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Editor’s Letter

In Macao, rental for industrial, commercial or residential buildings 
have become unaffordable in recent years. For the culture and 
creative industries which have just started in Macao, it is difficult for 
groups to find a stable office to focus on development. For this issue 
we have interviewed three groups to share how they open up such 
spaces in a place where land is so scarce. 

In order to stand a place in the culture and creative industries, 
determination is necessary, in addition to sufficient space for creation 
and operation. Despite her young age, fashion designer Chantelle 
Cheang has made an impact on the fashion world, having put in a lot 
of effort to complement her talent. In our Chit Chat column, Chantelle 
shares her inspirational stories of growing up and accumulating 
experience. 

One must not leave out the French fashion industry when talking 
about the fashion world. A number of movies are based on renowned 
French fashion brands and designers, showing that the fashion 
industry is no longer a mere luxury, but has become a soft power 
that packages culture and art and showcases them to the world. Our 
Around the Globe section probes an in-depth investigation into this 
phenomenon. 

We also review the Spring Book Fair in our Extravaganza column, 
and the seven bloggers of ours will continue to bring in latest 
information on the culture and creative scene.

Lei Chin Pang 
Editor-in-chief
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Creative Space in Macao: 
With property prices so high, 
how do creative industries stay in business?

VinCent Cheang 

JaCky Li

WilSon Lam

Even though Macao’s gaming market is slowing, the property market 
remains robust. According to the Statistics and Census Service’s data, the 
average price of industrial property in 2014 was MOP54,250 per square 
metre, compared to MOP33,721 the year before, a 61% jump. Soaring 
property prices and the lack of any sort of regulation of the rental 
market are causing a lot of pain for the average citizen and company, let 
alone creative groups. Both culture and commerce need physical space to 
develop healthily. This time we invite three different creative industries 
to discuss how they are coping with extortionate real estate in Macao.

Feature Feature

By Jason Leong and Allison Chan
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they simply don’t do enough in the way of 
promotion and marketing. 

“We allow bands to use the venue for 
free, but we don’t allow them not to do 
promotion. There was once when a band 
played a show, including the staff, there were 
literally just a handful of people there. It was 
a waste of all our efforts,” he said. 

As a result, the association now buys a set 
number of tickets of any band using the 
venue for a performance, to demonstrate its 
commitment and anticipation of the show. 
It is also working hard to promote itself 
as a venue for musical performances. For 
example, in May, it held six performances 
by overseas bands, which was a particularly 
busy period. In other months they do not put 
on more than one show a week due to staff 
constraints. 

Cheang believes that the government needs 
more policies to promote the cultural and 

definitely could not skimp on things like 
sound-proofing.  

The Live Music Association no longer needs 
to come under any pressure to move or pay 
rent, and it is developing in a stable way. The 
stability is extremely important to the band, 
said Cheang. “Many musicians and bands in 
Macao need a performance venue, but most 
of the official music venues are for more 
traditional types of musical performances, 
rather than rock and metal. In contrast, our 
venue allows for a much more flexible and 
diverse range of musical performances, from 
loud metal to mellow acoustic guitar shows. 
But the most important thing is still having 
a fixed musical venue. Musicians like anyone 
else enjoy that kind of stability,” said Cheang. 

Cheang doesn’t just invest in hardware, 
but he’s also extremely passionate about 
how he operates the business. He says that 
musicians in Macao are very talented and 
stack up against professional bands, but 

The Revitalisation of Industrial Building 
Programme has been launched since 2011, 
with very few successful examples to date. 
However, this caused prices of units in 
industrial buildings to rapidly rise, affecting a 
lot of cultural groups that were based there. 
Vincent Cheang, who loves playing in a band, 
decided to bite the bullet and purchased a 
unit in an industrial building on the Avenida 
do Coronel Mesquita in the name of his 
company, turning it into a live music venue 
where his band practices. Not only that, 
but he also invites bands from overseas to 
perform there, providing a fixed venue for 
live music fans to watch performances. 

Cheang is the director of the Live Music 
Association and the lead singer of local 
band L.A.V.Y. In 2008, he and a group of 
music lovers established the association, and 
rented a 6,000 square foot industrial space 
near the Avenida do Coronel Mesquita for 
about MOP13,000 a month. The venue was 
well-equipped with sound-proofing, lights, 

a stage and audio equipment. It also had 
an exhibition space. But in 2012 the group 
had to move out reluctantly as the landlord 
wanted to sell it. Cheang recalled that the 
landlord tried to convince them to buy the 
unit for MOP3.8 million, but they didn’t 
have that kind of money at the time so they 
wanted to continue renting.  

“I later found out that the unit changed 
hands for MOP15 million! I couldn’t believe 
how much the price had gone up in four 
years. So I decided after that I would buy 
somewhere instead of renting, I don’t want 
to repeat the same mistake,” said Cheang. 

After the move, the association suffered 
terrible losses as most of the equipment 
became unusable. They used about a year 
and a half to find a new venue nearby, 
though at 1,500 square feet it was much 
smaller than the original 6,000 square feet. 
Cheang said that though the new space 
was small, it was sufficient, but the group 

Vincent Cheang, 

director of the 

Live Music 

Association, 

says: “Musicians 

like anyone else 

enjoy stability, 

and thus the 

most important 

thing is having 

a fixed musical 

venue.” 

-

Photo courtesy 

of Jason Leong

Live Music Association: 
An Industrial Space Owner 

Feature Feature

By Jason Leong and Allison Chan

creative industries. He says the government’s 
policy of revitalising industrial buildings is 
not well thought through. “With property 
prices so high, landlords are bound to take 
advantage of that and speculate. They’ll 
increase rents and prices. A lot of artistic 
groups have to keep moving because of this. 
They don’t have a home. Without that, it’s 
hard to talk about creative industries.”
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Not all creative groups can afford to 
buy their own space like the Live Music 
Association. Their plight is not an easy one. 
Theatre Farmers, a group formed by Hong 
Kong’s Jacky Li and a group of Macao arts 
professionals in 2000 is an example of this. 

Theatre Farmers is a professional theatre 
group, which is very rare in Macao. It hopes 
to provide theatre performers in Macao a 
way to have a healthy professional career 
in the industry. Since it was established, 
its supporters and audience numbers 
have continued to rise, but so have its 
operation costs and rents. The theatre 
group is in a very tough financial state 
right now. At the time of writing, they have 
launched a campaign online to raise money. 
“Maintenance, management, salaries, these 
all require resources. We can still afford 
these at the moment, but physical space 
for performances, rehearsals and storage, 
even offices for our full-time staff, those are 
real problems. Space is seriously lacking 

in Macao right now, there’s nothing we can 
do,” said Li. Since it was founded 15 years 
ago, the group has moved four times. One 
of those times was because the government 
took back ownership of a venue, other 
times the landlords raised the rent. It was 
impossible to settle down. 

