016&lang=en_US 

Event Calender
Wish Upon our Stars–
Children’s Dance Performance

Date: 20/8/2016

Time: 8pm

Venue: Grand Auditorium,
 Macao Cultural Centre

Ticket: $150,$120,$100

Organiser: Macau Ieng Chi
 Dance Association

Web: www.facebook.com/
 events/1154238987974399

Auguste Borget: A Painter-Traveller
on the South China Coast

Date: 30/6/2016-9/10/2016

Time: 10am-7pm (Closed on Mondays)

Venue: 2nd floor, Macao Museum of Art

Ticket: $5

Organisers: Cultural Affairs Bureau,
 Macao Museum of Art,
 Consulate General of
 France in Hong Kong &
 Macau and The Alliance
 Française de Macao

Web: www.MAM.gov.mo

Possible Worlds by
Chung Ying Theatre Company

Date & Time: 19/8/2016-20/8/2016,
 23/8/2016-27/8/2016 (8pm); 
 20/8/2016-21/8/2016,
 27/8/2016 (3pm)
Venue: Theatre, Hong Kong City Hall

Ticket: $280, $180

Organiser: Chung Ying
 Theatre Company

Web:  www.chungying.com/
 drama/details/98

Macao Comic and
Illustration Competition

Submission schedule: 
Please refer to the official website

Submission method: 
Please submit your work and 
application form to
maplestudio00@yahoo.com.hk 

Organiser: Maple Studio

Web: maplestudiomo.blog125.
 fc2.com/blog-entry-154.html

28th Macao Arts Festival Call for
Proposals of Local Performances

Submission deadline: 26/8/2016

Who can submit: 
Registered associations and individuals 
in Macao

Where to submit: 
Tap Siac Square, Cultural Affairs Bureau 
Building

Organiser: Cultural Affairs Bureau

Web: www.icm.gov.mo

The Flower Ripple Wedding – 
Exhibition of Macao Fashion
Wedding Gowns and Flowers

Date: 27/5/2016-21/8/2016 

Time: 10am-8pm (Closed on Mondays;
 open on public holidays)

Venue: Macao Fashion Gallery
 (47 Rua de São Roque, Macao)

Ticket: Free

Organiser: Cultural Affairs Bureau and
 Macau Productivity and
 Technology Transfer Center

Web: macaofashiongallery.com

Summer × Metal Sculpture Exhibition

Date: 3/6/2016-31/8/2016

Time: 10:30 am-6:30pm

Venue: 2nd floor, 10 Fantasia, Macao

Ticket: Free

Organiser: Creative Industries
 Promotion Association of
 St. Lazarus Church District
 and 10 Fantasia

Web: www.10fantasia.com/
 ?mod=dynamic&id=
 614&lang=mo

Taipei Arts Festival 2016 

Date: 9/9/2016-16/10/2016 

Time: Various

Venue: Various

Ticket: Various

Organiser: Taipei City Government

Web: m.taipeifestival.org/
 programs.aspx



It was my honour to be able to participate 

in a series of Playwrights Workshops organised 

by Pen of Macau in late May. Instructors 

included scholars and professionals of the film 

and television industry in the Mainland. They 

were invited to share their insights into theories, 

experience and techniques about creating a 

play. I have learnt so much from them and got 

a lot of reflections.

The film industry in Macao recently has 

got off to a good start. The government has 

initiated a lot of subsidy schemes, and an 

arthouse cinema has just opened. A lot of NGOs 

are also organising different types of film or 

short film contests. We have seen that only in 

a few years’ time, there are movies created by 

the people of Macao, and the “birth rate” and 

“visibility” of Macao films have been increased. 

Indeed, with the domination of visual culture, 

and filming equipment has become more 

affordable, as well as the enhancement of 

filming techniques, making a 30-minute or 

one-to-two-hour film is much more efficient 

than writing a medium-length or long novel. It’s 

also easier to convince a person to watch a one-

hour film than to read a novel with thousands 

of words. But for the sake of the sustainability of 

the industry, that is, to build a strong foundation 

for the films of Macao, it’s not only about seeing 

immediate outcomes. It’s also about investing 

time in grooming talent. 

