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Editor’s Letter

Mega art shows have mushroomed in Macao in recent 

years, which certainly is good news to artists, as the events 

provide opportunities to bridge them with potential buyers. 

In this issue, three different organisations talk about their 

motivation of building new platforms for artists to wider 

audiences.

 We can’t talk about art without talking about Wong 

Ka Long, Macao sculptor whose works can be found in a 

number of locations. In Chit Chat, he tells us how he sees art, 

especially public art. 

We also have excellent coverage of the Macao Fashion 

Festival and the potential of the niche market in the movie 

industry. As always, our bloggers are here to share their 

wonderful insight.
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Art, culture and creativity events are mushrooming in Macao, and participants 
or planners of these events are no longer solely local enterprises and organisations. 
Overseas and transnational enterprises are involved behind the scenes. What 
opportunities will these platforms bring to Macao artists? Can Macao become a hub 
for the art market? We spoke with MGM Macao, New Art Wave Expo and Flugent Art 
Gallery to explore these topics in this issue’s Feature section.

New Stage for

Creative Arts
Culture and Of the many gaming enterprises in Macao, MGM Macao is one 

that proactively promotes the development of arts. Toby Leung, Vice-

president of Marketing and Communications at MGM, said that in the 

beginning, development of arts was only for aesthetics and leisure, but 

not for the improvement of the economy and foot-traffic. The successful 

development today is due to Macao’s increasing arts and cultural 

atmosphere.

Since its opening in Macao, MGM has been committed in developing 

arts and cultural projects. Every year it sends professional teams all over 

the world to search for different international exhibitions and bring them 

to Macao. For instance, in 2013, it brought works by Italian painter Sandro 

Botticelli, who was hailed as Italy’s “national treasure”, and attracted about 

40,000 number of attendance. Most exhibitions held afterwards received 

popular applause, like the red sandalwood art exhibition co-organised 

by Beijing authorities to commemorate the Anniversary of Macao’s 

handover to China and the “Biennial of the Lions” co-organised with the 

Consulate General of France in Hong Kong and Macao. 

Art development has seemingly brought many positive feedbacks 

to the hotel, but Leung said the success was a surprise. “In fact, art and 

cultural development is not one of the major marketing projects of our 

company—it’s a personal interest of our boss. If arts were to integrate 

with market, a lot of works would not have a chance to be exhibited 

in Macao. Fortunately, local and guest visitors gradually discovered 

interest in artworks, so they got the results of marketing. Now that we 

have to cooperate with the Macao 

government’s determination to 

develop as a world-class travel 

centre, all hotels and local art 

talents have to devote extra 

efforts.”

But to develop arts in the small city of Macao, the number of 

population and visitors are limited. Why are Chinese and overseas artists 

still attracted to come? “For the world, Macao is actually an excellent 

venue for art and cultural exhibitions. For the past 400 years, Macao has 

been a place where the East meets West. In particular, it has frequent 

cultural exchanges with Portugal, which is extremely rare in Asia, thus 

attracting artists from around the globe to come. In addition, thanks to 

the development of the gaming industry, Macao has been put under the 

spotlight, and its attractiveness is further enhanced,” said Leung. 

But Leung indicated that art creation in Macao is still in the initial 

stage, and a lot of issues need to be solved. “After all, Macao’s population 

and land are limited, and budget is insufficient. Macao is still unable to 

compete with China in terms of scale of exhibition and overall work 

progress. Nonetheless, the artistic atmosphere in Macao has improved a 

lot over the past years, not only are gaming enterprises gradually getting 

devoted in art projects, the government is equally supportive. Therefore, 

I predict that the coming five years will be the golden period of art 

exhibitions in Macao.”

To tie in with development, Leung said that a lot of MGM’s 

international projects invite participation of local art lovers, with a hope 

that they get inspiration from foreign artists, thereby promoting local 

creation.

“The current development of arts in Macao must rely on 

distinguishing features that can bring unique experiences to visitors 

in order to compete with the world.” Therefore, Leung said that most 

exhibitions introduced by MGM is world-renowned or bear special 

historical significance to attract visitors with quality over quantity. Only 

by doing so can Macao stand on its feet in the international scene. 

“A lot of people won’t have too many feelings after seeing a painting 

or an artwork. But when you experience the story or the historical 

connotation behind the piece, you will naturally form an impression and 

your own thoughts on the art. When it comes to art development, it is 

our company’s intention to activate and form interaction and reflection, 

which is also the main characteristic.” 

F e a t u r e

By Jason Leong, Yuki Ieong and Day Ng
Photo courtesy of MGM China, Chiang Seng Pong, Sou Leng Fong, Mention PR Consultants Ltd.

and Arts
Gaming Enterprises

 MGM Macao has been actively hosting 
art exhibitions in recent years

 Toby Leung, Vice-president of Marketing and 
Communications at MGM, believes that Macao is an 
excellent venue for art and cultural exhibitions for 

the world; in addition, the gaming industry has 
put Macao under the spotlight, and its 

attractiveness is further enhanced.
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Located at Rua de S. Paulo,Flugent Art Gallery has opened for only 

a year, but has been proactively promoting local artworks externally. 

In July this year, the gallery brought Macao artworks to an exhibition 

in Osaka of Japan, and successfully sold a modern painting inspired by 

urban spaces like Travessa da Paixão.

But Flugent Art Gallery’s goal is not to sell merely one or two 

paintings. The crucial point is to “turn on” artists and collectors. “We hope 

to help artists and collectors build lasting relationships,” said Flugent Art 

Gallery Manager Hiskey Mok. She said that the gallery operates as an 

investment agent-- it has deep understanding of the cooperating artists, 

and takes the initiative to match them with appropriate collectors. “We 

meet art lovers in different occasions like art exhibitions and frequently 

catch up with them to understand their tastes. Then we introduce 

suitable artists to them.”

Last May, Flugent Art Gallery came to Macao from Taipei with 

the hope to sow more artistic seeds in the small city, but first it has to 

adapt to the soil. In a city which vows to vigorously develop its culture 

and creative industry, investing in artworks seems like a good idea, but 

the actual operation is not easy at all. The first difficulty comes with the 

artists themselves. Mok said that there are plentiful of new artists, and 

the art and design graduates from the Polytechnic Institute have unique 

ideas and outstanding capabilities. But in order to make a living, there 

are not many artists who work full-time in art creation. Even full-time 

artists lack understanding of how the art market works. In Taiwan and 

Hong Kong, there is a formula for artists to set prices for their works. The 

referencing index includes the size of the painting, category and market 

conditions. But artists in Macao have no idea how to set prices for their 

works, so the prices of artworks are volatile. Another role of Flugent 

Art Gallery is to help artists find their positions in the market using its 

business mind.

