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Editor’s Letter

The Macau Literary Festival, which took place in March, brought a 
host of fantastic literature stars to the city. During the eleven days of 
the festival, writers, publishers and translators inevitably discussed 
the pressing issue of how the publishing industry is faring in the 
digital age. How can Macao writers succeed in the Chinese literary 
world? How can Macao’s publishing industry find a new way out? In 
this issue, local writers Chau Ka Lai and Un Sio San and independent 
bookseller Pin-to Livros discuss the challenges facing the industry. 

Apart from the literary festival, there were also a number of other 
cultural events in Macao and Hong Kong in March. This issue’s 
Around the Globe looks at Art Basel in Hong Kong; in Extravaganza, 
we profile Heritage Strolls with Poetries, an event that includes 
community, art, literature and history. The event is only three years 
old, but has successfully combined creativity, entertainment and art. 
This type of activity helps nurture an artistic atmosphere in Macao, 
and is exactly the sort of cultural ingredient Macao needs. 

In Chit Chat, Johnny Tam, an up and coming director in Macao’s 
theatre scene, shares his thoughts on his play Lungs as well as the 
future of Macao’s theatre groups. We have also invited bloggers to 
share their experiences on cultural and creative industries in Hong 
Kong, Macao, Taiwan, Japan and Singapore. All seven stories this 
month promise to be informative and entertaining.
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Cultural Desert:   
Where Will Macao’s 
Publishing Industry Go Next?

Chau Ka Lai 

Un Sio San

Lei Chin Pang

Anson Ng  

Dawn Cheung

According to the Global Publishing Trends Study Report 2014 published by Frankfurt Book 
Fair, China has already replaced Germany and Japan to become the world's second largest 
book publishing market, following the US. Taiwan and Hong Kong publish mainly Chinese 
language books, and although the publishing scale and sales figures may not be on the 
same level as China, the publishing industry in these two places are well-established. 
Macao’s publishing scene, on the other hand, is faced with considerable challenges. On 
this occasion, we have invited several Macao-based writers to share their experiences 
with us on the publishing sector, as well as the independent bookshop, Pin-to Livros, to 
discuss the book sales trends in Macao. Considering the broad scope of publishing, here 
we will focus mainly on the Chinese-language print publications on humanities.
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Chau suggested that Macao follow the 
example of Hong Kong and Taiwan in setting 
up a dedicated website to showcase its local 
literature. “In Hong Kong and Taiwan, you can 
find comprehensive online literary archives 
that feature local writings. Although the 
archives themselves are not directly related to 
the publishing sector, but they are instrumental 
in promoting books as well as the publishing 
business.”

can only be achieved via the self-publishing 
route. Although the book is yet to recover its 
publishing costs, it has succeeded in achieving 
good sales.”

Considering how hard it is even for popular 
local writers such as Chau to publish his own 
books, it is evident that publishing is yet to 
be firmly established in Macao. Chau believed 
that a major reason for it lies in the lack of a 
literary readership.

“In Macao, there are many organisations that 
produce their own publications, but then 
where are the readers? At present, what 
happens is that book events are only attended 
by a limited, overlapping literary circle. I think 
it is very important for the cultural authorities 
to grow and nurture a bigger literary 
audience. This can lead to a more favourable 
environment for local writers, offering them 
the channels to express their creativity and to 
reach out to more readers.”

Macao residents or tourists may discover that 
in Macao's bookshops, it is quite hard to find 
books published by homegrown writers. What 
is the reason for this?

Macao novelist, Chau Ka Lai, is quite skeptical 
towards this phenomenon. In his view, for a 
book to go from print to the reader, the process 
goes well beyond the production of the text, 
involving editing, proofreading, sales and 
marketing as well as promotion and rights to 
distribute in foreign countries. However, Chau 
points out that these channels are yet to be 
firmly established in Macao. He said: "In recent 
years, Macao's publishing industry seems to 
thrive, but most of the publications are amateur 
productions by groups and organisations. The 
local publishing sector is still in its early stage. 
Editing work is often unpaid, and the quality 
of the books is unsatisfactory, even though 
the authors do not dare criticise openly. It is 
a pressing priority to establish professional 
standards in Macao’s publishing industry.”

Take his own novel, One to One, as an example: 
Chau conceded that while it is still being 
sold at various bookshops including Plaza 
Cultural Macau, Starlight Bookstore and Pin-to 
Livros, the title will soon no longer be stocked. 
He soon found out why: the title failed to fetch 
strong sales, and besides, the bookshops did not 
manage to re-stock copies once they had been 
sold. “In places where book distribution networks 
are more mature, such as Hong Kong and Taiwan, 
these situations are less likely to happen.”

As a result, Chau decided to self-publish his 
collected essays, Cruel Story of Youth, with the 
local bookshop, Pin-to Livros, and to distribute 
copies via several designated bookshops. With 
an initial print run of 500 copies, the book 
has already sold over 400 copies. In Macao, 
this is certainly seen as a bestseller. “The 
bookshops have done a great job by displaying 
this title prominently, and to replenish stock 
based on sales figures. I have also helped to 
promote it online. Such integrated marketing 
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Chau Ka Lai: 
“The Local Publishing Sector 
is Still Under-developed”
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Despite some initial setbacks, Un Sio San, a 
Macao-born poet, has successfully published 
her first poetry collection, Exile in the 
Blossom Time, in Hong Kong in 2008.

At the beginning, Un relied on mainstream 
channels in Macao to get her book published, 
but her efforts went unrewarded. She applied 
for government funding, but unfortunately 
her application was not favoured vis-à-vis 
other organisations that have submitted 
meticulous, annual publication projects. In 
the process, she was frustrated: “I do not 
understand why the sponsor has the right 
to share royalties with the author, even 
though it is unsure whether or how much 
the funding might be. Back then, most of the 
people in Macao were not so conscious of 
their publishing rights, but I think that such 
rights should be respected.”

Taking this into account, Un decided to 
approach publishers in Macao directly. 
“I have also approached Pin-to Livros to 
explore publishing possibilities, but in 
the end, I find out that the collaboration 
is more akin to the work of a distribution 

agent, given the limited resources they have. 
Moreover, the bookshop is not a specialist in 
publishing and book distribution, so in a way 
it is not very different from self-publishing.”

Having encountered these difficulties, she 
turned to the Hong Kong publisher, kubrick, 
instead. She said: “Being non-mainstream 
literature, poetry does not fetch good sales. I 
was lucky in the sense that kubrick was very 
interested in my book project, and our phone 
discussion went on for an hour. I am glad to 
find them a very committed publisher.” After 
her first publication, Un went on to publish 
five more books in regions covering Hong 
Kong, Taiwan, Macao and Mainland China. 
Such geographical reach for a Macao writer 
is almost unheard of inside the city.

Based on her own experience in getting her 
works published in the region, Un conceded: 
“In Hong Kong, the publishers are faced 
with considerable market competition, and 
tend to be more commercially-oriented. In 
Taiwan, the presence of intellectuals offers 
a more positive atmosphere for publishing, 
and the competition among publishers is 
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less hostile. They are also more supportive 
of emerging writers. In the mainland, there 
is a strong demand for knowledge, but the 
publishing processes there are far more 
intricate, and there is the concern over 
censorship. Nevertheless, compared with 
Macao, the mainland publishers are more 
professional in their editing work, and can 
offer the authors more insights on editing 
the contents.”

