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Editor’s Letter

It’s often said that the heyday of Cantopop is long gone. But wait, so 
long as there are good songs and good singers, there are audiences. 
Macao now sees the rise of pop music production companies. Now 
the question is how to cultivate and grow the music scene. We invited 
three local agencies and production houses to share their views on 
the future of Macao’s music, and how to groom local artists.

The music goes on to Chit Chat. Hong Kong indie band manager 
Bitetone talks about how indie labels have become the new 
mainstream.

The six-month long Venice Biennale, and the storming American 
television series Game of Thrones, are also covered and discussed in 
this issue.

Last but not least, the seven bloggers of ours continue to share their 
insights into art, culture and creativity.
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The Making of Macao’s 
Pop Music

Chessman Entertainment  

100 Plus Music

Like Entertainment

Macao has always been heavily influenced by Hong Kong’s pop music 
industry, and the city’s music artists have always looked outside Macao 
for opportunities. Recently, however, with the rise of entertainment and 
production companies in Macao, some of which have taken on artists 
with potential, new career paths and opportunities for entertainment 
talent are beginning to emerge. To shed light on the prospects of these 
local artists, we have talked to three production companies in Macao.

Feature Feature

By Jason Leong, Fong Son W
a and Leong Chan Iok
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being one of the most important Chinese-
speaking entertainment markets, Chessman 
Entertainment is making plans to get listed 
in Hong Kong. Moreover, it also planned to 
venture into the Mainland or the Greater China 
region in the next two decades, seeing Hong 
Kong as their starting point.

Che believed that it is only the beginning of 
the challenge. “The biggest problem we face 
now is an under-supply of talent. In Macao, 
well-remunerated jobs in both the private 
and public sectors have deterred some from 
building a career in entertainment. So our new 
challenge is to re-acquaint the public with 
Macao’s entertainment industry, and make 
them realise that opportunities do exist for 
some artists to achieve fame and financial 
success. Chessman Entertainment is keen to 
nurture local talent, giving them a chance to 
develop in both Hong Kong and the Mainland, 
and to nurture a team of internationally-
known entertainment artists.” 

speaking audiences took them as Hong Kong 
singers. Having rose to fame quite recently, 
Vivian Chan’s music career development is 
yet to be seen while Siu Fay, who has worked 
in the industry for some time, was regarded 
by the leading agent, Paco Wong, as an artist 
whom he has failed to transform into an A-list 
singer. Nevertheless, Siu Fay’s song such as 
Pets has proved a big hit, while A Song has won 
TVB's Jade Solid Gold Best Ten Music Award in 
2012.

Chessman Entertainment’s success in 
the sector has attracted investment from 
enterprises and private funds, and in recent 
years it has seen successful ventures beyond 
Macao, forming a company, Chessman 
Entertainment & Production (HK) Co. Ltd. with 
Hong Kong artist, Bob Lam, in order to target 
Hong Kong’s lucrative market.

“With Macao’s small population and a limited 
domestic market, we need to capture the 
opportunities in Hong Kong,” Chong opined. 
He also pointed out that, with Hong Kong 

“We have grown up watching and 
following closely Hong Kong’s media 
scene. I wonder what it would be like if 
one day Macao’s music industry were to 
achieve a breakthrough and surpass Hong 
Kong’s entertainment scene — perhaps 
even become the best of Asia?” Founders of 
Chessman Entertainment & Production Co. 
Ltd. , Jones Chong Cho Lam and Lawrence 
Che Fok Seng, said. 

Set up in 2001 by Chong, Che and Terence 
Chui Chi Iong, alias Siu Fay, Chessman 
Entertainment specialises in stage production 
and professional training for local music 
artists and backstage professionals. Aimed at 
promoting Macao’s entertainment enterprise, 
the production house has expanded from three 
founding members to its current 50-strong 
team. Last year, it has also set up a company 
in Hong Kong in order to tap into Hong Kong’s 
entertainment market.

Chong reminisced: “At the beginning when 
we set up Chessman Entertainment, Macao 

suffered from an insignificant economy, where 
both performance artists and backstage 
professionals worked on a part time or 
amateur basis. The singers would only perform 
the pop songs that had already become hits 
in Hong Kong, and as a result their lack of 
originality could not win the hearts of the 
locals, let alone overseas audiences.” After the 
outbreak of SARS, the entertainment industry 
in both Hong Kong and Macao suffered, and 
the business at Chessman Entertainment was 
also badly hit. It had to rely on loans to tide 
over the bad times. In the end, Chong decided 
to persevere, and fortunately the business 
sentiments revived as a result of the growth of 
Macao’s gaming industry.

“Over the past decade, a few Macao’s emerging 
artists, such as Siu Fay and Vivian Chan, have 
made a name for themselves in Hong Kong, 
although their successes were unexpected.” 
Chong remarked with pride.

Having said that, these artists did not highlight 
themselves as Macao artists, and the Chinese-

“With 

Macao’s small 

population 

and a limited 

domestic 

market, we need 

to capture the 

opportunities 

in Hong Kong,” 

says, Jones 

Chong Cho 

Lam, founder 

of Chessman 

Entertainment 

& Production 

Co. Ltd. 

-

Photo courtesy 

of Around Chao

Chessman Entertainment : 
A High-flyer

Feature Feature

By Jason Leong, Fong Son W
a and Leong Chan Iok
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Managed by 

Chessman 

Entertainment, 

Macao artiste 

Siu Fay has 

made a name 

for himself both 

in Macao and 

Hong Kong.

-

Photo courtesy 

of Chessman 

Entertainment 

& Production 

Co. Ltd.

Feature Feature
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Gaby Ho, also known as “Drumstick” within 
the sector, is a key member of 100 Plus 
Music Ltd. He is a band musician who 
started his career in the 1990s and hence 
has experienced first-hand the golden era 
of Cantopop songs. Early on in his music 
career, he tried out his hand in songwriting. 
“In 2002, I composed ten songs in just two 
months’ time. In the end, I could only sell 
one of the songs, at MOP3,000.” The venture 
made him realise the importance to make 
a living. If he were lucky, he might earn 
another MOP3,000 in two months’ time, but 
still, such modest income would not suffice.”

“With the outbreak of SARS soon after, 
the government undertook to revive the 
economy by increased arts funding. In that 
period I was given the opportunity to work 
in music concerts coordination, helping 
organise concerts.” He admitted that his 
career was a matter of luck and the right 
opportunities. “A good music concert cannot 
do without good lighting and sound, and 

with this in mind, I decided to develop 
myself in this arena.” From 2004 onwards, 
he and his partner set up 100 Plus Music 
and Venus Audio and Lighting Engineering 
Company Limited respectively. 