The main way for the gallery to promote artworks externally is 

to participate in various exhibitions. There are a lot of exhibitions in 

Macao’s neighbouring regions, especially in China, where exhibitions 

can be found throughout the year. But local Macao galleries do not 

participate in these exhibitions frequently. On one hand, the scale of 

local galleries is small and can’t afford the manpower and expenditure 

of attending overseas shows. On the other hand, there is entrance 

threshold in large-scale exhibitions. Not only does the artwork have to 

pass the threshold, the gallery itself has to qualify in order to attend. For 

example, a large-scale exhibition in Shanghai this year rejected Flugent 

Art Gallery’s application to exhibit in the show because it has only been 

running for one year. Fortunately, the gallery is backed by its Taipei 

headquarters and has sufficient resources to go abroad. Even if they 

can’t exhibit, they send staff to attend shows in various places to gain 

understanding of the latest market trend. Mok hopes that Macao can 

have its own large-scale exhibition and allow local and foreign galleries 

to participate together. 

Many of Mok’s clients have asked her about local Macao artworks, 

and she has done what she could to promote the pieces, but the 

promotion method of sitting back and waiting is insufficient after all. 

Artists in Taipei create in series; their style and concepts are strong. In 

addition, all sorts of galleries are often clustered so customers can 

visit one after another, and artworks are feasts for the eyes. But the 

style of Macao’s artworks is not versatile enough and land is limited 

and expensive, so the situation in Taipei cannot be replicated. Mok 

thought that the only way to overcome these disadvantages is to rely 

on information sharing and cooperation among fellow artists. The 

government can also play a role in promoting exchanges among local 

galleries.

This is something that cannot be rushed. As Mok pointed out, 

artwork investment is a slow way to earn money. It is a challenge for 

Macao people who are used to making quick money. Mok added: “I 

also graduated from arts studies. In the past, I only buried my head in 

drawing. It was not until I joined the gallery industry that I understood 

arts is far more than mixing colours. It takes more understanding of 

people to realise the communication between artists and audiences. 

I believe that Flugent Art Gallery and other local galleries need to put 

more effort to achieve this.”

The Matchmaker
of Artists

Flugent Art Gallery:

 Flugent Art Gallery Manager 
Hiskey Mok says: “we hope to 
help artists and collectors build 
lasting relationships.”



Held in Macao not long ago, the New Art Wave Expo was widely 

acclaimed. With her wide-reaching network and expertise in public 

relations, Hong Kong curator Mianco Wong collaborated with local arts 

groups to promote the event, and broke the attendance records in arts 

exhibitions in Macao. It was no small feat, Wong described. What she 

ultimately wants to achieve is to provide a platform for artists to meet 

the needs of the market, as she believes that artists can survive and 

thrive without solely relying on public money.

New Art Wave provides a venue for students and graduates from 

art academies in Asia to showcase their best art pieces, after selection 

by a judging panel. It also enables artists to meet overseas art collectors, 

curators and commentators. 

Studied arts administration in Hong Kong, Wong befriended with 

her classmates from Macao, and thus got tremendous help from local 

arts groups when orgranising the exhibition. She said with a smile 

that a local friend had sent 2,000 messages to invite people to join. 

Having expertise in public relations, the whole team was from Hong 

Kong and it had to be in charge with everything from venue booking, 

subsidy application to promotion. Wong admitted that there were a lot 

of challenges. “We were told that people in Macao do not really go to 

art fairs and we worried that the attendance would not be satisfactory. 

Moreover, there is no visible cluster of collectors in Macao, so we had 

spent a lot of time to find them out. We also had to provide an incentive 

for Hong Kong collectors to come to the fair in Macao.”

 Overseas organisations can apply for funding from the authorities 

if they hold exhibitions in Macao. But Wong believes that if the 

government sees arts and culture as a core part in the policy of economic 

Bridging the Gap between
Artists and the Market

New Art Wave Expo: development, it has to be more proactive to collaborate with curating 

organisations. For instances, an overseas delegation was arranged to 

visit artists’ studios or arts groups in Macao as one of the activities in the 

event. The purpose was to facilitate business opportunities. However, 

it was Wong’s team, all hands on deck, looking for organisations or 

artists that are worth a visit, without any support from the authorities. 

“Overseas groups can’t cultivate an art-loving ambience locally. Local 

arts groups will only be willing to collaborate unless the government 

shoulders responsibility by providing support. We had made a great 

effort to invite overseas speakers to the event. If we were able to host 

the event in a local institutes or governmental venues, it would attract 

more people to join the fair.”

Wong said that they received positive comments about the 

exhibition, and although with so many difficulties when organising it, 

she is expecting more editions of the event. The high cost of venue rental, 

however, makes it impossible for her team to bear solely. Financial support 

is one of the keys to determine whether the event will be continued. She 

is still discussing with relevant departments to explore opportunities for 

collaboration.

Sou Leng Fong, one of the Macao artists who participated in New 

Art Wave, got one set of her sculptures lifted from the pedestal in the 

exhibition. Sou met both local and the mainland’s art agents in the event 

and said: “An artist may have to wait for a year to hold an exhibition in 

a local venue, and the cost is high. Most art fairs in Macao only allow 

members of certain arts groups to participate, and I think that the merits of 

New Art Wave are it has included artists from different parts of the world, 

and allowed independent or emerging artists to burnish their presence in 

the art market. It has also helped bring local artists to audiences outside 

Macao.”

Galleries and art fairs are important channels for local artists to 

showcase their works. Sou also participates in art fairs in neighbouring 

regions. She discovered that selling art is pretty common in art fairs 

overseas, and some graduate art shows in the mainland have attracted 

buyers to attend. Macao, in contrast, is only holding fairs that are purely 

for art appreciation and cultural exchange. Sou said that local artists have 

to join certain groups so as to get more advantages to book a venue, 

promote and manage the exhibition. This practice proved to be effective 

in some prominent galleries, but it can’t nurture a more mature art market 

and unite local art talents. She hopes that there will be more fairs like New 

Art Wave held in Macao in the future.
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 Macao artist Sou Leng Fong

 Hong Kong curator Mianco Wong (fifth from left, 
front row) is the founder of the New Art Wave Expo

 A glimpse of New Art Wave Expo



Sculpting
for
the City

This August, the Jao Tsung-I Academy officially opened. Inside, there is a half-body bronze 
sculpture of Professor Jao, made by local sculptor Wong Ka Long. The statues of Camoes in Taipa, 
Matteo Ricci at the Ruins of St. Paul and one in the old home of Ye Ting are all made by Wong. As a 
sculptor from Macao who has left his mark around the city’s famous landmarks, how does he view 
public art in Macao?

Lei: Can you describe the creation process of your half-body sculpture 

of Professor Jao at the Jao Tsung-I Academy?

Wong: Professor Jao is a key figure in Sinology, so I felt a lot of pressure 

during the process, but also a deep sense of honour. Upon completion, the 

sculpture will stand for decades, outliving many people of its time. I hope 

people of future generations can learn about this person through the 

sculpture. As a result, I didn’t apply many of my own stylistic traits onto this 

sculpture and approached it with a more objective and realistic method to 

truthfully reflect that, particularly through the texture of the clay. I learned 

about Professor Jao in the Dunhuang Museum; Dunhuang’s clay sculpture 

is also the gem of sculpture in China. I tried to link the flavour of clay with 

this great Chinese scholar, and so dared to exhibit the crude texture of clay 

on the sculpture of Professor Jao. This is one way that I embellished the 

sculpture. 

Lei: When you’re making sculptures of people from the past like 

Matteo Ricci and Camoes, how is it different to making sculptures of living 

people?