In Macao, book-lovers are sadly lacking. 
Un pointed out: “Getting a book published 
here is seen as an entertaining act for 
both the publisher and the writer, and 
lacks marketing strategies. With a large 
number of publications being funded by 
the government, publishing is merely a 
gesture of publicity. In this way, it deepens 
the vicious cycle of the book trade, since it 
makes readers less willing to spend their 
money on books.”

In the English language publishing market, 
a literary agent plays a significant role, 
acting as the author’s manager, and serves 
as a mediator between the author and 

Promoting Macao Literature Abroad 

the publisher. In other words, the agent is 
responsible for copyright negotiations and 
matters on book transactions. For example, 
the Asia-based Peony Literary Agency, which 
manages leading writers including Chan 
Koon Chung, Han Han and Mo Yan, helps 
the authors deal with the foreign language 
rights of their books. Nonetheless, such 
a role is not yet firmly established in the 
Chinese language book market. Un felt that 
promoting her work abroad relied heavily 
on her own initiatives. She said: “Regardless 
of how the government offers to help local 
writers to get published, it depends on the 
authors themselves to make themselves 
known to the outside world. Nowadays, 
there are various ways to get published. 
My  Wonderland is also published in ebook 
format. Some people would even use online 
channels to do fundraising for their books, 
offering to share the book sales revenue with 
sponsors. The Internet has created a very 
different publishing environment for all of us.”

The author of The Last Cluster Amaryllis: Anita 
Mui's Art and Life, Lei Chin Pang, is another 
successful example of writers making use 

of digital channels to promote their books. 
A cultural commentator in Macao, Lee has 
spent three years writing the book. He said: 
“At first, my articles on Anita Mui were only 
published online. Some fans of Anita Mui 
have picked these up, and very soon the 
articles went viral. The popularity of these 
writings caught the attention of the Hong 
Kong publisher, Joint Publishing, and they 
decided to publish them as a book, including 
a Simplified Chinese edition targeting the 
mainland.” 

What’s more, this book deal brought 
him more opportunities, with his second 
manuscript accepted by Joint Publishing, 
and is due to appear in this year’s Hong 
Kong Book Fair. Lei said: “Since we know 
that the publishing scene in Macao is not 
yet ready, Macao writers should explore the 
use of digital platforms instead of limiting 
themselves to the traditional publishing 
channels inside their own city. As long as you 
have a good piece of work, you can always 
find a home for it. Nowadays, geographical 
boundaries are no longer an issue.”  In recent 
years, he is also a columnist for Tencent Dajia 

Feature Feature

in the mainland, The New Lens in Taiwan and 
Pentoy in Hong Kong, in order to broaden his 
readership base.

In his opinion, the Macao government should 
give more priority in nurturing talented 
writers, as they seek to promote local cultural 
development and creativity. “Nowadays, 
the government injects far more resources 
into funding other industries, such as the 
film industry. Actually, it is much easier to 
nurture a writer than a director, since writing 
and publishing do not require so much 
technological input nor do they involve so 
many technical processes.  The government 
can consider introducing some leading 
homegrown writers to overseas publishers, 
and once their works get published abroad 
and reach an international readership, it will 
also stir up interest in their works inside 
Macao.”
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Despite their significance in publishing, 
bookshops are still far and few between 
in Macao, and not many of them find it 
important to stock or promote the works by 
local authors. Located at Largo do Senado, 
the independent bookshop, Pin-to Livros is 
well-known for its efforts in promoting local 
literature.

In this bookshop, you can see an array of 
independently published works by Macao’s 
writers displayed prominently. Books such 
as Why Macau? , published by Yunyi Arts & 
Cultural Communications Association and  
co-authored by a group of Macao-based 
expatriates and return migrants, featured as 
the bookshop’s latest highlights.

The bookshop manager, Dawn Cheung, 
told us that the publishing market in 
Macao is still led by the government and 
organisations, given the sheer amount of 
publications coming from these parties. For 
example, Macao Foundation will publish 
a huge amount of academic materials 
each year, even if such titles lack market 

competitiveness and do not fare well in 
sales. She said: “In Macao, publishing is not 
very professionally managed, and there is 
hardly any publisher with proven commercial 
success.”

The bookshop focused mainly on selling 
independent publications. Cheung also 
pointed out that books by local playwrights 
are quite popular among mainland tourists, 
while titles such as Why Macau? are sought 
after by Hong Kong tourists. Chau’s latest 
volume, Cruel Story of Youth, has sold over 
200 copies, topping the bestselling chart in 
the bookshop. Nevertheless, the bookshop 
founder, Anson Ng, said that such a sales 
figure is quite uncommon, since sales for 
most other books only range from several to 
tens of copies. 

With ebooks becoming more popular, some 
online bookshops such as books.com.tw 
have started competing with traditional 
bookshops by selling books published 
overseas. Ng said: “These ebooks and online 
bookshops, with their cut-throat price 

Pin-to Livros:
A Staunch Advocate for Independent Publishing

competition, have an adverse impact on 
local bookshops. You can see that even the 
Taiwanese book chain, Eslite, has to rely 
on other means to support its book retail 
business. Regardless of their locations, it is 
now a priority for independent bookshops 
and publishers to find a way to survive and 
maintain their competitiveness.” Ng, however, 
maintained a positive outlook for the market: 
“There are sufficient resources in Macao to 
support the homegrown publishing scene, 
as is evident from the number of book fairs 
in Macao. The key to success lies in how we 
mobilise these resources.”

Feature Feature
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What is the ISBN number?

The international standard book number (ISBN) is the unique 
identification number for every book. How many ISBN’s a place registers 
every year is a reflection of the situation of its publishing market. 

In 2014, statistics show that Macao published 640 titles, 12 less 
than the previous year. According to the ISBN Centre which handles 
applications for ISBN in Macao, the drop was not a significant one 
and was just a normal market fluctuation. 

But who applied for the most ISBN’s? This is an interesting question. 
Data show that in 2014, the Macao Foundation applied for the most 
ISBN’s, at 51 last year, followed by the Civil and Municipal Affairs Bureau 
at 47. Third was the Cultural Affairs Bureau, which applied for 39. The 
forth was People’s Science Publications Ltd., which applied for 34, and 
was the commercial organsation that applied for the most ISBN’s. 

On aggregate, there are 718 publishers in Macao from 2000 to 2014, 
with 314 of these being associations. The rest are individuals (160), 
commercial organisations (148), governmental departments (56) 
and schools (29) etc. As one can see, publishing houses operated as 
commercial enterprises make up only a small number, suggesting 
that even though Macao registered a good number of ISBN’s, its 
publishing industry is hardly a thriving one. 

As local author Un Sio San points out, “In Macao it is easy to publish 
a book. Applying for an ISBN is free and anyone can do so, unlike on 
the mainland where only a publishing house can apply for one and it 
costs thousands of dollars. Anyone in Macao can publish a book and 
many books have government funding. However, there is still a long 
way to go for Macao to establish a proper publishing industry.”

Feature Feature

Top 10 Publication Units Applying for ISBN in Macao in 2014

Rank 1 2 3 4 5 6 7 8 10

Unit Macao 
Foundation

Civil and 
Municipal 

Affairs 
Bureau

Cultural 
Affairs 
Bureau

People’s 
Science 

Publications 
Ltd.