In 2007 the group was at the brink of 
closing down because of high rents. Luckily 
it received support from Chung King Fai, 
a Hong Kong veteran of the theatre world, 
as well as from the Macao Foundation, 
which gave the group a lifeline. Today it 
rents a space in an industrial building. But 
the good times didn’t last long. After the 
group submitted an application for funding 
last year, the landlord suddenly decided to 
raise the rent by 100%, throwing the group’s 
finances into trouble again. 

But Jacky Li did not give up and persevered. 
“Right now I don’t earn a salary, and we 
have to really watch our spending. We try 

Jacky Li, 

executive 

director of 

Theatre 

Farmers, 

points out that 

the group is 

now trying 

to broaden 

income sources 

and cut costs, 

except costs on 

production.

-

Photo courtesy 

of Jason Leong

to produce more shows, and we also try to 
rent our space to others for rehearsals when 
we are not using it. But we cannot cut costs on 
production. We’re a professional troupe,” said Li. 

Jacky Li’s priority is to grow audience 
numbers, but it isn’t easy to open up 
opportunities for the theatre world. “We 
often host theatre and arts activities for 
secondary schools, giving young people the 
opportunity to be exposed to theatre from 
a young age. This can help broaden our 
audience base. This is already proving to 
be successful, and it will help stabilise our 
income in the future,” said Li. 

In addition, a recent Theatre Farmers 
production called The Love Story of Sam and 
Sally proved very popular with audiences, 
particularly with young people. “What we 
can do is to continue promoting local arts 
and win the support of the public. This is the 
only way the troupe can continue to grow,” 
said Li. “This is all I can think about right 

Theatre Farmers:
The Pain of Being Homeless

now, if it doesn’t work, I don’t have other 
ideas. Even if in the end, Theatre Farmers has 
to close down because of money, if anyone is 
heartbroken by this, I will feel content.”

Feature Feature

By Jason Leong and Allison Chan
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-

Photo courtesy 

of Jason Leong
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While Live Music Association (LMA) and 
Theatre Farmers are housed in industrial 
buildings, design firm Macau Creations has 
blazed a trail in Macao and founded Cunha 
Bazaar on the bustling Rua do Cunha in 
Taipa. This shop specialised in creative 
products has become one of the top shops in 
the area. 

Wilson Chi lan Lam, CEO of Macau Creations, 
remarked: “The vibrant atmosphere in Macao 
in terms of its cultural and creative arts is 
certainly unprecedented.”

After studying graphics design in Canada, 
Lam returned to Macao in 2006 to establish 
Macau Creations. A successful partnership 
was soon developed with Choi Heong Yuen 
Bakery, a well-known brand in Macao's 
souvenirs industry, which resulted in a 
flagship souvenir store on Rua do Cunha. 
Known as Cunha Bazaar, the store has 
adopted a cultural and creative approach 
to branding and marketing its products. 

Macau Creations collaborates with over 30 
local artists in terms of design and sales, 
featuring goods from Choi Heong Yuen 
Bakery. Thanks to Lam’s ingenuity, two 
seemingly unrelated industries---souvenirs 
and creative arts---have developed a 
partnership with exciting potential.

“Macao is an interesting case: despite 
its being a small city, it’s a mélange 
of old and new, the East and West. It’s 
certainly a good place to develop talent 
for the creative and cultural arts.” Lam 
added: “Macao has only about 500,000 
residents, but because of the strong 
gaming industry, we attract over 30 
million visitors annually. As long as our 
products are designed well, there’s little 
need to worry about a lack of demand. 
That’s ultimately why I chose to settle in 
Macao.” Lam’s belief in Macao’s booming 
tourism industry prompted him to partner 
with companies also working within the 
hospitality sector, making souvenirs an 

Collaborative Crossover:  
Macau Creations X Choi Heong Yuen Bakery

ideal choice of goods to focus on.    

“It was not easy at the beginning. We were 
knocking on so many doors, but there 
was hardly any response. We were trying 
a slightly different approach to how the 
souvenir industry has traditionally been 
run [in Macao], so not many shops were 
willing to brave the risk.” Recounting those 
earlier days in setting up Cunha Bazaar, 
Lam admitted he was lucky to receive the 
much-needed support from the CEO of 
Choi Heong Yuen Bakery who was keen to 
contribute to the growth of the creative and 
cultural industries in Macao. As a result, Lam 
was able to rent two warehouses from the 
bakery, one of which has metamorphosed 
into today’s Cunha Bazaar. “In light of our 
recent success, we are glad not to have let 
Choi Heong Yuen Bakery down.”  

Since its humble beginnings, Cunha Bazaar 
has become one of Taipa’s tourist hotspots. 
Lam confessed that, despite the Bazaar’s rise 

of fame, not many would purchase souvenirs, 
no matter how beautifully made they are. 
Lam was unsurprised with this and said: 
“We are still in the investment period. 
Future business opportunities could 
wait.” Lam remarked that Cunha Bazaar 
is a key platform for different sectors to 
find out about and partner with Macau 
Creations, which will in turn generate 
business prospects.

“Personally speaking, rather than viewing 
Cunha Bazaar as a profit-making venture, I 
see it more as a platform to showcase my 
design concepts to the world. There have 
been instances where local hotels have 
commissioned Macau Creations to assist 
in their brand design, as well as room 
interiors decor. Profit is only one way of 
gauging business performance. My clients 
have come to know my work through 
Cunha Bazaar should be seen as a form of 
success. As for how one should go about 
converting such brand recognition into a 

Feature Feature

sustainable business: that’s a commercial 
secret.”

In light of these favourable conditions 
for developing the cultural and creative 
industries in Macao, why have the industries 
grown at such a slow pace? Lam conceded: 
even with the government's support to local 
arts talent and development, some artists 
can still lose their way, particularly as a 
result of such positive conditions."

Lam observed that most people who become 
creative or cultural entrepreneurs in Macao 
do so on a small scale, mainly focusing on 
producing and selling handicrafts. Without 
sound business management or commercial 
concepts, those with outstanding products 
may still fail to make their mark within 
the industry. Despite and because of more 
governmental support towards the creative 
and cultural arts, some young people aspire 
to become successful cultural entrepreneurs 
but are unwilling to work hard for it, being 

By Jason Leong and Allison Chan

Wilson Chi 

lan Lam, CEO 

of Macau 

Creations, 

remarked: 

“Macao has only 

about 500,000 

residents, but 

because of the 

strong gaming 

industry, we 

attract over 30 

million visitors 
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long as our 

products are 

designed well, 

there’s little 

need to worry 

about a lack of 

demand.”

-

Photo courtesy 

of Around Chao

merely drawn to the idea of having their 
own businesses.