Wong: The sculpture of Camoes was my graduation piece in 1999. 

At the time I only had in hand a fifty pataca note with a picture of Camoes 

on it, and I thought, should I turn Camoes into a military figure or a poet? 

My teacher said Camoes is a literary figure so of course I need to sculpt 

him in that way. So my sculpture of Camoes shows him casually wearing 

something like sleepwear, in the middle of the night, deep in thought 

alone. I like the feeling of being free and unconstrained so I tried to project 

that onto Camoes the poet. For me, sculpting a dead person gives me 

much greater room for creativity, as opposed to living people where there 

are many more things I need to be cautious of, including any issues that 

may arise as a result of the artwork. 

Lei: You’ve created many sculptures in Macao in the past decade. 

How do you feel knowing your creations are everywhere here? 

Wong: In terms of quantity, it’s a real honour. But my next challenge 

will be scale. If I can for example add some lines and colours to the city 

skyline so that there’s something new for people to look at, I think that’s a 

good thing.  For example there’s a graffiti park in Rua dos Mercadores that I 

think achieves that. I was one of the first people to build that park. Up until 

today, every few days some young people go there to update the graffiti. I 

think that’s really revitalising the community.

Lei: Public art is very popular in the West, giving artists the power to 

redefine the concept of space. Where do you think we are in Macao with 

that? 

Wong: It’s very hard to do public art and find a government 

organisation that will take full responsibility for it. The result is typically that 

the sculpture can only be displayed for a set time, and that time may only 

be one week. Actually, some government departments do really want to 

do it, and you can even see some rubbish trucks or refuse disposal stations 

around the city that have been given facelifts, that’s something I was 

involved with. But in the end, some government departments found 

that the allocation of work and the rights of the project were unclear 

and it was terminated. And the truth is, if we want to finish a piece of 

work, we need a production line, and the cost of that is very high. But 

government departments don’t understand this, and it makes our 

lives very difficult. The Cultural Affairs Bureau is more understanding. 

When I think about it, to be able to produce art under a system such as 

Macao’s is very very fortunate. 

Lei: Apart from that, how accepting is society towards different styles 

of art?

Wong: How can you use the word “accepting”? There’s only ever 

been one style. That style is not to offend, not to provoke complaints, the 

customer is always right. A friend of mine said that artists in Macao are very 

different from those in Hong Kong and Taiwan. There, there are artists that 

have very obvious personal styles, but in Macao, people draw the line very 

clearly between making money and producing their own art. They will 

leave their own style for their personal works.

Lei: What is the level of the public’s education and acceptance 

towards public art?

Wong: Once an old lady told me that the door of the park on Rua 

dos Mercadores was like a dagger pointing at her home, and caused her 

to fall over on the stairs. She wanted to find the person in charge to file 

a complaint. It’s a very special case and reflects some people’s attitudes. 

But of course there are also people who are very happy about what we’ve 

done to some of the rubbish disposal stations. In fact as long as there is 

someone to act as a guide to explain what’s going on, it’s possible to slowly 

lift people’s understanding. Actually it’s harder to change the attitudes of 

bureaucrats.

Lei: What do you think about the arts scene in Macao right now?

Wong: It’s pretty messy. At the start of the whole creative cultural 

industries thing, the government seemed to be looking for a new group 

of people, and then we became the “older generation” and were pushed 

to another position. Also, is the cultural and creative industry strategy in 

Macao the same as the convention and exhibition strategy? Can Macao 

produce enough high-quality cultural and creative industry products 

in large volumes and in a sustainable way to fulfill the demands of trade 

exhibitions? And even if the numbers look good, what about the quality? 

The government allocated a large sum of money for this, but ultimately 

will the money just go back to exhibitions and advertising? Will artists and 

crafts makers end up at the bottom of the food chain? Will the industries 

most in need of support become the weakest? These are all things we 

need to think about carefully.

C h i t  C h a t
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 Sculptor Wong Ka Long

By Ioman Wong
Photo courtesy of Chang Seng Pong,
Wong Ka Long

Lei: Cultural commentator Lei Chin Pang Wong: Sculptor  Wong Ka Long

 The newest artwork by 
Wong Ka Long is this half-
body bronze sculpture of 
Professor Jao Tsung-I

 The sculpture of Camoes 
was Wong Ka Long’s 
earlier piece of artwork



ways and opportunities to engage buyers have increased. He 

said: “Instead of attending exhibitions and visiting booths, a 

lot of European buyers have switched to the Internet to seek 

new designers. Designers must put more effort to maintain 

online exposure.”

As a senior, Wong understands the difficulties facing 

new designers. They have to save up so as to attend 

exhibitions after exhibitions until they accumulate sufficient 

buyers to keep running. They also need to maintain their 

passion for fashion in order to survive the long route. Wong 

said that despite the development of fashion in Macao is not 

as mature as other regions, designers have to persist in their 

own styles and refrain from blindly following the crowd to 

retain customers.

Local brand Jose Design, which focuses on parent-

child clothing, has been established for only a year. Designer 

Bing Cheong became an apprentice to learn how to make 

evening gowns before the establishment of the brand, 

and participated actively in fashion shows. She only started 

engaging in the manufacturing of clothing in recent years. 

Cheong said: “Working in the fashion design industry in Macao 

is a path beset with difficulties. Designers without the support of 

manufacturers need to find manufacturers, materials, manage 

production lines, engage in marketing and image promotion, 

etc. It is extremely difficult for designers to shoulder these on 

their own.” Thus, the team of her brand is consisted of three part-

time designers, who are responsible for different things. 

Currently Cheong is still figuring out her target 

consumers, the brand style, production method and pricing. 

Despite various assistances by the government to help seek 

opportunities, there are very few events like the fashion 

weeks, and fashion-related sale platforms are fragmented. 

She thinks that local designers’ commercial sales skills are 

not yet mature, and it may take some time for them to train 

themselves as businessmen at the same time.

In the international fashion scene, there are not 

many fine clothes designed by Macao designers. But the 

small town of Macao has its own advantage—various 

trade shows organised in Macao each year provide broad 

windows for local designers to seek international buyers. 

Talented designers from mainland China, Macao, Hong 

Kong and Taiwan gather at the annual Macao Fashion 

Festival, and in their eyes, opportunities are everywhere in 

Macao’s development of fashion.

When observing characteristics of fashion consumers 

from mainland China, Macao, Hong Kong and Taiwan, 

renowned Taiwan designer Hsu Yenlin-- whose brand stores 

can be found in France and the mainland-- said that all regions 

have different fashion styles and preferences according to 

factors like geography and climate. “Mainlanders have stronger 

performance abilities, but attach more importance to brand 

reputations; Hong Kong’s fashion market unifies elements 

from all over the world and has better taste; Taiwan consumers 

attach importance to personal styles, thus giving rise to many 

local brands; Macao is mainly casual, but the market is not big 

enough to accommodate more designers. I believe there is 

huge space for development in the future,” she said.