The Shanghai International Film Festival 

held in June invited internationally acclaimed 

filmmaker Ang Lee as a guest speaker of the 

“How Far Away to the Front Seat, When We 

are No.1 in Box Office?” forum, which was a 

real hit in the festival. What Ang Lee said in the 

forum can be concluded in a few words: “Don’t 

hurry. Slow down.” Lee reminded filmmakers 

and investors in the Mainland not to be too 

impetuous. They shouldn’t think only about 

securing profits and recruiting superstars. 

Emerging filmmakers shouldn’t think only 

about quick success. “I hope that young people 

grow slowly and let things happen naturally. 

Hurrying will cause you to make mistakes,” 

said Lee. He encouraged that filmmakers in 

the Mainland “should learn about the ABCs 

of films”. And of course, these include all 

aspects and details of filmmaking. 

Lee’s suggestions also apply to Macao. 

Take a look at scriptwriting, one of the key 

aspects in the film industry. Although I have 

written novels and scripts for theatrical 

plays, I strongly feel that, after attending 

the above-mentioned workshops, writing 

scripts for film and television is totally a new 

experience. In fact, scripts can be sub-divided 

to screenplay and TV script and they are utterly 

different from each other. While literary writing 

is more personal, scriptwriting involves more 

techniques and group work, and therefore 

scriptwriters need more time to drill. Macao has 

to groom its own film and TV scriptwriters. It’s a 

matter that’s more complicated than providing 

subsidies and organising film contests. In fact, 

apart from scriptwriting, lighting, filming, 

mixing and art also require professionals to do 

it, and a platform is needed to allow talent to 

be groomed. The growth of the film industry 

in Macao depends on how much talent the 

industry possesses, and whether such pool of 

talents can build a fulfilling career is also a key.

There is a saying that “one minute on 

the stage takes ten years of hard work off the 

stage.” In the movie industry, both the training 

of staff members in all links (productivity) and 

the public’s ability to analyse and interpret 

movies/images (connoisseurship) cannot be 

nurtured overnight. It can take two to three 

years, or even three to five years for a movie to 

develop from an initial idea into the stage of 

public ticket sales (consumption). A successful 

movie always involves the overall cinematic 

education of a country or a region, as well as 

the industrial development. The most ideal 

course of a movie can be divided into: idea, 

preparation, shooting, post-production, 

release, feedback from film critics, participation 

in film festivals or competitions, and having 

wide feedback from the society. It is the icing 

on the cake if the movie ends up having a 

historic reputation. On the other hand, the 

most ideal condition of cinematic education 

of a country or a region can be divided into: 

first, general education on movies in primary 

and secondary schools; second, general 

education on professional movie knowledge 

and humanities in the bachelor’s’ stage; 

third, practical movie creation, studies on 

cinematic theories, management, marketing 

and distribution of commercial movies at the 

master’s or doctoral level. 

First, media (including movies, television, 

and the Internet) is inseparable from our 

daily lives, and has become a basic level of 

contemporary culture. Images are important 

tools to reproduce news, politics, topics and 

historic incidents. Through vivid pictures, the 

value of our culture is redefined. In the society 

filled with audiovisual media, it has become a 

basic requirement of a modern citizen to learn 

how to interpret, critique, and examine visual 

media, or even to study how to express oneself 

through images. This is also helpful for the 

enhancement of cinematic connoisseurship 

later on. 

Second, it is actually very simple to 

learn how to make a movie or understand 

the structure of the movie industry – you 

just need to work for several years in a movie 

company. So why bother studying movies in 

the university? Because the role of universities 

are not, and should not be only “vocational 

training schools” that train students to accept 

the existing workflow, system or movie 

format – that would not bring improvement. 

Universities are supposed to stimulate 

students’ ability of original thinking and inspire 

them to innovate all sorts of possibilities 

so that they can bring an innovative force 

to the movie industry in the future. In 

particular, they should be cultivated on 

their humanities’ quality. If they possess 

academic qualities of philosophy, history, 

arts, literature and social sciences, even if 

they do not go into the movie industry 

in the future, they will at least become a 

cultural person.  