“Creative and cultural production is a 
demanding business that requires intensive 
input of efforts, time and experience. It takes 
a long time to develop talented creative and 
cultural entrepreneurs.”

When being asked whether Macau 
Creations has applied for any government 
subsidies, Lam admitted that he has 
submitted application, but not matter the 
result is, his plan won’t be changed. “At the 
end of the day, the culture and creative 
industries are all about business. You have 
no one to blame but yourself if you aren’t 
capable of acquiring enough space to grow 
the business.”
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new kid in Fashion:  
Chantelle Cheang talks local Design  

By W
ong Io M

an

S: Among all the different kinds of fashion 
design, why did you choose wedding dress 
and gown?

C: Since I was young I liked drawing, and I 
really like drawing wedding dresses. 

S: How did you start to participate in film, 
advertising and graphic design? 

C: I was studying a diploma in costume 
design at the Open University of Hong 
Kong. I started to feel that costume and 
image were strongly connected, so I also 
decided to study special effects make-up, 
which are specific to roles. I was working 
at a casino in Macao at the same time, and 
was responsible for doing the make-up 
for their video productions. Along the way, 
I got to know a Hong Kong producer, and 
then Hong Kong advertising firms started 
to ask me for help. 

S: Films and commercials always need 
strange costumes and props, do you have 
any fun examples you can share with us? 

C: I recently worked with the costume team for 
Hollywood production Now You See Me 2. 

    Once the director wanted to match a 
green qipao with a green pair of dancing 
shoes. My team and I had to tailor a pair 
of green ballet shoes on the spot within 
two hours. It was both a challenging and 
fun experience. 

S: What do you think is the difference 
between working with Hong Kong and 
Macao teams and Hollywood?

C: The biggest difference is that they divide 
up the work very finely. In Hong Kong 
and Macao, teams usually only have 
one costume director, one assistant, one 
costume manager, who are all in charge 

of a film’s costumes. In Hollywood, just 
the Hong Kong sub-team has eight people 
in charge. 

S: How do you feel Macao people view 
fashion?

C: It is hard for Macao people to accept new 
things. They usually just follow trends in 
Hong Kong. Very few come up with their 
own trends. 

S: Do you encounter difficulties as a fashion 
designer in Macao? 

C: In the past, people would look down 
on Macao designers and charge them 
less than designers from other places. 
I worked hard to prove myself. I didn’t 
want Macao people to even look down on 
Macao people. The situation has improved 
in the last one or two years, and now the 

government is supporting the industry. 

S: Can you share some of your recent work 
experiences?

C: Last year I participated in a MOP150,000 
subsidy scheme (i.e. 2013 Subsidy 
Programme for Fashion Design on Sample 
Making launched by the Cultural Affairs 
Bureau). Together with some of my own 
money, I started designing wedding outfits. 
The sales were pretty good after I took 
part in a fashion show. Some socialites 
wanted me to design clothes for them. I 
tweaked some of more youthful dresses to 
make them suitable for their age. 

S: Who are your clients mostly? 

C: For wedding dresses, it’s obviously 
mostly women who are about to get 
married. I know this is a narrow market, 

so I also make evening gowns. But 
there aren’t many opportunities for 
Macao people to dress formally, so 
I’ll make some semi-formal clothes 
like cocktail dresses, which are more 
easily accepted by local. In fact, in 
recent years many big companies 
have held parties and banquets in 
Macao. As people pay more attention 
to their clothes, they start to pay more 
attention to local fashion. 

S: What are the characteristics of Macao 
fashion? 

C: Different designers have different 
characteristics. I have friends who design 
casual menswear, some focus on casual 
fashion for young women. I tend to design 
more European-style formal wear. Though 
there aren’t many designers in Macao, 
their styles are still very varied.

Chantelle 

Cheang is one of 

the beneficiaries 

of the 2013 

Subsidy 

Programme 

for Fashion 

Design on 

Sample Making 

launched by the 

Cultural Affairs 

Bureau

-

Photo courtesy 

of Around Chao

Chit Chat Chit Chat

C: Chantelle Cheang, fashion designer            S: Flora Shaw, managing editor of C2 magazine 

Wedding dress and gown designer Chantelle Cheang is only 27 but has already established 
her own brand, Chantelle.C. Her designs have already made a splash in the fashion world. She 
is one of the beneficiaries of the 2013 Subsidy Programme for Fashion Design on Sample 
Making launched by the Cultural Affairs Bureau. We talk to her about the state of the fashion 
industry in Macao. 

S: What do you think about the future of the 
fashion industry in Macao? 

C: I think that the industries get better and 
better. The government is supporting 
creative industries like music, theatre, 
film and fashion. If we support each other, 
we can start building an industry supply 
chain. Films, singers and theatre all need 
costumes, so their demand for Macao 
designs will only grow.

"Last year I participated in a 
MOP150,000 subsidy scheme. 
Together with some of my own 
money, I started designing 
wedding outfits. The sales were 
pretty good after I took part in 
a fashion show. Some socialites 
wanted me to design clothes for 
them. I tweaked some of more 
youthful dresses to make them 
suitable for their age." 

1. Cheang’s works 

were showcased 

in Macao Fashion 

Festival in 2014

-

2. Cheang’s 

forte is to design 

European-style 

formal wear

-

Photo courtesy of 

Chantelle Cheang
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“The market is small in Macao and resources 
for the cultural sector is dispersed. We may 
consider if we want to organise a book 
fair that doesn’t only sell books, but one 
that combines arts like movies, musics and 
dramas. For instance, can we hold the world’s 
smallest but most refined book fair? It is 
difficult for Macao to throw a big-scale and 
comprehensive one, so we might as well try 
targeting at the niche market and make a 
fair that combines Macao’s distinguishing 
features, looking at Asia and even the 
whole world.”

What Does the Future 
Hold for Macao’s Book Fairs?

By Jason Leong and Allison Chan

The cramped city of Macao hosts three book 
fairs every year, but all are of small scales. 
In face of the spectacular book fairs held 
in neighbouring areas like Hong Kong and 
Taiwan, it is necessary for Macao to reform 
its book fairs to stay competitive. 

The three book exhibitions in Macao are held 
in spring, summer and autumn respectively. 
The Spring Book Fair is the earliest one held 
each year. According to Sio Chio Fai, general 
manager of Starlight Bookstore, it sells the 
highest number of books among the three. 
Readers are more motivated to visit the fair 
to check out new books in spring time. The 
summer fair often clashes with the Hong 
Kong Book Fair, which affects the availability 
of books in Macao because they are only 
sent in after the Hong Kong Book Fair wraps 
up. Also readers in Macao would choose to 
purchase in the Hong Kong Book Fair to start 
reading earlier, thus hindering the market of 
the summer book fair. As for the autumn one, 
Sio says it is relatively stable as there are 

fewer factors affecting it. 