Over the last 11 years, 100 Plus Music has 
established itself in dubbing, recording 
and song production, while it also engages 
in music concerts production. “Every year, 
we participated in the Cultural Centre's 
annual ‘HUSH!! Full Band Marathon 
Music Festival’. Moreover, we were also 
commissioned to undertake dubbing 
or studio recording by organisations 
such as Macao Science Center and other 
entertainment venues. Nevertheless, 
while music production remains the core 
business of 100 Plus Music, the biggest 
source of income came from equipment 
hire for lighting and sound effects. 

“It is hardly feasible to earn a living in Macao 
from song arrangement or songwriting. While 

“It is hardly 

feasible to 

earn a living 

in Macao 

from song 

arrangement 

or songwriting," 

says Gaby Ho, 

co-founder of 

100 Plus Music 

Ltd.

-

Photo courtesy 

of Around Chao

most people in Macao enjoy music made by 
local artists, they tend to support only those 
that they are familiar with.” It is not hard 
to imagine the challenges in Macao’s pop 
music scene. In other words, the popularity 
of musicians depends not so much on the 
innovation or theme of their music, nor on 
the performance style of artists, but the 
connections and level of familiarity with the 
audience. After all, the people in Macao are 
not yet ready for homegrown music. On the 
other hand, 100 Plus Music persevered with 
their strategy of songwriting as well as music 
concert production, which proved a recipe 
for success. “To speak the truth, song-making 
is just one part of our work, and we are still 
unable to make much money out of it.   

Nonetheless, 100 Plus Music took on two 
bands: Blademark and Catalyser. He believed 
that hard work is the key to success. “This 
year, we have hired a professional team to do 
publicity for the two bands. The young adult 
band, Catalyser, has gained considerable 

100 Plus Music: 
A Homegrown Music Success

experience by touring in Macao, while the 
more mature band, Blademark, has taken 
part in Taiwan, Tunghai and Beishan music 
festivals, spreading their works outside 
Macao.”

Macao’s pop music has always followed 
music trends overseas, but now that Chinese 
music across the whole region has reached 
a bottleneck, its future development has 
become a matter of concern for both 
musicians and the audience. Ho admitted 
that he too could not anticipate the 
outcome. “In my opinion, Macao’s music can 
be divided into four phases, with a focus 
on imitating Hong Kong-style music before 
1995; followed by the homegrown pop 
music scene from 1995 to 2005; developing 
and improving our own creative output or 
product from 2005 to 2015; and now we 
have entered the phase of ‘strangeness’.”

So what does “strangeness” entail? “We are 
transforming music composition, for example, 

by creating songs that are as short as a 
minute. At the same time, we hope that the 
lyrics are meaningful and can correspond to 
some aspects of reality, so that the audience 
will find it easier to connect with it. In this 
way, the songs are a response towards what 
happened in the society,” Ho said.

“In my opinion, it is almost impossible to 
promote Macao’s music to overseas markets 
by relying on avenues in the past. Even for 
a talented artist, the ability to secure many 
concert performances requires an unlimited 
promotional budget. In other words, in pop 
music, a breakthrough cannot be achieved 
without reforms.” 

Feature Feature

By Jason Leong, Fong Son W
a and Leong Chan Iok
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Catalyser is one 

of the bands that 

100 Plus Music 

has taken on. 

The young adult 

band has gained 

considerable 

experience by 

touring in Macao. 

The image 

shows their 

participation in 

the “HUSH!! Full 

Band Marathon 

Music Festival” 

in 2014.

-

Photo courtesy 

of Catalyser

Feature Feature
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Sunny Chio, the key personnel in Like 
Entertainment & Productions Co. Ltd., a 
production house with three years of history, 
has worked in the local entertainment 
industry as an event and programme host 
as well as a singer for many years. With the 
setting up of Like Entertainment, he changed 
his career from being an independent artist 
to a businessman. He shared his clear vision: 
"In the entertainment business, creativity is 
key. Moreover, it is important to stay young at 
heart. To build a sustainable entertainment 
company, the most vital element is talent 
rather than clientele. You must have a steady 
and united team for the company to thrive."

Other partners at Like Entertainment include 
Elvin Chio and Kenneth Lee, who are deeply 
passionate about music. In the first year, Like 
Entertainment set up office at a 100-square-
foot mezzanine, and Sunny Chio juggled 
his role at Like Entertainment along with 
other commitments in order to maintain 
his company. It was only a year later when 
both Elvin Chio and Kenneth Lee graduated 
from university, that Sunny Chio decided to 

quit his day job to focus on building his own 
company and pursuing his dream career.

Chiu remarked: "Having operated for 
three years, Like Entertainment has 
built up its credentials, even though the 
company is at its initial stage. We differ 
from our counterparts since, other than 
artist management, we work on music 
coordination, from programme production, 
to specially commissioned events, song 
recording, MV production and even music 
marketing.

Like Entertainment, similar to other 
entertainment companies in Macao, has 
nurtured many local artists. For example, 
TDM Best of the Pop Music Awards is an 
annual music award event since 2003 that 
celebrates Macao's homegrown music and is 
an opportunity for young singers to further 
their music dream career, and where artists 
such as Siu Fay and Soler had performed. As 
the shareholders of Like Entertainment, Elvin 
Chio and Kenny Lee as well as four other 
artists under Like Entertainment (i.e. Elise 

Like Entertainment: 
Leveraging Gaming Industry to Promote 
Entertainment and Original Music

Lee, Bill Leong, Cass Lai and Alex Ao Ieong), 
are all highly experienced singers who took 
part in various singing competitions.

With the increased popularity of original 
music, Macao's entertainment companies 
and singers now have more opportunities 
to prove themselves, a phenomenon that 
Sunny Chio found welcoming. "It is excellent 
to see everyone having a bigger share of the 
success. This proves that the industry has its 
potential." Albeit the market still has room 
for more new enterprises, Chio conceded 
that he would sometimes take on projects 
with lower profit margin in order to gain the 
trust of new clients and to be more accepted 
by the market.

In response to the fact that more of Macao's 
artists are now seeking opportunities to gain 
publicity in Hong Kong, Chio opined: "Even 
if a singer were to take home all the awards 
in Macao's music industry, it would only 
make so much impact. For a singer, overseas 
recognition matters a lot." To a certain 
extent, publicity in Macao's sector is seen 

by some as a stepping stone. Nevertheless, 
for Like Entertainment, the stepping stone 
phenomenon remains valuable and brings 
mutual benefits."

Besides, Chio pointed out the impact of 
the gaming industry’s development on the 
overall entertainment business. "The rapid 
development of the gaming industry has 
brought an impressive footfall to Macao, 
leading to greater demand for entertainment 
and a prospective market for the rise of 
more entertainment companies. A company 
like ours, for example, can rely on this 
market trend to promote original music. This 
is a beginning for us as well as our social 
mission."

Feature Feature

By Jason Leong, Fong Son W
a and Leong Chan Iok
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Artists managed 
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Entertainment 

participate in 

the annual TDM 

Best of the Pop 

Music Awards

-

Photo courtesy 

of Like 

Entertainment 

& Productions 

Co. Ltd.