Third, the master’s or doctoral level can 

be divided into three directions:

Movie creation: Making specialised 

innovation and practice in different workflow 

of movies. For instance, the Beijing Film 

Academy offers master’s programmes in Script 

Writing, Directing, Performance and Theories, 

Music, etc. 

 Theoretic studies: The study of cinematic 

theory is helpful for putting current movies 

into a bigger cinematic system and history 

for examination, conducting systematic 

summarisation and evaluation on current 

movies, bringing another level of innovative 

mentality to movie creators, impacting the 

public’s perception and evaluation on movies, 

and establishing a position in movie history for 

a certain movie or director. 

Movie management: The sales and 

marketing process and related legal handling 

of movies nowadays are so complex that it 

can be treated as an individual profession. 

It involves capital collection, financing, 

credit granting, copyrights negotiation and 

allocation, intellectual property law, labour law, 

insurance, personal data protection act and etc. 

These require massive contract preparation. 

Therefore, movie managers nowadays need 

to possess professional abilities including 

legal foundation, commercial management, 

transnational sales and marketing proposal 

and theatrical distribution. 

 For a movie director to stand on a 

podium to receive recognition and glory, it 

entails decades of professional cinematic 

education, humanity studies and the full 

support of innovative energy in the movie 

sales environment.  

Recipient of Macao Literary Prize and Macao Novel Prize, Joe 
Tang is a writer and cultural commentator, and has published 
novels, including The Floating City, Assassin, and The Lost 
Spirit. The latter two titles were translated into English and 
Portuguese. Joe’s portfolio also includes commentaries on 
art and plays. They include Words from Thoughts, Philosopher’s 

Stone, Journey to the West, Rock Lion, Magical Monkey and 
The Empress and the Legendary Heroes. 

Joe Tang
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Supervisor of Audio-Visual CUT Association. One of the 
directors of Macau Stories 1, also involved in Macau Stories 2 – 
Love in the City and Macau Stories 3 – City Maze. Macau Stories 
2 – Love in the City received a special mention at Portugal’s 
Avanca Film Festival, and was shown at film festivals in Tokyo 
and Osaka.

Ho Ka Cheng
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Celebrated for its artistic activities and 

events, London has always been a sought-after 

capital for many arts-lovers, as well as for a key 

hub for the arts and design sector. From late 19th 

century onwards, England has commenced 

a so-called ‘Arts and Crafts Movement’, which 

has a huge impact on the rise of aesthetics. 

Key advocates at that time, John Ruskin (1819-

1900) and William Morris (1834-1896), resisted 

industrialised production and campaigned for 

the return of traditional arts and crafts, so that 

the people can be surrounded by art. Earlier 

in May, two large-scale expos were held in 

London – London Craft Week and Clerkenwell 

Design Week – which I will outline below. 

London Craft Week
Following the successful event last year, the 

organiser of London Craft Week has expanded 

the show to include multiple venues across the 

city, hosting over 130 activities to attract visitors. 

Participating craftsmen include Julian Stair and 

Kate Malone, while Vanguard and Cockpit Arts 

were among the studios featured. Even major 

art galleries such as V&A Museum and the Royal 

Academy of Arts took part in it, while top retail 

brands, such as CHANEL and LOEWE, were also 

featured. Evidently, the London Craft Week 

has proved a successful platform to connect 

individuals, public bodies and businesses, as 

well as in opening up opportunities within 

the arts and crafts market. The event has also 

promoted exchange and communication 

within the sector. Most importantly, it has 

encouraged more people to engage with arts 

and crafts.

To help expo visitors travel to and fro the 

different venues, the organiser has provided an 

activity guide that detailed the different event 

venues. The wide range of activities in the expo 

(such as exhibition showcase, seminars, guiding 

tours and workshops) appeals greatly to the 

visitors, while the contents of these events 

were also very engaging. Other than the more 

typical crafts such as ceramics, goldsmith, 

textiles, leather products and woodwork, 

there you could find special arts and crafts 

such as papercut, tailoring, printing, fragrances 

and instrument-making, capturing the wide 

range of artistic craftsmanship. As Guy Salter, 

Chairman of London Craft Week, pointed out, 

London has always been an important city 

for global lifestyle and design trends, and the 

addition of London Craft Week has helped to 

bring together imagination, creativity, passion 

and craftsmanship, while showcasing the best 

of products.