Macao 
Polytechnic 

Institute

Association 
of Stories in 

Macao

New 
Millennium 
Publication 

International

South China 
International 
Publishing 

House 
Company Ltd.

The Milky Way 
Publishing 
House Ltd.

Macao Daily 
Press

University of 
Macau

Quantity 51 47 39 34 19 18 17 16 12
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Lungs: 
Fringe Theatre in Macao and 
How a Successful Play Comes to Life

By Si W
ong

L: Lungs is a long-running theatre and it’s 
quite unusual in Macao. There are a total 
of 13 shows. How many audiences are 
there totally?

J: The venue in the Old Court Building can 
host 120 people, so altogether there are 
1,200 people attending the shows.

L: It sounds quite a lot to fringe theatre in 
Macao.

J:  Yes. Thirteen shows were run. Through 
word-of-mouth recommendations the 
play started attracting more audiences. 
It’s a full house for the last eight shows. 
I believe that if we run the shows three 
times in a 400-seat theatre, we cannot 
create such impact. It’s because if there’s 
70% of ticket sales for the first show, and 
even if we get good reviews for the first 
two shows, potential audiences will no 

longer have chance to see it.

L: In Macao, if 1,000 people buy a book 
written by a local author, it’s considered 
a best-seller. Lungs has got excellent 
reviews. Will this lead you to develop 
something else in the future?

J:  We had such discussion among ourselves, 
that is, is it possible to continue to run 
the show without any grants or subsidies? 
The producer did some calculation. We 
found that unless the venue can host 
200 people rather than 120 people, 
it’s impossible for us to become self-
sustained.

L: What do you mean by “self-sustained”? Do 
you mean that the creative team and the 
actors will be remunerated?

J:  Yes, but still, the remuneration won’t be 

attractive. The Old Court Building is under 
the management of the Cultural Affairs 
Bureau. We don’t need to pay the rent, 
but for each show we have to pay for the 
auditorium and lighting rentals. We need 
to set aside some money for these rentals.

L: Do you think that theatres in Macao can 
go professional?

J:  If a theatre stages four plays a year, and 
two of them are repertory, with one of 
them experimental, then it’s possible for 
such theatre to become professional. 

L: From the case of Lungs, that is, there are 
more than 1,000 people out there willing 
to spend more than MOP100 for a ticket 
to see a good play, and the venue of the 
show is in the conveniently located Old 
Court Building instead of some factory 
buildings, do you see the pattern change 

in the theatrical consumption in Macao?

J:  A number of audiences are young office 
workers, just like the audiences I saw in 
the UA Cinemas. They are different from 
the usual “theatre aficionados” I met in 
performing venues in factory buildings. 
This time, we successfully attracted a 
group of entertainment consumers. They 
usually go for movies and concerts, but 
now, we discover that if a play gains 
word-of-mouth recommendations, these 
people are willing to buy tickets and 
watch the show. 

L: Are you positive about the growth of this 
new consumer group?

J:  A production company in China once 
shared an observation. They discovered 
that those theatregoers are also café-
goers, with similar age groups and 
occupations. In Macao, cafés have 
sprouted up everywhere and attracted an 
emerging group of people who pursue 
a “bourgeois bohemian” lifestyle. What I 
am thinking is, is theatre a consumption 

option for them? A few years ago Edward 
Lam’s Design for Living was staged in 
Macao. All 5,000 tickets sold out. Look, 
5,000 people in Macao were willing to 
pay for the show!

L: 5,000 in Macao is like 60,000 in Hong 
Kong. It’s like staging in the Hong Kong 
Coliseum! Now a lot of cities around 
the world have designated cultural and 
creative precincts. You’ll find not only 
galleries and performing venues there, 
but also fine-dining restaurants, cafés 
and shops. These precincts can facilitate 
cultural consumption and provide mutual 
support to different cultural industries. 
What do you think about it in the context 
of Macao?

J:  If the precinct is for the locals, I am sure 
we will like it. However, very few places 
in Macao are for the people of Macao. For 
some reason or other, such projects are 
usually treated as tourism development. 
And it may not be the cup of tea for 
local people. In fact, it all depends if the 
authorities can take the guts to develop 
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L: Cultural Commentator, Lei Chin Pang         J: Johnny Tam

"In Macao, cafés have sprouted 
up everywhere and attracted 
an emerging group of people 
who pursue a “bourgeois 
bohemian” lifestyle. What I 
am thinking is, is theatre a 
consumption option for them?" 

Johnny Tam is the head and director of Macau Experimental Theatre. The plays directed by 
him, like Dear Yelena Sergeyevna, The Golden Dragon and M. Butterfly, gained good reviews, and 
Lungs was a box-office hit. In this issue’s Chit Chat, Tam shares with us his views on the future 
of fringe theatre in Macao.
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a “tourism-free” cultural precinct, or to 
strike a balance between the two. 

L: This leads to another question: how can 
tourism support the development of the 
creative industries but not encroach on 
the industries? Mainland visitors have 
been “storming” Macao. How can Macao 
attract more high-quality visitors? Take 
Taipei as an example, visitors from Hong 
Kong and Macao will go visit the flagship 
of Eslite Bookshop and see that everyone 
has the right to enjoy the place together, 
but not to “occupy” or to “destroy” such 
place.  

J:  I participated in the Wuzhen Theatre 
Festival not long ago. There are a lot of 

guesthouses in Wuzhen. Unlike Macao, 
where one night of accommodation in 
a hotel equals what you pay for an air 
ticket to Thailand, accommodation is 
very affordable in Wuzhen. It would be 
great if we can use the traveller-friendly 
Wuzhen as a model when we consider 
developing our own cultural precinct. We 
need to provide more options for cultural 
travellers. 

L: The Old Court Building has hosted some 
really good exhibitions and staged 
excellent plays. One can go for a coffee 
before the show starts. When it’s finished 
it’s easy to look for dining options nearby. 
Also, there’s a carpark not far from the 
building. Do you think the Old Court 

Building would be the potential cultural 
and creative hub in Macao?

J:  It’s the best candidate so far. In fact a 
lot of space in the building is yet to be 
opened. Now we only use the former 
court room as the theatre. The rooftop 
of the building offers really great views. 
And there is a basement. If all of the 
space is used, I believe that it will 
eventually become an art centre. This will 
attract overseas artists and there will be 
enough space to accommodate artists-
in-residence. This will facilitate better art 
and cultural exchange with overseas art 
communities.   
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Participant Chan Mei Sim said, “I have lived 
in the Rua da Praia do Manduco for many 
years and did not know these places existed. 
These activities had made me want to learn 
more about where I live.”

Furthermore, more than 80 volunteers 
received the help of many residents and 
shops from the Rua da Praia do Manduco in 
the early stage of gathering research and 
conducting man-on-the-street interviews. 

Lio said: "This is exactly what we’d like to 
achieve with the event – by doing field 
research and cultural activities, residents 
can cultivate a stronger sense of belonging 
to their community and in the meantime, a 
cultural atmosphere can be slowly nurtured 
within the community.”