Feature Feature



     #7 2015/07      #7 2015/0718 19

Bitetone: 
Harnessing the Power of Indie Music 

By Flora Shaw

Bitetone is an online music magazine in Hong Kong. It is also an indie band manager, and a 
live music organiser. It has also spawned Cuetone, a music consultancy. We invited Bitetone’s 
editor-in-chief and Cuetone’s project director Rachel Mok to share how the company turned a 
simple music website into a driver of Hong Kong’s indie music scene. 

S: How did Bitetone come about?

M: Bitetone was actually established in 2010 
in San Francisco. It promoted Hong Kong 
indie music in the United States. Later 
its creator Edwin Lo came to Hong Kong, 
and set it up here. I joined the company in 
2011. At first we recruited some student 
volunteers who were interested in music on 
the internet to help us build our website. 

S: So it was just a hobby at first? 

M: Yes, I just had an impulse to do it. Later 
I realised it would be very difficult to 
sustain it on passion alone so I started 
to think of other ideas. In the beginning 
we started to build relationships with a 
lot of people in the music industry. Some 
companies also came to us to ask us to 
organise activities, so we slowly built out 
our music business. In 2013 we finally 

had an actual office. Bitetone wasn’t just 
a virtual thing anymore. 

S: Apart from publishing your online 
magazine, you’ve also managed indie 
bands? 

M: Yes, we managed a band called Chock 
Ma. Last year they had an album called 
Dharma Bums. We came up with the 
theme, design and marketing strategy, and 
we also helped arrange shows for them. 

S: Was there a difference in how you viewed 
music as a magazine and then as a 
manager? 

M: Yes. At first we approached music from 
the perspective of a fan or a reader, but 
after we turned into managers, we had 
to start thinking about other things. Each 
musician has his or her own attitude, 

so it’s the manager’s job to think of a 
strategy to promote the music without 
clashing with the artist’s persistence. It 
was challenging.  

S: So what did you do? 

M: Chock Ma’s music was very heavy, but 
there were also elements of Chinese 
music and jazz so it could also be elegant 
at the same time. Their songs are usually 
about issues relating to life and death 
or the environment. So we collaborated 
with Mapopo Community Farm, and came 
up with a plan where we gave seeds to 
anyone who bought the CD. Think about 
it - how many people in Hong Kong 
have ever grown anything and truly 
experienced the wonders of nature? We 
also organised an outdoor concert at 
Mapopo. It was very well received and we 
were very proud. 

S: So you have accumulated a lot of 
experience in organising live music 
events? 

M: Yes, so in 2013 we established Cuetone. 
If Bitetone is a platform where indie 
music lovers can come together, 
Cuetone had a more mass market 
mission to make indie music more 
popular, so the commercial element was 
quite important. Now Cuetone is mostly 
a consultancy, and we help bands with 
digital promotion. 

S: Hong Kong is so commercially driven. Are 
there really clients who want to use lesser 
known, independent artists?

M: Yes. Mainstream music in Hong Kong 
is too boring, everyone is looking for 
something new. Last autumn we helped 
a property developer organise lunch 
time concerts for eight weeks. The venue 
was a communal garden in between 
some office blocks. We used travel as a 
theme, because office workers love to 
travel, but they have to work. The idea 
was to let them have an escape during 
their lunch break. We invited different 

artists to perform, encompassing Latin, 
Mediterranean, Eastern European and 
Gypsy Jazz music. A lot of people said it 
was the first time they had heard such 
music. The reception was really positive 
so we will do it again this year. 

S: So how do you make 
Hong Kong indie 
music popular? 

M: For example, last 
year a few of us 
were having supper, 
and we were talking 
about a friend who 
was visiting Hong 
Kong from abroad. 
The person asked why it seemed like 
Hong Kong had no good music. But the 
truth is there’s a lot of great music here. 
We had an inspiration then to release 
an album that is intended as a souvenir 
of Hong Kong. Not only was there good 
music on the album, but the sleeve 
artwork was also very impressive, based 
on a dim sum theme, something that 
would appeal to tourists. That’s how 
Giligulu vol 1: Dim Sum was born. It’s a 

“Indie artists no 

longer need to 

rely on TV and 

radio stations 

to promote 

themselves,” 

says Rachel Mok, 

editor-in-chief 

of Bitetone.

-

Photo courtesy 

of Around Chao

Chit Chat Chit Chat

M: Rachel Mok, editor-in-chief of Bitetone and project director of Cuetone         S: Flora Shaw, managing editor of C² magazine

mixed CD of Hong Kong indie music that 
comes with a beautiful dim sum recipe 
book. The packaging was also really cool. 
A lot of people bought it as a souvenir. 
More importantly, we didn’t just sell 
it at traditional music stores, but also 
at trendy lifestyle and independent 

boutiques to 
attract people who 
have never come 
across Hong Kong 
indie music. As we 
anticipated, it was 
very popular. 

S: Where do you 
think Hong Kong 
indie music is going? 

M: I think it will get better and better. 
Actually indie artists no longer need 
to rely on TV and radio stations to 
promote themselves. Some mainstream 
artists like Ivana Wong and Khalil Fong 
have collaborated with indie bands, for 
example. Also, audiences today want 
to hear more music outside of the 
mainstream. Indie music is already a 
trend.

Based on a dim 

sum theme, 

Giligulu is 

not only an 

indie music 

compilation but 

also a souvenir, 

which has 

successfully 

attracted 

people who 

have never 

come across 

Hong Kong 

indie music. 

-

Photo courtesy 

of Bitetone

"Each musician has his or 
her own attitude, so it’s the 
manager’s job to think of 
a strategy to promote the 
music without clashing with 
the artist’s persistence. It 
was challenging.  " 
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Cuetone 
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with a property 
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organise lunch 
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Different music 

genres are 
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allows office 

workers an 

escape during 
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break.
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Venice Biennale: 
An Art Feast with Business Opportunities Galore

By W
ong Io M

an

For most people, the Venice Biennale in 
Italy is a spectacular art event held every 
two years, but for the small city of Venice 
and exhibitors from around the world, the 
occasion brings endless lucrative business 
opportunities.

Now in its 56th year, the Venice Biennale 
has been one of the world’s most 
important art exhibitions for over a 
century, with a duration that can scale 
up to six months. The event was first 
conceived as a royal celebration for the 
silver anniversary of King Umberto I and 
Queen Margherita of Savoy. In addition, 
as rivalry developed between European 
nations to demonstrate their strength as 
a result of fervent nationalism during the 
late 19th century, the mayor of Venice 
decided to stage an art biennale to attract 
tourists and drive the economy with the 
support of the Italian government. The first 
exhibition turned out to be a tremendous 
success. Today, the Biennale has developed 
a very professional business model where 
the government is no longer involved 

in organising the event. Instead, the 
responsibility was handed over to an event 
consultant company through outsourcing.