The predicament facing the international fashion 

market is that famous brands are continuously growing, 

while the living space for small but unique young brands 

is shrinking. Hsu said that it takes an adequate atmosphere 

and marketing wisdom to nurture fashion brands. People’s 

need and attitude to fashion cannot stop at “dressing up 

for occasions like weddings, but it doesn’t matter for casual 

hangouts”. She said: “The most difficult breakthrough for 

young designers is to find target consumers of their brands 

and their selling points are too fragmented. Therefore, 

amateur designers should not only focus on developing 

their brands, but also need to accumulate experience in 

marketing and storage management.” She suggested that 

apart from providing regional cooperation platform for local 

designers, Macao authorities should also organise more 

materials exhibitions to enrich elements of local fashion.

Like many designers in Hong Kong and Macao, Hong 

Kong designer Harrison Wong, who focuses mainly on male 

fashion, has to overcome the issue of rental for his store. 

Fortunately, Hong Kong authorities rolled out preferential 

measures last year, gathering local designers to set up stores 

in the same district at lower rents, thus attracting Wong 

to open his personal brand store. Now half of his revenue 

comes from local consumers and overseas orders take up 

the other half.

Wong said: “The start-up cost of the fashion industry is 

high. It is hard for Hong Kong and Macao designers to rely 

solely on local markets—they must develop overseas.” Wong 

participates in exhibitions in different regions regularly to 

seek overseas buyers. With the development of the Internet, 
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Designers Gather
at Macao
Fashion
Festival

By Yuki Ieong
Photo courtesy of Chang Seng Pong

 Macao designer 
Bing Cheong says 
that fashion design 
industry in Macao is 
beset with challenges. 
It is extremely difficult 
for designers to shoulder 
the difficulties on their 
own.

 H o n g  K o n g 
designer Harrison 
Wong says: “The 
start-up cost of the 
fashion industry is 
high. It is hard for 
Hong Kong and Macao 
designers to rely solely 
on local markets—they 
must develop overseas.”

 Fashion show in the 
2015 edition of Macao 
Fashion Festival
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Broadcast for 

the 9th year running, 

the characters in the American 

TV comedy How I Met Your Mother 

are well-loved by the TV audience, but 

the one that really stands out is Barney, 

the playboy. Always impeccably dressed and 

flirting with girls, he seeks out one-night stands 

and seldom remembers names of the girl(s) he 

sleeps with. Neil Patrick Harris has certainly brought 

this character to life, making this initially supporting 

character much more fascinating than even the main 

actor in the comedy. Unsurprisingly, this role has won 

him much popularity and many TV acting awards for 

the best comedy acting. 

This ladykiller on the TV screen is in fact a 

homosexual and has a relationship with the same 

partner for 11 years. Five years ago, he got a pair 

of twins via artificial insemination. His family 

life seems perfect and enviable. Barney is a 

heterosexual who has messy love affairs. 

On the other hand, Neil is the faithful, 

gay lover. 

However, what Neil’s 

story tells us is how 

the mainstream 

TV sector in America 

has overlooked the sexual 

minority market. According to a 

survey done by the University of South 

California, among some 4,600 characters 

in 100 blockbusters in 2014, only 19 of them 

are homosexual or bisexual characters, and 

besides, the sexual minority represented are 

mostly white homosexual figures. There are not 

one single transvestite. 

Notwithstanding the legalisation of single 

sex marriage across the United States, the situation 

being reflected is certainly unrealistic. There are 

many talented Hollywood directors and actors who 

are homosexual by sexual orientation, such as Lee 

Daniels, Jodie Foster and Matthew Bomer. While 

such markets and people can be found, no such 

representative products have appeared. 

In the book NICHE: The Missing Middle 

and Why Business Needs to Specialise to 

Survive, it is said that many global 

enterprises aim to maximise their 

customers, but actually this 

leads to an overlapping 

of products and 

marketing strategies, 

making it harder for a brand 

or product to stand out, and 

making market substitution more 

likely. On the other hand, if there 

can be more well-defined target 

customer groups, and if products are 

targeted more specifically towards the 

minority markets, then there could be a 

lot of business opportunities in the playing 

field. 

By comparison, the British are more 

engaged with this than the United States 

counterparts. Now in its 29th year, the British Film 

Institute (BFI)’s LGBT film festival in London lasts 

for 11 days, attracting over 23,500 people for the 

film festival finale, a record high 6.8% rise in audience 

since its inauguration. Moreover, recently British 

Council has also pledged support for this festival, 

attracting over 120 film professionals to take 

part, putting the minority in the limelight. 

It is not just the film industry that 

has its eyes set on this market. In 

fact, in China, where same 

sex marriage is not 

legalised, this market 

is also gaining attention. 

In July this year, Timeout 

Shanghai ran a feature on this 

hitherto neglected sexual minority 

market. In the survey, the luxury market 

consultant pointed out that, assuming a 3-5% 

sexual minority population in China, this would 

already mean a population of 40 million to 70 million 

people. Moreover, these people tend to have good 

spending power, and work in trendsetting creative 

industries such as fashion, design and advertising.

In February, even Taobao.com has launched 

a dedicated webpage called “We Do”, with a slogan 

“Rainbow passion, love unlimited: If you look for true 

love, Taobao can help to realise your dream”. Winners 

of the contest will receive a set of air tickets to travel to 

the United States for a wedding and a honeymoon. 

So far, this is the biggest marketing promotion 

in China targeting the sexual minority market 

there. 

As such, a boldness to tap into the 

sexual minority market may really 

help to bring about business 

success in the creative arts 

industry.

Photo courtesy of Angela George, Focus Features, Edko Films Ltd.
By Ng Kin Ling
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 Neil Patrick Harris (left) with his partner David Burtka

 Based on the novel of the same name, 
The Danish Girl retells a true-life story 
of Lili Elbe, one of the first identifiable 
transgender women in the world.

 To be shown this month, Freeheld is 
an LGBT film based on another true-life 
story. Ellen Page, one of the protagonists, 
came out as gay in 2014.

A r o u n d  t h e  G l o b e

The Sexual
Minority
in Creative Arts
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Registration: From now till 31/12/2015
 (Early Bird); Deadline for
 entries: 31/1/2016 

Venues:  Huashan 1914 Creative Park, Songshan 
Cultural and Creative Park and Expo 
Dome, Taipei Expo Park

Details: The Creative Expo Taiwan is a platform 
that showcases cultural and creative products 
and services available in Taiwan, and bridges 
professionals in production, marketing and 
distribution. The event serves as a barometer 
for Taiwanese brands, and has an array of 
activities which connect the exhibition venue 
to the communities.

Organiser: Ministry of Culture, Taiwan

Web: www.creativexpo.tw

Date: 19, 20, 22 and 23/12/2015

Time: 8pm

Venue: Black Box Theatre, Old Court Building

Ticket: MOP120

Details: Inspired by Autistic children, director 
Jenny Mok has started investigating the notion 
of reality with her “Perceptual Series”, which 
include Perceptual Landscape, A Beautiful Day 
Within, and this recent production A Beautiful 
Day.

