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The views and opinions expressed in this 
publication are those of the authors and the 
interviewees, which do not necessarily reflect 
the opinion of the Cultural Affairs Bureau of 
the Macao S.A.R. Government.

Editor’s Letter

Design and advertising are the most “approachable” 

among all cultural and creative industries. Why? Not 

everybody likes watching movies or reading, but each 

and every one of you definitely have come across with 

design, as all of the products need certain kind of design, 

and advertising is a means to communicate the design to 

a wider audience. Long before “culture and creativity” has 

become a buzzword, design and advertising are already 

mature industries. How about the situation in Macao? In 

Feature and Chit Chat, professionals in respective industries 

share with us their views and insights about it.

Best of the Pop Music Awards Concert, the annual 

music awards ceremony in Macao, is covered in 

Extravaganza; while Around the Globe brings you to Iran to 

catch a glimpse of its thriving film industry.

Our seven bloggers keep bringing you what’s new and 

hot in the cultural and creative industries.
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behind the creative environment in Taiwan. Prior to setting up 

Hylé Design Macau, Siu worked as a graphic designer, where 

he put his design skills to use. Eventually, he identified what 

was lacking in Macao’s market, and went on to develop his 

own brand Hylé Design Macau so as to promote good product 

design.

Run by a group of three, Siu is pleased to see that the 

company has already recovered its investments. What they 

are now faced with is the need to recruit more talent to meet 

expansion needs. At the moment, Siu had to handle the design 

responsibilities single-handedly.

“Actually, there are quite a lot of people who study 

product design at overseas universities, but most of them find 

it hard to locate job opportunities in this field when they return 

to Macao, and the lack of opportunities inevitably discouraged 

them.”

Siu felt that the quality of handmade products in 

Macao is actually no less attractive than those in Taiwan, 

but the handmade products in Taiwan are getting more 

commercialised, as production becomes more systematic and 

en masse. A key reason for such success, Siu argued, lies in the 

fact that those goods can be produced locally in Taiwan. Macao 

cannot adopt this model, given its limitations in production. 

On the other hand, its competitiveness is built on the character 

and uniqueness of its goods. Siu thought that the best way to 

open up creative entrepreneurship opportunities in Macao is 

to leverage on the uniqueness and aesthetics of goods.

At the beginning, Siu hired a studio to develop his 

designs. Later on, he moved his base to Macau Design Centre. 

Now, having been there for almost a year, he admitted how 

important it was to procure a work studio there. “The studio 

location benefits me a great deal, since the rental is more 

affordable than elsewhere. More importantly, most of the 

tenants at Macau Design Centre are creative professionals. 

Whenever they stage exhibitions or other activities, extra 

support is often required, and hence the venue attracts more 

business opportunities.”

While the brand has hitherto focused on accessories and 

smaller items such as stationery, Siu is looking for more creative 

breakthroughs. Looking ahead, they would target some 

bigger furniture items, adopting the theme of “bringing back 

old Macao into the present and beyond; rejuvenating Macao’s 

culture” as design inspiration.

“The products from this series are made with timber 

from an idle, century-old mansion in Macao. We are keen to 

embed lifestyle products with the cultural motifs of old Macao. 

Moreover, we hope that this product can remind everyone to 

care more about the environment.”
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In Macao, product design has often been under-valued, 
being understood as no more than simple, straightforward 
logo-and-poster-making. Recently, however, with the rising 
importance of branding among local brands, the people 
in Macao have begun to appreciate lifestyle goods and 
to understand the value of design. In the context of such 
trends, what are the challenges and opportunities faced by 
Macao-based designers? In this issue, we discuss with three 
local creative professionals who share with us the lowdown 
of Macao’s design industry.

F e a t u r e

 Wooden products 
designed by Hylé 
Design Macau

 Coming back from Taiwan, 
Siu Kai Tong developed his 
own brand Hylé Design 
Macau so as to promote 
good product design.

By Joseph Leung and Day Ng
Photo courtesy of Around Chao, 
Agostinho Jesus Liu do Castro

Design Industry
Creative Macao:
The Rock-and-Roll of

Hylé Design Macau: 
Retaining Design Originality
in Mass Production

As a brand without retail outlets in Macao, Hylé Design Macau 

has done wonders in gaining recognition in the retail market and 

digitally, via Eslite Bookstore in Taiwan, design products website 

Pinkoi.com and the Mainland website Nuandao.com. Its founder, 

Siu Kai Tong, first came up with the idea to recycle premium 

quality timber and turning the materials into delicate accessories 

and stationery items. The philosophy behind this concept helps 

promote environmental protection as well as highlights the 

purity and simplicity of untreated timber. These products not only 

articulate the designer’s passion, they are heart-warming designs 

with a more human touch.

Siu said: “My family runs a furniture-making business on the 

Mainland, producing furniture items in their own factories. These 

products are all manufactured using high quality timber, which 

are characterised by beautiful, unique wood grains. I want to 

make use of these leftover manufacture materials and turn them 

into something beautiful, since otherwise they would simply go 

to waste. This is our design philosophy: everything has a hidden 

value.”

Having studied product design in Taiwan, Siu returned 

to Macao to seek work opportunities. On his return, he was 

disappointed with the product 

design scene in Macao, and 

found that the city was lagging 
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Located in 678 Creative Cultural Park along Istmo de Ferreira do Amaral, 

Todot Design is a design studio run by a team of six. Its exuberant designs have 

gained much popularity, attracting a strong clientele including government 

departments, arts and educational organisations, as well as local and Mainland 

Chinese brands. The visual collaterals for the film Macao Stories 3: City Maze, for 

example, are designed by this studio.

Bob Lei, founder of Todot Design and its chief designer, is a design graduate 

from Macao Polytechnic Institute. After finishing his studies, Lei went to 

Hangzhou, where he gained some experience in graphic design before moving 

on to a new arena, joining KL&K Design in Shenzhen to work on commercial 

branding. In view of the exorbitant taxation rates and various policy restrictions 

in China, Lei decided to return to Macao to further his design career.

“When I returned to Macao, I realised that the design companies in the 

city focus largely on events such as conferences and weddings, while I am 

more keen to explore newer areas such as branding design.” Determined to 

achieve something of his own, Lei decided to form his own company. Together 

with Chiu Kwok Kwan and Ho Man Yu, Lei founded Todot Design in 2013. The 

three founders complemented each other: one of them is knowledgeable on 

government projects, while the other is a multimedia guru, whereas Lei has 

experience in commercial design on the Mainland. In Lei’s opinion, the design 

studio ‘s greatest strength lies in the integration of their skill sets. 

In Mainland China, the major clients tend to be very demanding, and may 

discard the proposals from design agencies any minute. Therefore, these design 

agencies are competitive in terms of client retention, mainly achieved through 

powerful persuasion and lobbying. On the other hand, most clients in Macao 

will come to the design agencies for small-scale design services such as branding 

design or wedding collaterals, and are much less demanding. As such, the local 

enterprises are often less aware of the importance of branding. 