Agnes Lam, member of the Committee of 
Cultural Industries, just visited the Venice 
Biennale in May. She said: “A curator plays 
the most important role 
in the Biennale. He has 
to possess not just a 
profound understanding 
of art, but also an 
extensive network of 
connections with top 
artists from around the 
world so he can solicit 
their participation to 
ensure the quality of 
the exhibition. A curator 
also has to exercise a 
vision and foresight that 
defines the direction 
of future exhibitions. Therefore, the key to 
the success of the exhibition is determined 
by event consultant companies and curators 
who are good at their jobs. Besides, the 

Biennale already secured a good reputation 
very early on with its long and rich history, 
and every year established and emerging 
artists from around the world take part in 
the exhibition with a sense of pride.”

While the Biennale is neither an art auction 
nor a trade fair, 
Lam pointed out 
that it generates 
a whopping 
revenue of two 
billion euros on 
the strength of 
the exhibitors 
and visitors alone. 
“That includes the 
venue rental for 
national pavilions 
and collateral 
events (hired 
by individual 

organisations). As far as exhibitors are 
concerned, paying as much as one million 
euros for the monthly rent to gain exposure 
in an international event is an investment 

well worth making. What’s more is that 
creative people and entrepreneurs, not 
just artists, can take advantage of the 
occasion to seek out talented individuals for 
collaborations or exchanges, which triggers a 
chain effect of positive impact on promoting 
the cultural industry as a whole.”

Apart from generating profits, 
the exhibition also benefits the 
infrastructure that supports it, such 
as transportation, logistics, customer 
service, food and beverage, hospitality 
and other related industries. More 
importantly, many local attractions and 
historically significant architectural sites 
are linked together with the exhibition 
so visitors can view the artworks while 
gaining a deep understanding of the 
local history and culture.

Agnes Lam believed that Macao could learn 
from the Venice Biennale in many ways. 
“There are many similarities between Macao 
and Venice. Both are small in size with 
historically significant old cities with the 

Venice Biennale also benefits 

the infrastructure that supports 

it, such as transportation, 

logistics, customer service, food 

and beverage and hospitality 

industries. Many local 

attractions and historically 

significant sites are linked 

together with the exhibition 

so visitors can view the 

artworks while gaining a deep 

understanding of the local 

history and culture.

-

Photo courtesy of Saffron Blaze

1. Agnes Lam, member of 

the Committee of Cultural 

Industries, points out that 

Venice Biennale generates 

a whopping revenue of two 

billion euros on the strength 

of the exhibitors and visitors 

alone. This includes the 

venue rental for national 

pavilions and collateral 

events. The image shows the 

venue of the China Pavillion.

-

Photo courtesy of Agnes 

Lam

2. Macao artist Mio Pang 

Fei introduces his work 

“Path and Adventure – 

Works By Mio Pang Fei” 

to guests in the Macao, 

China Pavilion

-

Photo courtesy of 

Cultural Affairs Bureau

Extravaganza Extravaganza

UNESCO World Heritage status and well-
developed infrastructure such as leisure, 
entertainment and accommodation facilities. 
While Macao indeed possesses the inborn 
qualities to become Venice of the Orient, 
the key issue to be addressed is improving 
the ‘software’, such as how to curate an 
exhibition, bring together internationally 

1   

         2

"A curator plays the most 
important role in the Biennale. 
He has to possess not just a 
profound understanding of art, 
but also an extensive network 
of connections with top artists 
from around the world so he 
can solicit their participation 
to ensure the quality of the 
exhibition.  " 

renowned artists, and build word-of-mouth 
and brand awareness for the exhibition. 
What can be done to turn Macao into a 
city simultaneously famous for hosting the 
Venetian casino and having a rich legacy 
of arts and culture, as seen in the case of 
Venice – this is the direction where we are 
going to bend our efforts.”
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While the rerun of TVB’s 1990s drama The Greed of Man has surprisingly generated a huge 
following among people from all walks of life in Hong Kong, no other shows can come close 
to being as compelling as Game of Thrones, an American TV series from HBO. Since the first 
season debuted in 2011, Game of Thrones has got viewers throughout North America, Europe 
and Australia discussing the plots and twists, leaving them eagerly anticipating the next 
season once the current season is over.

Adapted from American writer George R. R. 
Martin's series of fantasy novels A Song of 
Ice and Fire, the show is being written as 
it goes on. The shooting was halted when 
Martin failed to submit the script, prompting 
some viewers to intimidate him into 
hurrying things along – proof that the show 
has cast a powerful spell on its audience.

In the four years since it was first aired, 
the domino effect caused by the show 
has become a widely discussed topic. For 
example, the filming locations used in 
the show have become tourist attractions.  
Tourism Ireland predicted that the number 
of visitors would reach two million by 2016. 
Likewise, Croatia National Tourist Board also 
markets their tourist attractions based on 
their appeal as shooting locations.

However, it turns out to be merely a 
convenient coincidence for Ireland 

because the filming locations are actually 
based in Northern Ireland, part of the 
United Kingdom. The top-rated TV series 
was attracted to Northern Ireland not 
just by its breathtaking scenery, but also 
by its television 
and film industry 
that has been quite 
well developed in 
recent years, which 
explained why it 
was selected as the 
production base for 
the TV series.

Belfast, Northern 
Ireland's largest city, 
has seen government 
investment in the film production sector for 
about eight years. Ulster University is known 
for specialising in filmmaking techniques 
while the local government supports film 

By Ng Kin Ling

companies with public funding.  In 2007, a 
shipyard in Belfast was transformed into 
Titanic Studios where City of Ember, a film 
produced by Tom Hanks, was shot, followed by 
Universal Pictures’ Your Highness soon after. On 

the other hand, Game 
of Thrones picked the 
site after setting on the 
production facilities 
in Northern Ireland in 
2010.

Between 2009 and 
2013, Game of Thrones 
had created 941 
full-time jobs, and 
as many as 5,700 if 
those employed on 

shorter-term daily contracts are included, 
bringing about £82 million to the local 
economy. With Britain’s longstanding 
neglect of Northern Ireland, it came as a 

surprise that Queen Elizabeth II and Prince 
Philip visited the set of Game of Thrones at 
Titanic Studios last year.

The success of Northern Ireland has got 
its neighbour Scotland gnashing its teeth, 
since Game of Thrones had once planned to 
do the shooting in Scotland – after all, both 
countries boast similar natural landscapes. 
However, Scotland lost out on the 
opportunity because it did not have a studio 
facility on a par with Northern Ireland’s 
Titanic Studios. 