Organiser: Comuna de Pedra

Web: www.facebook.com/
 events/804954426304129

Date: 30/12/2015-3/1/2016 

Time: Evening session: Everyday 7:45pm
 Morning session: 2/1/2016 2:30pm

Venue:  Grand Theatre, Hong Kong Cultural 
Centre

Ticket: HK$380/280/200/120

Details: iD is a blend of circus arts and urban 
dance: b-boying, breakdance, hip-hop and 
more.  Featuring ten different circus arts, iD 
showcases skills such as juggling, contortion, 
in-line skating, stilts, Cyr wheel, hand 
balancing, straps, bike trial, Chinese pole and 
aerial silks, building to a spectacular finale on 
the dynamic trampowall.  

Organiser:  Leisure and Cultural Services 
Department, HKSAR

Web: www.lcsd.gov.hk

Date: 12/12/2015

Time: 8pm

Venue:  Grand Auditorium, Macao Cultural 
Centre

Ticket: MOP300/250/200/150

Details: This month, Korean band Winterplay 
brings us a refreshing flow of tunes that 
combine the flare of jazzy and pop sounds. 
Expect some good oldies with a personal 
touch.

Organiser: Macao Cultural Centre

Web: www.ccm.gov.mo/Event.aspx/Detail/6688

Date: 26/12/2015

Time: 2:30pm

Venue: Venetian Macao-Resort-
 Hotel-Cotai Expo, Hall A

Ticket: Free

Details: Prominent artists in the manga and 
anime industry from mainland China, Hong 
Kong, Macao and Taiwan get-together in Macao 
and share their insight and latest works.  

Organiser: Macau Comickers Association

Web: www.facebook.com/
 events/564551517041195

Date: 4/12/2015-13/12/2015

Venue: Various. Please check the activity 
schedule.

Ticket: Free

Details: This year, ART MO composes of a tour, 
a forum, a gala night and an exhibition, with 
activities held at various locations in Macao, 
including museums and galleries. Register 
as “Friends of art” for free shuttle tours to 
discover Macao art scene as well as visiting art 
institutions for free.

Organiser: Macao Chamber of Commerce of 
 Culture and Art industry

Web: www.art-mo.com

Date: 7/11/2015-3/1/2016

Time: 10am-7pm

Venue: Flugent Art Gallery 

Ticket: Free

Details: Street food stalls in Areia Preta, 
silhouette of factory buildings when night 
falls and Sai Van Bridge at dawn have inspired 
Taiwanese artist Rae to document the beauty 
of urban scenes and social life in Macao after 
dark with her brush and palette. Come to see 
how the artist captures the essence of the 
places, landscapes and buildings. 

Organiser: Flugent Art Gallery

Web: www.facebook.com/flugent/?fref=photo

Date: 13/11/2015-13/12/2015

Time: 10am-7pm (Closed on Mondays)

Venue: Macao Museum of Art

Ticket: Adults: MOP 5; Students: MOP 2

Details: Born in Macao and majored in oil 
painting in Taiwan University of Arts, artist 
Vong Chi Hang works with pencil and coloured 
pencil and draws reference from traditional 
Chinese painting to create his unique set of 
art pieces that capture the ordinary beauty of 
everyday life in Macao.

Organiser: Macao Museum of Art

Web: www.mam.gov.mo

Date: 10/12/2015-13/12/2015 

Time: 8pm (10/12/2015-12/12/2015); 
 3pm (12, 13/12/2015)

Venue: 2th floor, Old Court Building

Ticket: MOP150

Details: Highly acclaimed in Macao Arts 
Festival in 2013, A Gambling World’s rerun is an 
entertaining yet thought-provoking 80-minute 
play about what’s happening in the casino 
capital.  

Organiser: Step Out

Web: www.facebook.com/
 events/1474130472914112

Date: 11/12/2015-14/12/2015 

Venue:  Halls 6 and 9, Shenzhen Convention & 
Exhibition Center

Ticket: Free

Details: Excellent artisanal products like 
lacquerware, embroidery, ceramics and 
calligraphy take the limelight in this winter 
expo.   

Organiser:  China (Shenzhen) Committee of 
International Arts and Crafts Expo 
and China National Arts and Crafts 
Society

Web: winter.cnicif.com

Creative Expo Taiwan 2016

Physical Theatre “A Beautiful Day” Circus in Town: iD by Cirque Éloize (Canada) Winterplay: Jazz Concert The 4th Asia Pacific Illustration
and Anime Forum

ART MO

Night’s Starting Point: Rae Solo Exhibition Macao Arts Window Trivia:
Paintings by Vong Chi Hang

A Gambling World II Winter Arts & Crafts Expo of 11th ICIF

014 015

Event
Calender



The popularisation of arts is always a 

talking point in regions or cities with a certain 

level of development. The reason behind this 

is that, when economic capability is strong, 

human pursuit of life is far beyond to merely 

satisfying appetites for food. Therefore, it is not 

difficult to understand the gradual change 

to pursue more than materials in the society. 

And among these, the pursuit of arts is easily 

identifiable. More than 60% of tickets of Macao 

International Music Festival in recent years are 

sold out in the first day of selling, and many 

shows went on to sell out and additional shows 

are often required. Compared to the past, when 

most participants are locals who are into arts, 

participants nowadays come from China, Hong 

Kong, Taiwan and Macao and are genuinely 

into music. As shows to promote popularisation 

of arts, these festivals boost great attractiveness.

Popularisation of participants certainly 

has a significant impact on the development 

of arts. Not only does it increase the number 

of participants, it also provides more 

opportunities for people working in the art 

industry (in enhancement of craftsmanship 

and work opportunities). It can be seen that 

arts play an important role in the change of 

people’s pursuit from survival to quality of life. 

In the past, the requirement of a product is 

practicality; but nowadays people have higher 

standard in product design, texture, the spirit 

behind the product and even its reputation. 

Usage of luxury goods is becoming common. 

The pursuit of things transformed from the 

“one size fits all” phenomenon created by 

mass production in the US in the 20th century 

to the third industrial revolution referred to 

by the Economist, where personalised items 

return. Based on the obvious improvement in 

economic situation, people’s pursuit of lives 

attaches more importance to self-values. While 

benefitting from economic development, art 

also shoulders greater missions. The nurture 

of taste becomes the consideration when 

implementing art policies. The growth brought 

by the economy is equivalent to the increase 

in number of nouveau riches in simpler words. 

The differences among people’s pursuit lies 

within the difference in tastes and education 

level. Thus, resources may be allocated to 

more entertainment shows. Healthy habits are 

favourable for the development of personal 

life quality and the society, while bad habits 

twist social values and result in personal 

behaviours that violate society’s expectation, as 

well as emergence of marginal industries (e.g. 

pornographic and drugs), which have some 

impact on the society. 

In the implementation of art policies, 

balancing marginal demands and overall 

development is an important topic. How to 

check and balance the frictions produced 

amid conflicts between demands and 

development are helpful to the society’s healthy 

development. Thus, one of the important areas 

of the development of art policies is to nurture 

behavioural norms in line with expectations, 

allowing people to obtain quality of life without 

violating the principles of universal values. The 

broadening of desire needs to be accepted 

by the society and has to be beneficial to the 

healthy development of the society. In art 

policies, with adequate nurturing of art sense, 

and frequent use of examples and feelings, 

integrating with families’ understanding (in 

particular, put more resources in those who 

lack family conditions), art taste can surely be 

nurtured. In conventional education policy, 

the hours of art education and students’ 

engagement of artistic creations need to be 

enhanced. The diversified development of the 

cultural industry in the society must rely on 

formulation of long-term art policies.