The 2015 Spring Book Fair has been held 
in late March to early April. Coinciding with 
the Easter holidays, Sio says the number 
of visitors is great and the revenue has 
upped by 20% compared to last year. Sio 
says: “The revenue in the past was about 
MOP40,000 per day, and it went up to more 
than MOP50,000 a day this year. I have been 
observing the crowd and the readership 
every day, and the main readers are parents 
and youngsters. The government has been 
promoting reading in schools in recent years, 
and I believe the increase of youngsters 
is partly driven by that. Around 20% of 
youngsters are fresh faces, instead of regular 
customers.”

Sio says the biggest spenders are parents, 
and picture books are the key sellers this 
year. At least a quarter of bookstalls are 
selling picture books–– the exquisite designs 
and illustrations not only attract children, 

but also adults. Foreign picture books are 
very refined. Taiwan publishers saw the 
potential of such books in the Chinese 
market and have translated European 
picture books massively–– those from France 
and Italy are the most popular. In the fair, 
a family purchases 
four to six picture 
books on average. 
Those who spend 
up to MOP2,000 
are regarded as big 
spenders. Sio says: 
“In the past, it is 
not unusual for a 
family to spend up 
to MOP5,000 to MOP6,000, but it is a rare 
scene in the last two years. We have thought 
of different ways to attract customers, like 
organising new book launches with authors 
during the fair; holding handicraft-making 
sessions for children; organising Cosplay 
shows or combining it with online games, 
etc. But we feel that these are not in line 

with Macao book fairs’ styles, so we didn’t 
continue doing those.” Sio points out that he 
organises book fairs to let readers purchase 
books and interact with authors. He says it 
might seem old-fashioned, but he insists 
that book fairs should remain loyal to their 

own philosophy. 

As for the future 
development of 
Macao’s book fairs, 
Macao author Joe 
Tang, who has been 
to the book fairs of 
Hong Kong, Macao 
and Taiwan, made 

a comparison among the three places, and 
Macao may take reference from it. He says: 
“Taiwan has more resources in literature 
and publishing, while Hong Kong is more 
commercial. But Macao sells books through 
discounts and holds several book fairs in one 
year, and the positioning is vague.”

“The Spring Book 

Fair sells the highest 

number of books 

among the three 

book fairs in Macao,” 

says Sio Chio Fai, 

general manager of 

Starlight Bookstore.

-

Photo courtesy of 

Around Chao

Extravaganza Extravaganza

He organises book fairs to let 
readers purchase books and 
interact with authors. He says 
it might seem old-fashioned, 
but he insists that book fairs 
should remain loyal to their 
own philosophy.

2. General impression of 

this year’s Spring Book 

Exhibition

-

Photo courtesy of Around 

Chao

1. Sio Chio Fai points out that the Macao 

Summer Book Fair often clashes with the 

Hong Kong Book Fair, which affects the 

availability and sales of books in Macao. 

The image shows the venue of the Hong 

Kong Book Fair.

-

Photo courtesy of Paparazzi
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Helena Law Lan, the 80-year-old Hong Kong 
actress is recently featured in Yves Saint 
Laurent Beauté Hong Kong’s Pop Up Your 
Lips campaign. With her iconic silver-hair, 
a pair of classic black frame glasses and 
holding the YSL lipstick with grace, Law’s 
photos instantly go viral with praise.

YSL never ceases to amaze us. Despite Yves 
Saint Laurent, founder of the luxury fashion 
house had passed away for seven years, he 
is still among us on the big screen. Pierre 
Thoretton's documentary L'Amour Fou (2010) 
tells the 50-year relationship between Yves 
Saint Laurent and his lifelong partner, Pierre 
Bergé. Two biographical films on Yves Saint 
Laurent were released last year. Directed by 
Jalil Lespert, Yves Saint Laurent was released 
in early 2014 and later, Saint Laurent 
directed by Bertrand Bonello was premiered 
in Cannes Film Festival. 

This article is neither a movie review nor 
a fashion blog. We are just curious about 
Yves Saint Laurent’s everlasting impact on 

art creation. Not only 
he was a fashion icon, 
even after his death, he 
was transformed into a 
fascinating subject in 
films. Pierre Bergé once 
said, “Fashion is not art, 
but it needs artists. Yves 
Saint Laurent is that 
great artist.”

Glamorous couture, attractive actors and 
actresses are essential for a fashion-
related film, nevertheless, a good story 
plot is key. Fashion designers who see 
fashion design as merely a business can 
only tell us stories about making and 
losing money; artists, on the other hand, 
can show us how passion is injected into 
their work.  Saint Laurent was bold as 
a man and provocative as a woman. His 
trend-setting Le Smoking tuxedo suit, the 
use of power suits and hunting clothes for 
women were revolutionary and inspiring 
for filmmakers. 

By Ng Kin Ling
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Films on Saint Laurent 
are certainly not the first 
times fashion crossover 
with other art forms. 
Frédéric Tcheng’s 2015 
film Dior and I is another 
good example. It is 
about how Raf Simons, 
who gains his reputation 
by menswear design, 
put together his first 

womenswear collection and took over the 
exclusive custom-fitted clothing services 
after he became the creative director at 
Christian Dior. Underneath the intense story 
plot, the film is really about the endless 
passion of a fashion designer. 

A respectful fashion designer does not only
work for profit, but also creativity. Agnès 
Troublé, the founder of the French brand 
agnès b. and the master of fashion 
minimalism is a crime film fanatic. 
Her extensive involvement in the film 
industry includes becoming a dubbing 

French Fashion on Films: 
Do not Forget your Passion

"Fashion designers 
who see fashion design 
as merely a business 
can only tell us stories 
about making and losing 
money; artists, on the 
other hand, can show us 
how passion is injected 
into their work."

actress, sponsor of many major film 
festivals, producer of a dozen films and an 
enthusiastic film promoter by displaying 
film posters in her shops. Troublé also 
directed her first film My Name is Hmmm... 
in 2014 and had a charity film premiere 
co-hosted with the Taipei Golden Horse Film 
Festival. 

People who join the cultural and creative 
industries are not only motivated by profit, 
but their passion. Enthusiasm generates 
creativity, the spirit of the founder is always 
the backbone of a brand. Unfortunately, 
some constantly mistake the means for the 
end and try to quantify the success of a 
cultural and creative brand by its revenue, 
which we find such opinion quite amateur 
and absurd.

      1   
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Fancy Market 

Date: 7/6/2015
Venue: Fancy Café, 31 Rua dos Negociantes, Taipa
Fee: Free

Details: The cross-over of a café and the fashion 
industry, the alternative musical flee market is 
a must-see for culture-advocates. Enjoy a cup of 
handmade coffee while searching for vintage, 
leather and offbeat clothings, together with live 
music performances by Macao musician Kevin 
Cheng and Angus Chao@Scamper. This is a 
fusion of café, market and music!