In fact, the Scottish film industry has urged 
the government to fund the construction 
of a world-class film studio for years, but 
the government believed that, firstly, there 
was no spare funding from the treasury 
for the project; secondly, even with spare 
funding, government intervention in the free 
market should be frowned upon. Despite 
the presence of government branches like 
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Belfast, Northern 

Ireland, the 

shipyard-

converted Titanic 

Studios are 

one of Europe’s 

largest film 

studios.
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How Game of Thrones Takes the World By Storm

"Tourism Ireland predicted 
that the number of visitors 
would reach two million 
by 2016. Likewise, Croatia 
National Tourist Board 
also markets their tourist 
attractions based on their 
appeal as shooting locations."

Around the Globe Around the Globe
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“Creative Scotland” and “Scotland industries”, 
the lack of cooperation between them has 
put a damper on the industry.

How to support creative industries with 
public funding is also a game of thrones 
in itself. Allowing outsiders to take charge 
of a profession that is not their own can 
easily backfire. Instead, the best solution 
is to follow Northern Ireland’s example 
by providing support and assistance 
for infrastructure in coordination with 
education policies, while letting go of the 
reins in hands-on operations.

American TV series 

Game of Thrones 

is adapted from 

American writer 

George R. R. Martin's 

series of fantasy 

novels A Song of Ice 

and Fire

-

Photo courtesy of  

Whathannahread
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Event 
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The Praises of Cat Warrior 

Date: 29/7/2015-2/8/2015
Time: 8pm (29-31/7/2015); 3pm & 8pm (1-
2/8/2015)
Venue: Black Box Theatre, Old Court Building
Ticket: MOP120

Details: This is a play about stray cats in Macao 
and how they continue to struggle for their 
daily survival in a hostile environment.

Organiser: Big Mouse Kids Drama Group
Web: www.fmac.org.mo/activity/
activityContent_4229

Hiu Kok Longrun Theatre Series—Heart of 
Almond Tofu

Date: 11/7/2015-19/7/2015
Time: 8pm (11, 12, 14-19/7/2015); 3pm (12 & 
19/7/2015)
Venue: Black Box Theatre, Old Court Building
Ticket: MOP120

Details: Divvying up stuff after breakup is like 
opening a repository of painful memories. The 
play depicts the bittersweet of loneliness, and 
the vicissitudes of love and romance.  

Organiser: Hiu Kok Drama Association
Web: www.hiukoktheatre.com

Happily Ever After: Macau Band Fair 2015

Date: 21/7/2015
Time: 8pm
Venue: Grand Auditorium, Macao Cultural Centre
Ticket: MOP180

Details: Hong Kong Symphonic Winds presents 
a medley of merrily-arranged Disney-themed 
songs, including Aladdin, Sleeping Beauty and 
Frozen. 

Organiser: Macau Band Directors Association
Web: www.mbda.org.mo

Landless‧Endless—Exhibition of Future 
Architecture

Date: 12/6/2015-16/8/2015 
Venue: Eslite Taipei Station K Store (B1, Section 
1, Zhongxiao West Road)
Ticket: Free

Details: Taiwanese artist Huang Ning and 
architect Liu Ping-cheng, together with 23 
architecture students from Chaoyang University 
of Technology, redefine the concept of urban 
planning by using the small but multi-
functional elevators to create a futuristically 
vertical space.

Organiser: Museum of Contemporary Art, Taipei
Web: www.mocataipei.org.tw/index.php/2012-
01-12-03-36-46/upcoming-exhibitions/1553-
landless-endless-future-architecture

The EcoChic Design Award 2015/16

Deadline of online submission: 15/8/2015
Ticket:  Free

Details: The fifth edition of this sustainable 
fashion design competition now accepts entries 
not only from Hong Kong but including over 
100 countries across Asia and Europe. A total 
of ten finalists from across the regions will be 
selected to go to Hong Kong in January 2016 to 
showcase their six-piece sustainable collections  
at HKTDC Hong Kong Fashion Week.

Organiser: Redress
Web: www.ecochicdesignaward.com

The Emperor, his Mom, a Eunuch and a 
Man

Date:24/7/2015-26/7/ 2015
Time: 8pm (24, 25/7/2015); 3pm (25, 26/7/2015)
Venue: New Wing Auditorium, Ko Shan Theatre
Ticket: HK$280/240/180

Details: This award-winning production is 
poised to serve up a historical storm of power 
struggles and intrigues between An Dehai, a 
eunuch, Empress Dowager Cixi and Shandong 
Governor General Ding Baozhen. Expect 
a refreshing interpretation of these well-
known historical figures and ingenious plot 
development.

Organiser: Hong Kong Repertory Theatre
Web: http://www.hkrep.com/en/events/eng-15-3/

8 Mulheres

Date: 10/7/2015-11/7/2015 
Time: 8pm
Venue: Small Auditorium, Macao Cultural Centre
Ticket: MOP100/70

Details: A tongue-in-cheek account of Robert 
Thomas’ theatre piece, with one murdered man, 
eight women, and each seeming to be more 
eager than the others to know the truth.

Organiser: School of Theatre, Macao 
Conservatory
Web: www.conservatory.gov.mo

Handmade Camera Workshop

Date: 6/7/2015-9/8/2015
Time: 6:45pm
Venue: Binshu Studio (Mezzanine, Block DB, 
Phase 1, Jardim Cheong Meng, Rua da Alegria)
Ticket: MOP650 (Three classes)

Details: In this three-day workshop, participants 
will make their unique cameras and learn the 
best lighting and shooting angles using their 
handcrafted products. 

Organiser: Binshu Studio
Web:  www.facebook.com/binshustudio

Macao-Shanghai Percussion Concert 

Date: 13/7/2015
Time: 8pm
Venue: Small Auditorium, Macao Cultural Centre
Ticket: MOP60

Details: Local percussionists, together with 
Jianli Percussion from Shanghai, bring to you a 
vast range of sounds available. Get ready for a 
quest for new sonic experiences!

Organiser:  Macao Percussion Association
Web: macaopercussion.iwopop.com

Hey, Listen - Works by Sandy Leong Sin U

Date: 5/7/2015-9/8/2015
Time: 12pm-7pm (Closed on Tuesdays)
Venue: Ox Warehouse
Ticket:  Free

Details: Artist Sandy Leong Sin U uses 
illustrations to “document” the voices and 
sounds of her grandfather and friends and 
eventually creates a collage of Macao tales. 

Organiser: Ox Warehouse
Web: www.oxwarehouse.blogspot.com
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Since 2013, each summer an event called Not Big Issue, a two-day 
exhibition of zines, is held in the underground shopping area of 
Taipei’s Dongqu district. There are underground music performances, 
snack stalls, and a whole array of independent zines. During the 
second edition of Not Big Issue, the young creators of a new zine 
called Blue Whale showcased their publication, where it was very well 
received. Blue Whale is a zine that explores Taiwanese local culture, 
going deep into Taiwan’s towns and villages to look for things that 
are ignored or forgotten. After the end of the event, Blue Whale went 
around the island on a promotion tour. The zine first went on sale 
in independent bookstores and then later in Eslite and other chain 
bookstores. 