Heritage Stroll with Poetries: 
Community Art in Macao

By Tai Chou W
ai

Many cities around the world offer 
community involvement with arts and 
cultural activities to enrich and nurture the 
cultural atmosphere of a place. In recent 
years, Macao also follows this trend as local 
arts groups have capitalised on the city’s 
world heritage sites to build a connection 
between the arts, history and community. 
Held already for three times, “Heritage 
Stroll with Poetries” explores the city from 
the artists’ perspectives through literature, 
installations, performance art, and guided 
tours in ways never seen before.

Guided Tour with a Difference
Organised by Macao Heritage Ambassadors 
Association (MHAA), “Heritage Stroll with 
Poetries” is one of the funded projects under 
“Arts in the Community Financing Plan” 
initiated by the Cultural Affairs Bureau of 
Macao S.A.R. Government. Just completed 
in March, the event this year took on the 
theme “Songs to Waterwells”, featuring a 
highly popular comprehensive guided tour 
that revolved around Macao’s water sources, 
voyage tales and attractions located in the 
historical Rua da Praia do Manduco. The two-

hour programme was more than just about 
sightseeing – participants were able to 
interact with resident artists through poetry 
and performing arts to rediscover Macao. Far 
from the average guided tour catering for 
tourists, the locals were mainly the targeted 
group. Programme director Nero Lio said, 
“The ‘Songs to Waterwells’ guide tour is not 
just about sightseeing. The non-reciprocal 
approach of the average guided tours on 
the market is not the same as ours that 
brings arts performances and participant 
interaction together. Held already for three 
years, a number of participants have told us 
that the event allowed them to explore the 
neighbourhoods that they had not noticed 
before and thus aroused their interest in the 
history of Macao.”

The itinerary of this year's event included 
St. Joseph's Seminary and Church, where 
participants got to explore its interiors at 
night for a rare peek into the inner workings 
of the holy site. Lio said, “St. Joseph's 
Seminary and Church is usually not open 
to the public, so this is an exclusive event, 
so to speak. Furthermore, the guided tour’s 

price is MOP120 per person. While it is not 
considered cheap in Macao, the event has 
been sold out over the years.”

Lio believes that while striking a balance 
between art, entertainment and creativity 
is critical to the huge success of the event, 
ensuring the quality of the tour is even 
more important. “We can accommodate a 
maximum of 25 people in every guided tour 
because, firstly, the narrow streets in Macao 
cannot accommodate too many people; 
and secondly, small groups provide a more 
intimate experience for participants. After all, 
we are not doing whistle-stop tours, so we’d 
rather use extra hands to lead more groups 
so participants can get a better bang for the 
money they spent.”

Free Cultural Activities to Encourage 
Community Participation
This year, a total of three free-of-charge sub-
activities were incorporated into “Heritage 
Stroll with Poetries” – “Tea-drinking Through 
Poetry”, “Walk-around Guided Tour” and 
“Seeking Fun in Community”. Hope Chiang, 
artistic director of “Heritage Stroll with 

Poetries”, said, “We organised these activities 
in the hope that instead of exploring the city 
through the written word, participants could 
do it in a more substantial way.”

“Tea-drinking through Poetry” was a sharing 
of Macao-inspired poetries with verses posted 
at designated locations and then performed 
by tour guides or performers. “Walk-around 
Guided Tour” gave insights into century-
old patios in the Rua da Praia do Manduco 
area, while “Seeking Fun in Community” was 
a treasure hunt where participants learned 
about the evolution of the Rua da Praia do 
Manduco as they searched for old shops in 
the area, guided by a map.

The free sub-activities are one of the 
marketing strategies of “Heritage Stroll with 
Poetries”, intended to attract those who 
rarely take part in cultural events or have 
interest in history and culture. Because the 
content of the event is easily accessible, 
many residents from the Rua da Praia do 
Manduco joined in for the experience.

Activity of 

“Tea-drinking 

Through Poetry”

-

Photo courtesy 

of Tai Chou Wai

1. Guided tour 

of the historical 

Rua da Praia do 

Manduco by one 

of the heritage 

ambassadors
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Photo courtesy 

of Tai Chou Wai

-

2. Guided tour 

of Rua da Praia 

do Manduco 

incorporates 

elements of 

performing arts

-
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of Simon Lam

1   

2

Extravaganza Extravaganza

"...Held already for three years, 
a number of participants 
have told us that the event 
allowed them to explore the 
neighbourhoods that they had 
not noticed before and thus 
aroused their interest in the 
history of Macao."
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Closed in mid-March, Art Basel's third 
edition in Hong Kong had a premier 
line-up of galleries and more than 3,000 
artists from all over the world showcasing 
their contemporary artworks. The show 
was accompanied by a series of talks that 
allow artists, gallerists and collectors to 
participate in discussions.

Important art fairs like The Armory Show 
in New York, Frieze Art Fair in London, Art 
Fair Tokyo in Japan and China International 
Gallery Expo in Beijing are mushrooming 
across the globe. But Art Basel remains the 
granddaddy of all art fairs.  

Founded in 1970 by three Swiss art 
gallerists, Art Basel proves to be a success 
in the art industry from the very start: 90 
galleries from 10 countries exhibited at the 
inaugural show, attracting 16,300 visitors. 
Since then the scale of the show has been 
consistently expanded, and works from 
young and emerging artists presented in 
the show gain major international exposure. 
Exhibitions are not only held in convention 
halls, but also at public outdoor venues 

in the city of Basel, so everyone can be 
engaged with the arts. 

The globalisation of art provides an 
opportunity for Art Basel to expand the orbit 
of its influence beyond Europe to other parts 
of the world. In 2002, Art Basel debutted in 
Miami Beach, the nexus of North America 
and Latin America. The show presented 
works from top galleries and artists from 
the region. The first 
edition featured 160 
galleries from 23 
countries and attracted 
30,000 visitors.

Art Basel's success can 
be attributed to its 
discerning judgment 
to expand beyond the 
markets in Europe and 
Americas. The helmsmen of the fair eyed the 
growing potential of China’s contemporary 
art market. According to the 2013/2014 
Contemporary Art Market Report published 
by Artprice, a leading French company that 
specialises in art market information, of 

By Ling Lui

1. Outdoor 

exhibition in Art 

Basel in Miami 

Beach

-

2. General 

impression of 

Art Basel in 

Hong Kong 

2015

-

Photo courtesy 

of Art Basel

the 100 best-performing contemporary 
artists in the world, 47 are Chinese. 
They represent 39% of contemporary art 
revenues in the world.

In 2011, MCH Swiss Exhibition (Basel) Ltd., 
the organiser of Art Basel, signed a purchase 
agreement with Asian Art Fairs Ltd., the 
owner of Hong Kong International Art Fair 
(ARTHK). MCH took 60% of the ownership 

stake in Asian Art Fairs 
Ltd. In 2014, MCH acquired 
the remaining 40% of the 
shares in Asian Art Fairs 
Ltd. and completed the 
buy-out of Art Basel in 
Hong Kong. Since then, 
Art Basel has harnessed 
the potential of the 
art markets in Europe, 
Americas and Asia.  

Art Basel launched its inaugural show in 
Hong Kong in 2013. This year marks the 
third edition of the show.