“Some food and beverage clients would only ask us to design a menu or a 

flyer. We often have to explain to them that a menu alone will not achieve much 

effect. After all, what is the target clientele of a restaurant? Design is necessary to 

bring in more business, and it entails everything, from the uniforms of frontline 

staff to the way with which customers are greeted.” Therefore, Todot Design aims 

to promote the value of branding design among its clients.

Lei conceded that, over time, the government should appreciate more 

on the importance of design. At present, the government would only pay a 

design company upon the award of design tender. The company that did not 

win the bid could not recover any costs spent on design work, even if they have 

worked on the design substantially. In Taiwan and Hong Kong, however, the 

governments are willing to provide a small upfront to all the bidding companies, 

and then pay the rest of the fees upon the award of tender, so that the agencies 

are fully compensated for their work. “It is ridiculous that while they assess the 

bids in terms of the time and budget estimates, they do not assess the designs 

themselves.”

Unlike other creative industries, design agencies do not produce 

standalone goods such as films, music or books. Rather, their designs must 

cater to the clients’ production and sales and marketing plans. Given the nature 

of their designs, how do they retain their sense of independence from the 

clients? For Todot Design, the solution is to come up with exclusive products. 

Lei revealed that they are planning to launch their own design label, which will 

feature products other than the popular, 2D design such as tote bags or T-shirts. 

“For example, we will explore the functionality of designs too, such as coming up 

with well-designed watches that are more user-friendly and comfortable.”

The launch of an independent design label brings them to the question 

of production, an issue that has posed limitations on Macao’s design industry. 

“While it is easy to make a poster or a banner, it is hard to design a pen and get it 

produced it locally.” To override this difficulty, Todot Design aims to partner with 

Mainland manufacturers in launching their own design collection.

A brief look at the designs across the globe shows us the differences in 

design and taste: the elegance of French designs; Scandinavian simplicity and 

the Japanese style of intricacy… so what can Macao’s designs offer to distinguish 

themselves? “ If we are talking about a decade ago, I would say that the designs in 

the city have a strong sense of Portuguese richness. However, other influences in 

recent years have made it impossible to pin down Macao’s designs to a particular 

style…” As revealed in their existing design goods, Todot Design is not marked 

by a single, distinctive style. Lei pointed out that the art of design is different from 

fine art, and the designer is there to connect the client with the community, 

rather than to show off his or her own sense of aesthetics or artistic judgement. 

He hoped that Macao’s enterprises will diversify and develop further, rather than 

relying so heavily on the gaming business, so that the design sector will have 

more opportunities to showcase what they are capable of making.

F e a t u r e

Todot Design:  
brand-making
design

 Bob Lei, founder of Todot Design, brought with him branding 
design experience to Macao and aims to promote the value of 

branding design among his clients.



does not receive any corporate sponsorship, while government support comes only in 

the form of the Cultural Industries Fund. Chu said that while the centre has applied for a 

five-year funding, it has only received enough capital to operate for two years. At present, 

its expenses are supported mainly by the Macau Designers Association. In other words, 

the centre faces a degree of uncertainty about its future. 

Chu felt that the creative industries in Macao are yet to be firmly established, and face 

an uncertain future owing to a lack of clear government support. “The government did 

not indicate whether it will intervene the market or to encourage the market to achieve 

its own equilibrium. This has inhibited the small to medium enterprises from supporting 

the creative industries. Many of these companies are waiting for the government to take 

the lead before they would do so, and in turn the lack of corporate funding has hindered 

the development of the creative sector.”

When asked about the prospects of Macao’s designers, Chu said: “Despite the 

forward-looking work of the designers, the people in Macao are still quite conservative 

in terms of their aesthetic taste, and so the local designers find it hard to appeal to this 

market. Nonetheless, a good designer should not just cater to the market, but play a more 

active role to bring about innovation. Design is a profession, and creative design has the 

power to transform a city’s ambience and aesthetics.”
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Initiated by the Macau Designers Association, the Macau Design Centre 

went into operation in November last year. Rather than adopting a business-

oriented approach, the centre’s mission lies in promoting creative and energetic 

design in the city, and in providing designers with the creative space for their 

work, giving designers from different media or disciplines a platform to 

collaborate and exchange ideas.

Other than providing studio space at affordable rates to practicing 

designers in Macao, the centre also boasts exhibition venues for showcasing 

their work. On the ground floor, there is a retail outlet for selling products 

created by the designers, as well as a small café. A membership is required in 

order for people to make use of these facilities and to receive the latest updates 

from the centre. The Chairman of the Macau Designers Association, Chu Cheok 

Son James, said that the centre’s decision to include retail sales at the venue is 

primarily to showcase the works of these designers, encouraging those who 

favour these products to approach the designers directly, an initiative that helps 

to bring more opportunities to the designers.

Currently, all 17 studio spaces in the centre have been taken up by 

designers with different specialised expertise. “The centre does not intend to 

house designers of identical disciplines. It is important that we cultivate different 

talents rather than promote a specific type of design.”

In fact, each designer can only reside at the centre for no more than three 

years, and is subject to an annual review each year. Since the centre is funded in 

part by the Cultural Industries Fund, the assessment panel to review the designers 

comprises two representatives from the government and a representative 

from the Centre. Chu considered this arrangement unsatisfactory: “Those who 

represent the fund should at least demonstrate a working knowledge on the 

design sector. Otherwise, it is unfair for the designers to be assessed by outsiders 

of the trade.” 

Macau Design Centre tends to rely on some commercial sponsorship or, 

if not, on government subsidy and promotion. However, at present, the centre 

F e a t u r e

The Uncertain Future  
of the Macau Design Centre

 Chu Cheok Son James, chairman of the Macau 
Designers Association, says: “The Macau Design 
Centre does not intend to house designers of 
identical disciplines. It is important that we 
cultivate different talents rather than promote a 
specific type of design.”
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 Lio points out that in 
advertising work flow, the 
study of human behaviour 
is particularly important, 
but there is no such kind of 
education in Macao at the 
moment.

 Sands China Ltd. is one 
of the major clients that 
Catarina Lio has been 
working with

 Ogilvy & Mather Group, 
Hong Kong, Chief Operating 
Officer, Catarina Lio feels that 
“culture” and “creativity” are 
being put together forcefully 
in Macao, without any 
interaction between the two.
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The advertising industry has been the promoter of creativity even before the 
term “culture and creativity” became a buzz word. Ogilvy & Mather Group is one of 
the biggest advertising and communications companies in the world. In this issue, 
we invite its Chief Operating Officer in Hong Kong, Catarina Lio, to share the trend 
of the advertising industry in the world and Macao. 
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Lei: When you studied in the University of Macau, were you already 

interested in advertising? How did you get into the industry?

Lio: I graduated from the Department of Marketing. I worked as a 

television reporter for the first job after graduation and learned many 

things. These experiences are very helpful to my later engagement in the 

advertising industry. For example, I learned how to be objective and grasp 

the focus of things. When applied in advertisements, you will understand 

what stories a brand wants to convey. The job as a reporter is hard, for it 

requires you to precisely control a compact amount of time, and get used 

to long working hours. The advertising industry is the same—customer 

services and brainstorming strategies both take a lot of time. The training 

as a reporter has got rid of the concept of nine-to-five working 

hours in me. After working as a reporter for almost a year, I 

felt that was not my trained specialty, so I switched to the 

advertising industry.   