Clerkenwell Design Week
Compared to the multiple venues 

of London Craft Week, the participants of 

Clerkenwell Design Week are located mainly 

in London’s East End. With event venues 

in proximity, the expo can easily appeal to 

a targeted audience. Having run for eight 

consecutive years, the organiser has – through 

diligent efforts and promotion – become one 

of the leading independent design expos in 

the UK. In 2012, it received the ‘Best Festival’ 

and ‘Best Cultural Event’ accolade from the 

UK’s Event Awards. Taking this year’s festival 

as an example, Clerkenwell Design Week has 

attracted over 300 enterprises and 35,000 

visitors. The initiative not only offered a facelift to 

the abandoned factories and  shops in London’s 

East End, transforming these places into trendy 

entertainment locations, it has also helped to 

attract many arts and crafts as well as design 

brands to London’s East End, rejuvenating the 

living environment in the region.

Focused on the design of products, 

Clerkenwell Design Week features design 

of audiovisual appliances, furniture, textiles, 

flooring, lighting and products associated with 

interior design. To complement the architectural 

environment and land use in the region, various 

manufacturers have come up with remarkably 

innovative and delightful design showcase. 

In this design week, visitors could learn about 

the latest products from leading international 

brands and explore the latest innovations 

made by emerging designers. The expo 

showcase also served as an arts hub, offering 

a place for practitioners to meet and network 

with each other, as well as to discuss the future 

developments of the design industry.

Yi-Hsin Lin graduated from SOAS; now living in England 
as a writer. Lin has participated in the curation of Chinese 
painting in Victoria and Albert Museum and British Museum. 
He is also a lecturer in Chinese art at Christie’s Education and 
contributes to several Chinese-language art magazines.

Yi-Hsin Lin
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I have been attracted by Finnish design for 

a long time. With a population of five millions, 

this land of a thousand lakes possesses endless 

supply of creativity. There’s Nokia, once a 

dominant force in the wireless world; there’s 

Angry Birds; and needless to say, there’s Iittala 

glassware, a must-have item for good quality 

of life. Fiskars scissors, too. Each family in 

Finland has at least a pair of it. All these brands 

originated in this tranquil country.

When Helsinki first greeted my eye, it 

couldn’t easily give me an impression that 

this country is in fact so strong on design. 

Houses straddling streets in the city are old 

yet durable. They aren’t eye-catching. Instead, 

they are as discreet and quiet as how Finnish 

people behave. Perhaps it’s the essence of 

Finnish design – simplistic, solid, unpretentious 

and durable.  Finnish design is just like a 

heartwarming buddy rather than a glamourous 

partner that one can show off. Crafting the 

beauty of simplicity is no mean feat. Good 

design needs not to be elaborate to capture 

your heart.  

We usually believe our eyes and we would 

be bewitched by what we saw. But you can 

only tell whether a design is good until you 

have actually used it. For instances, the three-

legged stool and Savoy vase designed by 

Alvar Aalto are both functional and beautiful. 

They do not possess any unnecessary décors. 

Instead, the human-centric approach in design 

ensures that the objects seamlessly weave the 

natural world into everyday life. The unique 

bending technology employed in the three-

legged stool was developed by the designer. 

And the stackable design is both beautiful and 

functional for daily use. The irregular form of 

the Savoy vase looks like the shape of a lake, 

and its versatile design allows the consumer to 

decide how to use it. All of these designs made 

their debut in the 1930s, and they have become 

perennial favourites and icons of Finland.