In the era of social media, microfilms 

or teasers are extremely important for 

the promotion of any products. For many 

publishers, videos have become an important 

means of publishing marketing. The last-

stage promotion of literature, music, movies 

and dramas once again returned to a visual 

medium. Whether to use hard promotion 

(product ads) or soft marketing (product 

placements, microfilms), it depends on the 

promotion budget and idea.

In short, the success of a movie involves 

way more than what we imagine. Reading 

novels and poems nowadays is no longer 

mainstream entertainment, but novelists’ and 

poets’ works still have their values, and a lot of 

them are good reads. In order to be seen and 

attract people to read their books, visualisation 

is the only way. Obtaining assistance from the 

movie sector is naturally the most direct way.

In addition, a lot of agents will read and 

recommend good books to movie directors 

under them to initiate a literature-turned-movie 

project. Some directors may read themselves 

and discover good scripts suitable for shooting, 

and get in touch with the author.

As for the complicated adaptation process, 

how to find suitable or experienced personnel 

to connect ideas between authors and directors 

and visualise the scripts are also a topic that is 

worth discussing. 

Currently, there is an extreme lack of 

professionals in the Macao movie industry in 

arduous positions like screenwriters. It seems 

that directors are more interested in shooting 

their own stories, and they haven’t thought 

about cooperating with the literature sector 

to create more cross-sector win-win situations. 

Stories written by directors are professionally 

revised by screenwriters; after a literary 

work is finished, it can be transformed into a 

shootable visual script through adaptations 

or screenwriters. This is perhaps an aspect that 

needs urgent handling in order to enhance 

movies’ quality. Certainly, there are not many 

writers in Macao that have the ability to make 

adaptations or be screenwriters - this is a 

realistic issue. How to better unify people in 

the arts sector, generate more impact through 

visualisation, in turn bring bigger values to 

individual products - these require more 

implementation and exchanges to gradually 

transform cross-sector cooperation into a habit.

The initial purpose of the shooting of 

When Felicity Calls into a microfilm was to 

promote the book Interview with Macao 

Writers 2. The publishing of the Interview aims 

to leave historical data for Macao’s literature. 

The actual result achieved 

by the microfilm was that 

it unveiled the masks of 

some old writers, and 

left some touching visual 

record for Macao’s literary 

history. This is in line with 

our initial purpose, and 

apparently all participating 

writers and their fans enjoy 

this microfilm a lot.  I think 

that this microfilm can be 

used over and over in the 

upcoming book fairs, when 

promoting literature or at new book releases.

Certainly, from the perspective of literary 

history, I look forward to seeing more visual 

works like The Inspired Island and documentary 

Farming on the Wasteland directed by Macao 

director Choi Ian Sin. By recording authors’ 

writing process and life experiences, these films 

connect life with the city, and by watching these 

works, people can always get inspiration for 

their own works. As for the crossover between 

literature and movies, I encourage fellow friends 

in the movie and literary sector to continue 

paying attention to one another and discover 

more cooperation items to create more great 

products to attract more audiences. Currently, 

Chou Tong’s short story Youshan Meng and 

Pierre Wong’s medium-story Love is Colder Than 

Death have already entered Macao’s creation 

project. I will pay close attention for readers.

(When literature encounters

movies; when movies encounter

literature series – Part 3)

Research Assistant at the Department of Communications, 
Faculty of Social Sciences, University of Macau; Master of 
Public Policy, Willy Brandt School of Public Policy at the 
University of Erfurt.

Cheong Sio Pang
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Macao poet, novelist and columnist. Published works include 
The Largo do São Domingos Countdown, a collection of his 
short stories; Ferris Wheel and A Fictional World, a collection of 
poetry and prose; and a series of promotional videos about 
Macao’s literature, co-published with poet Cheang Ga Aya.

Rai Mutsu

B l o g s

016 017



ISSUE12 ISSUE12

After talking about myself and the readers, 

it’s time to zoom out to talk about literary 

magazines’ relationship with a city, and in 

particular, its relationship with the culture and 

creativity. The reason to choose the culture 

and creativity as the medium to link up cities 

with literary magazines is mainly due to all 

sorts of related paradoxes: we won’t deny that 

a city certainly has its unique culture, and at 

the same time, literary magazines are bound 

to be linked with culture. But how can these be 

demonstrated? I think the answer can be found 

by observing the creativity and culture in a city. 

Creativity and culture in a city are like 

a revealer of the city’s cultural situation. It 

reflects the city’s cultural ecology, as well as the 

people’s imagination of culture—the degree 

of importance they attach to local culture, and 

the degree of acceptance they give to foreign 

cultures. Therefore, the nutrition in the cultural 

soil to some degree determines how far a 

city’s creative and culture industry can go. The 

prerequisite to cultivating a piece of cultural soil 

suitable for the development of the creative 

and culture industry is to clearly understand the 

nature of creativity and culture. 

When we think about creativity and 

culture, what pops up in our mind can be 

movies, dramas, music, drawings, designs or 

fashions -- it has thousands of different faces. 

But in essence, I think we can take reference 

from the definition by Wikipedia: “As the name 

suggests, the creative and cultural industry 

refers to an industry which combines culture 

and creativity.” In other words, “culture and 

creativity” is in fact “culture” and “creativity”. The 

characteristics of these two major elements 

are that they need to absorb, precipitate and 

transform—and the most important among 

these is the process of absorption. 

Certainly, there are many ways and sources 

to “absorb”, but the abilities to imagine, observe, 

criticise and ponder we accumulate in the 

process of reading enable us to travel through 

time and overcome regional barriers. We can 

thus stand on the shoulders of sages in the past 

and look beyond their perspectives—

this is certainly an efficient shortcut 

amongst many ways. This is probably 

also where literary magazines intersect 

with a city, and its culture and creativity.

Assuming the above inferences 

are correct, the next question we 

ask is the most realistic, and also the 

cruellest: how impactful can a literary 

magazine be in the promotion of 

reading, providing guidance to readers to 

absorb as much as they can in books and apply 

their knowledge to the world of culture and 

creativity? Especially in times like this when 

people swamp to “engage in” culture and 

creativity amid declining reading atmosphere, 

there is urgency to the question. As a literary 

magazine editor, I will not self-bluff and regard 

literary magazines as important promoters 

of reading or the reading index of a city. I only 

know that the time and effort required to finish 

a literary magazine is far lower than that to 

finish a book, and at the same time, the variety 

of information carried in a literary magazine 

should be higher than that in a book. If this is 

the case, we may treat literary magazines as 

the “shallow area” of a swimming pool which 

allows people to find the strokes and tempo 

that suit them best. When they become 

familiarised, they can go on and swim in deeper 

and broader waters. Even if they don’t go into 

deeper waters, at least they have nurtured the 

habit of swimming and know how to freely 

move in water.