Lei: You joined the advertising industry in 2000. What do you 

think about the changes in the industry for the past decade?  

Lio: I think advertisers’ scope of vision and dimension of engagement 

have increased. When foreign investors enter an advertising company 

in Macao, they gradually demand more and want it delivered at a higher 

speed. Unlike the local advertising industry, which doesn’t know how to 

make a budget, foreign investors have big budgets and can systematically 

analyse how much capital is needed to achieve results in a certain business.  

Nowadays, when local advertisers work in a foreign-invested company, 

the scale is bigger than what they have engaged in, and they gain the 

opportunity to cooperate and shoot with Hong Kong people or pop stars. 

These opportunities were rare in the past, and there were not a huge sum of 

capital. Currently the local advertising industry is not in the leading role; it is 

still in the phase of absorption. 

Lei: Large-scale gaming enterprises are starting to attach importance 

to advertising and marketing. What level of role can Macao people play in it?

Lio: Middle-level. According to my knowledge, some simpler projects are 

handled by local advertisers; those which require deeper actions like thinking 

and creation are handled by non-locals. I think Macao lacks such kinds of 

people as a Chief Marketing Officer to integrate marketing and all other bits 

and pieces in different departments, one who knows how to visualise images 

from the beginning with twists and turns, how to make a set of strategy, 

and how to execute these kinds of works. Local advertisers that I know 

only stay in one corner to put menus together, typset and print posters. 

Lei: So how many years do you think the Macao advertising 

industry needs in order to take up a leading role in organising and 

planning? 

Lio: My take is that it needs to start from education. Let’s say the 

four-year university education can train up people with fundamental 

knowledge, and at the same time some middle-level and high-

level advertisers venture out into the outside world and come back 

to lead these graduates from the fifth year onwards. By this mode 

of implementation, there will be a relatively mature situation in the 

advertising industry. In addition, many people misunderstand that 

advertising is only designing. As a matter of fact, brainstorming the idea 

of an advertisement is more important. In our work flow, design is the last 

process -- it is the final step to produce a product. But now Macao is skipping 

the first 80% in the work flow—analysing the market, analysing the brand, 

and analysing human behaviour. Of these I find the study of human 

behaviour particularly important, but there is no such kind of education 

in Macao now, so a lot of people do not understand what elements are 

required in brainstorming for advertisements to reach the level of creating, 

such as consumer behaviour, service mode, and alike.  

Lei: Most people who want to get into the culture and creative 

industries are artists. Macao lacks understanding of different aspects 

including the market, cultural trend and consumers, but is still promoting 

the culture and creative industries. What do you think about this?

Lio: Seeing that Macao is promoting the cultural and creative industries, 

I think on surface it gives confidence. Since it is only the beginning, it seems 

like a lot of stuff has been created. But the situation will easily hit a bottleneck, 

and it will happen in the coming year. I feel like “culture” and “creativity” are 

being put together forcefully without any interaction between the two 

now. Hard-selling creativity and remaining on “packaging”  by organising 

exhibitions and collecting art pieces will not change anything in Macao’s 

society and culture. The promotion needs to be coordinated with education 

and interactions with outsiders, and I believe that some changes can be 

seen in five or six years’ time.

C h i t  C h a t

Advertising Guru on  C  ulture
and  C  reative Industries
By Chan Lap Hang
Photo courtesy of Around Chao, Alex537

Lio: Ogilvy & Mather Group, Hong Kong, Chief Operating Officer, Catarina Lio Lei: Cultural Commentator, Lei Chin Pang 
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By Day Ng Photo courtesy of Around Chao
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The TDM Best of the Pop Music Awards presents awards to 10-plus Macao musicians every year, and is regarded as one 

of the major indicators in Macao pop music. Are these awards merely trophies on the shelves? Or do they bring valuable 

opportunities to Macao musicians in addition to receiving the awards? 

This year, the Awards again gave birth to 12 favourite songs. Macao musician Joe Lei has once again stepped on the 

stage to receive his award. Having acted as a judge of the Awards and also a multiple-times winner, Lei is witnessing the 

improvement of the Awards in front of, as well as behind the scene. Lei had dressed casually to go on stage for the past 

years, but this year, surrounded by dressed-up artists, he had no choice but to attend the ceremony wearing suits. 

Qualities of entries in the past years are mixed and Lei could win home an award even if he didn’t try his best. But with 

the improvement in entries’ quality, Lei no longer takes it lightly and gives his best to his works. 

The earlier editions of the Awards were more like essay-writing competitions: awards were given to good 

lyrics and melodies, and there were little difference between the Awards and other music-creation awards. But 

into its 13th year, creativity alone no longer suffices — the overall production of the songs and even the quality 

of packaging and performance have to be top-notch in order to stand out. Almost all awardees this year are 

backed by entertainment production companies in music production and promotion. One can tell that the 

production companies have put in a lot of effort for the competition just by a look-- dances are specially 

arranged, and stylists are hired to put make-up on artists from head to toe.  TDM does not slack on the 

programme production either, setting colourful animation backdrops and stage lightings to enhance artists’ 

performances. 

“It is human nature to love winning and collecting awards. The Best of the Pop Music Awards has 

provided a common fighting goal for Macao musicians and production companies, unified us together to 

produce good music, and enhanced the overall level of Macao music through competition,” said Joe Lei.

In China, Hong Kong and Taiwan, although the production of music awards is more mature and 

more influential, they have become a “pond” for major entertainment production companies to “fish 

for” awards. No extra attention is put on outstanding musicians, especially independent ones. “In the 

Commercial Radio of Hong Kong, it is almost impossible for a less well-known singer to appear and 

receive an award out of the blue.”  

Lei has not listened to most of the award-winning favourite songs before the prize-giving 

ceremony this year. But after listening to them, Lei gave recognition to their value. “There is no 100% 

fairness in awarding, but the Best of the Pop Music Awards is still commending musicians with real 

talent, regardless of their fame and whether they are backed by companies or not.” It is up to TDM to 

consider if it will become the battlefield for production companies or not. 

In even grander music award ceremonies in foreign countries, when musicians win awards, 

not only do they come under the spotlight in that particular night and become famous; they go 

on to engage with even better producers and step on even bigger stages – it is an important 

opportunity to develop their music career. Lei said with regret that, so far the Macao Music 

Awards can only motivate musicians by putting spotlight on them for one night, but not 

bringing them more concrete opportunities. 

“Don’t think about going out of Macao and get discovered by Hong Kong production 

companies – even the Macao government is not providing performance opportunities to 

singers.” Lei expects TDM and the government to provide more occasions for award winners 

to perform on stage, thus getting the public to know them.  

Adding more competitive seasons is one of the ways to boost the influence of the 

Awards. Local band Blademark has been participating in the Awards for many years. 

They think that the three-month’s selection time is not enough for the public to listen 

to all 60 entry songs. Competitions organised twice every year may be of better help 

to musicians.  