Finnish people have realised the 

importance of design since the year dot. They 

believe that good design is the key to good 

quality of life. They also believe that only the 

beauty that can stand the test of time can be 

called eternity. Don’t be surprised that cafés in 

Finland still use Iittala glasses and Aalto stools 

today; ladies wear the colourful and uniquely 

patterned Marimekko, and joggers wear Karhu 

sneakers, a classic sporting goods brand in 

Finland founded in 1916 which innovated the 

first use of air cushioning in running shoes.  The 

dish draining closet, an ordinary household 

appliance that can store dried dishes and at the 

same time allow dishes to be drained separately, 

is also a Finnish invention. All of these excellent 

designs came into existence because of careful 

observation of what is missing in daily life.  

Finland is called ‘’the land of a thousand 

lakes’’. The landscape of the country is so 

natural and unpretentious that even in the 

capital city you won’t see any swanky buildings. 

Helsinki University Main Library is one of the 

new buildings that stands in the heart of the 

capital city. The height and the exterior building 

materials match seamlessly with the houses 

around the library. It’s not so noticeable and 

you would easily miss it when you walk through 

the area. But being harmonic, quiet and low-

key doesn’t mean that the building has no 

character. In fact, the designer of the building 

knew that if there is only one building that 

deserves admiration in a city, then its beauty is 

only skin deep. Once you step into the library, 

you will be immediately attracted by its interior 

design. The colour of white is the main hue of 

the library and it’s very heart-warming. The 

curving design of each storey turns a cold and 

lonely knowledge space to become livelier. 

People can sit quietly to read. When they feel 

tired, they can simply look up to the windows to 

see doves flying and clouds moving.  

If you prefer new architecture, what not to 

be missed is Kiasma Museum of Contemporary 

Art designed by American architect Steven Holl. 

This is a leading museum of contemporary art 

in Finland. The museum was built in 1998. Now 

20 years have gone but the whole building 

looks as avant-garde as it used to be. Installed 

with many glasses, the museum allows sunlight 

to enter its interior on sunny days, which blurs 

the boundary between inside and outside. 

When I was visiting Helsinki, there was a roving 

exhibition of works by prominent American 

photographer Robert Mapplethorpe. “I’m 

looking for things I’ve never seen before” is 

his famous quote as well as his driving force 

for innovation. He discovered the beauty that 

God creates via the curves of human body, and 

he told us that so long as you make effort to 

observe, and to observe from different angles, 

you will also get the ability to discover beauty 

from ordinary life. 

Finland–The Beauty
of Unpretentiousness and Durability

A Showcase of Artisans:
Leading Arts and Design Expos in London

Yap loves design, travel and everything beautiful in life. He 
writes for various media about travel and design and has 
published works, including Wander Bhutan and Myanmar 
Odyssey. Formerly publisher of Lonely Planet (China Office), 
Yap is now Chief Content Officer of Youpu Apps, a Beijing-
based travel app company.

Yap Seow Choong
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“Have you seen them? Those Bodhisattva 

statues with cross engravings on their chests,” I 

asked my husband who was watching a variety 

show with me, bored. “I saw them in textbooks 

when I was small, but I never saw the real ones.” 

“I really want to see them. It is surprising that 

Japan has such a piece in history.” My husband 

was a bit disapproving of my curiosity. It was 

common sense to him that Japan was once 

isolated, and the Edo and Tokugawa Bakufu 

persecution of Catholics does not merit making 

a fuss. 

On 15th August 1549, the first missionary, 

Francis Xavier of the Society of Jesus, arrived at 

Kagoshima. In order to gain official approval 

to do missionary work in Japan, he visited the 

Mikado (emperor) of the Muromachi Bakufu 

multiple times since January 1551, but they 

were in vain. He later learnt that Japanese 

dignitaries attached high importance to 

appearance and etiquette, so he visited General 

Ouchi Yoshitaka in April wearing grand clothes 

and bringing then-rare items such as telescopes, 

table clocks, eyeglasses, and mini guns with 

him. With his help, Xavier obtained the Mikado’s 

approval and officially launched his missionary 

work in Japan. However, Xavier’s effort did 

not lead to Catholic’s smooth development 

in Japan. Starting from 1587, the missionary 

work transformed from public recognition 

to acquiescence. In 1614, Tokugawa Ieyasu 

strengthened the restriction order on religion, 

banning all activities of the Catholic church. 