ArtHK debutted in 2008 and was only able 

to attract collectors in the Asia Pacific 
region. Since it was rebranded Art Basel in 
Hong Kong, it has determined to become 
a platform to facilitate discussions and 
conversations between Asian collectors 
and international gallerists. For instance, 
in 2013, Gallery Hauser & Wirth, with 
branches in Zurich, London and New York, 
sold a piece of artwork by Sterling Ruby 
to an art foundation in mainland China 
for US$250,000. Galerie Gmurzynska of 
Zurich sold one work by Colombian painter 
Fernando Botero to a Malaysian collector for 
US$1.3 million.

Be it ArtHK or Art Basel in Hong Kong, 
this mega-art fair is surely to bring 

Arts Extravaganza— 
Art Basel in Hong Kong

"The 100 best-performing 
contemporary artists 
in the world, 47 are 
Chinese. They represent 
39% of contemporary art 
revenues in the world."

Around the Globe Around the Globe

great revenues. According to Hong Kong 
Government’s statistics, the cultural and 
creative industries generated a total value 
of HK$89.6 billion in 2011 (or 4.7% of GDP), 
with 15.4% growth from HK$77.6 billion in 
2010. 

More significant increases were seen in “art, 
antiques and crafts”, one of the three major 
component domains in the cultural and 
creative industries in Hong Kong, totaling a 
value of HK$10 billion, with 100% growth 
from HK$5.4 billion in 2007.

Who would still believe that art cannot 
bring wealth?

1   

      2
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Polymer Clay Course by iCentre 2015 

Date: 11/4/2015-30/5/2015 
(Classes held on Saturdays)
Time: 7:30pm-9:30pm (16 hours)
Venue: Macau Design Centre 
(2/F, 5 Travessa da Fábrica)
Fees: MOP1200 (material fees included; 
participants with 70% of attendance will be 
reimbursed 70% of the course fees)

Details: The course introduces basic and 
intermediate techniques in polymer clay. 
Students learn color theory, create a repertoire 
of textures and patterns as well as develop 
compositional strategies to make a variety of 
polymer and mixed media objects. This course 
is taught by Frankie See, founder of See Space.

Organiser: Macau Design Centre
Web: www.uasmacau.com/2014icentre/
108WEB/109/spatf0415e.html

48 Rush Hours 

Deadline: 6pm, 16/4/2015 
Venue: N/A

Details: There are basically no rules in this 
game except deadlines and video length. One 
little detail: you only have 48 hours to shoot 
and edit a three-minute video. Once the topic 
is announced at 10am on the 17/04/2015, you 
better finish on time. Completed productions 
must be submitted by 10am on 19/4/2015 and 
all late submissions would be deemed obsolete.

Organiser: Macao Cultural Centre
Web: http://www.ccm.gov.mo/programme/
prog15/MIFVF2015/Rush48_eng.htm

I’m NOBODY Art Exhibition 

Date: 8/4/2015-19/4/2015 (Closed on Mondays)
Time: 12pm-8pm
Venue: The Art Exhibition Pavilion for The Youth 
(Tap Seac Square)
Ticket: Free

Details: Artist Lei Chi Ho gets inspiration from 
Emily Dickinson’s poem “ I'm Nobody! Who are 
You?” and creates a series of multimedia works 
to document stories of people from different 
walks of life.

Organiser: The Art Exhibition Pavilion for The Youth
Web: www.facebook.com/events/
528072523997623/

Forum of Carmo Hall 2015: “Sound of 
Dharma: Association of Piety and Longevity 
Kong Tac-Lam” and “Vicissitudes of Life — 
Demographic Changes in Modern Macao” 

Date: 25/4/2015
Time: 2pm (Sound of Dharma); 3:50pm 
(Vicissitudes of Life)
Venue: Carmo Hall, Taipa  Ticket: Free

Details: This series of talks cover the history 
of Kong Tac-Lam, a historical Buddhist 
establishment in Macao; and how the census 
data show social, cultural and demographic 
changes in Macao over the last four centuries. 
Speakers are Dr. Ieong Hoi Keng, postdoctoral 
research fellow at the Institute of Scientific and 
Technical Information of China, and Dr. Li Chao, 
assistant to the director of Center for City and 
Competitiveness of Chinese Academy of Social 
Sciences, respectively.

Organiser: Civil and Municipal Affairs Bureau
Web: www.iacm.gov.mo/scrweb/e/activities/1/detail/
8d1901bb-0e34-4649-81ff-40966a8c9b33/activities

Animal Farm: Ching-hui Chou’s solo 
exhibition

Date: 28/3/2015-17/5/2015 
(Closed on Mondays)
Time: 10am-6pm
Venue: Museum of Contemporary Art, Taipei
Ticket: NT$50

Details: Artist Ching-hui Chou aspires to 
tell stories with his camera. This exhibition 
showcases his endeavour to integrate individual 
and social landscapes through image creation 
by photography, theatre and the art of 
multimedia.

Organiser: Museum of Contemporary Art, Taipei
Web: www.mocataipei.org.tw/index.php/2012-
01-12-03-36-46/upcoming-exhibitio
ns/1447-2015-03-02-10-48-06

Me-Me: Dance with Your Babies

Date: 11/4/2015-12/4/2015 
(Workshop: 10/4/2015)
Time: 11am & 3pm (Performance); 
7pm-9pm (Workshop)
Venue: Old Court Building (459 Avenida da Praia 
Grande)
Ticket: MOP250

Details: The public is Me. The dancers are 
Me. All of us together are Me-Me. In Finnish 
Me means “us”. In a warm atmosphere, Dance 
Theatre Auraco from Finland performs a tailor-
made interactive dance performance for aged 
0-2.5 children. A workshop will be held for 
dancers and early childhood educators after the 
performance.

Organiser: Step Out
Web: www.facebook.com/events/1557403234538598/

Waack One

Date: 17/4/2015-19/4/2015
Time: Various
Venue: Kam Pek Golden Bar (Kam Pek Casino, 3/F 
San Kin Yip Commerical Center, Rua de Foshan)
Ticket: MOP100

Details: Waacking is a form of dance originating 
from the 1970s disco era in the United States, 
and Waack One is Macao's first local Waacking 
competition. Besides Waacking, this event also 
includes performance of other styles of street 
dance.

Organiser: The Dancer Studio Macao and 
Waackttitude
Web: www.facebook.com/events/885724344813687/

“Human Roots” Exhibition 

Date: 22/4/2015-31/6/2015
Time: 11am-7pm
Venue: IAOHIN Gallery (39A Rua da Tercena)
Ticket: Free

Details: Tree stumps abandoned by loggers in 
Indonesia’s rainforest has become a medium 
to create artwork by French artist Mickaël 
Obrénovitch. Each piece of work in this 
exhibition not only highlights environmental 
issues of wood use in the industrialised society, 
but also tells story of wood craft-making skills 
that have passed down from generation to 
generation. The exhibition is part of “Le French 
May” festival.

Organiser: IAOHIN Gallery
Web: www.iaohin.com/?p=1860

Submissions Call: Folk Tales Anthology

Deadline: 31/7/2015
Venue: Associacao da Ciência de Composicao 
Literária de Macau (Av. Sidónio Pais, No.1 15A)

Details: Aomen Xiezuo Xue Kan, a journal 
funded by the Cultural Affairs Bureau and Macao 
Foundation, is opening up to submissions for a 
folk tale collection set in Macao. Story has to be 
delivered to Associacao da Ciência de Composicao 
Literária de Macau by mail or by hand.  