Many participating singers and bands treat the occasion as merely an 

opportunity for “master blows” and cross-industry cooperation. This kind of ordinary 

and enterprising atmosphere has made many musicians, including Joe Lei, to 

cherish the Awards. But as the biggest-scale music award ceremony in Macao, it 

has bounden duty to give a helping hand to the Macao music industry, which is 

stumbling its way forward.
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for the Macao Music Scene?
Pop Music Awards
Can the Best of the

Set a New Benchmark 

 Musician Joe Lei says: “The Best of 
the Pop Music Awards has provided 
a common fighting goal for Macao 
musicians and production companies, 
unified us together to produce good 
music, and enhanced the overall level 
of Macao music through competition.”

1  Into its 13th 
year, the Best of the 

Pop Music Awards has 
tremendously enhanced 

its programme production, 
and the participating artists 

are also outstanding. 

2  Joe Lei admits that with the 
improvement in entries’ quality, he no 

longer takes it lightly and gives his best to 
his works.



Under this sort of political atmosphere, moviemakers can only 

walk on the thin line. For instance, A Separation refracted social 

issues through a marriage crisis of one family only to evade official 

investigation; the director of Taxi was banned from filming, but he 

took the risk and filmed secretly on streets then exporting it out 

of the country. They did it purely out of their affectionate love 

for movies. 

A Separation cannot escape from conservatives’ 

indiscriminate attacks in the country saying it is immoral. 

Fortunately, in the Oscars, it beat Footnote by its rival country 

Israel to win the Best Foreign Language Film, and has suddenly 

been “put on a pedestal” and is no longer immoral. In contrast, 

Taxi is not as fortunate: it got banned in the country, and Panahi 

is continued to be suppressed, missing the Berlin International 

Film Festival and had to delegate his niece to accept the award. 

In fact, it only takes a little bit more inclusiveness for Iran to 

develop a cultural industry, based on its talented moviemakers. 

These banned or suppressed Iranian movies hold extremely 

sparkling box offices. The production cost of A Separation was 

US$0.5 million. Until December 2014, its box office reached 

US$22 million—maybe it is more economical than 

exporting pistachio nuts or rugs.

The movie industry even gives the world 

more understanding of the country regarded as 

the “Axis of Evil”. When A Separation was played in 

Israel theatres, English newspaper The Guardian 

interviewed audiences on street. Some said: “I only 

learnt that men in Iran wear suits, drive automobiles 

and even have washing machines at home!”

The key to mutual understanding 

has always been openness and 

inclusiveness, but not politics-

oriented censorship.

Iranian move Taxi has won two major awards in this 

year’s Berlin International Film Festival, including the Golden 

Bear for the Best Motion Picture and international film critic 

award FIPRESCI Prizes. Jafar Panahi wrote, directed and starred 

in the documentary-like movie, “playing” as a taxi driver under 

government suppression who installed a camcorder on the 

dashboard and secretly taped different passengers to reflect 

various social issues in Iran.

It was not the first time an Iranian movie has won an 

international award. In 2009, About Elly directed by Asghar Farhadi 

won the Silver Bear for the Best Director at the Berlin International 

Film Festival; and in 2011, A Separation also directed by him won the 

Best Foreign Language Film at the 84th Academy Awards (Oscars) 

and the 69th Golden Globe Awards, as well as the Golden Bear at 

the Berlin International Film Festival. As a fan of Hitchcock, Asghar 

Farhadi is specialised at characterising females’ psychological 

struggle in an authoritarian society.

Making movies in Iran is not simple at all: since 

the 1979 Iranian Revolution, the government has been 

suppressing the movie industry with the charge of “moral 

corruption” until 1997, when Reformist Mohammad Khatami 

became President and implemented a liberal inclusive culture 

policy. Iranian movies have since then rushed into the international 

scene and started winning awards, like The Children of Heaven and 

Taste of Cherry, etc. But when Hawkish Mahmoud Ahmadinejad 

became president in 2005, the censorship to the movie industry 

was tightened again, even arresting and jailing film producers. In 

2010, Asghar Farhadi called for the Iranian government to allow 

exiled movie practitioners to return to the country, and was harshly 

criticised by the officials. The production of A Separation was even 

halted until Farhadi publicly apologised. Jafar Panahi was jailed for 

six years for “jeopardising national security”, and has been banned 

from leaving the country and accepting interviews for the past 20 

years. 
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Cinema under
Totalitarianism

By Ng Kin Ling
Photo courtesy of Golden Scene Company Ltd., 
Berlinale, Sony Pictures Classics
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Iranian director Asghar Farhadi won 
the Silver Bear for the Best Director at 
the Berlin International Film Festival 
with 2009’s About Elly

A Separation refracted social issues 
in Iran through a marriage crisis of a 
family

Film still for Taxi

A r o u n d  t h e  G l o b e
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Date: 25/9/2015-27/9/2015

Time: 8:15 pm (25/9/2015-26/9/2015); 
 2:30pm (26/9/2015-27/9/2015)

Venue: Studio Theatre,
 Hong Kong Cultural Centre

Ticket: HK$250/200

Details: Adapted from three short stories in 
Hong Kong Trilogy by Chan Koon-chung, the 
play gives a refreshing and in-depth account 
of the old days of Hong Kong from 1978 to 
2003 through the voices of three local boys. 

Organiser: Theatre Ronin

Web: www.facebook.com/
 events/1703095666585363

Sentimental K by Theatre Ronin – Adapted
from Hong Kong Trilogy by Chan Koon-chung

Date: 18/9/2015 and 20/9/2015

Time: Please refer to activity schedule

Venue: 47, Rua de Coelho do Amaral

Ticket: Please refer to activity schedule

Details: The theme of Seminar on Macao 
Theatre 2015 is “Language”. Topics like 
“Exploring and practice of theatrical 
languages”, “Theatre as a language” and 
“Narrating theatrical languages”, as well as 
the role of Macao in Chinese theatre will be 
discussed.

Organiser: Macao Theatre Culture Institute

Web: www.facebook.com/
 events/589275554546223/

Seminar on Macao Theatre: “Language”

Date: 11/9/2015-12/9/2015

Time: 8pm

Venue:  Black Box Theatre, Theatre Farmers 
(Room C, 13/F, Phase 2 Edificio Air 
Way, Avenida de Venceslau de Morais, 
Macao,)

Ticket: MOP120

Details: Brought to you by Stella & Artists, 
Four Dimension Spatial and Max Dance 
Hall, “Retrace to the starry sky” is one of the 
episodes in the “Dancing in the moment” 
series. Fused with the fluidity of contemporary 
dance, the choreography expresses the 
interaction between the dancers, the city, and 
the streetscape. 

Organiser: Max Dance Hall

Web: goo.gl/LesC4t

Retrace to the Starry Sky

Date: 20/9/2015

Time: 8pm

Venue: Sands Theatre

Ticket: MOP100

Details: Guitar is in the limelight of the festival 
this year. Top guitarists from Hong Kong and 
Macao, as well as Hong Kong band Supper 
Moment, singer-songwriter Terence Siu Fay, 
Macao-based Portuguese band João Gomes 
and Band, and winners of MACA Song Writers 
Quest Viviana Lo and Bobo Loi will take the 
stage; and homage will be paid to Special 
Force’s former lead singer Lawrence Lei, who 
passed away in 2013.