Later on, a number of missionaries and priests 

martyred, while some others were forced to 

leave Japan due to persecution. Catholics who 

upheld their own faith had to hide their God 

under other religion. “Virgin Mary Bodhisattva”, 

a Bodhisattva statue holding a baby, was a 

faith and spiritual sustenance produced in this 

period. 

The number of priests in Japan was 

extremely low, but Catholic families decided 

to post under the guise of Buddhism and pray 

to Virgin Mary disguised as Bodhisattva for 

their freedom of thought and at the same time 

ensuring their personal safety. They were called 

“hidden Catholics” in Japan. I am not a Catholic, 

but I really want to see this Bodhisattva statue 

in person, I think it probably engraved people’s 

strong will against ideological oppression. The 

very next day after I watched about the statue, 

I saw a related report in a magazine -- there is a 

Historical Catholic Relic Museum in Ibaraki next 

to Osaka. It collects historic relics of the “hidden 

Catholics”. The next weekend, we picked the 

museum as the destination of our jaunt. 

The museum situates at a region called 

“the hidden Catholic lane”. It was once an 

important region of Catholic missionary, Lord 

Ukon Takayama of Takatsuki who owned this 

land was also a Catholic. Even after Toyotomi 

Hideyoshi banned missionary, a number 

of hidden Catholics still gathered here. The 

original name of this place is called Sendaiji 

Temple, and I think if disciples hid Virgin Mary 

in a Bodhisattva, it is possible that they hid a 

“church” inside a “temple”. But after strolling 

around, we couldn’t find any temple. We later 

realised that the real “Catholic temple” called 

Kohunbyou is situated in a mountain even 

higher, built like a Japanese residence to cover 

its religious aura to hide itself. 

The Historical Catholic Relic Museum did 

not showcase the Mary Bodhisattva, but had a 

collection of Catholic items originally collected 

in hidden corners of residences. Of those was 

an item named “the unopened shelf” which 

was originally hidden on a beam of a family. 

The shelf is not locked, but the ancestors of 

the owner urged them repeatedly to refrain 

from opening the shelf. They did not explain 

why, but their descendants kept their promise. 

The family later violated their ancestors’ 

wishes despite the strong opposition of their 

grandmother, who was born towards the 

end of the Tokugawa Bakufu. Inside the shelf 

was Catholic items and images that looked 

harmless today. But for the grandmother who 

went through high-hand oppression from the 

Bakufu government, they were big taboos- the 

fear of missionary ban apparently imprinted in 

her heart profoundly.

 “The hidden Catholic lane” used to be an 

ordinary residential area, but since the museum 

that showcases this interesting episode of 

history was built, it has attracted visitors from 

all over Japan. Later on, Madamamura Café, 

a Jomon-period-themed restaurant cum 

teahouse, was opened and has breathed life 

into this mundane neighbourhood. Apart 

from serving light meals, the café also sells 

handmade Japanese products.  In Japan, there 

are a lot of communities that have become 

thriving because of the museums or art galleries 

located there. The Oyamazaki Villa Museum of 

Art located in the Kyoto Prefecture is another 

example. To rejuvenate a city, protecting and 

preserving the history and character of each 

district is much more important than having 

more new buildings.

Virgin Mary Hidden in the Bodhisattva Statue

It is a well-known fact that out of various 

reasons, the government’s subsidy policy 

for civil organisations and convention and 

exhibition projects was slightly tightened and 

adjusted over the past two years. Anime groups 

are naturally affected, and some larger-scale 

projects were approved less subsidy amount 

than they applied for. Certainly, authorities 

have their own logical thinking and behaviour 

patterns, and related groups can do nothing 

but to accept it. 

Thinking back to the last century, in order 

to fulfill their dreams, anime enthusiasts in the 

city used their own money to print and release 

[animes]. Although living from hand to mouth, 

they enjoyed themselves. Until a few years ago, 

our city followed national policy and included 

anime into the cultural and creative industries. 