A city without culture is not an issue; the 

issue is whether the people in that city look 

down on culture. Likewise, people in a city can 

go without reading, but cannot deny the power 

of books. Only by understanding that culture 

needs to breathe continuously can a city’s 

culture and creativity generate inexhaustible 

vitality and continue to grow, consolidate 

foundation and not be an empty talk.

Books and Creativity – 
On Writing for a Literary Magazine (3)

Alvis Sio was born in Macao in the 1990s. She is a media 
worker in Hong Kong, and the author of The Good Old days of 
Colonial Hong Kong and Macao.

Alvis Sio
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In recent years, Asian art has made a 

huge impact on a global scale, and many 

regions in Europe and the US such as New 

York, Paris and Brussels have hosted large-

scale art expos and exhibitions that boasted 

a strong footfall. Among these art shows, 

art weeks have drawn much attention, 

particularly Asian Art in London (AAL). 

Founded in 1998, the show has successfully 

run for 18 years, and has enjoyed a strong 

reputation given its success in marketing and 

core offering, recognised by both the sector 

as well as among art-lovers. As the pioneer 

of the Asian Art Week, AAL has provided an 

excellent model for those keen to follow the 

footsteps.

Art Week: The Low-down
In general, an art week cannot 

do without key personnel such as an 

organising committee, a chairman and a 

project manager. Take the AAL as example, 

its organising committee members are the 

leaders of Asian art galleries and antique 

shops in London, and this in effect established 

the commercial nature of the activity. Since 

then, from late October to early November 

each year, this popular art week will be staged 

in the pleasant British autumn. With this 

established history, AAL has become a must-

see event for the art-lovers. Moreover, since 

the galleries in central London are scattered 

around Kensington Church Street, St James’s 

and Mayfair, the organiser has deliberately 

chosen to have extended hours exhibitions 

and private views in these galleries, in order 

to capitalise on the pedestrian footfall and to 

bring marketing synergy within the city.

Collaboration Beyond Business
AAL’s target participants are more 

than sector professionals, and includes 

cultural groups, tertiary institutions, public 

museums and private arts organisations. 

This year being the UK-China Year of Cultural 

Exchange, the organiser has decided to join 

up with the government, and its activities 

were even presided over by the royal family, 

boosting the profile and news coverage of 

these projects.  Further, institutions such 

as the British Library, British Museum and 

V&A Museum are AAL’s official partners. In 

promoting education, SOAS of the University 

of London, Christie’s Education and Sotheby’s 

Institute of Art have also launched their 

own Asian art appreciation courses, giving 

a chance for the community to get involved 

and to deepen their understanding on 

Asian art. AAL’s dynamic range of activities 

in that eventful week successfully adds an 

interesting dimension to art expo, suggesting 

a modern take on creative arts.

Macao’s Prospects
Since 2001, Macau Museum of Art 

has partnered with several cultural 

organisations and museums in China such 

as the Palace Museum in Beijing and the 

Shanghai Museum to launch an annual 

series of excellent, large-scale exhibitions and 

relevant seminars on traditional Chinese arts 

in October each year. With the thoughtful 

planning of the organiser, they have captured 

a loyal following overseas, and this might be a 

most encouraging factor to facilitate a Macao 

Art Week. If local private galleries and antique 

shops could take the lead, and involve more 

public bodies and schools as well as arts 

and cultural organisations such as from film, 

drama, music, design or literary sectors we 

can surely anticipate a very entertaining 

week-long programme!

Pioneer of Asian Art Week: Asian Art in London

Graduated from SOAS; now living in London as a writer.

Yi-Hsin Lin
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Foshan people are proud of their folk arts, 

and in the hometown of Wong Fei Hung, they 

are on display everywhere: Shiwan ceramics, 

embroidery, bamboo crafting and silk. Many 

people are walking around the stores, but few 

are buying. Papercut stores attract a bigger 

crowd, as parents and their children crowd 

around a small table. After inquiring about 

embroidery classes, I went over to the papercut 

store to see if I could find any suitable souvenirs. 

The pricing was not particularly helpful. 

Papercuts with frames were too heavy and 

couldn’t be carried in a backpack. Those 

without frames were too big. The sales assistant 

suggested I get a small one, about ten yuan 

for one papercut of the zodiac signs as a gift 

for children so they can get to understand 

papercutting. I smiled and said, “With thousands 

of years of history I’m sure papercutting in 

Foshan has a wealth of classical designs. Have 

you thought about updating some of these 

designs, for example using laser cutting to 

make some contemporary decorations, or even 

just name cards and stickers?” 

I left out paper tape, which is one of the 

best-selling old-school stationery items this 

year. 

She didn’t understand me at first. After I 

explained again, she finally understood and 

replied with alarm and almost as if she were 

offended: “All our items are made by hand, not 

machines! And all the patterns are hand-drawn. 

If, like us, you have made them with your own 

hands, you will understand why they are so 

expensive.”

In Taiwan, students in the 1980s also 

had papercutting classes, and the schools 

took it very seriously. Stationery shops sold 

all kinds of papercut patterns, ranging from 

classical Chinese ones to contemporary ones 

such as comic figures to pop idols. It was an 

achievement to finish one papercut in one 

term, but some of the more talented students 

could produce a few. They could then frame 

their finished products and show them off in 

school, becoming superstars. 

Now, it is almost impossible to find 

papercuts. Papercuts were originally used 

to stick on windows, but nobody does that 

anymore. However, they have come back 

in another way: on walls. 

When I first saw wall decorations, I 

thought of papercuts. If there was a way 

to combine papercutting with modern 

home decoration and use machines to 

manufacture at least some of them, we 

could then incorporate papercutting into 

everyday life, and make it a more long-lasting 

and sustainable art form. Once there is a basic 

selection of items out there, some consumers 

will demand more and better products and seek 

out more traditional handmade alternatives, 

helping support the whole market. 

Folk arts must be part of the fabric of 

everyday life, otherwise, if they are detached 

from people’s lives, consumers will feel that 

they don’t have a connection with the product 

and won’t want to buy it. The basic principle of 

cultural and creative industries is to modernise 

beautiful traditions of the past for today’s 

market, rather than letting them lose relevance 

and be relegated to musty museums. 

This isn’t to dismiss the skills of the crafts 

makers. But the fact is, as the cost of living 

increases, the cost of making these handmade 

items will only increase. A large papercut 

would require a long time to complete; in the 

meantime, the artist continues to have living 

expenses. How many consumers are willing to 

pay that price? As demand wanes, professionals 

will see their income decrease, and if their skills 

disappear along with that, that is a real tragedy. 

Expanding the product lines to include lower 

cost peripheral items in order to support the 

more difficult products is a viable alternative to 

consider. 

I hope that Chinese New Year couplets 

and paintings, papercut, and all other beautiful 

folk arts will be able to keep up with the pace of 

change in the modern world and be passed on 

to future generations.

Foshan Papercuts: How Folk Arts Stay Alive

There is a saying that opportunities are 

only for those who are ready for them. You 

may not know where this saying comes from, 

but the gist of it is hardly disputed. Other than 

opportunity, we have also, in recent years, 

discovered more about risk. Some people like to 

say that opportunities breed risks, and that risks 

and opportunities often come hand in hand. 