Organiser:  Macau Association of Composers, 
Authors & Publishers

Web: www.facebook.com/
 events/1603992249878711

MACA Music Festival 2015: Guitar,
the Soul of Music

Date: 9/9/2015

Time: 8pm

Venue: Grand Auditorium,
 Macao Cultural Centre

Ticket: MOP100

Details: Songs from classical films like Ghost, 
Titantic, Crouching Tiger, Hidden Dragon and 
Forrest Gump are played in the concert, in 
conjunction with original video art to recreate 
the most memorable scenes of the films.

Organiser: Macau Band Directors Association

Web: mbda.org.mo/mbda/activitieshtml/
 activities20150909_BestFilmMusic.html

Best Film Music of All Time

Date: 10/9/2015-10/10/2015

Time: 12pm- 8pm

Venue:  Exhibition Gallery, 1/F, 5 Travessa da 
Fabrica, Macau Design Centre 

Ticket: Free

Details: Architect Manuel Vicente has had 
extensive contribution to the city of Macao 
throughout four decades. The exhibition 
intends to raise reflection and debate on the 
contribution of the master’s thinking to the 
sphere of civic intervention, urbanism and 
architecture in Macao.

Organiser: Docomomo Macau Association

Web: www.facebook.com/
 events/512302298933893

“Discovering Manuel Vicente”
An Architectural Exhibition

Date: 18/6/2015-30/9/2015

Time: 24 hours

Venue: MGM Macau

Ticket: Free

Details: The exhibition showcases more than 
40 pieces of artwork with various themes by 12 
Macao-based Portuguese artists. Highlights 
include installation “Valkyrie Octopus” by 
Joana Vasconcelos, which tells the maritime 
history of the Portuguese and their heritage 
in Macao.

Organiser: MGM Macau

Web: www.mgmmacau.com

Artistic Portuguese Perspectives

Date: 15/8/2015-11/10/2015

Venue: MOCA Taipei

Ticket: NT$50

Details: What is Hong Kong contemporary art? 
What is its connection with me? The exhibition 
is an opportunity to get a taste of the art of 
Hong Kong, and an attempt to imprint a vivid 
“Hong Kong impression” to people who may 
feel that Hong Kong art is foreign to them.  

Organiser:  Hong Kong - Taiwan Cultural
 Co-operation Committee

Web: www.mocataipei.org.tw/index.
 php/2012-01-12-03-36-46/upcoming-
 exhibitions/1591-2015-06-24-07-08-25

In the Name of Art:
Hong Kong Contemporary Art Exhibition

Date: 19/9/2015 and 26/9/2015

Time: 3:30pm-5:30pm

Venue: Sir Robert Ho Tung Library

Ticket: Free

Details: Talks of the month include poem-
reading and introduction to poetry composed 
by young Macao writers; sharing by two avid 
travellers on how they built a library in the 
far-flung Nujiang valley in China, as well as 
memorable moments in the expedition in 
Africa. 

Organiser: Macao Central Library

Web: www.library.gov.mo/cn/useful/
 news_detail.aspx?newsID=477

Book Talks: On Poem and Travel

Date: 25/9/2015-27/9/2015

Time: 3pm, 8pm

Venue: Concert Hall, Hong Kong City Hall

Ticket: HK$520/400/280/180

Details: Voces, Suite Flamenca is a brand new 
show of Sara Baras, Spain’s popular flamenco 
star. With 15 performers on stage, this a 
hugely entertaining, colorful and vibrant 
show captures all the emotion, drama and 
passion of flamenco. It’s the perfect showcase 
for Baras’ huge talent, building to a truly 
spectacular free-form finale.

Organiser: Leisure and Cultural
 Services Department, Hong Kong 

Web: www.lcsd.gov.hk/CE/CulturalService/
 Programme/tc/dance/
 program_794.html

Voces, Suite Flamenca by
Ballet Flamenco Sara Baras

014 015
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A few months ago, I conducted a local 

school orchestra at Macau Band Fair at the 

Cultural Centre. For this performance, we 

rehearsed a lot. There were definitely moments 

of disappointment, because the concept of 

classical music is not easy to understand. What 

was heartening was that the students went 

from doubtful to somewhat understanding, a 

small step but one that was very meaningful. 

As such, arts educators are faced with two 

concepts in the pursuit of human spiritual 

civilisation -- the popularisation of arts 

education, and its contribution to humankind. 

The popularisation of arts education 

can be seen in the band culture of schools 

in Macao. But what’s worrying is that arts 

education is facing serious challenges, such 

as the rapid development of society. That 

means the way that young people receive 

information is increasingly fragmented and 

thematic. Substance is much more fragile than 

superficial appearances, a reality also reflected 

in the development of music. Shallow, easy-

to-understand music attracts many more 

fans than abstract styles like classical music. 

Arts education largely takes place in Macao in 

schools, where students have more freedom to 

absorb new things and are not influenced by 

many other elements. Also, resources in schools 

are more concentrated, allowing students to 

focus on learning things that they want without 

being affected by trends in society, giving 

students the opportunity to learn in a fair and 

free environment. In addition, once students 

nurture certain interests in schools, they can 

then carry those interests with them when they 

leave school down whatever path they choose 

to go. 

In the old days, learning classical music 

was a privilege only the elite could afford. But 

today, that’s no longer the case as learning 

music has become something open 

to all. Unfortunately, until now, 

learning classical music is not a 

necessity for the average family, 

and in many cases it is seen as 

a luxury. As such, free music 

lessons offered by schools are 

tempting to students from 

such families who have an 

interest in music. But even if 

the economic constraints are resolved, it is still 

important to have support from family. For 

example, if students are practising at home 

and receive negative reactions from their 

family members, it will only breed negative 

associations in their heads. In fact, learning 

classical music can help invigorate the intellect 

and raise creativity. Professor Adrian North at 

the University of Edinburgh in 2008 conducted 

a study among 36,000 music lovers, and found 

that those who listened to classical music 

had higher levels of creativity than those 

who just listened to contemporary music. 

They also had more pragmatic personalities. 

Northumbria University in the United Kingdom 

also conducted an experiment exploring 

the connection between classical music and 

memory and concentration skills. The study 

found that comparing the control group and 

the experimental group, those who listened 

to classical music showed better memory skills 

and better work efficiency. 

As more schools in Macao promote classical 

music teaching, support from the school is 

indispensable. What is heartening is that teachers 

are entirely willing to offer support to students, 

even if they are not students of that school. I can 

see through this that music helps break down 

barriers between people, proving that arts 

education is a sort of spiritual cultivation.

A good screenwriter excels at creating 

stories through words; a good director excels 

at telling stories through lens. The role of 

screenwriters and directors are divided, each 

with their own duties. But some directors like to 

take the screenwriting role as well -- those who 

are good at both can probably be regarded as 

genius.  However, how many of these geniuses 

are out there in the world?