Organisers: Fancy Café and Vintage Market 
Web: www.facebook.com/events/
1845708918986758/permalink/
1849067358650914

Dance Poem— Memory Mirage 

Date: 21/6/2015
Time: 8pm
Tickets: MOP150/100/80
Venue: Grand Auditorium, Macao Cultural Centre

Details: A fusion of traditional and contemporary 
Chinese dances recreated with new forms of 
media that portrayed scenes of the invaluable 
art piece. The Soaring Dunhuang encompasses a 
creative series of drama, dance, music as well as 
fantastic imageries of light and shadow. It leads 
spectators into the poetic world of the story of 
two life-parted, star-crossed lovers to unveil the 
mystery of the mesmerising art piece, as well as to 
present beautiful scenes of the Chinese dance. 

Organiser: Macao Ieng Chi Dance Association 
Web: iengchidance.wordpress.com

Macao Joint Fashion Performance— 
Mini Exhibition  

Date: 15/5/2015-9/8/2015 
Time: 10am-8pm (Closed on Mondays) 
Tickets: Free 
Venue: Macao Fashion Gallery 

Details: Inspired by the miniature theatre of 
fashion in Paris “Théâtre de la Mode” in the 
1940s, the Mini Exhibition showcases 24 sets 
of exquisite miniature couture designed by 12 
homegrown talents.   

Organisers: Cultural Affairs Bureau and Macau 
Productivity and Technology Transfer Center 
Web: macaofashiongallery.com

When I become you, Yeesookyung in Taipei 

Date: 9/6/2015-2/8/2015
Venue: 1/F, Museum of Contemporary Art, Taipei
Tickets: NT$50

Details: Korean artist Yeesookyung (1963-) is an 
artist active on the international contemporary 
art scene. “When I become you” Exhibition is 
a collaborative piece with Ming Hwa Yuan 
Taiwanese opera  troupes; Learning from the 
Masters, in which she hails the late Taiwanese 
artist Max Liu (1912-2002) as her model; and 
The Very Best Statue, an assemblage of images 
of religious figures based on surveys of local 
audiences in Taiwan. 

Organiser: Taipei Museum of Contemporary Art
Web: www.mocataipei.org.tw/index.php/2012-
01-12-03-36-46/upcoming-exhibitions/1521-
when-i-become-you-yeesookyung-in-taipei

“No One Party” by Black Bird Theatre x The 
Whole Theatre

Date: 5/6/2015-14/6/2015 (12 performances)
Time: 6,7,13,14/6/2015 (3pm)
5,6,7,9,10,11,12,13/6/2015 (8pm)
Tickets: HK$180/160
Venue: Cultural Activities Hall, Ngau Chi Wan 
Civic Centre

Details: This is a show that pounds the 
audiences’ tear glands. “She” in the story had 
just ended her previous relationship, moved 
into a flat less than 50-foot and lost herself in 
the square. After endless tears and laughters, 
she gradually came to embrace reality and 
rediscovered herself. 

Organisers: Black Bird Theatre and 
The Whole Theatre
Web: www.wholetheatre.com | 
www.blackbirdtheatre.hk

2015 Subsidy Programme for Fashion 
Design on Sample Making

Application period: 9/6/2015-7/8/2015
Office hours: Monday-Friday 9:30am-12:30pm, 
3pm-5pm
Venue: Cultural Affairs Bureau—Department 
for the Promotion of Cultural and Creative 
Industries (Av. da Paria Grande, no. 567, Edif. BNU, 
12 andar A-D, Macao)

Details: This programme, in the form of subsidy, 
supports the local fashion designers for sample 
making, promotional materials production and 
application for exhibitions. It aims to encourage 
the local fashion designers to get involved in 
commercial activities or participate in local and 
international fashion marketing activities so as 
to promote the development of Macao fashion 
design industry. 

Organiser: Cultural Affairs Bureau
Web: www.icm.gov.mo | www.macaucci.com

Hong Kong Book Art Festival 2015

Date: 6/6/2015-14/6/2015
Venue: Various
Tickets: Various

Details: Themed “Book in Time”, the second 
edition of the Hong Kong Book Art Festival will 
be held in June. This year, an open call for books 
and artworks is included, which will be assessed 
by experienced local and foreign artists. It also 
provides a platform for book artists to interact 
and display various kinds of book artworks, and 
present books’ messages to all. 

Organiser: Hong Kong Miniature Book Association
Web: www.miniaturebook.org.hk

Chau Ka Lai's Talk: Repeat and Creation—
reading sharing of novels Portraits 
of Martyred Women and Children of 
Darkness by Wong Bik-wan 

Date: 6/6/2015
Time: 3pm-5pm
Venue: Art Space, Rua de Coelho do Amaral No. 47 
Tickets: Free

Details: Which literary works are the most 
unforgettable in describing the lower class, 
marginal characters and the little guys? Local 
novelist Chau Ka Lai will unwind his book vault 
and discuss the two novels Portraits of Martyred 
Women and Children of Darkness by renowned 
Hong Kong author Wong Bik-wan.

Organiser: Step Out
Web: www.facebook.com/events/1639168872961143

“City Memory: 21st Maritime Silk Road” — 
Taiwan Station of Macao Contemporary 
Illustrations Competition

Submission date: 1/5/2015- 15/6/2015
Submission: Go to https://goo.gl/3MUTNK 
and download the application form; then 
submit work with completed form to mtyouth.
macau@gmail.com

Details: Open call for original illustrations from 
South East Asia with the following five themes: 
“Navigation and Trading”, “Marine Folklore and 
Religion”, “Marine Myths and Legends”, “Marine 
Exploration and Archaeology” and “Harbour City”. 
The competition explores the history of the 
marine culture and its profound meaning; while 
revealing how mankind fought the winds and waves 
in the creation of such culture. Selected works will 
be exhibited from 28/9/2015 – 1/10/2015.

Organiser: Associação Comercial Fujian—
Taiwan de Macau 
Web: www.facebook.com/events/571903909579588

“Who Cares”— Macao Social Issues Art 
Exhibition

Date: 30/5/2015-26/7/2015
Time: 12pm-7pm (Closed on Tuesdays)
Venue: Ox Warehouse
Tickets: Free

Details: As members of the society, artists have 
duties and responsibilities to care for society. 
This year, the Exhibition has invited 20 local 
artists to create, through different approaches 
and media, artworks of varied forms that present 
their views on social issues. Exhibits include 
works of visual arts like painting, photography 
and installation, as well as creations of texts 
and performance art. The organisers hope 
to interact with viewers through artworks, 
prompting them to care for the society, as they 
believe that art is a bridge and also a medium 
for communication.