Organiser: Associacao da Ciência de Composicao 
Literária de Macau
Web: www.fmac.org.mo/emphasisProjects/
showSMSDetail_131?lgType=zh

Inside Out Contemporary Art Exhibition

Date: 7/3/2015-30/4/2015 
Time: 3pm-7pm
Venue: Flugent Art Gallery 
(54-58B Rua de S. Paulo)
Ticket: Free

Details: Headquartered in Taipei, Flugent Art 
Gallery established a branch in Macao in 2014 
and this exhibition is the first joint exhibition of 
Macao contemporary artists held by the gallery. 
Curated by Macao artist Lai Sio Kit. 

Organiser: Flugent Art Gallery and Flugent 
Cultural & Creative Co. Ltd. 
Web: www.facebook.com/events/
1605786626306838/permalink/1605788552973312/
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 “Culture and Creativity” has become a catchphrase. In fact no 
matter in the field of theatre, film, television, or design, painting and 
music, it all begins with reading. Reading has a significant number 
of benefits: stronger comprehension and analytical thinking skills, 
mental stimulation, and cultivate empathy and compassion. Reading 
allows us to connect the past to the present, and helps us understand 
what other people think. If reading is the starting point of cultivating 
culture and creativity, then when should one start to read?

Let’s use digits to explain things in this Digital Era. The National 
Reading Survey in China in 2013 (At the time of writing, the findings 
of the survey in 2014 were not yet released) shows that the average 
Chinese national finishes five books per year. I found something 
interesting when I read between the lines of the survey: firstly, young 
folks have always read the most among bookworms in China (The 
0-to-17 year old finishes seven per year); and secondly, the number of 
teen readers is increasing yearly. The average 0-to-8 year old finishes 
six books per year, while the average 9-to-17 year old finishes nine 
per year (the average 9-to-13 year old finishes 8.26 per year; and the 
average 14-to-17 year old finishes 8.97 per year).

I believe that even in a country with a completely different cultural 
background, the result would be more or less the same. When a 
student goes from elementary school to secondary school and then 
to university, he or she starts to understand the world more and 
raise the curiosity level accordingly. How one sees the world and 
values of life as well as reading preference are formed during these 
formative years. Comparatively speaking, the situation in Macao is 

worrying. There’s no such survey in Macao so we can’t really make 
a comparison. But a survey of the reading habits of high school 
students in Macao conducted by a group earlier says that “over 60% 
of students barely read books themselves”,  “almost 70% of students 
have no regular reading habits”, and 10% of them never read books 
over the year. The figures really gave me a shock. 

It’s worrisome that there are people who do not read or rarely read. 
And it’s even more alarming if these people are principally younger 
people. My next question is: how to give them an incentive to open 
a book? The survey conducted in China in 2013 found that 90% of 
the 0-to-8 year-olds with reading habits has supportive parents, and 
these parents had spent an average of 30 minutes to read to their 
children and had visited bookstores four times a year on average. 
If you are a parent, ask yourself a question: how much time did you 
spend over the year to read to your kids? Did you visit a bookstore 
with your kids? Did you buy them any books?

If a child doesn't see parents reading at home, it may be harder to 
instil the idea of reading. Of course, it’s a collective effort to promote 
reading: the government provides reading facilities like libraries 
and sponsors writing and publishing initiatives; schools develop 
projects to help children develop a love for reading; and publishers 
select good books to publish. But still, home is a massive influence 
and reading should begin at home. I, therefore, urge Macao parents 
to read to your kids, no matter how busy you are or whether you are 
willing to or not.

It All Begins With Reading

Good times don’t last forever. Hong Kong’s music industry did not 
capitalise on the good times enough, leading to its painful downfall. 
There are other reasons for its demise: 

A TV Station Monopoly
Hong Kong’s TV industry has always been dominated by one station 
(ATV is barely even worth mentioning). But TVB has never done 
anything to support Hong Kong’s music industry. Of course, ratings 
for music shows are not high enough anymore to make them 
commercially viable anymore. But some years ago, TVB and some 
record labels entered into a dispute over copyright and royalties. 
Caving to TVB’s monopoly power, some singers were forced to 
disappear altogether from the TV screen, dealing an even bigger 
blow to the music industry. 

The Internet Age 
Without the marketing power of TV stations and a dwindling radio 
audience, large-scale outdoor advertisements for singers in Hong 
Kong are now few and far between. About 90% of marketing for 
singers is now done on social media. A popular singer doesn’t even 
need to do any promotion online as their fans will do the work. But 
for a record label to promote someone less famous is becoming 
increasingly difficult. Netizens are also fickle - someone who is a star 
today can all of a sudden fall from favour. It is almost impossible for 
record labels today to cultivate a superstar like Andy Lau who can be 
famous for three decades straight. 

Conclusion
What lessons can we learn from the demise of Hong Kong’s music 
industry? Mostly, it is the ability to adapt and change quickly. The 
book Who Moved My Cheese? teaches us that if our cheese is stolen, 

we should put on some shoes to look for a new block, not sitting 
around bemoaning the loss of the cheese and hoping it will be 
returned. This is a world for changes take place at breakneck speed. 
That delicious block of cheese in your hand can be taken away 
at any moment. In a sense, the slow death of Hong Kong’s music 
industry was inevitable, but it was also because we stuck to the old 
ways and were afraid of change, guarding that piece of cheese as it 
became smaller and smaller. It was something precious and glorious 
in the past and we didn’t want to let go of it. But one day, we looked 
at the cheese in our hand and found there were only crumbs left. 
Then it was too late to look for a new block of cheese. Everyone then  
starved to death, or froze in the bitter winter. 

When times were good, we didn’t cultivate new talent. 
When times were good, we didn’t open new markets. 
When times were good, we didn’t innovate and expand audiences’ 
tastes. 
When times were good, we didn’t improve the quality of the songs. 
When times were good, we didn’t work hard to change. 

Macao’s pop music industry is not doing too bad right now, but 
should we be complacent with success in this tiny market? Is it 
enough to just copy the models of Hong Kong and Taiwan’s music 
industries? Or can we create our own unique style? Can the fledgling 
Macao music industry survive in this fast-changing and competitive 
online world? Can we build up our strength and change quickly 
enough? Hopefully we can learn from the successes of Hong Kong, 
but also its failures, and stay on our toes. Success is extremely 
difficult, but failure is easy. A moment of negligence or complacency 
is all it takes. Let’s hope we can continuously find new cheese to 
survive in this new era. (End)

Final Advice— 
Lessons Learned from the Demise of Hong 
Kong’s Music Scene (4) 
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Taiwan has always taken pride in being a food lover’s paradise. 
Sadly, some greedy corporations have recently tarnished Taiwan’s 
reputation, producing toxic food products. The incidents have 
stirred public outrage in Taiwan, causing some to boycott large food 
corporations and putting the issue of food safety into the spotlight. 

But amid all the scandal, there are still some conscious corporations 
that work hard to protect consumers’ health and 
safety, who have rigorous internal food inspection 
facilities. One of these companies that stands 
out is the 81-year-old I-Mei Foods, which has 
successfully safeguarded the values of food safety 
throughout the years. 