When a young Macao director also 

shoulders the role of screenwriter and producer 

at the same time, it’s usually because of the 

crews’ limited budget that forces them to 

simultaneously take on three roles, regardless 

of long or short films. Another factor is that 

talented screenwriters are rarer than directors 

in Macao, so directors have no choice but to 

write scripts on their own. Of course it cannot 

be ruled out that some people think they are 

“extremely talented”: “If I can shoot a movie, of 

course I can write a script.” For the long-term 

development of Macao movies, let’s hope this 

situation will not continue. 

Because movies originate from literature, 

and literature creates movies. 

The young art with only a century’s history, 

movies are closely related to ancient literature. 

This relationship between images and words 

is reflected in movies taking reference from 

literature. For instance, the narrative technique, 

structural style and presentation skills in fictions 

provide rich nutrition for movies; the profound 

connotations and abundant manifestations 

in literary works have provided references for 

the expression of lens’ language in movies. In 

the history of global movies, a lot of films were 

adapted from literary works, and almost all 

movies which are adapted from classic literary 

masterpieces have gone on to become gems 

of films.

That being said, are Macao movies related 

to Macao literature? Of course they are. In the 

1980’s there was a mainland drama series 

adapted from veteran fictionist Chou Tong’s 

work The Crossings; the movie The Bewitching 

Braid was adapted from a fiction by famous 

Macanese writer Henrique de Senna Fernandes. 

Diago, which was released in Macao and more 

than twenty provinces in the mainland on the 

10th anniversary of Macao’s handover, was 

adapted from my fiction. One More Week that 

came after was adapted from dramatist Lei I 

Leong’s work; Streets of Macao, filmed by Hong 

Kong and Macao directors two years ago, was 

composed of seven short stories, one of which 

was adapted from local fictionist Leong Sok Kei.

The topical micro-movie of the year When 

Felicity Calls was adapted from Rai Mutsu’s 

novel of the same title. The movie was co-

released by the Pen of Macau and the Macao 

Foundation.  The word “literature” was flaunted 

because the story surrounds a 

literary dream - a young 

man chasing after his 

dream to become a 

full-time writer; and a 

lot of characters were 

played by Macao writers 

as guest performers. More 

importantly, the aim to 

shoot the movie was to 

promote the biannual 

Macao Literary Award, as well as to better 

promote the event “Macao writers going 

into campus”, which allows secondary school 

students to get to know Macao writers and 

Macao literary works.

Macao writers bear literary dreams; 

Macao directors bear movie dreams. The two 

can cooperate to create better combination, 

resulting in connotative, mature, and 

marketable movies.

Standardly, the first thing a movie director 

engages in is the literary script created by 

screenwriters through literary languages. When 

Macao movie creation goes down the path of 

the standard procedure, how can our directors 

go out of Macao to compete if they lack literal 

accomplishment, and do not know how to 

absorb “art nourishment” from literal works? 

Directors, please spend time to read 

Macao literature closest to you when you have 

time, and learn how Macao writers tell stories 

of Macao, take reference from their narrative 

technique and skill to shape a character, to 

enhance your own artistic means.

Research Assistant at the Department of Communications, 
Faculty of Social Sciences, University of Macau; Master of 
Public Policy, Willy Brandt School of Public Policy at the 
University of Erfurt.

Cheong Sio Pang

B l o g s

 Photo courtesy of Emily Chan. Film 
still for When Felicity Calls.

 Photo courtesy of Lo Man Chi
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Lio is a writer and the film adaptation of her novel Diago was 
one of the competitors in the Official Selection Competition 
of the Karlovy Vary International Film Festival 2010.  

Lio Chi Heng
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Visiting local markets is always on my “to-

do” list whenever I visit New York City, London 

or other major European cities, hoping to find 

some nice little decoration items, artworks or 

vintage clothes. Finding what I love in a busy 

market place is a pleasant experience because 

the items sold there are often unique. I also 

enjoy talking to vendors about their work and 

collection. Such interaction has pulled the 

buyer and seller closer.

The Macao S.A.R. Government has been 

organising holiday markets in recent years. 

Although the scale and the quality of the items 

sold at the markets are yet to catch up with 

those in the United States and Europe, it is a 

good start. I observe that many up and coming 

local handicraft artists and designers are joining 

the Macao markets.

Across the sea in Hong Kong, the market 

culture is flourishing with varieties. Organisers 

of the markets have changed from the 

government or non-profit organisations to 

private organisers at factory and commercial 

buildings, providing the participants more 

choices.

Er tong is an artistic group of two, using 

ceramic materials as their medium. Recently 

they have been actively participating in 

markets to display and sell their artwork. In 

order to choose the perfect market, Er tong 

once went to four different markets at Kwong 

Tong and Sham Shui Po in one day. There 

are a lot to observe in a market, including 

exhibition space, facilities, size of the display 

table, power supply, aisles and crowd control. 

Media exposure of a market is essential as well. 

Some market organisers would actively invite 

media for interviews and send promoters to the 

streets during the market days.

Rent, of course is an important concern. 

The daily rent of a stall in a private market 

costs a few hundred dollars. The vendor-to-

be is advised to read the regulations carefully 

as one market charges the vendor on daily 

rent, while other might ask the vendor to rent 

the stall for the entire event if the market lasts 

for a few days. Last but not least, weather is 

crucial for a successful market day. Outdoor 

markets may be affected by the hot weather 

or rain. Some indoor markets held in old 

residential buildings are bustled with a 

big crowd and music, as some markets 

might have live performance, however, 

the noise might cause disturbance to the 

neighbours.

After choosing a suitable market, Er 

tong would spend at least a month to prepare 

for the big day. They made dozens of ceramic 

spoons and bowls for the last market. It was 

quite a success since all their products were sold 

out and some eager customers even placed 

order for custom made items. “The sale is better 

each time and we will continue to join markets. 

We also plan to make new products, such as 

ceramic jewelry,” said Er tong.

Art value is more than money, so fixing 

price for items is an art. For Er tong, ceramic art 

and daily life are inseparable. They hope the 

customers would use what they buy, so they 

decide to set a reasonable price for the products. 

However, since the demand is growing, Er tong 

will adjust the price accordingly.

Er tong is also planning to join the “virtual 

markets”, i.e. online business platforms for 

handicraft and designer products such as 

Pinkoi. Virtual markets are developing rapidly 

over the years. Found in 2005, Etsy is an online 

marketplace for handmade and vintage goods 

with 1.4 million active sellers and nearly 20 

million active buyers. Pinkoi is another online 

marketplace targeting the Chinese community. 

With bilingual (English and Chinese) display, 

Pinkoi has an online magazine to promote new 

cultural and creative products. Some Macao-

based designers and handicraft artists have 

already joined Pinkoi, others should also pay 

closer attention to the virtual markets.

Revival of Markets

Eugenia Lo is an independent journalist and editor. She is 
a Master of Criminology researching the public security 
system in Mainland China. With a strong family ties in 
Macao, Lo is a constant researcher of the city’s cultural and 
social development. Over the years, Lo works with many 
international corporations and institutes including the 

University of Hong Kong, British Council, Commercial 
Press (H.K.), Joint Publishing (H.K.), etc. for various 

editing, PR and translation projects.