Web: www.oxwarehouse.blogspot.com
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The global bull market is not only thrilling for the investors but 
everyone as the stock market news can be quite entertaining. Last 
December, the well-known Chinese actress Zhao Wei bought stake in 
Ali Pictures (1060) for more than HK$3 billion, at HK$1.6 per share. 
The average purchase price has risen to HK$4 when this article is 
written. By estimation, Zhao has earned roughly HK$5 billion within a 
season. Of course, one might argue that there are a lot of reasons for 
stock rising, but Zhao’s investment represents the high expectation 
for the Mainland internet streaming media services. After Alibaba 
Group bought a majority stake of Ali Pictures in March 2014, the 
group announced new business strategies on film crowdfunding, 
production, marketing and distributing services, in order to accelerate 
its expansion into entertainment industry. 

The expansion of Ali Pictures reminds me of Netflix, the distributor 
of the most talked about American political drama series House 
of Cards. The series is the first original programme produced by 
the on-demand internet streaming media provider. The success of 
House of Cards results in the company’s large scale expansion into 
original content. Netflix defies the business model of traditional 
TV channels by allowing subscribers to play, pause and resume 
watching programmes anytime and anywhere on different devices. 
Also, instead of broadcasting one episode a week, the entire season 
of House of Cards is made available on its premiere date, so audience 
can watch the series at their own pace. 

Netflix is designed to suit the netizens’ habit and behaviour pattern. 
Through analysing audience’s preferences on genres, actors, story 
plots, geographic locations, watching devices, along with third-party 
rating data and feedbacks from social media, Netflix is able to make 
accurate predictions about the subscriber response even before the 
production begins. While traditional TV station and film companies 
are still relying on post-release data collection, Netflix is certainly 
trying something new and progressive. 

The internet is changing the TV and movie, as well as animation, 
music, publishing, and other cultural industries in every aspect. 
From distribution to production, from casting to content creation, 
the changes are obvious. Netflix’s transformation from an online 
movie rental provider to an original programme distributor is a role 
model for the Chinese film makers. The ways we receive information, 
our patterns of communication, entertainment and consumption 
are shaped and transformed by the advancement of the internet, of 
which is more about quality of service than the varieties of service 
nowadays. The internet itself is also a product rather than just being 
an advertising media. Its customer base is getting wider, from the 
young generation who fancies high-tech products to the retirees, 
from electronic book readers to patients seeking diagnosing online. 
We are witnessing and experiencing a virtual revolution affecting our 
lives culturally, economically and politically. 

a Virtual Revolution

Eleven years after the death of the Canto-pop lyricist James Wong 
Jim, we can still feel his presence and influence on us. He is brought 
back to life recently by “Walk in James Wong: A Re-tour of Sham Shui 
Po”,  a guided tour organised by Walk in Hong Kong. By visiting the 
places Wong grew up, walkers could see how Hong Kong changes 
over the years. 

Though the walking tour is a little pricey, it is always fully-booked. 
The success of the tour suggests that guided history, culture, arts 
or community tours are of an increasing demand in Hong Kong, 
and they are already very popular in other parts of the world. What 
makes these tours so special is, instead of visiting major tourist 
attractions, walkers are brought to local mom-and-pop stores, alleys 
and housing estates, etc. to experience local life. The everyday life of 
the local community has become cultural assets with edutainment 
elements. 

Some travel agencies in the United States have combined tourism 
and movie, one of the country’s greatest cultural assets, perfectly. 
Guided tours based on Hollywood movies are just a piece of 
cake compared to the tours run by Dearly Departed Tours, a Los 
Angeles-based travel agency. The company’s epic tour, the Tragical 
History Tour takes tourists to the homes and locations throughout 
Hollywood, Beverly Hills and the Sunset Strip where the celebrities 
died. The Horror Film Location Tour and the tours visiting sites 
where some notorious murders took place are also popular choices. 
Tourists can also join the Ghosts & Legends Walking Tour to have 
a glimpse of haunting grounds and crime scenes, accompanied by 
talented actor/guide dressing up as one of the characters from the 

horror stories. Since 2012, the travel agency has expanded into 
retail business by opening the Dearly Departed Gallery at Sunset 
Boulevard. Visitors can find memorabilia of deceased celebrities and 
creative souvenirs such as keychains of haunted hotel rooms. 

Across the Atlantic in London, some tours are fun with a sense 
of social awareness. Five years ago, a group of volunteers for the 
homeless came up with an idea of training the homeless people to 
be tour guides as no one knows the streets like they do. Thus, the 
Unseen Tours was established and offers unique London walking 
tours led by (formerly) homeless ever since. You aren’t going to see 
any slums but to see the great city with another perspective, and to 
discover street art and street cred. The business operation of Unseen 
Tours subverts and disrupts the traditional power dynamics by 
empowering the have-nots to take the lead and guide the haves, and 
thus make these two groups of people in the society more mutually 
approachable.

How about Macao? Tourism is the most important industry of the city 
apart from gaming. The historic centre of Macao is over 400 years 
old with rich cultural heritage, which is ideal for the development 
of creative industries and cultural tourism. The aforementioned 
travel agencies may provide Macao with fresh new insights into this. 
They are all self-sustaining cultural or social enterprises, without 
depending on charitable contributions and subsidies. The key to 
success is to combine tourism and cultural assets, and to include 
some social caring elements whenever possible, then present the 
city’s unique elements in creative ways.
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During our coffee break one afternoon, my aunt was pleased to 
tell me her dear friend Ms Ling Leng, a well-known columnist, just 
published a new edition of her book Amores do Céu e da Terra (A 
Place with Love). The book, featuring the life of lower class people 
in Macao during the 1940-50s, reminds her my late grandmother's 
teachings. Macao is a city with people of all kinds, nevertheless, 
grandmother always told her children to respect others regardless 
their backgrounds or occupations. I was surprised by my aunt's 
genuine sharing because we seldom talk about her childhood. 

I choose reading to satisfy my curiosity of the past. Most of the 
books I read on Macao history and literature are mostly published by 
Mainland Chinese, Hong Kong, Taiwanese or even overseas publishers. 
Publications in Macao generally do not draw much attention, even 
the Macao Series, a recent long-running book series, is a collaboration 
between the Macao Foundation and Joint Publishing (H.K.). 

In search of Macao publications, one has to be as sensitive and 
curious as a detective. When speaking of books, literature instantly 
pops up in my mind. Let us start with the Macau Literary Festival held 
in March. The navigation bar of the festival official website contains 
several items including "News", "Programme", "Guests", "Exhibitions", 
"Films", "Concerts", "The festival" and "Useful info". Interestingly 
enough, the website does not cover one of the most used narrative 
forms of literature, i.e. books. If I did not visit the Livraria Portuguesa 
(Portuguese bookstore) or follow the Festival's facebook page, I 
would have missed the announcement of the winners of the Third 
Short Story Competition (an event attached to the Festival) and the 
book launch of the winning stories and other writings. 