Like Blue Whale, other Taiwan-focused zines started by young Taiwanese 
writers have proliferated in recent years. South Wind is a zine about art 
and cultural industries in southern Taiwan, and comes with a handicraft 
from there according to the theme of that issue. 

Since 2008, the people of Meinung, Kaohsiung, who have always 
had a high degree of cohesion over social issues, planned to publish 
a zine called Wild and Field. The zine is about Meinung’s nature, 
industries and people, and is one of the leaders of this new wave of 
“local zines”.  After the first dozen or so issues of Wild and Field were 
published, a group of young people went back to the countryside 
in 2011 to form the Wild and Field Culture Company. The group set 
up stalls in the village selling locally-made goods, and organised 
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Chen
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tours of agricultural and cultural sights in the village. It even opened 
a small shop selling local ice cream, demonstrating a new found 
passion in the younger generation today for the countryside. 

As the concept of sustainability gains traction, groups similar to Wild 
and Field Culture Company started to pop up all around Taiwan. 
These include groups like Success Travel and Agriculture Bookstore 
in Hsichou, Changhua; Takao Renaissance Association in Hamasen, 
Kaohsiung; Monghoho in Gongliao, Taipei, and Kendama in Hsinchu, 
among many others. They actively promote human and cultural 
activities, showcase local foods, personalities, spaces and historical 
maps, playing the role of cultural media. The sense of mission and 
responsibility that young Taiwanese feel towards public issues and 
cultural heritage is extremely refreshing. 

These local groups also have their own publications, in addition 
to pamphlets and books many of them also have zines, such as 
commaBooks in Taoyuan which started Yao Yao; Kaohsiung’s 3080s 
Apartment which started a zine focusing just on Yancheng district 
and Kendama’s local Hsinchu zine Meatball Soup. This year saw 
the launch of Keelung-based KeelungRain and Hualien’s ShiZi 
News, bringing potentially fresh new ideas and angles to the zine 
landscape.    

If you want to keep up with what local life in Taiwan is really like, 
don’t forget to pay a visit to these friendly and engaged young 
people, or check out a zine at an independent bookstore!

Revisiting Taiwan: 
Local Zines

I met Auður a year ago in Iceland. It was my first day in the country, 
roughly four hours after I hopped off the plane. I was relaxing in a café 
when Auður came in smiling, “I am between tours.” She told me before 
we started chatting like old friends. 

Auður’s blog “I heart Reykjavík” was one of the first search results 
shown in Google when I keyed in “local tour Reykjavík (the capital city 
of Iceland)”. She started as a blogger introducing unique touristic and 
natural features of Iceland about three years ago. Her informative and 
friendly approach is highly acclaimed by tourists and blog readers all 
over the world.

A year ago, Auður began to run local tours. Tourists can choose between 
scheduled tours and private tours online. Auður has a rough routine but 
the real factors that influence each tour are the people on it, and the 
weather. “I try to be as flexible as I can... I actually never know where 
people are going to take me,” Auður said. “I want to show people what is 
cool and quirky, for example street art and good coffee. Of course Iceland 
is best known for its amazing nature, which I try to include in my tours.” 
As I was staying at my friend’s townhouse in Reykjavík for a few days, I 
actually saw Auður at work for a few times in different places and time 
of day in the city. Her clients seemed to be intrigued by her speech even 
they were just standing at a common street corner.     
        
  .  
The signature “I heart Reykjavík Walking Tour” is also featured in 
TripAdvisor and ranked number 16 of 136 Outdoor Activities in Reykjavík. 
Ninety two of the total 99 reviewers gave the highest “excellent” ratings. 
I heart Reykjavík is a “one person travel company” as Auður stated in her 
blog. It is not easy to run a small company as time and resources are 

limited. Since Auður started her touring service, she has been working 
almost 24/7, from morning to night. “It is tough, but it is completely 
worth it and I cannot be happier,” she said.  

Auður is hopeful for the future of her business, “since I am only in my 
second year of business I am trying to take things as they come. My 
hope is that five years from now I can have a business that provides 
more employment opportunities and continues to offer unique and 
meaningful experiences for visitors in Iceland.” She also encourages 
people to do local tour start-ups. “Just do it,” she said, “if you enjoy 
being around people and tell people around your city you cannot find a 
better job. Starting your own business is a lot of work but it is the most 
rewarding experience of my life.” Despite all the excitements the new 
business would bring, Auður advised the startuppers to have a good 
work-life balance.   

Auður’s work is inspiring in different ways. First, she proves that one can 
make a career out of a hobby. Second, a good business plan is needed, but 
more importantly is one’s enthusiasm. Auður’s love for her country and her 
observations on small things are deeply appreciated by the others. 

Macao is a city with rich, colourful history and culture with most of the 
downtown area listed as UNESCO World Heritage. The heritage buildings 
are indeed remarkable, but the story behind them and the lives of local 
people are the real treasure of the city. A local marketplace or an old 
family shop is full of memories. Who is a better storyteller than a person 
who is born and raised in Macao? It is quite disappointing this great city 
is full of unenthusiastic tour guides reading information from a prepared 
speech. Walking tours with style is definitely part of cultural and creative 
industry and has a lot of room for development in Macao.  

Tell Your Own Tale 
of the City

Blogs Blogs
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It’s official: travel is now paperless. 

As a young traveller, my backpack always had a few types of paper 
items: something practical, usually a Lonely Planet; a notebook for 
recording things from my travels; maps that I would accumulate from 
various cities, carefully folded up after use; a dictionary, preferably a 
bilingual one, and one or two pieces of travelogue written by others 
that I could peruse on my journey. 

Today, we have computers, smartphones and the internet, which 
have collectively displaced the bits of paper in our backpacks. 
Instead, we carry gadgets and chargers, and replace paper guides 
with TripAdvisor, Wikitravel, Google Maps, Google Translate, 
Facebook and blogs. The internet has become our most important 
travel companion. I also like to read different travel websites, 
Facebook pages and blogs. Some are purely informational, others 
are collections of travel writing that I can read over and over 
because they don’t simply fulfil a practical purpose. Even if I am 
not travelling to that particular place, I am curious to read about 
a writer’s experiences and thoughts.  

During the two years that I was travelling around the world, I also 
started a Facebook page, sharing my experiences with the world. 
But as the rules of Facebook started to change, sharing has become 
increasingly difficult (for example if I didn’t want to pay for a 
sponsored post). I started to wonder whether there was a platform 
where I could post some of my writing, photos and videos to share 
with the right kind of audience. 

So I came up with the idea of the IronShoe Travel Channel. 