I-Mei started off in 1934 as a bakery near Taipei’s 
cultural heartland of Tataocheng. 
It strives to be what it calls a “morally conscious and 
honest bakery”, placing a great deal of emphasis on 
the source of its products. One of its best known 
products is the Taiwanese classic snack pineapple 
cakes, using fresh locally-grown pineapples for the filling, rather 
than adding winter melon paste like other bakeries do. The cake is 
not overly sweet and is made in the shape of a pineapple. The word 
“pineapple” also sounds auspicious in the local Taiwanese dialect, 
making it an ideal souvenir from Taiwan. 

Apart from food safety, companies also can’t neglect packaging. 
I-Mei started to think about recycling and using reusable materials 
two decades ago, before being environmentally conscious was 
widespread. For example, it used metal boxes and recycled paper, 
setting a good example for consumers and the industry. 

I-Mei also drew heavily from indigenous culture for its packaging 
design. The picture attached shows a painting called “Festival on 
South Street” on the box. The painting is by Kuo Hsueh-hu, a first 
generation Taiwanese painter and a native of Tataocheng. The 
painting depicts a busy scene from Dihua Street during the Ghost 
Festival. Many vibrant aspects of life and culture in Tataocheng are 
showcased in the painting, such as the writing in Chinese, Japanese 

and English, the designs of the shop banners, the 
rickshaws and the famous City God Temple. The 
painting took about half a year to complete and won 
an important art award in Taiwan. Four years after 
it was finished, I-Mei opened its first shop just one 
block away from the street.  

Corporations and the arts are complementary. 
Artists can enhance a company’s image, while 
companies can help promote and sustain culture. 
In Dihua Street, one can see many examples of 
architecture fusing Baroque styles and parapets. Due 
to its proximity to the Danshui River, many foreign 

companies also established presences in Tataocheng, exporting local 
tea overseas. After the Second World War, many cloth merchants also 
set up bazaars, cultivating many entrepreneurs. The multicultural 
atmosphere in turn helped breed a creative class of artists and 
Taiwanese singers. 

In a bid to revitalise the area, artists and creative groups have set 
up bases in Tataocheng. They are working together with quality 
corporations to market local culture, breathing new life into the 
community to create a better future.
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Elegance Through the Ages—
When Corporations Meet Culture  

Blogs

Cultural and creative industries have taken the world by storm. 
Macao is a fusion of western and eastern cultures, and the city’s 
creative and cultural industries has taken a huge hit in recent years 
as it opened up its gambling and tourism sectors, flooding Macao 
with foreign goods. We should consider how to make use of Macao’s 
unique culture to create indigenous cultural and creative industries. 
I propose using “Love, Culture, Creativity” as a guiding principle for 
how to achieve this, which includes raising the standard of cultural 
education in Macao and increasing investment in these industries. 

Cultural and Creative Captial 
Cultural and creative capital, or resources, are the foundation upon 
which cultural and creative industries are built and made competitive 
globally. By cultivating creativity, we can enhance residents’ attitudes 
towards it and create whole new interpretation of culture, increasing 
the cultural and creative capital of the city. However, governments 
often focus too much on the money needed for creative and cultural 
industries, rather than on the storage and utilisation of the capital. 
Macao should build on its existing culture and find ways to inject 
new thinking into it to create a new cultural concept. It can marry that 
with commercial products to create a new cultural and creative brand 
image. Right now, Macao’s cultural and creative industries lack any sort 
of innovative thinking. Like the gambling industry, the cultural and 
creative industries are dominated by a structural problem of dominance. 
A creative solution is needed to break out of the impasse. 

Developing cultural and creative industries in a city is contingent 
on that city possessing a deep tradition and atmosphere of culture. 
Therefore, building a living environment that cultivates creativity is key. 
After that comes the attitudes, products, services and systems needed to 
drive the development of these industries and making them sustainable. 

Cultural and Creative Education 
Education can help improve people’s quality and abilities. It is 

important for consolidating and accumulating cultural and creative 
capital. The development of cultural and creative industries depends 
as much on education as it does on external and internal market 
forces and government policy. Cultural and creative education should 
start from kindergarten level to primary and secondary schools. At 
university, students should be encouraged to create and research, 
and think about protecting intellectual property. Governments must 
emphasise the importance of education in breeding cultural and 
creative industries and take a long-term view when thinking about 
how to sustain them and create the right kind of local talent. How to 
stay competitive in the face of globalisation is also important. Only 
by implementing education policies that focuses on local aesthetics 
and creativity can the government truly help Macao develop its own 
cultural and creative industries.  

Cultural and Creative Competitiveness
Cultural and creative industries need to be competitive. At the 
moment, Macao’s advantage is that it enjoys strong corporate and 
market support from the government, but in terms of education 
there is a lack of a clear education strategy. Right now, the public’s 
appreciation of these industries and creativity is not quite sufficient, 
so there is a lack of cultural and creative capital. Without that 
fundamental competitiveness, it is difficult to create sustainable 
cultural and creative industries. This essay proposes that education 
is the crux of whether Macao can improve the competitiveness 
of its cultural and creative industries. I would like to remind the 
government, schools and the business community of the importance 
of education and hope that together they can find a common and 
meaningful education strategy. Only by constantly accumulating 
cultural and creative capital and cultivating the ethos of “Love, 
Culture, Creativity” can we raise the public’s affirmation in cultural 
and creative industries and let Macao take its rightful spot in this 
global trend.
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This year marks Singapore's 50th anniversary of independence, and 
this “Little Red Dot” is therefore back in the limelight on international 
stage. There is an array of celebrations and festivals in this island 
country, and everything, big and small, has something to do with 
“SG50”, the logo that can be seen everywhere in Singapore now.  
Even babies born in this year will all get uniquely designed birth 
certificates. To some of the Singaporeans like me, we started feeling 
the celebration fatigue.

Over the decade, Singapore has tried to unlock 
the potential of the creative industries. Now, tell 
people that you are a designer or an artist, they 
will no longer raise their eyebrows and ask: “how 
are you going to survive?” Led by the Singaporean 
Government, the DesignSingapore Council aims 
to support the design sector by providing grants 
and subsidies to designers and promoting local 
designs to overseas markets.  As long as you 
have innovative ideas, you will be eligible to 
apply for funding. The DesignSingapore Council 
also sponsors writing and publishing projects, as well as marketing 
campaigns, overseas study trips and attending conferences. Various 
types of subsidies are also available.  

Called a “cultural desert” too many times to count, the Lion City 
sees monetary investment into relevant industries as a fast track to 
cultivate creativity. It may not be the best way to accomplish such 
goal, but it’s effectively enough. Take a look at Dubai and Abu Dhabi 
and you’ll see why. Over years of investment, these cities built on 
sand have respectively become an art hub in the Middle East and a 
must-see for state-of-the-art architecture aficionados.

SG50, needless to say, has a plethora of activities to highlight 

The cultural aspect of the so-called cultural and creative 
industries fulfills a spiritual need in people. The human spirit 
needs nourishment that comes from both the realms of reality and 
imagination. 

First, let’s talk about reality. The desire for culture grows as 
people’s disposable income increases. Only then do people have 
the leisure time to desire products for both their aesthetic and 
practical qualities. Since half a century ago, western societies started 
transforming the meaning of industrial products through design, 
resulting in what we have known as cultural and creative industries 
today. Innovative spatial designs infused with culture, aesthetics and 
contemporary trends are combined with ergonomic thinking to build 
unique urban interiors. As consumer demand for such products grew, 
such design is now a full-blown industry. 