Eugenia Lo
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Mare, this season’s 15-minute drama in the 

morning on NHK, narrates the story of primary 

school student Mare, who had to move to a 

small town in the Noto Peninsula of Ishikawa 

Prefecture, due to her father’s failure in business. 

Witnessing her father putting the family in plight 

for chasing his own dreams, Mare had given up 

on her dream of becoming a baker and decided 

to keep her feet on the ground to become a civil 

servant with stable income. But since moving to 

the small town, her friends reignited her passion 

and her dream. I was particularly impressed by 

the first half of the drama, when Mare, who 

speaks standard Japanese, tries to learn local 

dialects to fit in to the village life. Mare’s family 

was viewed as outsiders and was not accepted 

at first, but they gradually gained recognition 

from the local residents with continuous hard 

work. The village has also become Mare’s home 

in her heart.

Although Mare is an imaginary story, it 

reflects the current situation of many villages in 

Japan. On the one hand, population in Japan’s 

rural areas is dropping due to ageing and low 

birth rate. The costs to handle vacant houses 

are high, so people moving away would just 

leave the houses unattended. To maintain 

the sustainability of the villages, welcoming 

newcomers is the inevitable. Villages across 

Japan try to attract immigrants in different ways. 

For example, Mitsue Village in Nara Prefecture 

offers a maximum of one million Japanese 

yen sponsorship to immigrants to refurbish 

vacant houses; people get a cow after living 

for three years in Mishima Village in Kagoshima 

Prefecture; some villages even hold blind date 

events hoping that people from the city would 

stay in the village after marrying villagers.

 On the other hand, since the Tohoku 

earthquake in 2011, Japanese economy has 

not seen any improvement. People living in 

the metropolitan started casting doubt on 

their concept of an ideal lifestyle in the face 

of unexpected disasters. Many have started 

to think that they can have more free time if 

they only work for basic necessities and be self-

sufficient, instead of spending all their time at 

work for consumption.  As a result, many people 

living in the metropolitan are conceiving to 

move to villages. Hikari Mimura, who writes 

columns for online magazine colocal.jp, moved 

to Hitoyama of Kagawa Prefecture with her 

husband and her five-year-old daughter 

after she resigned from her job in an IT firm in 

October 2012. She started learning to plant 

olive trees. There are demands for what she 

supplies. It sounds ideal, but it is a conundrum 

on how to interact with local residents. 

There are plenty of groups organising 

all sorts of events to build 

bridges of communication 

for villagers and outsiders. 

For example, an organisation 

named Cocolococo assists 

villages across Japan to host 

external activities to solve 

social issues, and provide 

opportunities for outsiders 

to strengthen understanding 

of these villages. In June, a 

class was held in the town of Kiso in Nagano 

Prefecture about its local delicacy Hobamaki 

Dumplings. In late July there was a “Time for 

Iwate” event held in Tokyo, in which Iwate 

residents promoted local activities to Tokyo 

residents. Apart from that, proposals for villages 

to deal with various issues can be found on the 

website of Cocolococo.  

When I was researching for information 

to write this article, I discovered that a number 

of newcomers to villages had moved back to 

metropolitans because they cannot adapt to 

the new lifestyle, while some are taking roots 

in the villages - in addition to farming, they also 

run cafés or hostels. Some people rediscovered 

themselves in villages when they feel uneasy to 

live in cities; while people who lived in villages 

for a long time would move back to cities. 

This culture of migration has demonstrated 

the versatility of Japanese livings, allowing 

people of all kinds to find a place they are most 

comfortable with. It seems that Hong Kong and 

Macao lack this kind of versatility.

Boom of Village-migration in Japan

Japan-based writer and traveller specialising in design, 
lifestyle and travel journalism. Ron previously served as an 
editor of MING Magazine, ELLE Decoration and CREAM.

Ron Lam
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I recently read a discussion about preserving 

historical buildings in Macao that are over 

half a century old, including the colonial-style 

Hotel Estoril and the Estoril Swimming Pool. 

Someone even uploaded the 1954 martial arts 

fight between legends Wu Kung I and Chen 

Kefu, known as the “fight of the century” which 

took place at the swimming pool. I then found 

out that the fight was in aid of the Shek Kip Mei 

housing estate fire in Hong Kong, underscoring 

the deep historical connections between the two 

cities. Both former colonies clearly have lots to 

learn from each other on the subject of heritage 

preservation. 

I was asked to write something about 

creative and cultural industries in Hong Kong. 

After thinking for a long time, I realised that there 

hasn’t been such a government policy for more 

than a decade in Hong Kong. Could cultural 

preservation develop into such an industry? There 

has been a surge in interest among Hong Kong 

people recently 

to learn more about the history of their own city, 

with NGOs organising guided tours in different 

places. These groups charge two to three hundred 

dollars, with tours led by locals with in-depth 

knowledge of those areas. The Conservancy 

Association Centre for Heritage (CACHe), for 

example, organises neighbourhood and history 

tours, and also organises history seminars on 

topics such as Hong Kong trams, typhoons, etc. 

As a maritime city, the Hoi Bun Heritage Docents 

Society also takes people deep into different 

neighbourhoods in Hong Kong on its guided 

tours. Walk in Hong Kong is another such group, 

offering tours in English for people from around 

the world. Apart from guided tours as an industry, 

there are NGOs in Hong Kong doing other creative 

cultural businesses that also contribute to cultural 

preservation in the city. They do not believe that 

heritage preservation is necessarily a loss-making 

venture, and in fact is entirely profitable and 

sustainable. One such example is HULU Culture, 

established in 2009. 

HULU Culture’s founder Simon Go 

is an experienced photographer. His wife 

Iman Fok is a former social worker. Their 

vision of cultural preservation is extremely 

expansive. They are not only the pioneers of local 

guided tours in Hong Kong, but they also engage 

in local historical research, building relationships 

with neighbourhood residents, and are also 

trying to make use of social capital to find ways 

to economically reinvigorate neighbourhoods 

by searching for creative elements in them. Since 

2010, after hosting the Heritage X Arts X Design 

event at the former Hong Kong Police Married 

Quarters on Hollywood Road, they’ve organised 

similar events in various places around Hong 

Kong, with funding from the Hong Kong Jockey 

Club of more than HK$4 million each time. HULU 

Culture has also established a store in PMQ (the 

former police married quarters), selling locally-

designed items, and also inviting craftsmen of 

old Hong Kong trades such as shoemakers and 

blacksmiths to talk about their work. Among 

young people in Hong Kong there has also 

been a recent resurgence in craft-making; these 

workshops are always fully-booked. When it 

comes to cultural preservation, there’s more than 

just protecting architecture and places. Passing 

down knowledge of traditional crafts to the 

next generation is also extremely important and 

something that deserves to be safeguarded.

Can Heritage Preservation Become an Industry?

I wonder if all cultural and artistic types 

share the common fear of numbers. More often 

than not, most of them fail to immediately 

distinguish between thousands and millions 

when coming across a spate of figures, 

mistaking tens of thousands as hundreds of 

thousands.