There is certainly no shortage of travel information on the internet, 
whether it’s newspapers, magazines or online media. But in the 
Chinese-speaking world, there are not many platforms hosting high-
quality content focused on travel. The problem wasn’t quantity, but 
quality— but how can one define quality? The truth is the best-
written pieces are not necessarily always the ones that receive the 
most eyeballs and clicks. In fact, sometimes it’s quite the opposite —
content that is too serious drives away readers. Sometimes the 
content isn’t even as important as having an eye-catching headline. 
Indeed, one cannot be too precious when it comes to online media; 
a writer always has to consider what the reader wants and how to 
attract readers. But we definitely did not want to go to the extreme 
and basically create a “content farm” kind of page, full of clickbait 
articles with little thought or depth. 

We are still trying to find a balance. It isn’t an easy path that we’ve 
embarked on, but it has been a pleasant journey. In the process of 
creating this platform, we have been able to meet many different 
people, such as experienced travellers, travel entrepreneurs, people 
about to embark on ambitious trips, and some who are figuring out 
whether they can take the plunge to go on the trip of their dreams. 
Trying to set up a platform where all these people can interact and 
share is an extremely interesting project. 

We hope that we can showcase the different faces of travel through 
our platform that isn’t just an online version of those glitzy travel 
books you see everywhere that simply advocate consumerism. Travel 
is creative, challenging, reflective, ambitious, and many other things. 
It is never predictable and surprises you when you least expect it —
just like life itself.

Lam 
Fai 
World traveller and 
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Our IronShoe Tale 

Organised by the Macao Cultural Centre, the Macao International 
Film and Video Festival (MIFVF) was held from March till May 2015.
Among the films in different styles and genres from Macao and all 
over the world, Do It for Yourself (Director: Benz Wong / 45 minutes) 
is a documentary featured in the “Macao Indies” section of MIFVF. 

The film tells the story about Chi Kin Wong, an energetic fresh 
graduate majoring in 3D design in a Taiwan university. He cannot 
find a way to show his talent after graduation and thus becomes 
a drugstore clerk. When the opportunity comes, he takes part in 
the production of the film Macao Stories 3 and starts his career in 
video production. The documentary also includes interviews of 
freelance filmmakers, unit still photographers, directors, producers, 
photographers, actors and Wong’s mother, etc., in order to explore 
the work of filmmakers from different angles. 

Although Wong studies 3D design, he does not mind taking up 
other posts in a film project such as being a production assistant, 
a photographic assistant, a lighting technical assistant, a props 
designer or even just a filming equipment mover at the set. The 
audience might not notice the hardship behind the glamorous 
silver screen, in fact film production is physically and mentally 
demanding every step of the way. Long work hours, and even longer 
hours waiting on set. It is not surprising one might question his/her 
decision of choosing such career, while most the of the time he/she 
is moving equipment around instead of being creative. As a matter 

of fact, being a filmmaker is like any other occupation that requires 
hard work, experience and knowledge.  

Members of Free Dream, a Macao-based production studio are 
featured in this documentary as well. The studio is formed by a 
group of young and talented filmmakers, who share a same dream. 
The work for each member changes when there is a new project, so 
that they can work closely together and learn from different posts. 
This reminds me of the Taiwanese New Wave Movement in the 
1980s, when everyone in the industry was helping each other to 
pursuit their dreams. We all hope that the film industry in Macao will 
flourish. It is also important for people to compete under a fair and 
friendly environment. 

I am particularly moved by the interview of Wong’s mother. On one 
hand she is very supportive to her son’s pursuit, on the other hand 
she is worried if he can make a living by making films. She wishes 
for him to find a stable job if his career in the film industry comes to 
an end. Wong is also worried about not having enough saving to get 
married and purchase a flat. 

Time has changed and so as everything. Nowadays it is easier to edit 
a film than find a parking space; it is easier to record or mix a song 
than being hired as a civil servant; it is easier to make a film than 
buy a flat. Sometimes I feel that filmmaking is no longer a dream, 
living a life is. 
 

Films Ain’t No Dreams: 
A Review of Do It for Yourself
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The Ruhr Metropolitan Region (Metropolregion Ruhr) is situated 
in the northwest part of Germany. After the industrial revolution, 
the area rapidly developed into one of the most industrialised 
areas of Europe in just a few decades, due to its rich coal deposits. 
The dozen or so densely populated cities in the region quickly 
established themselves as important hubs for coal refining, steel 
and chemicals. But the region lacked long-term urban planning. 
It was at once Germany’s industrial heartland but was also 
heavily polluted and had a poor standard of living. At the end of 
the 1970s, as cheaper sources of energy started to replace coal, 
the Ruhr region rapidly deteriorated and left behind masses 
of abandoned factories, toxic rivers and soil and a high rate of 
unemployment. How to deal with the Ruhr was a big headache, 
and lesson, for the German government.  

After about a decade of dereliction, the IBA Emscher Park took on the 
heavy responsibility of regenerating the Ruhr region. Through a tender, 
it invited architects inside and outside of Germany to submit their 
ideas for the rejuvenation of the region, based on the goals of cultural, 
environmental and ecological preservation. All construction plans had to 
be in accordance with German regulations on energy and environmental 
protection and had to incorporate the characteristics and histories of the 
different districts. One particular problem, for example, was the residue 
leftover from smelting, which had absolutely no use and was dumped 
in mounds all around the cities where plants could not grow. IBA 
regenerated these areas to turn them into recreational parks, managing 
to preserve some of these mounds so that people could learn about the 
history of the place. 

Through a process of creative cooperation, many of the abandoned 
factories and machines in the Ruhr region have been transferred 
to civilian management and have found new uses. Some have 
been turned into spacious film sets. Bathhouses where coal miners 
formerly bathed are now dance studios. The German Rock Climbing 
Association now has the most members in the Ruhr region, where 

factory walls have been converted into indoor climbing facilities. 
Reusing factories in this way avoids the cost of demolishing buildings 
and building new ones. With the principle of “minimal interference”, 
the Ruhr has managed not only to preserve the historical textures 
of the region but also miraculously construct an arts and culture 
hub out of abandoned coal mines and factories. It has also found 
a way to deal with the toxic urban problem of how to deal with 
waste and at the same time finding spatial solutions for the arts and 
entertainment industries.  

Huge machines posed another problem. Typically once a business 
closes, the machines need to be dismantled. But bankrupt companies 
didn’t have money to do that, leaving behind abandoned masses 
of rubbish. The Zollverein Coal Mine Industrial Complex was one 
of Europe’s top coal mines. It wasn’t simply a factory, but a huge, 
towering machine. Built in 1930, it was the world’s largest and most 
advanced coal mining facility at the time. Its production increased 
from 300 tons a day to 1,200 tons a day. It ceased production in 1986 
and the site was purchased by the government, which drew up plans 
to turn it into an interactive museum. Visitors can follow the coal 
mine’s transport line and go deep into the inside of the machinery. 
The museum isn’t just a record of the coal mine’s hardware, but 
also its sounds and smells, giving visitors a full sensory experience 
to really feel what it was like working as a coal miner at a critical 
juncture of human civilisation. The Zollverein complex is now a 
UNESCO World Heritage Site. Coal mining once brought economic 
wealth and environmental degradation to the region, but now leaves 
an important legacy for generations to come. 