In the fantasy world, such as movies, people seek to satisfy 
their spiritual needs through audio and visual experiences. The 
commercial opportunities have not been lost on marketers, as the 
use of product placement can subtly influence consumers. The 
other is the borderless, virtual world in which we all live thanks to 
computers and the internet. In this virtual world, people continuously 
design and develop things such as software and communications to 
fundamentally alter our way of life. The chasm between the virtual 
and real worlds means that humans are now living, as never before, 
in a continuous state between satisfaction and desire. It is still 
impossible to estimate how big the commercial opportunities can be. 
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Singapore's design scene.  The Singapore Design Week was held 
from 10 to 22 March. More than 60 exhibitions and seminars were 
organised during the period. The most outstanding designers 
were honoured with the President’s Design Awards; and Maison 
& Object, Paris’ trade fair for interior design, launched an Asian 
edition in Singapore. Moreover, the permanent exhibition of “Fifty 
Years of Singapore Design” is held at the headquarters of the 

DesignSingapore Council to showcase local 
designs to both the local and overseas audiences. 

Designs that are aimed to improve the quality 
of life can say a lot about a society. Singapore 
has been striving for going global over the 
years, and its design also outlines such 
international character.  A design that has no 
local character may lack individuality, but so 
long as it is a good design, no one will bother 
knowing if it carries any local values. For 
instance, no one would ever ask if any product 
Apple designs is American-inspired. 

The concept of “going local” sometimes can render a design 
superficial. Inspired by the local culture, some homegrown designers 
in Singapore have created a series of retro-style products. They might 
be gems for hipsters and vintage lovers, but they aren’t really “design”, 
or rather, they are poorly designed. You don’t see messages carried 
by the so-called “design”, and mere nostalgia can’t make a design fly 
high. Take a look at what is going on with G.O.D. now and you can 
anticipate what will happen to this brand in the future. Last but not 
least, my own two cents’ worth: the national costume worn by Miss 
Universe Singapore 2015, adorned with stars and crescent moon (well, 
inspired by the national flag, without a doubt), is an eyesore.

Speaking of space, for urban dwellers, the space in which they live is 
extremely important as it creates a sense of security and belonging. 
But urbanites mostly live in dense apartment blocks that feel 
restrictive, pushing people to retreat further into the privacy of their 
own homes. With that in mind, urban interiors are creatively designed 
to lift the living quality of urbanites. A well-designed interior can 
affect one’s physical and mental well-being, and can even change a 
family or the face of a community. 

An interior designer must be able to use his or her own personal 
style to grasp the trends of the times and what consumers want and 
create intelligent spaces. The designer must stay true to his or her 
own style, producing results that are not only intelligent but also 
comfortable and beautiful. 

Interior design must incorporate rules pertaining to construction, fire 
safety and human safety, imposing restrictions on design. But this can 
in fact be beneficial, as it sets parameters for the designer. Thanks 
to these constraints, as well as ergonomic considerations, designers 
can focus on other aspects such as aesthetics, layout, flow, materials, 
colour, shape, light and intricate features to create interiors that feel 
beautiful, comfortable, rational and convenient. Don’t think that a 
design needs to be totally innovative to be different. As long as the 
design is stylish and satisfies the customer’s needs, even one or two 
unique elements as tiny as skirting or an ornament on the door can 
be part of a designer’s brand identity.

SG50: 
The Singapore Story

Cultural and Creative Industries 
in Interiors 
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I once watched a documentary television programme in Japan. The 
show features Mr. Kouno, a Japanese man in his forties wearing a 
suit stood bolt upright in Shimokitazawa, a district in Tokyo well-
known for the density of trendy boutiques. He enters a boutique that 
specialises in local brands, and talks to the shop manager with a 
ponytail and a long beard.

The shop manager takes a white long-length hoodie 
with a pair of slim sleeves behind the cash desk.  He 
explains that the slim-sleeved design is to prevent 
the sleeves from slipping down to the palms, which 
is especially convenient if you are in motion. “I want 
to build my own fashion brand, but I can’t find any 
manufacturers because my order quantity is too 
small,” says the shop manager. He tells Mr. Kouno that 
he would like to make ten pieces for each item at this 
stage.  Even if you are not an insider of the industry, 
a random TV audience like me also understands 
how difficult it can be to look for a manufacturer 
with such order quantity. However, Mr. Kouno immediately takes the 
hoodie back to his office, discusses with his colleagues who have 
more experience in the garment industry, and then they start making 
pattern. The next scene shows that they are in the manufacturer’s 
office, and it seems that the shop manager’s dream has come true. 

Sitateru is the agency that links the shop manager to the 
manufacturer, and Mr. Kouno is the director of Sitateru. They put so 
much effort not only to make ten pieces of clothing and to fulfil 
the shop manager’s dream, but more importantly, to provide more 
opportunities for small scale manufacturing businesses in Japan.

Small businesses and handicraft industries are still experiencing 
the trickle-down effect of the nation's faltering economy, and they 

are cutting back wherever they can, or even shutting down. However, 
agencies like Sitateru are mushrooming in Japan. They target small 
businesses, artisans and craftsman as their customers. They give a 
new take on the traditional industry business mode by serving as a 
middleman between designer and small enterprise, or between small 
scale manufacturer and end user. 

 “Made in Japan” and “Japan Handmade” are two of 
the schemes that aim to revitalise the local arts and 
crafts industry. Shimokawa Kazuya, the founder of 
“Made in Japan”, believes that a convenient lifestyle 
does not necessarily lead to a good life. He found 
that everyday items with traditional Japanese design 
are more stylish and will bear historical significance 
when time goes by. In the era that “saying hello 
to the new and goodbye to the old” has become 
dominant, he challenges this idea by hosting a series 
of seminars and factory tours in order to attract 
the younger generations to know more about the 

traditional arts and crafts in different parts of Japan, and also to 
market the artisan products to different audiences.

 “Japan Handmade” is a joint collaboration of craftsmen from Kyoto. 
They have teamed up with OeO, a Danish design studio, to apply 
traditional crafts to create novel designs. OeO is able to grasp the 
essence of beauty in each craftsmanship, and give a new life to 
each heritage product. For instance, the beauty of the kanaami (wire 
netting ware) is that it gives a solid yet spatial feel. The nets 
are made of delicate metal threads. Inspired by this weaving 
technique, OeO creates lamps for Kanaami-Tsuji, a kanaami studio 
in Kyoto. The new product has not only kept the aesthetics of wire 
netting but also created a beautiful contrast between light and 
shadow because of its design.

Made in Japan

Blogs

Kanaami lamps designed by OeO
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Japan has no shortage of accessories and lifestyle stores. One of my 
favourite stores is D&Department, founded by Nagaoka Masaaki. 
With branches in 10 cities in Japan, this shop sells various types of 
everyday items like crockery and cutlery, as well as cleaning tools. 
Most of the items are manufactured by small family-run factories. To 
be honest, if the shop does not showcase these products, I believe 
that people of my generation or the younger generations cannot 
understand why they are so special and good. But thanks Nagaoka, 
these items are not only given new lives but also get connected with 
us again instead of becoming vanishing arts. 
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