All of a sudden, it became extremely popular, 

and has since linked up with the society’s 

diversified development. The government 

established dedicated management 

departments to formulate policies and 

allocate resources, while the society is busy 

seizing opportunities. All sorts of projects and 

plans blossomed, and those who are more 

courageous boldly came forward and hoped to 

make use of existing favourable conditions to 

create large-scale anime brands that belonged 

to Macao, establishing a new milestone for the 

history of Macao’s anime.

Neighbouring regions certainly have the 

practice of their government supporting the 

anime industry. Locals in the industry think that 

what the government needs to do is to assist 

creators and the quality of work, which is better 

than investing money to build hardware, such 

as a base for anime. 

If Macao anime was to be industrialised, 

it is without doubt that Macao must first come 

up with presentable product/works. Despite 

having promising anime creators, Macao’s 

ecology of letting amateurs fend for themselves 

for the past decades cannot be transformed 

into a professional  status in two or three years’ 

time with several policies and fundings. It is 

not difficult for creators to receive modest 

subsidies and combine them with some of 

their own money to publish offprints, organise 

exhibitions, run art fairs and entertain others 

and themselves. However, such scale mainly 

gears towards industry insiders and direct 

customers, and the impact is limited after all.

Many mainland cities have large-scale 

anime events for their own brands covering 

almost the whole of the year. Regardless 

of the quality, they have at least stimulated 

momentum and atmosphere, creating wide 

impact. Apart from being the paradise for 

anime lovers, these events are also attracting 

professional exhibitors and are geared towards 

professional audiences, integrating information 

with business opportunities. For Macao, the 

role and significance of organising these 

transregional animation events with a certain 

scale, such as forums and expos is definitely not 

to compare with other regions or catch up with 

the upsurge of the convention and exhibition 

industry. With the rapid transformation and 

progress of the society, anime is no longer thin 

comic books and cartoons for children. Looking 

from the artistic or commercial perspective, it 

has limitless develop potential, and indefinite 

possibilities for trans-sector collaboration with 

other industries, which have been proven by 

numerous examples; large-scale events attract 

attention, showcase local and foreign industrial 

situation and development prospects, build up 

a passionate atmosphere and forge the sense 

of belonging and recognition of all parties. 

Creators, audiences and readers can broaden 

their horizons through these events, explore 

their thinkings, be inspired and enhance their 

levels of creation and appreciation; this is not 

mere beautiful words written on application 

forms for subsidies, nor “spoiling things through 

excessive enthusiasm”. Instead, the events are 

pergolas for the growth of seedlings. Since it 

takes time for talent cultivation and product 

maturation, why not simultaneously put effort 

in building spaces and hardware? 

In Macao, anime or culture and creativity is 

after all different from other mature industries 

with commercial organisations of solid 

foundations that have sufficient resources to 

participate in and organise exhibitions, expand 

markets and seek profits. Instead, they need 

support to a certain extent in the foreseeable 

future; it is unrealistic to expect amateurs to 

invest millions to organise large-scale events 

and sustainably pave the way for diversified 

social development. The change in policy has 

undoubtedly hindered the progressing path 

of the industry, put it in a dilemma, and almost 

undid all previous efforts, bringing everything 

back to basic. We are all on the fence and 

temporarily returned to our previous comfort 

zone. As for industrialisation, it has been 

restored to a concept, or even suspense. 

Japan-based writer and traveller, specialising in design, 
lifestyle and travel journalism. Ron previously served as an 
editor of MING Magazine, ELLE Decoration and CREAM.

Ron Lam
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An accountant by profession, Ashley is member of several 
anime and comics associations in Macao. She started writing 
fiction, illustrated and drew the comic strip of Macao Daily in 
the early 1990s. Later on she took the role of comics writer, 
and she is now the managing editor of MIND², a comics 
magazine published by Comic’s Kingdom. Ashley also 

participates in organising the Macao Animation, Comic 
and Toy Expo, an event run by Macao Animation & 

Comic Alliance.