The Livraria Portuguesa might shed some light to our investigation. 

The tall bookshelves on the ground floor of the bookstore are full 
of Macao-related publications, many of them are published by the 
Cultural Affairs Bureau and the Association of Stories in Macao (ASM). 

Founded in 2005, ASM is a non-profit NGO publishing poetry, prose 
and fiction, etc. The Cultural Affairs Bureau has a large range of 
publications including literature, history, architecture, applied 
sciences, theses, cookbook, etc. Ling Leng's Amores do Céu e da Terra 
mentioned in the beginning of the article is also one of the Bureau's 
recent publications. The book was first published by Starlight Press 
in 1991. The Bureau chose this book for republication in 2015 and 
put it in the Colecção de Literatura Chinesa e Portuguesa (Chinese and 
Portuguese Literature Series), a bilingual series aims at promoting 
literature for both Chinese and Portuguese speaking cultures. 100 
sonetos de Luís Vaz de Camões (100 sonnets of Luís Vaz de Camões) 
and Almas Transviadas (Misguided Souls) by Joe Tang, the winner of 
the First Macao Novel Competition are also in the series. 

Confrontation and Interchange: Review of Rare Books of the Macao 
Central Library is another Bureau's publication that catches my eye. 
In the book, Dr. Stella Lee introduces 114 titles in the rare book 
collection, including Robert Morrison's A Dictionary of the Chinese 
Language (1882), which was written, published and printed in Macao. 
This nicely printed hardcover book is an essential reading material 
for those who are interested in history of publishing of Macao. 

The Cultural Affairs Bureau's publications are only available in a few 
bookstores in town. Some art books are also sold in government 
operated exhibition venues and museums. But if you want to get the 
latest information of local publications, what you need to do is to 
surf the Internet frequently. 
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There is a story about a village that produces exceptionally delicious 
tomatoes. The residents of the village use the tomatoes to make 
different dishes. The dishes were so delicious they started to attract 
visitors from elsewhere. Gradually, in addition to farmers who 
grew the tomatoes, chefs in the village or nearby started using 
the tomatoes in their creations too. There were salad, spaghetti, 
cookies, mooncakes and other things. A “tomato culture” started to 
sprout. Later, some tomato farmers started to become wholesalers. 
Then people from elsewhere followed suit and joined the business. 
They didn’t know how to grow tomatoes, but they knew a lot about 
consumers’ habits and thinking. The wholesalers started to use big 
data technology to collect information about the market, and started 
to control the tomato farmers in their production. A strong tomato 
supply chain was formed. In addition, there were tomato phone cases, 
tomato-themed music, tomato children’s stories and so on, creating 
a big tomato-based industry. The wholesalers made money from 
the tomatoes, but they did not re-invest that money back onto the 
tomato growers or help them improve their farming technology. The 
wholesalers took the money and re-invested it in real estate and 
financial products to get bigger returns. As these two things became 
more and more popular, less and less land was left for growing 
tomatoes. Eventually, the farmers were forced out. The village turned 
into a financial centre. 

The above story depicts the curious connection between culture 
and industry. Typically, a cultural trend breeds a related industry, 
and what’s important is that the proceeds made from the industry 
are then put back to the cultural source to cultivate more talent 
and technology. That way, the industry can continue to develop and 
transform. For example, in the U.K., popular music has given rise to 
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many different industries. The popularity of stories in the U.S. led 
to thriving publishing and film industries. The power of the film 
industry in India is related to the love for dancing and singing in 
Indian culture. Supernatural films are popular in Thailand in large 
part because of the country’s value system and cultural context. 
In Japan and Korea, the explosion of the film industries is a fusion 
of their recent political and economic history and interaction with 
foreign cultures. 

A virtuous cycle would be when a film industry strengthens local 
culture, and that in turn further supports the film industry. When it 
reaches a certain size, the film industry will create a sort of supply 
chain, whereby labour will be divided into different systems working 
together. But how can one balance the industry supply chain with 
the distribution of profits? That is very important in order to prevent 
internal divisions and discord. Only when there is such a virtuous 
cycle can the industry continue to attract talented people to join. 

Looking at Macao today, there are not many industries that have 
enough scale to create an industry supply chain. The film industry is 
still emerging and is not yet mature, but who says supply chains have 
to be big? It is important for industries to find their own development 
models. Microfilms are very popular in Macao at the moment, and 
they continue to improve in quantity and quality, slowly becoming 
a form of cinematic culture. The creators of these microfilms have 
among themselves formed a small network, supporting, competing, 
cooperating with one another in an organic form. The focus now is 
to ensure this is a virtuous cycle, so that it can ultimately lead to a 
similarly virtuous film culture in Macao.

Film as Culture and 
industry  
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New York’s vibrant nightlife always faithfully reflects the pulse of the 
contemporary art scene. 

It has been this way since Fitzgerald’s jazz era to the age of punk rock 
and disco --- the best, generation-defining literature, art and music 
can be found anywhere in the city, whether it’s upper crust literati or 
rebellious youth parties. 

As the spiritual home of underground rock in New 
York, CBGB, reaches its end, New Yorkers are struck 
by a deep sense of crisis: with these icons a thing of 
a past, can 21st century New York still throw up any 
surprises? 

Seasoned New Yorkers who love a thrill are not 
happy with the gentrification of the city. Times 
Square feels like a virtual Disneyland. Everything 
in New York just feels too “safe”, too warm, too 
middle-class. Even though New York’s arts scene 
remains exceptionally competitive, I understand 
their concerns. New York has always been fearless, 
creating some of the most thrilling and progressive 
artists in history. But the Beat Generation and the youth of the 
Chelsea Hotel are both things of the past. Everyone is waiting for the 
next big cultural epoch.

Yet in the digital age, young people are interacting with each other in 
drastically different ways. It’s a post-modern age where anyone can 
be famous. At the end of the 20th century, independent sub-culture 
groups like Rubulad started to emerge in New York’s fringes. Later, 
Dances of Vice was established in 2007, giving rise to more such 
underground party groups. These “alternative mainstream” groups 
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didn’t want to be constrained anymore by venues, schedules and 
themes. For them, every appearance could be a theme night, every 
participant could be a star. Times and venues were unpredictable and 
announced online. These are truly “moveable feasts”.

In the past, parties in New York were always closely linked to clubs 
and celebrities. New Yorkers probably won’t forget the 
outrageousness of Club Kids, or how young rockers 
got their start at CBGB. Andy Warhol, Madonna and 
Keith Haring rubbed shoulders and sparked fireworks 
at iconic places like Club 57, Mudd Club, Studio 54 and 
Tunnel. 