In addition to recycling industrial monuments, there are many other 
ongoing projects in the Ruhr, such as revitalising residential areas 
and caring for the disadvantaged, cleaning up its rivers, renewable 
energy research and so on. The Ruhr region has now become an 
important hub for green energy and creativity, setting a standard for 
how humans can live in the future.

From Coal Fields to Green 
Fields: The Transformation of 
Germany’s Ruhr Region
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I went to the Cultural Centre for a documentary screening about 
Mio Pang Fei. There’s a feeling of certain heaviness to this film. 
About 20 minutes into it, close to one-sixth of the audience began 
to walk out one after another. Before the screening, I had a limited 
understanding of contemporary paintings mainly because the genre 
was often too abstract for most people’s liking. However, from his 
simple life as a painter to his realisation of artistic ideas at a later 
stage, the 90-minute documentary showed effectively how abstract 
concepts could be integrated into everyday life. Portuguese director 
Pedro Cardeira offers a brand new take on the painting style of 
Chinese artists by tackling the uniquely charming oriental material 
with Western perspectives. Moreover, the artistic resonance gained 
from viewing his works was more deeply felt after learning about the 
painter’s life events.

In modern and contemporary paintings, using the medium to capture 
and express the uniqueness of one’s creativity and personality is a 
surefire way to evoke powerful emotions in the viewers. To borrow 
Hebert Read’s words, when artists project themselves in society 
or life, they manifest their value through works that reflect their 
subjective versions of empirical or metaphysical reality. Art is not 
necessarily equivalent to evoking an aesthetic experience, but the 
relationship between art and people’s lives is self-evident. The value 
of artworks is strongly determined by the earnest feelings presented 
through the works by the artists.

Unlike popular culture, fine art encompasses more than just visual 
arts but also other art forms, mainly because art forms inherently 
share common elements – the connectivity between music and visual 
arts is especially frequent. The hazy beauty of the works by Georges 

Seurat (1859-1891), an Impressionist painter best known for his 
Pointillist paintings, appears to have an interconnection with the 
music of Debussy. 

By the same token, Debussy's La cathédrale engloutie and Monet’s 
Rouen Cathedral Series show objects that reflect different colours 
under different lighting conditions. Debussy underlined the light-
dark polarity of music by using the change of chords, contrary to 
the dominant third/sixth chord commonly used in German music 
throughout the 19th century. More extended chords were also often 
used by him, such as the seventh, ninth, or eleventh chords. Debussy’s 
free use of chords, coupled with loosely structured rhythms, bring out 
the unique musical character of his pieces. 

But of course, this trend was simply not a result of the composer’s 
solo effort. Debussy was influenced by the Salon Culture in Paris at 
the time, where artists on all points of the spectrum participated in 
debates, allowing alchemy to flourish across the arts, which led to 
the boom of Impressionism.
 
Dialogue appears to be all the more important if a society is in need 
of more cultural flare. Recently many cafés have emerged on the 
scene not solely to provide a place to eat or drink, but to serve as a 
pleasant platform where individuals with their own characteristics 
can interact with one another. Unfortunately, dedicating one’s life 
to the serious pursuit of art is no easy feat. Mr. Mio made it clear 
that as far as he is concerned, art is like a religion. However, without 
cognition, there is no faith. Therefore, bringing in a new way of life 
by getting to know art – other than choosing something like material 
progress – will add richness to one’s life.

Art Vibrations
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It is not surprising if someone talks about Macao films these days. 
It was astonishing how things have changed over last few years. I 
remember back then people would question if the city had sufficient 
resources for filmmakers. Many were skeptic about the government 
included film-making as one of the key industries in the cultural and 
creative development. 

It is a fact that Macao lacks film professionals such as producers, 
directors, screenwriters, photographers, lighting technicians, and 
prop designers, etc. Nevertheless, the city’s rich historical and 
cultural resources are proven to be invaluable. When the missionary 
came to Macao more than 400 years ago, the door to the Mainland 
China was also opened. The mixed culture of the East and the 
West is still visible today: Buddhist temples adjacent to Catholic 
churches, Chinese and European buildings standing next to each 
other, Macanese with Portuguese ancestry living among a Chinese 
community. 

Over the years, many important domestic and foreign historical 
figures have left footprints and their legacies in Macao. For a long 
time, the law-abiding workers and the outlaws all have come to this 
free city and made a living. 

Apart from these remarkable stories of people, the urban scenery of 
Macao is also unique. On one side of the city there is the Historic 
Centre of Macao, which is inscribed on the UNESCO World Heritage 
List; on the other side there is the Cotai Strip, which is a newly 
built entertainment and gambling district. Macao is a city with two 
extremes, one can experience the rich cultural connotation and the 
danger of the hidden world of crime. The delicate balance between 
the two worlds provides endless inspirations for filmmakers. 
 
A city with unique history cannot be duplicated, nor made. 
Nevertheless, talents can be cultivated. Since we lack film 

professionals in Macao, we should get all the help we can get from 
the Mainland China or our neighbour cities to train and provide more 
opportunities for the younger generations. This is also good for the 
development of a diversified society.

Over the past five or six years, we have accumulated a considerable 
number of short films, and even a 90-minute standard film. Many 
young and talented filmmakers start to shine, which proves that 
there are people with potentials are longing to join the film and 
television industry. Now they do not have to leave their hometown to 
look for opportunities or have a feeling that their future can only be 
tied with the city’s gambling industry. 

Of course, there are a lot of unsatisfied productions along the way. 
However, we should not see these as a setback because we just 
started. Even the short films would not become blockbusters, they 
are necessary because such productions are good training for our 
upcoming filmmakers. One can only learn how a film is made by 
handling the equipment. All countries or regions with successful 
cultural and creative industries need to go through a long period of 
trial-and-error in order to find their own way. 

I must give the Cultural Affairs Bureau my compliment for their effort 
in helping the film industry to be more productive and thus, become 
an important part of the entire cultural and creative industry chain 
in Macao. In 2013, the Bureau launched the Support Programme for 
the Production of Feature Films to help young directors to make 
90-minute films. The MOP 1.5 million subsidies covered only the 
initial capital, but the meaning behind was so much more than that. 
It indicated the government's strong support to the industry. The 
directors could raise capital with the subsidy to made a film and look 
for potential film distributors. 
(Films and the development of cultural and creative industries in 
Macao series 1)

An Endless Flow of Film Ideas 

Blogs

Lio Chi 
Heng
Lio is a writer and the film 

adaptation of her novel 

Diago was one of the 

competitors in the Official 

Selection Competition of the 

Karlovy Vary International 

Film Festival 2010. 