For artists, shying away from numbers 

may have been a norm, if not a statement. 

Any talk of cost-effectiveness is likely to draw 

ire from the artists, mostly because of their 

long-held conviction that the value of art and 

culture cannot be measured by numbers. In 

a good way, art soothes and even enlightens 

one’s soul; such effects are difficult to quantify. 

However, does it imply that participation in 

cultural endeavors should be encouraged 

without any regard for costs? Can we perceive 

certain principles, taken for granted in a specific 

context, to be true under other circumstances? 

I often come across people holding such 

attitude: “Don’t try to discuss arts and culture 

with me. I won’t get it.”— which explains the 

deepening divide between culturalists and 

non-culturalists, as all parties involved are only 

interested in their own rhetoric without making 

the effort to communicate and fathom the 

values of one another.

 This is a momentous proposition. Cultural 

officials are obliged to impart the importance 

of public expenditure on arts and culture to the 

general public; theatrical producers are tasked 

with pitching corporate patrons about all kinds 

of potential benefits resulting from making their 

projects a reality; not to mention the projects 

that purport to be products of cultural creative 

industries, whose imperative per se is to achieve 

financial viability as one of the objectives. 

Rather than just as a means of disseminating 

values, measuring the costs of arts and culture 

projects involves such issues as the legitimacy 

of allocation of public resources as well as 

the survival and sustainable development 

of cultural institutions and cultural creative 

enterprises. However, these issues appear to 

present a false proposition in Macao in recent 

years. The huge revenues brought by the 

gaming industry have given the cultural sector 

a lot more financial funding, an amount enough 

for quite a few opportunists to partake of under 

the guise of promoting culture. Without an 

analysis of cost effectiveness and an apparatus 

for objective evaluation, the whole sector will 

eventually find itself ridden with inconsistencies 

and the funding for genuinely worthy arts and 

culture projects will be undermined. A question 

worth considering would be, is there really no 

standard for measuring the value of arts and 

culture projects?

 British scholars Robert Hewison and 

John Holden published The Cultural Leadership 

Handbook - How to Run a Creative Organization 

in 2011 on how to understand, share and even 

create the value of culture. From the aesthetic 

values of individual ideas to the economic and 

social benefits of collective cultural activities, 

the book offers cultural workers tons of practical 

advice on assessing the value of culture and 

leaves them room for thought. For example, 

arts and cultural organisations are advised to 

gauge the physical, psychological and spiritual 

impact of arts and cultural projects on the 

viewers through the use of questionnaires. 

Such “impact surveys” not only helps to quantify 

the impact of the otherwise abstract concept 

of aesthetic values, but also gives artists an 

opportunity to gain a better understanding 

of the artistic experience as perceived by the 

audience. Some studies have been made to 

investigate whether or not the public is willing 

to pay for the supposedly free cultural services. 

How much money will they be willing to spend? 

According to an overseas survey, residents are 

willing to pay an amount that exceeds 0.5 times 

or more the tax revenues actually spent on the 

public services in the cultural sector.

Such fussy, meticulous calculation is 

needed not because we are going to adopt 

a business-minded approach in the cultural 

sector or nullify the core values that are integral 

to arts and culture, but to point out the sheer 

feasibility of measuring the value of culture. 

However, all manners of number-crunching 

would eventually bring us back to the original 

point where it all started – as culture does not 

come with a price tag, culture can only become 

valuable when its value can be measured.

The Price of Culture

A former culture desk journalist and feature writer, Choy is a 
literature lover and urban explorer. She now is a mum and a 
freelance editor.

Choy Sau Ying
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A graduate of School of Chinese Language and Literature at 
Peking University, Mu Yu is now working in cultural industries, 
and she is a literature and creative arts buff. 

Mu Yu
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Why should people listen to indie music 

from Hong Kong? This is something I and my 

Bitetone partner Edwin Lo have been thinking 

about a lot recently. Yes, if we must talk about 

music, recording and production quality, if we 

have to pay the same price, why not buy a CD 

from an internationally-known band rather 

than a local indie band? It’s definitely not a 

question of economics. But humans are not 

rational animals. If football fans only supported 

the strongest team, then every week they need 

only watch Bayern Munich and Barcelona. How 

boring that would be. Local football teams 

exist to fulfill people’s emotional needs, it’s a 

sort of bonding. Similarly, when we listen to 

local music, we are “listening” to the beliefs 

and ideas behind it. Indie musicians to a large 

extent represent a kind of way of life; listening 

to them is like being part of that ideology. They 

appreciate the way that young musicians who 

live in this city choose to express themselves, 

even if the music they make isn’t 

necessarily of the best quality. But it’s a way of 

recording a certain time and a place. 

There are definitely more and more bands 

appearing on the scene in recent years, as well 

as indie shows, labels and apps, big and small. 

But are more people listening to indie music? 

Yes. Is it enough? It will never be enough. My 

observation is that the biggest problem with 

the Hong Kong indie scene right now is that 

many bands do not have a long-term vision. 

They may be happy after throwing a release 

party for their first album, the records piling 

up in their band rooms with no further plan for 

marketing and sales. Their fame all but dead. 

This is very disappointing both to their fans and 

promoters who like their music. After all that 

time and energy promoting that band to other 

people, it all comes to a grinding halt. Is that a 

waste of effort?

I used to think that every band was worthy 

of my support. But now I think this isn’t possible. 

I can offer them my utmost support 

in spirit, but in terms of money, time 

and effort, both fans and promoters 

need to be selective in what music 

to listen to and what to promote to 

others. Music quality is obviously important; 

as Anthony Wong says, if it moves your heart 

or moves your feet, then that’s music worth 

listening to. I’m more old-fashioned -- I am partial 

to musicians who are energetic, ambitious and 

brave enough to try new things. 

Kevin Kaho Tsui, who studied in the United 

Kingdom and recently moved back to Hong 

Kong to pursue his music career, is someone I 

admire a lot. The indie pop musician puts a lot 

of personal effort into music production, sleeve 

design, music video shooting, promotion and 

so on, with very pleasing results, a real sign of 

his attention to detail and diligence. He is also 

willing to listen to other people’s suggestions. 

From his EP Party, Love & Dreams to his album 

Dear Florence, one can hear how much he has 

matured musically. His new record Harajuku is 

inspired by the experiences in Japan and is a 

collaboration with Soni, guitarist of local math 

folk band GDJYB, and infuses some edge, 

Japanese-inspired guitar sounds into his own 

brand of sunny indie pop. From Lan Kwai Fong 

to Tai Po to Harajuku, I hope Kevin will one 

day be able to perform in his favourite place, 

Manchester!
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A local Hong Konger, Rachel fell in love with Tat Ming Pair 
and Britpop in secondary school and since then developed 
a deep interest in pop culture. After graduating from Baptist 
University’s school of journalism, she started writing for 
various English and Chinese publications in Hong Kong. 
Rachel is now working as managing editor of online music 

platform Bitetone and events director of Cuetone. She 
loves travel, spicy chips and orange colour; and she 

hates waiting for the bus.
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