Ashley Chong
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On Policy of the Comic and Anime Industries

Macau Comickers Association Fifth Asia-Pacific 
Illustration and Animation Forum



In late May, Macao Foundation and the 

Academy of Literary and Art of the China 

Federation of Literary and Art Circles have jointly 

invited a group of experienced, distinguished 

cultural practitioners from Macao to attend an 

arts seminar in Beijing. As one of the invitees, I 

was able to meet with some distinguished arts 

leaders from Macao and Beijing. This seven-day 

trip encompassed many different exchange 

activities, thematic seminars and screenings, 

but I would like to highlight two major activities 

as examples – China National Symphony 

Orchestra’s show at the Opera Festival 2016 

held in the National Centre for the Performing 

Arts, as well as the conversation with Nao Nao, 

manager of Drum Tower West Theatre, and Ge 

Dali, Deputy Director of the National Theatre of 

China, in which we discussed the appreciation 

of the performing art scenes in Beijing and 

Mainland.

Held in the National Centre for the 

Performing Arts, the Opera Festival featured 

many masterpieces. However, the competition 

among fellow musicians has undermined the 

performance, such that there appeared a lack 

of texture in the music. Besides, the female 

alto was suppressed by the chorus. The many 

adaptations of Western operas in the festival 

have attracted a sizeable audience, particularly 

student groups. Sadly, the conduct of the 

audience was unsatisfactory at the event, with 

people coughing, re-organising their bags, or 

even talking among themselves. Some of the 

audience decided to leave during the concert, 

while the others appeared rather listless. Even 

more embarrassing was the fact that some 

people applauded during the performance. 

As such, these audience behaviours certainly 

undermined the event.

On the other hand, the Summer’s 

Dance performed by the China National 

Symphony Orchestra could be said 

disappointing. In fact, although the quality 

of orchestras on the Mainland has improved 

significantly, and that their stage performances 

can be called superb, but the lack of an 

appreciative audience could adversely impact 

on the performing arts scene.

In my dialogue with the Deputy Director 

of the National Theatre of China, Ge pointed 

out that Macao’s performing arts suffers from a 

lack of regular productions. After all, arts groups 

cannot rely on government funding as the 

latter can only sponsor the occasional shows. 

The sustainability of the theatre has become an 

important part of arts development. We talked 

about the feasibility to introduce Cantonese 

stage drama on the Mainland, but Ge felt that 

it is more important to have Mandarin stage 

drama to attract the Mainland audience. 

Nevertheless, my personal opinion is that 

Cantonese stage drama should be preserved. If 

one were to target the theatre audience in 

the Pearl River Delta, then there is demand 

for Cantonese plays. One point worthy 

of mention is that the National Theatre is 

funded by the government, and according 

to Nao Nao, manager of the Drum Tower 

West Theatre, theirs is the only privately 

funded performing group in Beijing. 

Nonetheless, performance venues are 

obtained from the government at lower 

rates and therefore it’s relatively an advantage 

when it comes to renting a property. Since their 

theatre offers only a few productions each year, 

they would rent out the venue for staging seven 

or eight more shows by other theatre groups 

so as to break-even. Despite a considerable 

audience, it is still hard for the theatre to survive 

in this climate.

The performing arts market in Macao 

has the advantage of a more sophisticated 

audience group compared with the one on 

the Mainland. Besides, with the government 

support for performing arts, these groups have 

room for sustainable growth. On the down side, 

the market is small and lacks international reach, 

causing various theatre groups to compete 

for audience. Such competition makes is not 

necessarily good for developing a good market 

environment. Ideally, more diversity should be 

encouraged. Looking ahead, emphasis should 

be placed on growing the audience. To open 

up the Mainland market, an audience within 

the Pearl River Delta is important in giving the 

arts groups more space for expansion, with 

performance tours on the Mainland being a 

potential option to consider.

More Diversity in Performing Arts
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A full time researcher in university and an amateur art 
commentator, Cheong obtained his master’s degree in 
Public Policy at Willy Brandt School of Public Policy at the 
University of Erfurt and is formerly a clarinettist of the Erfurt 
Philharmonic Orchestra in Germany. He loves classical music 
and now serves as conductor of the orchestra in Escola Choi 

Nong Chi Tai, by which he can connect art to everyday life. 
Cheong is also a book lover.

Cheong Sio Pang
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