These are all long-gone. 21st century New York is 
all about finding everyone’s own fifteen minutes of 
fame. The dissemination of culture is no longer top-
down and driven by celebrities and brands. It has 
become much more accessible and egalitarian. For 
example, Dances of Vice is a successful, organically-
grown group. Its supporters come from the internet, 
music, performing arts, special effects, theatre and 
other industries. The audience is typically a diverse 

and interesting group of people. Each show can feel like a movie set 
in a different time and space, the visual and audio effects literally 
breathtaking. In just a few years, Dances of Vice has even spawned 
modelling, party planning, cosmetics and clothing side businesses, 
further helping to financially support the group. 

Perhaps this is the new world we now live in thanks to the digital 
age. In this world, no one is an island and no one needs to take the 
leader. If there’s a will, anywhere can be a stage, at any moment.

a Moveable Feast: 
new york’s 21st Parties 

Blogs

The Huashan 1914 Creative Park and Songshan Cultural and Creative 
Park in Taipei are two successful examples of rejuvenation by 
Taiwan’s cultural and creative industries. The two buildings were both 
factories during the Japanese colonial period. Huashan 1914 was a 
wine factory, and was abandoned in 1990, after which it became a 
space for artists and musicians to showcase their talents. It reverted 
to government ownership in 2000, and its management team has 
since transformed it into a venue synonymous with trendiness. The 
Songshan complex was originally a tobacco factory. After years of 
disuse, it became a creative design centre in 2011, also providing 
exhibition spaces for the community. 

Many things cannot be helped in the process of preserving and 
rejuvenating historical buildings. According to the UNESCO standards, 
buildings must be preserved alongside their living history in a 
realistic and holistic way. These are the preliminary starting points 
for cultural assets. But Taiwan has a very discriminatory attitude 
towards preserving historical artefacts. As soon as there is a whiff 
of something that needs to be preserved, action is quickly taken to 
disrupt the process, for example by razing something to the ground 
before a review process officially begins. If a site is designated as a 
historical site to be preserved, then it loses its commercial value if 
real estate cannot be built on it, particularly if it is a prime piece of 
land in the city. It is like a golden chicken that can’t lay eggs. Both 
Huashan and Songshan are located in premium areas of Taipei, and 
both were the subjects of long drawn out debates over whether to 
demolish or preserve the structures. But not everything was rescued. 
Precious machines, technology, history, literature and culture were 

lost in the process. Even the main factory structures that remain have 
been turned into individual units to be leased commercially, like 
shopping malls. 

But how can these structures be rejuvenated and make money if 
they aren’t transformed into shops? Should we take a “frozen in time” 
approach and let these buildings stand as museums? In fact, it isn’t 
easy to be a landlord there, as they incur a lot of maintenance costs 
from corrosion and leakages and as the buildings are so old. They 
also cannot command rents that are too high, otherwise art groups 
cannot afford it. So only shops that can afford it are able to move 
in. All we can do is to try to keep the history and culture alive while 
breaking even at the very least. 

Do museums actually make money? Ultimately, that depends 
on a museum’s revenue-generating model. The preservation 
and rejuvenation of historical sites must be grounded in the 
existing cultural context to allow the history to survive and be 
passed on. Germany’s Ruhr metropolis is a good example of this. 
There, the government has taken a holistic approach to historical 
preservation, putting the community and towns at the forefront of 
their considerations. Re-using historical buildings doesn’t just mean 
emptying and cleaning them up, and then thinking about how to 
make them commercially viable. Instead, the geographical location, 
spatial attributes, historical texture and the lives of nearby residents 
and how all these things interact with one another is used as the 
basis for thinking about how the next generation can best make use 
of the place.

is there anything Beyond 
Shopping Malls For taiwan’s 
Heritage? 
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“As the population continues to age, national health insurance will 
get more and more expensive because there will be fewer people 
contributing to it,” said one of my Japanese friends with a feeling of 
concern as we sat beneath beautiful sakura trees. 

The problem of Japan’s greying population is indeed a worrying one 
not only in terms of its national insurance programme. It also creates 
policy problems for labour, healthcare and housing, as more and 
more elderly people live alone. Another problem is as young people 
desert their hometowns, many areas of Japan only have old people 
remaining there. In some cases, after elderly inhabitants die, homes 
are literally left abandoned, turning some places into virtual ghost 
towns. How can these areas be revitalised? Some organisations are 
trying to come up with ideas to answer this question. 

A well-known example of this sort of revitalisation lies on the island 
of Shikoku, in a chain of islands including Naoshima, Toshima, Inujima 
and others. A non-profit organisation led by Soichiro Fukutake has 
managed to turn this chain of islands in the Seto Naikai into an 
internationally-famous group of art islands. Visitors from around the 
world come to see architecture by Tadao Ando such as the Chichu 
Art Museum, Lee U-Fan Museum, as well as a giant pumpkin by 
Yayoi Kusama at an abandoned ferry. Every three years, the Setouchi 
International Art Festival is held there. Some original Japanese 
inhabitants, or people from other cities, saw the opportunities on the 
islands to meet people from around the world, and chose to stay and 
open cafés or guesthouses, breathing new life into the area. 

But it isn’t perfect. Two years ago, I went to Inujima for work. There 
was a scrap metal factory that was due to be redeveloped into an art 
space. The area was a playground where dozens of elderly people 

living on the island played as children. They were unhappy that the 
place, which was filled with their memories, was suddenly under lock 
and key and they were prohibited from entering. 

I recently read a Chinese translation of Ryo Yamazaki’s book 
Community Design. Yamazaki is a renowned community designer in 
Japan. In the book, his description of Ieshima left a deep impression 
on me. Originally a quarrying town, Ieshima’s population started to 
dwindle with the demise of the industry. Yamazaki guided students 
to go to the island and use their perspective as outsiders to 
discover the island’s unique characteristics, such as the abandoned 
refrigerators that are used as storage lockers on the side of the 
highway. It was something that was normal for locals, but curious to 
the students. The students created booklets and postcards of Ieshima 
and distributed them to people in Kobe and Osaka, especially 
university students. This helped raise awareness of Ieshima among 
people, but also deepened Ieshima inhabitants’ love for the island. 
The most touching thing was that local women formed a non-profit 
organisation to develop and sell locally-produced goods and then 
used those funds for community purposes. The people of Ieshima 
changed the fate of the island.  

This begs the question, what is the purpose of rejuvenating a place? 
Is it to make it prosperous again, or to allow local inhabitants to have 
a more vibrant way of life? Is it about the land, or the people? These 
don’t necessarily have to be mutually exclusive of course, but it 
is a matter of which is more important. Ultimately, whether it’s 
about the economy or the people, any rejuvenation project should 
have the best interests of the local community in mind, otherwise 
it would be futile.

Revitalising Japanese 
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