This is in essence what the ancient said: “disaster 

and fortune are inter-dependent, while fortune 

is begotten from disaster.” (from Laozi, Chapter 

58) It means that fortune and disaster are related 

and can mutually affect the other. Disaster is the 

prerequisite of fortune, while fortune has the 

element of disaster. In other words, good and 

bad things can influence each other, and under 

certain conditions, what is good can turn sour, 

or on the other hand, what is bad can lead to a 

good ending.

While all these may be quite familiar to 

you, if you have not lived in Macao in the past 

15 years, then you cannot quite understand 

what it is like to experience the poverty after 

a period of affluence. The government once 

enjoyed a massive fiscal revenue in the past 

few years, boasting an astronomical figure 

of MOP 300 billion, whereas in recent years 

has paled into insignificance. This is certainly 

worth our reflection. Many friends feel that the 

government’s aim to promote arts and culture 

is the right policy, but then it seems that we 

have idly wasted the golden opportunity to 

do so when Macao was powerful. Now, with 

the continuous drop in gambling tax revenue, 

many of those who had once supported the 

policy have done nothing and now changed 

their minds. By offering policy support, the 

government has hoped to encourage more 

private capital to promote arts and culture, but 

so far the results are hardly satisfactory. This 

outcome might be due to the natural tendency 

for people to become reliant on external 

factors. Therefore, if you find yourself in the 

busiest regions in Macao, all you can see mostly 

are jewellery stores and shops selling local food 

products such as beef jerky or almond biscuits, 

followed by pharmacies selling milk powder 

and medicine. If you look further, perhaps you 

can notice a variety of restaurants and eateries, 

but will hardly be able to find any traces of arts 

and culture. What gives rise to this? After all, it 

is not too hard to understand that, with the 

high rental prices, what is unpopular cannot be 

sold and is doomed to fail. On the other hand, 

anything that sells can fetch a good price and 

can afford high retail rental. If you have any 

doubt, look no further than the prosperity at 

Avenida de Almeida Ribeiro.

Having said that, will you actually open a 

jewellery store or change to selling beef jerky 

or almond biscuits? For those interested in 

imagination and writing away on a computer, 

your interests must be very different from 

those who are hunting for profits. After all, if 

arts and cultural enterprises are just a matter 

of pure business, then it will be subject to the 

same laws of cost control and the reality of the 

market. Moreover, what does one mean by arts 

and culture? To speak the truth, if you are good 

at business and your customers are pleased 

with your products or consider your services as 

creative, or if they find what you are selling are 

both practical and interesting, and capturing 

the character of the city, then perhaps your 

merchandise can be said to be creative arts and 

cultural products. But you need not fret how the 

products are received. The simplest way is to 

start with the  art of trading, and then reflect on 

the favourable environments and conditions 

in which you last bought lots of souvenirs. 

Perhaps then you will have a better concept 

towards making a business success out of this 

arts and cultural enterprise.

Risk-taking and Opportunity

Freelance writer. Masters of Arts from Taipei National 
University of Graduate Institute of Theatre Performance 
and Playwriting and Graduate Institute of Architecture and 
Cultural Heritage. Chang sees travel as a discipline and learns 
to look at things from a different angle each time when 
she is in a strange place. Published works include Amazing 

Australia, An In-Depth Guide to Angkor and Lonely Planet 
IN Series: Taiwan.

SiSi Chang

B l o g s

ISSUE12 ISSUE12

An experienced arts educator and columnist who lived in 
Tokyo and London from 1980 to the 90s. Especially interested 
in creative industries.
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In a blink of an eye, December is almost 

here. This year seems to have gone by 

particularly quickly. And Hong Kong’s live 

scene has enjoyed an incredible year, with 

many famous artists both new and old coming 

to Hong Kong -- so many that I was worried I 

wouldn’t have time to go to their shows. As we 

approach December, let’s use this chance to 

look back on and recommend some names to 

keep an eye on.

The Singer-Songwriter Who
Grew Up Fast–Michael Lai

Upon hearing Michael Lai for the first time, 

he may not strike you as anything special -- he’s 

yet another young singer-songwriter. But after 

revisiting his songs six months later, I felt that 

he was a real breath of fresh air, full of energy 

and inspiration. With a strong production crew 

behind him, his first album “Up Down Left Right 

B A Start” was varied in nature but unified in 

theme. I sometimes feel Michael can be the 

spokesperson for the younger generation. His 

crew hopes to position him “just outside of the 

mainstream” and nurture a talented musician. 

I look forward to music from a more mature 

Michael next year.

Urban Folk Band–
Stranded Whale

Many Hong Kong bands rally around 

themes such as passion and dreams, which can 

be a bit tiresome. Urban folk group Stranded 

Whale’s sound is more simple and nuanced, like 

a clear stream. Their intense focus on making 

music and their attention to arrangements 

and performance can be heard on their album 

“Northern Tower” or in their live session. Jabin, 

the main singer, writes lyrics that are poetic and 

really make Stranded Whale stand out among 

their local peers. They may not become super 

famous, but they definitely have staying power. 

I hope they will continue to make music.

Concert Organisers–
House of Mercury

One of the more memorable live acts 

in Hong Kong this year was Australian neo 

soul group Hiatus Kaiyote. The organiser was 

extremely bold to bring this little-known act 

to Hong Kong. That’s how House of Mercury 

likes it - to stay one step ahead of the pack and 

bring acts to Hong Kong before they’re well-

known, which is risky but cool. The brain of the 

operation, Jake, said that there are quite a few 

young people in Hong Kong who enjoy blues/

soul/funk. Apart from Hiatus Kaiyote, they also 

hosted Mr. Sipp, Harts and Roy Ayers this year. 

Jake said he hopes to continue bringing more 

new names to Hong Kong next year. Those 

who are willing to put their faith into House of 

Mercury should keep an eye on them.

A Multitude of Sounds
This is purely my personal opinion, but 

surely Hong Kong young people are sick of 

listening to pop? In other places, blues/funk/

soul and other alternative forms of music have 

enjoyed a renaissance, spearheaded by young 

musicians. Whenever new sounds like that 

emerge in Hong Kong - whether it’s Sensi Lion/

Mouse FX’s reggae, the tribal sounds of Hakgwai 

and Ah Chor or musicians playing with gypsy 

jazz and blues - people are curious about it, end 

up liking it, and ask me where they can find more 

such alternative music. We have been discussing 

the “death” of popular music in Hong Kong 

for a long time, but no matter what, I believe 

Hong Kong people still need music. As busking 

proliferates in Hong Kong and the internet 

becomes more popular as a publicity platform, 

I believe Hong Kong people will be exposed to 

more and more different kinds of alternative 

music. Amid the dominance of mainstream 

media, it’s worth poking around online more to 

discover a wider variety of sounds.

Hits & Misses 2015
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A local Hong Konger, Rachel fell in love with Tat Ming Pair 
and Britpop in secondary school and since then developed 
a deep interest in pop culture. After graduating from Baptist 
University’s school of journalism, she started writing for 
various English and Chinese publications in Hong Kong. 
Rachel is now working as managing editor of online music 

platform Bitetone and events director of Cuetone. She 
loves travel, spicy chips and orange colour; and she 

hates waiting for the bus.
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